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CONSUMER PRICE INDEX — APRIL 2020

The Consumer Price Index for All Urban Consumers (CPI-U) declined 0.8 percent in April on a
seasonally adjusted basis, the largest monthly decline since December 2008, the U.S. Bureau of Labor

Statistics reported today. Over the last 12 months, the all items index increased 0.3 percent before
seasonal adjustment.

A 20.6-percent decline in the gasoline index was the largest contributor to the monthly decrease in the
seasonally adjusted all items index, but the indexes for apparel, motor vehicle insurance, airline fares,
and lodging away from home all fell sharply as well. In contrast, food indexes rose in April, with the
index for food at home posting its largest monthly increase since February 1974. The energy index
declined mostly due to the decrease in the gasoline index, though some energy component indexes rose.

The index for all items less food and energy fell 0.4 percent in April, the largest monthly decline in the
history of the series, which dates to 1957. Along with the indexes mentioned above, the indexes for used
cars and trucks and recreation also declined. The indexes for rent, owners’ equivalent rent, medical care,
and household furnishings and operations all increased in April.

The all items index increased 0.3 percent for the 12 months ending April, the smallest 12-month increase
since October 2015. The index for all items less food and energy increased 1.4 percent over the last 12
months, its smallest increase since April 2011. The energy index fell 17.7 percent over the last year. In
contrast, the food index rose 3.5 percent over the last 12 months, its largest 12-month increase since

February 2012.

Chart 1. One-month percent change in CPI for All Urban Consumers (CPI-U), seasonally adjusted, Apr. 2019 - Apr. 2020
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Chart 2. 12-month percent change in CPI for All Urban Consumers (CPI-U), not seasonally adjusted, Apr. 2019 - Apr. 2020
Percent change
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Table A. Percent changes in CPI for All Urban Consumers (CPI-U): U.S. city average

. ¥ Un-
Seasonally adjusted changes from preceding month adjusted
Oct. Nov. Dec. Jan. Feb. Mar. Apr. 1;?:: '
2019 2019 2019 2020 2020 2020 2020 Apr. 2020

All M. .. 0.2 0.2 0.2 0.1 0.1 -0.4 -0.8 0.3

o L e — 0.2 0.1 0.2 0.2 0.4 0.3 1.5 35

Food athome..........ccooovvviiiiiiiiiiiiinn, 0.2 0.1 0.0 0.1 0.5 0.5 2.6 4.1

Food away from home'.............cccoevviininnns 0.2 0.2 0.3 0.4 0.2 0.2 0.1 2.8

E VBTGV e ovcnmsriommrsnion sisssosmsimisiibons S48 3o SHinaRAMTIRS 1.7 0.8 1.6 -0.7 -2.0 -5.8 -10.1 -17.7

Energy commodities. .. .. csvssswss sssssssvssvanssnen 2.6 1.2 3.0 <1.6 -3.5 -10.4 -20.0 -31.4

Gasoline (all types).......vvvvvviiiiiiiiiinninns 2.7 1.2 3.1 -1.6 -3.4 -10.5 -20.6 -32.0

Fuel 0l s i sswusssamsn s o swswnaines sonssvawiss 1.1 1.0 1.1 -0.4 -8.5 -13.7 -15.6 -33.2

ENergy SeIVICeS: i:usssx snssmiis it swvainion snsmasiais 0.7 0.2 -0.2 0.6 -0.3 -0.5 0.1 -0.2

ElectriCity. ....ooveeeiiiiiii 0.6 0.2 -0.2 0.4 -0.1 -0.2 0.1 0.2

Utility (piped) gas service................ooouvne 1.2 0.5 -0.5 1.0 -0.9 -1.4 0.2 -1.9

All items less food and energy....................... 0.1 0.2 0.1 0.2 0.2 -0.1 -0.4 1.4
Commodities less food and energy

COMMOMItIES. .. ovveiiiiiii i -0.4 -0.1 0.0 0.0 0.2 -0.3 -0.7 -0.9

NeW, Vehicles s i ceimsimusvanss sosapsisi i s obiva -0.1 -0.1 0.1 0.0 0.1 -0.4 0.0 -0.6

Used cars and trucks................ccoovevennn -1.2 -0.7 -0.4 -1.2 0.4 0.8 -0.4 -0.7

BPPRANON s s o5 vusmmsmv s w0 o ST -1.7 0.6 0.1 0.7 0.4 -2.0 -4.7 -5.7

Medical care commodities..................o.uee 1.0 0.0 1.0 -0.6 -0.6 0.0 -0.1 0.7

Services |ess energy Services............c.ovevens 0.3 0.3 0.2 0.3 0.2 0.0 -0.4 22

Shelter. .. ..o 0.1 0.3 0.2 0.4 0.3 0.0 0.0 2.6

Transportation Services............ccoeceveennnn. 0.1 0.0 -0.1 0.3 0.3 -1.9 -4.7 -5.5

Medical care services...................ooennn 0.8 0.4 0.3 0.3 0.3 0.5 0.5 5.8

" Not seasonally adjusted.



Food

The food index increased 1.5 percent in April following a 0.3-percent increase in March. The food at
home index increased sharply in April, rising 2.6 percent. The increase was broad-based, with all six
major grocery store food groups increasing at least 1.5 percent over the month.

The index for meats, poultry, fish, and eggs increased the most, rising 4.3 percent as the index for eggs
increased 16.1 percent. The index for cereals and bakery products rose 2.9 percent in April, its largest
monthly increase ever. The index for nonalcoholic beverages also rose 2.9 percent in April, its fourth
consecutive increase. The indexes for dairy and related products and for fruits and vegetables both
increased 1.5 percent in April.

The index for food away from home rose 0.1 percent in April after rising 0.2 percent in March. The
index for limited service meals rose 0.7 percent, while the index for full service meals declined 0.3
percent.

The food at home index increased 4.1 percent over the last 12 months. All six major grocery store food
group indexes rose over the last year, with increases ranging from 0.4 percent (fruits and vegetables) to
6.8 percent (meats, poultry, fish, and eggs). The index for dairy and related products rose 5.2 percent,
and the index for nonalcoholic beverages increased 5.0 percent. The index for food away from home
rose 2.8 percent over the last year. The index for limited service meals increased 3.2 percent and the
index for full service meals rose 2.4 percent over the last 12 months.

Energy

The energy index declined 10.1 percent in April, its largest monthly decrease since November 2008. The
gasoline index continued to decline, falling 20.6 percent in April; it has declined 32.5 percent since
December 2019. (Before seasonal adjustment, gasoline prices fell 16.5 percent in April.) The fuel oil
index also declined in April, falling 15.6 percent. In contrast, the index for electricity increased slightly
in April, rising 0.1 percent, and the index for natural gas rose 0.2 percent.

The energy index fell 17.7 percent over the past 12 months, its largest 12-month decline since the period
ending September 2015. The gasoline index decreased 32.0 percent, while the fuel oil index fell 33.2
percent. The index for natural gas declined 1.9 percent, while the index for electricity increased slightly
over the last 12 months, rising 0.2 percent.

All items less food and energy

The index for all items less food and energy decreased 0.4 percent in April. Large declines in several
indexes contributed to the record decrease. The apparel index fell 4.7 percent in April. The index for
motor vehicle insurance declined 7.2 percent, and the index for airline fares decreased 15.2 percent.
Each of these decreases was the largest monthly decline in the history of the respective series.

The shelter index was unchanged in April, as it was in March. The indexes for rent and for owners’
equivalent rent both increased 0.2 percent in April following 0.3-percent increases in March. However,
these increases were offset by a sharp decline in the index for lodging away from home, which fell 7.1
percent in April following a 6.8-percent decline in March. Also falling in April were the indexes for
used cars and trucks, which declined 0.4 percent, and for recreation, which declined 0.2 percent. The
new vehicles index was unchanged in April after declining in March.
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The medical care index rose 0.4 percent in April, the same increase as in March. The prescription drugs
index rose 0.6 percent and the hospital services index increased 0.5 percent, while the physicians’
services index declined 0.1 percent. The index for household furnishings and operations increased 0.5
percent in April. Also rising in April were the indexes for education, for alcoholic beverages, and for
communication.

The index for all items less food and energy rose 1.4 percent over the past 12 months. The shelter index
rose 2.6 percent over the 12-month span, with the rent index increasing 3.5 percent, the owners’
equivalent rent index rising 3.1 percent, and the lodging away from home index falling 14.0 percent. The
medical care index rose 4.8 percent over the last year. Indexes that declined over the past 12 months
include airline fares (-24.3 percent), apparel (-5.7 percent), new vehicles (-0.6 percent), and used cars
and trucks (-0.7 percent).

Not seasonally adjusted CPI measures

The Consumer Price Index for All Urban Consumers (CPI-U) increased 0.3 percent over the last 12
months to an index level of 256.389 (1982-84=100). For the month, the index decreased 0.7 percent
prior to seasonal adjustment.

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) increased 0.1
percent over the last 12 months to an index level of 249.515 (1982-84=100). For the month, the index
decreased 0.7 percent prior to seasonal adjustment.

The Chained Consumer Price Index for All Urban Consumers (C-CPI-U) was unchanged over the last
12 months. For the month, the index decreased 0.8 percent on a not seasonally adjusted basis. Please
note that the indexes for the past 10 to 12 months are subject to revision.

The Consumer Price Index for May 2020 is scheduled to be released on Wednesday, June 10, 2020
at 8:30 a.m. (EDT).

Coronavirus (COVID-19) Pandemic Impact on April 2020 Consumer Price Index Data

Data collection by personal visit for the Consumer Price Index (CPI) program has been
suspended since March 16, 2020. When possible, data normally collected by personal visit
were collected either online or by phone. Additionally, data collection in April was affected by
the temporary closing or limited operations of certain types of establishments. These factors
resulted in an increase in the number of prices considered temporarily unavailable and imputed.
While the CPI program attempted to collect as much data as possible, many indexes are based
on smaller amounts of collected prices than usual, and a small number of indexes that are
normally published were not published this month. Additional information is available at
www.bls.gov/bls/effects-of-covid-19-pandemic-on-bls-price-indexes.htm#CPL.




Technical Note
Brief Explanation of the CPI

The Consumer Price Index (CPI) measures the change in prices paid by consumers for goods and
services. The CPI reflects spending patterns for each of two population groups: all urban consumers and
urban wage earners and clerical workers. The all urban consumer group represents about 93 percent of
the total U.S. population. It is based on the expenditures of almost all residents of urban or metropolitan
areas, including professionals, the self-employed, the poor, the unemployed, and retired people, as well
as urban wage earners and clerical workers. Not included in the CPI are the spending patterns of people
living in rural nonmetropolitan areas, farming families, people in the Armed Forces, and those in
institutions, such as prisons and mental hospitals. Consumer inflation for all urban consumers is
measured by two indexes, namely, the Consumer Price Index for All Urban Consumers (CPI-U) and the
Chained Consumer Price Index for All Urban Consumers (C-CPI-U).

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) is based on the
expenditures of households included in the CPI-U definition that meet two requirements: more than one-
half of the household's income must come from clerical or wage occupations, and at least one of the
household's earners must have been employed for at least 37 weeks during the previous 12 months. The
CPI-W population represents about 29 percent of the total U.S. population and is a subset of the CPI-U
population.

The CPIs are based on prices of food, clothing, shelter, fuels, transportation, doctors’ and dentists’
services, drugs, and other goods and services that people buy for day-to-day living. Prices are collected
cach month in 75 urban areas across the country from about 6,000 housing units and approximately
22.000 retail establishments (department stores, supermarkets, hospitals, filling stations, and other types
of stores and service establishments). All taxes directly associated with the purchase and use of items are
included in the index. Prices of fuels and a few other items are obtained every month in all 75 locations.
Prices of most other commodities and services are collected every month in the three largest geographic
areas and every other month in other areas. Prices of most goods and services are obtained by personal
visits or telephone calls by the Bureau’s trained representatives.

In calculating the index, price changes for the various items in each location are aggregated using
weights, which represent their importance in the spending of the appropriate population group. Local
data are then combined to obtain a U.S. city average. For the CPI-U and CPI-W, separate indexes are
also published by size of city, by region of the country, for cross-classifications of regions and
population-size classes, and for 23 selected local areas. Area indexes do not measure differences in the
level of prices among cities; they only measure the average change in prices for each area since the base
period. For the C-CPI-U, data are issued only at the national level. The CPI-U and CPI-W are
considered final when released, but the C-CPI-U is issued in preliminary form and subject to three
subsequent quarterly revisions.

The index measures price change from a designed reference date. For most of the CPI-U and the CPI-W,
the reference base is 1982-84 equals 100. The reference base for the C-CPI-U is December 1999 equals
100. An increase of 7 percent from the reference base, for example, is shown as 107.000. Alternatively,
that relationship can also be expressed as the price of a base period market basket of goods and services
rising from $100 to $107.

Sampling Error in the CPI

The CPI is a statistical estimate that is subject to sampling error because it is based upon a sample of
retail prices and not the complete universe of all prices. BLS calculates and publishes estimates of the 1-

month, 2-month, 6-month, and 12-month percent change standard errors annually for the CPI-U. These
standard error estimates can be used to construct confidence intervals for hypothesis testing. For
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example, the estimated standard error of the 1-month percent change is 0.03 percent for the U.S. all
items CPI. This means that if we repeatedly sample from the universe of all retail prices using the same
methodology, and estimate a percentage change for each sample, then 95 percent of these estimates will
be within 0.06 percent of the 1-month percentage change based on all retail prices. For example, for a 1-
month change of 0.2 percent in the all items CPI-U, we are 95 percent confident that the actual percent
change based on all retail prices would fall between 0.14 and 0.26 percent. For the latest data, including
information on how to use the estimates of standard error, see https://www.bls.gov/cpi/tables/variance-
estimates/home.htm.

Calculating Index Changes

Movements of the indexes from 1 month to another are usually expressed as percent changes rather than
changes in index points, because index point changes are affected by the level of the index in relation to
its base period, while percent changes are not. The following table shows an example of using index
values to calculate percent changes:

Item A Item B Item C
Year I 112.500 225.000 110.000
Year I1 121.500 243.000 128.000
Change in index 9.000 18.000 18.000

points

Percent change | 9.0/112.500 x 100 =8.0  18.0/225.000 x 100 = 8.0 18.0/110.000 x 100 =16.4

Use of Seasonally Adjusted and Unadjusted Data

The Consumer Price Index (CPI) produces both unadjusted and seasonally adjusted data. Seasonally
adjusted data are computed using seasonal factors derived by the X-13ARIMA-SEATS seasonal
adjustment method. These factors are updated each February, and the new factors are used to revise the
previous 5 years of seasonally adjusted data. The factors are available at
www.bls.gov/cpi/tables/seasonal-adjustment/seasonal-factors-2020.pdf. For more information on data
revision scheduling, please see the Factsheet on Seasonal Adjustment at www.bls.gov/cpi/seasonal-
adjustment/questions-and-answers.htm and the Timeline of Seasonal Adjustment Methodological
Changes at www.bls.gov/cpi/seasonal-adjustment/timeline-seasonal-adjustment-methodology-
changes.htm.

For analyzing short-term price trends in the economy, seasonally adjusted changes are usually preferred
since they eliminate the effect of changes that normally occur at the same time and in about the same
magnitude every year—such as price movements resulting from weather events, production cycles,
model changeovers, holidays, and sales. This allows data users to focus on changes that are not typical
for the time of year. The unadjusted data are of primary interest to consumers concerned about the prices
they actually pay. Unadjusted data are also used extensively for escalation purposes. Many collective
bargaining contract agreements and pension plans, for example, tie compensation changes to the
Consumer Price Index before adjustment for seasonal variation. BLS advises against the use of
seasonally adjusted data in escalation agreements because seasonally adjusted series are revised
annually.

Intervention Analysis



The Bureau of Labor Statistics uses intervention analysis seasonal adjustment for some CPI series.
Sometimes extreme values or sharp movements can distort the underlying seasonal pattern of price
change. Intervention analysis seasonal adjustment is a process by which the distortions caused by such
unusual events are estimated and removed from the data prior to calculation of seasonal factors. The
resulting seasonal factors, which more accurately represent the seasonal pattern, are then applied to the
unadjusted data.

For example, this procedure was used for the motor fuel series to offset the effects of the 2009 return to
normal pricing after the worldwide economic downturn in 2008. Retaining this outlier data during
seasonal factor calculation would distort the computation of the seasonal portion of the time series data
for motor fuel, so it was estimated and removed from the data prior to seasonal adjustment. Following
that, seasonal factors were calculated based on this “prior adjusted” data. These seasonal factors
represent a clearer picture of the seasonal pattern in the data. The last step is for motor fuel seasonal
factors to be applied to the unadjusted data.

For the seasonal factors introduced for January 2020, BLS adjusted 53 series using intervention analysis
seasonal adjustment, including selected food and beverage items, motor fuels, electricity, and vehicles.

Revision of Seasonally Adjusted Indexes

Seasonally adjusted data, including the U.S. city average all items index levels, are subject to revision
for up to 5 years after their original release. Every year, economists in the CPI calculate new seasonal
factors for seasonally adjusted series and apply them to the last 5 years of data. Seasonally adjusted
indexes beyond the last 5 years of data are considered to be final and not subject to revision. For January
2020, revised seasonal factors and seasonally adjusted indexes for 2015 to 2019 were calculated and
published. For series which are directly adjusted using the Census X-13ARIMA-SEATS seasonal
adjustment software, the seasonal factors for 2019 will be applied to data for 2020 to produce the
seasonally adjusted 2020 indexes. Series which are indirectly seasonally adjusted by summing
seasonally adjusted component series have seasonal factors which are derived and are therefore not
available in advance.

Determining Seasonal Status

Each year the seasonal status of every series is reevaluated based upon certain statistical criteria. Using
these criteria, BLS economists determine whether a series should change its status from "not seasonally
adjusted" to "seasonally adjusted", or vice versa. If any of the 81 components of the U.S. city average all
items index change their scasonal adjustment status from seasonally adjusted to not seasonally adjusted,
not seasonally adjusted data will be used in the aggregation of the dependent series for the last 5 years,
but the seasonally adjusted indexes before that period will not be changed. Twenty-eight of the 81
components of the U.S. city average all items index are not seasonally adjusted for 2020.

Contact Information

For additional information about the CPI visit www.bls.gov/cpi or contact the CPI Information and
Analysis Section at 202-691-7000 or cpi_info@bls.gov.

For additional information on seasonal adjustment in the CP1 visit www.bls.gov/cpi/seasonal-
adjustment/home.htm or contact the CPI seasonal adjustment section at 202-691-6968 or
cpiseas@bls.gov.

Information from this release will be made available to sensory impaired individuals upon request.
Voice phone: 202-691-5200; Federal Relay Service: 1-800-877-8339.



Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020
[1982-84=100, unless otherwise noted]

Unadjusted percent

Seasonally adjusted percent

Rigzg\f Unadjusted indexes change change
; Apr. Mar. Jan. Feb. Mar.
Expandiure-calegsry tanoe Apr. Mar. Apr. o016 | 2000- | 2020- | 2020- | 2020-
2020 2019 2020 2020 Apr. Apr. Feb. Mar. Apr.
2020 2020 2020 2020 2020
All IEMS. v vvvrererrenre vt eriesasnsssasse 100.000  255.548 258.115  256.389 0.3 -0.7 0.1 -0.4 -0.8
BOOA..... consvomminnis s siisispaies v siisasasay sivios e 13.862 257.708 262.708 266.757 35 1.5 0.4 0.3 1.5
Food at hOme........coviviiiiiiiiiininnes 7.652  241.878 245163 251.717 41 2.7 0.5 0.5 2.6
Cereals and bakery products............ 0.989 276.640 277.646 285.160 3.1 2.7 0.5 0.1 29
Meats, poultry, fish, and eggs............ 1.687 249.203 254.724 266.263 6.8 4.5 0.2 0.1 4.3
Dairy and related products............... 0.778 217.510 225.627 228.755 5.2 1.4 1.1 0.6 1.5
Fruits and vegetables..................... 1.323  303.503 299.641 304.809 0.4 1.7 0.0 0.8 1.5
Nonalcoholic beverages and beverage
materialS. ....ooovevvininiiiieiiis 0.923 170.727 174454 179.235 5.0 2.7 0.5 0.9 2.9
Other food at home.............cooeeneenn 1.954 211.078 214565 219.233 3.9 2.2 0.8 0.6 1.9
Food away from home'.............cooovnnn. 6.210 282798 290.216 290.639 2.8 0.1 0.2 0.2 0.1
1= (o | TR TR T 6.256 222499 199.573 183.081 177 -8.3 -2.0 -5.8 -10.1
Energy commodities...........c.ooveiiinnnns 3.174 253,547 207.215 174.001 -31.4 -16.0 -3.5 -10.4 -20.0
FueliOllisisses o sumvsiness snvamoswes swnmes 0.084 201.424 229.794 194716 -33.2 -16.3 -8.5 -13.7 -15.6
MOLOF fUBL . .vevverereeniiiiireiieaeans 3.028 249.550 203.512 170.378 -31.7 -16.3 -3.3 -10.4 -20.4
Gasoline (all types)......covvveviiunnnes 2.957 248.499 202.205 168.891 -32.0 -16.5 -3.4 -10.5 -20.6
ENErgy SErviCes.........covvueurerinuaniinens 3.082 201.341 201.439 200.899 -0.2 -0.3 -0.3 -0.5 0.1
ElectriCity. .. .. covasisarevavisensnmeseve vonsos 2.412 210.525 211.332 211.040 0.2 -0.1 -0.1 -0.2 0.1
Utility (piped) gas service................. 0.670 171.004 168.994 167.751 -1.9 -0.7 -0.9 -1.4 0.2
All items less food and energy................ 79.882  262.332 267.312 266.089 1.4 -0.5 0.2 -0.1 -0.4
Commodities less food and energy
commodities. ... ...usvmeamevineviniinennes 20.300 144.851 144.718 143.613 -0.9 -0.8 0.2 -0.3 -0.7
APPArel.....ccuiuiiiiiiiiiieie e 2,908 125.542 123.815 118.394 -5.7 4.4 0.4 -2.0 -4.7
NeW VEhICIOS: «ssian ssasesanman wormmsimie somors 3.741 147.840 147.124  147.007 -0.6 -0.1 0.1 -0.4 0.0
Used cars and trucksS...................... 2587 140.458 140.689 139.411 -0.7 -0.9 0.4 0.8 -0.4
Medical care commodities................ 1623 381.256 384.498 383.911 0.7 -0.2 -0.6 0.0 -0.1
Alcoholic beverages................coeeeee 1.032 251.758 255.660 256.423 1.9 0.3 0.3 0.5 0.3
Tobacco and smoking products.......... 0.595 1,105.201 1,162.660 1,159.847 4.9 -0.2 0.6 1.0 -0.4
Services less energy services.............. 59.582  335.468 343.990 342.776 2.2 -0.4 0.2 0.0 -0.4
SOOI o5 i 4 spmmemusreesmemmae v musses 33.303 316.263 324.615 324.522 2.6 0.0 0.3 0.0 0.0
Rent of primary residence............. 7.820 328.678 339.519 340.135 3.5 0.2 0.3 0.3 0.2
Owners’ equivalent rent of
reSIdENCES?. ... uvveivriiiiiieineinens 24134  323.426 332.864 333.358 3.1 0.1 0.2 0.3 0.2
Medical care Services..............oovvens 7.273 529.371 557.889 559.994 5.8 0.4 0.3 0.5 0.5
Physicians’ semvices.................... 1.809 382.150 386.483 386.862 1.2 0.1 0.2 0.3 -0.1
Hospital services®....................... 2217  335.198 351.350 352.676 5.2 0.4 -0.1 0.4 0.5
Transportation services................... 5.332 325.114 321.610 307.250 -5.5 -4.5 0.3 -1.9 -4.7
Motor vehicle maintenance and
ropaii e o msssmssesaes aceses 1.088 295.266 304.131  304.376 3.1 0.1 0.7 0.6 0.1
Motor vehicle insurance................ 1,713  570.492 579.462 534.842 -6.2 7.7 0.5 0.6 7.2
Y[ R 1= ———————— 0.719 268.767 232.113 203.342 -24.3 -12.4 -0.3 -12.6 -15.2

' Not seasonally adjusted.
2 Indexes on a December 1982=100 base.
3 Indexes on a December 1996=100 base.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, April 2020
[1982-84=100, unless otherwise noted]

Relative Unadjtéztae: gzercent Seasonally adjusted percent change
; importance : ] : . .
Expendihies-cofegory var | ams | s | s | som | zom
2020 Apr. Apr. Feb. Mar. Apr.
2020 2020 2020 2020 2020
Al HBIMS. e ettt e an e 100.000 0.3 -0.7 0.1 -0.4 -0.8
OO ... vmmommins 1o womsimn 31370578 565 S080EHRE06S B0 SBSRSESELEE SE SRR 13.862 3.5 1.5 0.4 0.3 1.5
Food at ROME. ...t 7.652 41 2.7 0.5 0.5 2.6
Cereals and bakery products...........covvviieiiiiininnnn. 0.989 3.1 2.7 0.5 0.1 2.9
Cereals and cereal products...........cccooeeiviiniinne. 0.304 1.5 1.9 -0.2 0.7 1.6
Flour and prepared flour mixes......................... 0.042 1.3 1.3 -0.6 1.0 1.3
Breakfast cereal’...........oovvvviniiiiiiiiiiiiiann 0.140 0.4 15 -0.8 1.8 1.5
Rice, pasta; cornmeal’.....ix sssunesssenas ovmmmsvvennns 0.123 29 25 0.7 -0.2 25
RIGEIVZID, . ... .. semmimemonisiniors ns smmmss sS04 68 SOSARHAHEE -0.1 3.6 0.1 -0.2 3.6
Bakery products’..........vuueriiiiiiiiiiieiieieen 0.684 3.8 3.1 0.5 0.2 3.1
BIEAGY 2. emenmm i i 515 65,505 SRS o S o 0.196 5.3 3.7 0.9 0.3 37
White bread™ 2. ..o 6.4 3.5 0.8 0.8 35
Bread other than white™ 2................ccceeniets 4.3 35 0.8 0.5 35
Fresh biscuits, rolls, muffins®......................... 0.098 3.8 3.7 0.9 -0.5 4.7
Cakes, cupcakes, and cookies....................... 0.177 23 1.5 -1.2 1.8 1.8
CooKiesS™ 2. 6.3 2.1 -1.3 1.4 5.1
Fresh cakes and cupcakes™ 3..................... -2.8 -2.3 -0.9 0.8 -2.3
Other bakery products..........cccooiiiiiiieicnnenn. 0.213 3.6 3.6 21 -1.0 3.2
Fresh sweetrolls, coffeecakes, doughnuts™ 2.... 3.8 5.0 1.2 2.3 5.0
Crackers, bread, and cracker products®......... 6.4 3.9 2.7 0.1 4.0
Frozen and refrigerated bakery products, pies,
tarts, tUMOVErs>. ... 0.2 2.0 2.2 -1.7 1.4
Meats, poultry, fish, and €ggs...........coocveiiiiiiiiinins 1.687 6.8 4.5 0.2 0.1 4.3
Meats, poultry, and fish...........ccooiiiiiiiicinnn 1.586 6.2 3.9 0.3 0.0 3.6
NIBATS....orermimsncoss sioiinossisna o SAFESEIEE FUFEMERFSEE ) FEvwaTowS o 0.996 6.6 3.3 0.3 -0.3 3.8
Beef and veal...........c.cooviiiiiiiiiiiiiii i 0.455 7.5 4.2 -0.1 -0.1 3.7
Uncooked ground beef'................ocooinnen. 0.169 9.7 4.8 -0.4 1.4 4.8
Uncooked beef roasts™ 2...........ccocoiiiiiins 0.070 9.2 5.0 1.2 0.0 5.0
Uncooked beef steaks?............cccovvvvvviinnnn. 0.176 5.3 3.4 -0.1 -1.1 2.1
Uncooked other beef and veal™ 2................. 0.041 5.4 3.8 0.8 -0.7 3.8
PO« 0 550 65 s smamammsmammais o5 o5 o sammmmacsmoivasnts 0.314 6.8 2.7 1.1 -0.6 3.0
Bacon, breakfast sausage, and related
ProdUCES® . cssanss sessmmmss sswwminss sosawvmsss 0.129 3.2 0.6 -0.6 -1.0 0.7
Bacon and related products®.................... 0.4 0.9 0.0 -3.1 1.0
Breakfast sausage and related products® ... 7.3 -0.2 -1.1 3.1 -0.3
AN, 1o s simmsnssnisssss i o mmpi@aaemasumisies gosmsmme 0.068 6.1 -4.3 3.2 1.2 -1.7
Ham, excluding canned®........................ 5.6 -4.5 4.1 0.2 -1.4
POTKICHODST, e i e i i 55 SEAUBSEERERS 0.048 7.9 7.4 2.4 -1.3 7.4
Other pork including roasts, steaks, and ribs®... 0.070 13.3 10.2 1.9 -1.9 10.1
OEE MBALS. ... ... s 55w wassses e s s s ws o 0.226 4.4 2.4 -0.2 -0.2 341
Frankfurters®. . .....o.oviieiiee e 6.9 3.9 -3.4 1.6 5.7
Linehmeats® s s sssess damsses sseu 45 2.7 -0.4 -0.3 3.0
Lamb and organ meats™ ...
Lambiandimutton® 2 3., .iae e o5 s s ssmsamssssmses
POUIIY 0.324 6.3 4.7 0.4 13 4.7
Chicken 2. s sinun cosmmaces s srmsramsss sweamsvms 0.263 6.1 5.8 0.0 1.3 5.8
Fresh whole chicken™ 2..........covvviiinnen. 7.6 71 -0.9 1.2 71
Fresh and frozen chicken parts' 2............. 5.3 5.2 0.5 1.2 52
Other uncooked poultry including turkey?........ 0.061 7.0 0.2 1.9 1.6 0.4
Fishiand:seafood. i i:sws: w seveinass sossvame so s 0.267 4.6 4.9 0.0 -0.5 3.3
Fresh fish and seafood®..............ocuvveininnns 0.137 6.6 4.3 0.3 0.1 4.2
Processed fish and seafood?®...................... 0.130 2.5 5.4 -0.5 -0.5 3.4
Shelf stable fish and seafood™ ®............... 1.2 4.0 -1.4 -0.6 4.0

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, April 2020 — Continued
[1982-84=100, unless otherwise noted]

Relative Unad"éf‘t:: ggercent Seasonally adjusted percent change
: importance Apr. Mar. Jan. Feb. Mar.
EXpEneIe-cateion/ Mar. 2015- 2020- 2020- 2020 2020-
2020 Apr. Apr. Feb. Mar. Apr.
2020 2020 2020 2020 2020
Frozen fish and seafood®........................ 4.2 7.5 0.1 2.0 5.8
EQO8:s a0 25 ssmsmsmnsenmsssssas sy va s oremse s 0.101 17.3 15.0 -0.8 2.8 16.1
Dairy and related products...........oooviiiviiiiiiiiian. 0.778 5.2 1.4 1.1 0.6 1.5
IVATRR, i visiomiivnios o Keats o8 s i e simsbinsa'so saioasniamivs vo s 0.210 5.8 1.0 0.1 0.2 1.5
Fresh whole milk®........cooiiiiiiiiiiiiiien 4.9 0.4 0.2 0.1 1.0
Fresh milk other than whole® 2................ooovvnee. 6.1 1.5 -0.1 0.1 2.3
Cheese and related products’............ccoevvvieiinnnn. 0.261 7.0 1.8 1.1 0.0 1.8
Ice cream and related products..............c.ooviiiiinn 0.110 3.9 1.8 -0.6 2.2 1.8
Other dairy and related products™ 2...................... 0.197 3.0 1.0 1.5 1.4 1.0
Fruits and vegetables...............ooooiii 1.323 0.4 1EY 0.0 0.8 1.5
Fresh fruits and vegetables......................oooieiis 1.040 -0.5 1.4 0.0 0.7 1.2
Fresh flultS. aussens v svvnnammmms somavmmsamsss snsomssen & 0.534 -1.7 2.2 0.1 1.0 1.3
APPIOS ve wmnivin 5055 Grassmmsbiesion i i ST R 56 8 0.073 -4.3 5.7 -1.6 -1.9 4.9
Bananas’.........oiiiieii e 0.077 0.7 0.2 -0.4 0.3 0.2
Citrus fruits....coo o sowesinsn ssnmsasass soammsusss sevss 0.129 2.7 5.8 2.7 -1.1 4.3
Oranges, including tangerines®.................... -1.9 5.8 -3.7 -0.7 5.6
Othet frosh fruits®. cvssss sossmesssssmas os srsvssisses 0.255 -1 0.0 3.0 4.6 -1.9
Fresh vegetables.........ccvvveieniiiienrnnannrenienenes 0.506 0.8 0.6 0.0 0.3 1.1
POtatoes, s mswwsssnsmicmenss 65 s o empmrs s e 0.081 7.8 21 -0.9 2.5 2.1
LOHHIBB cvavainrs oo suinmsmsisiamons ve susmmsmmsmmne s wa s FEh T 0.061 -2.0 0.2 -3.6 -0.5 0.2
TOMBtOS: s s sanasvasin o somssmmen swsaevaess o 0.086 6.9 -3.5 3.2 4.5 -1.4
Other fresh vegetables...............ccooviiiinnns 0.279 -2.3 1.6 -0.5 -1.8 2.0
Processed fruits and vegetables®...................... 0.282 4.0 2.7 -0.2 1.1 2.7
Canned fruits and vegetables®....................... 0.147 4.0 3.2 -0.3 1.4 29
Canned fruits® 2. 2.8 2.4 0.7 -0.4 2.3
Canned vegetables® ®.............coovevieiiinnnn. 5.0 3.6 -0.8 1.8 3.6
Frozen fruits and vegetables®........................ 0.085 4.4 3.1 -1.0 0.3 2.6
Frozen vegetables®...............coccoiiiinnnne. 4.1 3.3 0.2 -0.5 2.7
Other processed fruits and vegetables including

AHOOP. . v i o s mmminmins v oo s 8 i oin 3 5 0.051 3.9 0.7 -0.4 1.8 0.4
Dried beans, peas, and lentils™ > 2............... 1.9 1.1 -0.5 1.1 1.1
Nonalcoholic beverages and beverage materials. ........ 0.923 5.0 2.7 0.5 0.9 2.9
Juices and nonalcoholic drinks?............ccoeviinnnns 0.657 6.2 3.4 0.1 1.1 3.8
Carbonated drinks..........oceviinieiiiieaiinninceeees. 0.276 6.6 3.5 0.0 1.3 4.5
Frozen noncarbonated juices and drinks™ 2.......... 0.006 -0.3 2.9 -1.1 0.3 2.9
Nonfrozen noncarbonated juices and drinks?......... 0.375 6.2 33 -0.2 0.9 3.6
Beverage materials including coffee and (-1 T 0.266 1.9 1.2 1.1 14l 0.8
COTOO: s i simaimeas i il 5 FFRAVERIR T 4s 58 VEVIPDU RS n st o8 0.172 1.5 1.1 0.9 1.0 0.8
Roasted coffee®. .........ooovviiiiiiiiiiii 1.9 1.1 0.2 1.3 1.2
Instarit:coffee 2. sumsssmmmsmessmsns oo e -1.7 25 1.5 -0.6 25
Other beverage materials including tea™ %............ 0.095 2.7 1.5 1.6 0.1 1.5
Other food at hoMe. .« v sscsmsnswssmssssss e s soverevsomane 1.954 3.9 2.2 0.8 0.6 1.9
Sugar and SWeets'............oieiiii 0.268 4.5 0.4 -0.6 0.6 0.4
Sugar and sugar substitutes................... 0.037 8.2 2.4 0.8 1.7 1.9
Candy and chewing gum™ 2..........ooiiiiiiiniinns 0.178 5.2 0.2 -0.7 0.6 0.2
Other SWEES?. .. ..viee e 0.053 0.1 -0.2 -1.5 0.7 -0.2
Fats and Olls,..ouussss o s sssssaannns 5 5 sesspsvsgny oo saems 0.215 27 1.0 -0.4 ta 1.3
Butter and margaring®. ...........coocoviiiieiiiiniennns 0.066 1.9 1.7 -1.2 3.1 -1.0
BUHBIR... +onconisonimmomis o 55 i Saismsianass i spswemapies 3.2 2.7 -0.6 2.6 -1.3
Margarine®. ... . ..o 1.8 -0.4 -1.0 2.7 -0.7
Salad dressing®. . .u.om e o ssres sessnnunsss seamssanmsmiys 0.052 4.9 0.1 -1.0 1.8 0.9
Other fats and oils including peanut butter®.......... 0.097 2.4 3.3 0.4 -0.6 2.6

Peanut butter’ 2 3. ... 4.2 -0.2
Other f000S:: imwesvvsssanssn 5 & Fosmeumserenrssess s o o 1.471 3.9 2.7 1.3 0.5 2.2

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, April 2020 — Continued
[1982-84=100, unless otherwise noted]

Eisiative Unad’léﬁ:: g;;ercent Seasonally adjusted percent change

) importance . ] . ] :

Expenifire saisgary Mar. 2016- 2020- 2026- it 2096

2020 Apr. Apr. Feb. Mar. Apr.

2020 2020 2020 2020 2020

(=10] 1] oY AR ——— 0.089 5.8 3.5 1.6 0.4 2.6

Frozen and freeze dried prepared foods........... 0.252 24 2.7 1.0 -0.1 1.5

SNAcKS™, . onsmissan s asmreanmas SIS ARG SRR ¢ 0.335 3.9 3.8 25 0.5 3.8

Spices, seasonings, condiments, sauces........... 0.295 3.8 0.6 15 1.6 1.1

Salt and other seasonings and spices® *........ 2.0 -0.9 -0.9 22 0.0

Olives, pickles, relishes™ 2 3....................... 1.1 0.1 09 1.1

Sauces and gravies? ... 42 0.7 3.0 1.7 1.6

Other condiments®............ccoooveiiiniieiinn. 1.7 1.4 -0.6 1.8 0.9

Baby food™ 2., . 0.043 5.1 2.7 37 0.2 2.7

Other miscellaneous fo0ds?..............c.ceevvienn. 0.458 4.2 29 1.0 0.0 24

Prepared salads™ 3 4..................cocone. 1.2 -3.6 0.3 0.0 -3.6

Food away from home'............coeiiniiiiiiiiiiiiiiiens 6.210 2.8 0.1 0.2 0.2 0.1

Full service meals and snacks™ 2...........cooviviennnnn. 3.129 2.4 -0.3 0.2 0.0 -0.3

Limited service meals and snacks™ 2....................... 2.682 32 0.7 0.3 0.4 0.7

Food at employee sites and schools?....................... 0.145 1.8 0.0 0.2 0.4 0.1
Food at elementary and secondary schools™ 3 5....... -0.1 0.0

Food from vending machines and mobile vendors- 2. . .. 0.081 36 0.0 -0.3 0.2 0.0

Other food away from home™ 2.........ovviiiiiiiinninnn. 0.172 22 0.3 0.1 0.1 0.3

ENGIGY: sovisis svsmnisn s sy smenans samasemnn. v somsommsmsasesen o s 6.256 -17.7 -8.3 -2.0 -5.8 -10.1

Energy commOodities. . ...« - cissvmsnen ivsosenannis snrnnansiessrsssns 3.174 -31.4 -16.0 -3.5 -10.4 -20.0

Fuel oil and other fuels...........cooovviiiiiiiiiis 0.146 -23.4 -10.8 -5.7 -8.9 -10.2

FTBH O, v.caissiesinrss s v immassnsmamen s e i GEEHRORTHEEIBANES 0.084 -33.2 -15.3 -8.5 -13.7 -15.6

Propane, kerosene, and firewood®........................ 0.061 -6.7 -4.6 -0.1 -0.7 -2.9

MOTOE TUB. . e oo s smssmassamues swmssmsimasies i sosmvegass s & 3.028 -31.7 -16.3 -3.3 -10.4 -20.4

Gasoline (all types).......covvviiiiiiiiiiiiiie 2.957 -32.0 -16.5 -3.4 -10.5 -20.6

Gasoline, unleaded regular®. .............ccooevviennn. -33.2 -171 -3.7 -10.9 -21.2

Gasoline, unleaded midgrade® 7....................... -26.7 -13.5 -3.6 -8.2 -17.5

Gasoline, unleaded premium?®..................oooene. -24.8 -12.6 -2.9 -7.2 -16.3

Other motor fuels?...........oevvuinieiiiieiiaiiiinenes 0.071 -17.3 -8.2 -2.0 -6.3 -9.2

ENeIgy. SeIVICOS: . suuwus 1 svarsrsunsswssumynyssuiss sa sesacensusaas 3.082 -0.2 -0.3 -0.3 -0.5 0.1

EleCtriCity. ..o 2.412 0.2 -0.1 -0.1 -0.2 0.1

Utility (piped) gas Service............ccoevveiiiiiiieannnins. 0.670 -1.9 -0.7 -0.9 -1.4 0.2

All items less food and €nergy.........ccoovvvviiiiiiiiainieanns 79.882 1.4 -0.5 0.2 -0.1 -0.4

Commodities less food and energy commodities............ 20.300 -0.9 -0.8 0.2 -0.3 -0.7

Household furnishings and supplies®....................... 3.738 0.6 0.5 0.1 -0.3 0.6

Window and floor coverings and other linens™ 2........ 0.292 1.4 -0.7 1:2 -0.7 -0.7

Floor coverings™ 2. « cussosamson s s avmmmmemss ssvs 0.064 -1.5 -0.3 0.2 -0.4 -0.3

Window coverings’ 2...........coviiiiiiiiiiiiiiiis 0.062 10.1 0.8 1.4 14 0.8

Offier NS Zuunsansin is o s smmsvnensosss wissmssss 0.167 -0.1 -1.5 1.5 -1.6 -15

Furniture and bedding’............coovviiiiiiiiiins 0.932 -1.9 -1.9 0.9 -1.1 -1.9

Bedroom furnifure®...: . vessessn sosssmmscun sn swspssoss 0.327 -2.8 2.4 -0.8 -2.0 -2.4

Living room, kitchen, and dining room furniture’ 2. .. 0.452 -0.4 -1.9 1.9 -0.6 -1.9

Othier FUrniture™ ™2 uueusis i iwsramisesin & ssseienees & 0.143 -5.3 -0.9 1.6 -0.9 -0.9

Infants’ furniture™ 2 5 ... 0.5 0.0 -6.6 0.5

APDIIANCOS 2 s o3 vovmmersuss s spsmreanssy 3 gramvasamss 0.212 0.6 1.6 0.0 0.4 1.1

Major applianCes?.........c.oouvviiiiniiieiiieiieneines 0.071 -0.9 2.8 4.3 0.2 1.2

Laundry equipment®.............coocoi -3.2 1.5 0.6 4.1 -0.8

Other appliances?............oeveieiiiiiiiiiniininnnn, 0.138 1.9 1.0 -1.8 0.2 1.0

Other household equipment and furnishings?........... 0.536 -0.1 1.4 -1.8 0.0 25

Clocks, lamps, and decorator items'.................. 0.309 -0.2 3.1 -0.6 -0.6 3.1

Indoor plants and flowers®............c.ocovviiiiiiiiins 0.092 1.8 -0.4 -1.6 2.4 2.2

Dishes and flatware 2.....cvusi v sivevosinsen ssanasssns 0.056 4.6 22 -1.5 1.0 2.2

Nonelectric cookware and tableware?®................. 0.079 -5.6 -0.7 -2.0 -1.6 -0.7

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, April 2020 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjléf]tae:gzercent Seasonally adjusted percent change
" importance Apr. Mar. Jan. Feb. Mar.
Expenditure category Mar. 2016- 2020- 2020- 2020- 2020-
2020 Apr. Apr. Feb. Mar. Apr.
2020 2020 2020 2020 2020
Tools, hardware, outdoor equipment and supplies?. . .. 0.879 1.6 0.5 0.0 0.1 0.8
Tools, hardware and supplies™ 2.............cceeveennes 0.243 0.7 0.4 0.6 0.6 0.4
Outdoor equipment and supplies?. .............cevveves 0.449 2.1 0.6 0.0 -0.1 0.7
Housekeeping supplies’.........ccoouviviiiiiiiiiinains 0.887 2.5 2.6 -0.2 0.4 2.6
Household cleaning products™ 2...........cocovevvennes 0.351 1.1 0.9 -0.7 1.1 0.9
Household paper products™ 2...............ccoeeeennes 0.219 6.3 4.5 0.3 0.1 45
Miscellaneous household products™ 2................. 0.317 1.3 3.0 0.1 -0.3 3.0
APDATOL ..« comcvavsnosmmamenssenmuses 55 wsasss s asaamens 1 5 2.908 -5.7 -4.4 0.4 -2.0 -4.7
Men's and boys’ apparel;. .. .. e ssuree saamomesin crsm 0.735 -4.6 5.4 -0.3 0.2 -4.6
Men's apparel..........oooviiiiiiiiii 0.594 -4.0 -5.6 -0.7 0.0 -4.7
Men'’s suits, sport coats, and outerwear............ 0.112 -13.1 -13.7 1.0 -0.8 -11.3
Men’s underwear, nightwear, swimwear, and
ACCESSOMES ..o iriiiie e 0.166 25 -2.0 3.4 -0.7 -2.0
Men's shirts and sweaters?..................eeueeenn. 0.169 -6.6 -5.1 -1.9 1.0 -4.6
Men's pants and shorts..........ccoceivviinenennn.. 0.142 -1.0 -4.3 25 0.5 -4.7
Boys! ' apparel. .. cesussss savsins v sapwsnpeseuissineas o 0.141 -7.5 4.4 -0.1 3.2 -5.5
Women's and gifls’ apparel...cu.uses sersvsss vswssoss anvs 1.212 -7.7 -4.8 1.4 -3.0 -5.4
WOMEN'S @PPArel.........oiveiiiiiiiiiiiiiiiienineanaes 1.009 -9.4 -5.6 1.2 -3.1 -6.3
Women's OUtEIWear. ........couvviiiiiiiiiniainaeannns 0.067 -14.9 -8.0 4.2 -1.1 -8.3
Women! S trasses . uus i vasussmsnmssssss i mvussss 0.112 -17.8 -10.1 0.9 -5.7 -9.6
Women'’s suits and separates®....................... 0.520 -9.2 -4.8 -0.7 -2.5 -5.1
Women'’s underwear, nightwear, swimwear, and
ACCESSOMES. .. evivererinininet e eeaeeanans 0.299 -5.0 -4.9 2.4 -2.5 -5.8
Girls’ Apparel s s sasssamenmmusiisss snoswopsmnsass » 0.203 2.3 -0.8 2.6 2.4 -1.3
(20T V=7 | SN 0.671 -2.8 -3.2 0.1 -2.8 -3.9
Mern's footwear .o s wressems sossmevsessmssssss v 0.231 -0.6 -1.1 0.5 2.2 -1.1
Boys’ and girls’ footwear...................oine 0.141 -3.3 -3.4 29 -3.6 -4.0
Women's fOOtWBAT. ..suusssmsesssenissesmms v ppmensmas 0.299 -4.2 -4.6 -0.7 -1.9 -5.2
Infants’ and toddlers’ apparel..........ccccovvviiniinnanns 0.129 -10.9 -3.3 -0.9 -4.3 -3.7
Jowelry and WaTCheS®.. .. rsvnssses oo ssmssmsyanovsssos 0.160 -2.5 2.4 -1.2 0.1 -36
WatChes . ...vvieeiieeereriieee e e 0.039 -0.6 -1.1 0.5 1.2 -1.1
JOWBINYP... i vmmmmssssmmmnssnnsas savsssomvmmes avuoammms 0.121 -3.6 -2.8 -3.0 -0.8 -2.1
Transportation commodities less motor fuel®.............. 6.961 -0.5 -0.4 0.2 0.1 -0.2
NOW VONICIOS: . . snsumssnuras s sessammmmmsmasummmmen s 3.741 -0.6 -0.1 0.1 -0.4 0.0
New cars and trucks® 3.........ccoevvviveenieneninnens -0.6 -0.1 0.1 -0.4 0.0
New cars®. ... -0.2 -0.3 0.4 -0.5 -0.2
New truoks® 19w masremmsuss swgesmssmes awms -0.6 0.0 0.2 -0.6 0.0
Used cars and trucks. ........c.oooeiiiiiiiiiiiiiiiiennns 2.587 -0.7 -0.9 0.4 0.8 -0.4
Motor vehicle parts and equipment’...................... 0.396 1.3 -0.5 0.1 -0.2 -0.5
TIPS e 0.251 0.1 -0.6 0.2 -0.2 -0.6
Vehicle accessories other than tires™ 2................ 0.146 3.1 -0.4 -0.2 -0.2 -0.4
Vehicle parts and equipment other than tires™ 3... 2.7 -0.4 -0.3 0.1 -0.4
Motor oil, coolant, and fluids™ %..............coeeunn 5.0 0.7 3.4 -3.7 0.7
Medical care commodities..........ccoovviiviriiiiiiiiniinn, 1.623 0.7 -0.2 -0.6 0.0 -0.1
Medicinal Grugs™:cus suvss s sommson s sovasams e 1.550 0.8 -0.1 -0.8 0.1 0.3
Prescription drugs.........ccoeoveiiiiiiiiiiinn 1.170 1.1 0.0 -0.8 -0.2 0.6
Nonprescription drugs™ &..........ccovviiiiiiininnnn. 0.380 -0.3 -0.5 -0.3 0.8 -0.5
Medical equipment and supplies™ &...................... 0.072 -1.3 -0.6 -0.3 -0.2 -0.6
Recreation commodities®..........ocvvviviiiiiiii 2.026 -2.0 -0.9 -0.1 -0.8 -0.9
Video and audio products®............ccociiiiiiiiiiiinnnn 0.275 -8.5 -0.6 -0.3 0.3 -0.5
TeleVISIONS. ... vee ettt 0.095 -16.2 -0.9 -1.6 -0.2 -0.2
Other video equipment?............cccoveviiieeiinann. 0.042 -0.8 0.9 0.4 -0.7 0.1
Audio equipment”...... ..o 0.080 4.7 -0.8 1.1 1.3 -0.8
Recorded music and music subscriptions™ 2......... 0.045 -5.5 -1.4 -0.6 0.8 -1.4

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, April 2020 — Continued
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Relative Unadnéit:: ggercent Seasonally adjusted percent change
Expenditure category imp’artance Apr. Mar. Jan. Feb. Mar.
ar. 2019- 2020- 2020- 2020- 2020-
2020 Apr. Apr. Feb. Mar. Apr.
2020 2020 2020 2020 2020
Pets and pet products’..........coocvviiiiiniiiineinn. 0.648 0.0 -1.2 0.5 -0.6 -1.2
Petf00d™ 2 2 ... i 1.1 -0.3 0.7 -0.3 -0.3
Purchase of pets, pet supplies, accessories" * .. .. -1.8 2.7 0.3 -1.0 2.7
SPORING GOOUS. iu.cousncrvmms s siswsswmessr msnmimisminmaioraacs smiimaimniss 0.586 =11 -0.9 -0.4 -2.0 -1.0
Sports vehicles including bicycles'..................... 0.350 -0.5 -0.8 -1.1 -2.1 -0.8
Sports equIPMENt........ooviviiiii 0.226 -1.7 -0.9 1.4 -0.9 -1.3
Photographic equipment and supplies................... 0.027 8.1 0.2 4.9 0.0 -0.6
Film and photographic supplies™ 2 3...................
Photographic equipment® 2................ e 7.7 0.2 5.2 -0.1 -0.7
Recreational reading materials’................cccoeeunnns 0.118 3.7 -0.8 0.3 -0.2 -0.8
Newspapers and magazines™ 2...........coovvevnnnn 0.067 6.3 -0.5 -1.6 0.7 -0.5
Recreational books™ 2............ccooiiiiiiiiniiniinnnns 0.049 -0.3 -1.3 3.0 -1.4 -1.3
Other recreational goods?. ...........ccevuiviiuiuneninnnnnn 0.372 -5.5 -0.9 -0.9 -0.7 -0.6
TIOYE s vcaree mivmmminiswmsmmisiinssm o S THAEHR 5 56 SRS AR 0.287 -6.9 -1.3 -1.6 -0.4 -0.9
Toys, games, hobbies and playground
OQUIPIMIBNT 2, .o smsmwign o s s saamis 6550 5 -7.6 -0.9 2.4 -0.4 -0.2
Sewing machines, fabric and supplies™ ®............. 0.020 -10.0 -1.3 27 7.1 -1.3
Music instruments and accessories™ 2................ 0.048 6.9 1.2 1.0 1.1 1.2
Education and communication commodities®.............. 0.520 -3.8 0.3 0.6 0.4 0.2
Educational books and supplies................coocoeenne. 0.108 -1.7 0.9 0.1 0.2 1.0
College textbooks™ 2 ... 2.2 1.0 0.9 0.1 1.0
Information technology commodities®.................... 0.412 -4.5 0.2 0.7 0.4 -0.1
Computers, peripherals, and smart home
assistants®.: & s omensussss armsrereEs 55 GreEvaN o & 0.303 -1.5 0.8 15 0.8 0.7
Computer software and accessories™ 2............... 0.019 -10.6 -3.8 0.5 -1.2 -3.8
Telephone hardware, calculators, and other
consumer information items?......................... 0.090 -14.2 -1.0 -1.9 -0.4 -1.8
Alcoholic DeVerages. .. .q . «.sasssvsnisi snvassmansine s vavosns 1.032 1.9 0.3 0.3 0.5 0.3
Alcoholic beverages at home.............oooviiiiiiiiiians 0.580 2.3 0.5 0.4 0.7 0.5
Beer, ale, and other malt beverages at home........ 0.223 5.1 1.5 0.8 0.8 1.4
Distilled spirits at hOme...........oooviviiiiiiiininns 0.093 0.3 0.4 0.0 -0.1 0.8
Whiskey at home™ ... cuaeansmnsassonsvnsens svasans 0.2 -0.5 1.0 -0.9 -0.5
Distilled spirits, excluding whiskey, at home™ 2.... 0.9 0.9 -0.1 0.5 0.9
WWIne at/NOMO. .osrsasim sssmmussasnens o s g s 0.263 0.2 -0.3 0.2 0.9 0.0
Alcoholic beverages away from home™.................. 0.452 15 0.0 0.2 0.0 0.0
Beer, ale, and other malt beverages away from
NOTIIE ¥ 202, 45555 5.0 S S O 336 SRS 0.1 -0.2 0.1 -0.2 -0.2
Wine away from home™ 2 ..., 2.2 0.6 0.1 0.1 0.6
Distilled spirits away from home™ 2 %.................. 0.6 0.3
Other goods®: v wnvmaumuman sevsrevavarmswasvemess o s 1.493 2.8 0.0 0.6 0.3 -0.1
Tobacco and smoking products...........cceeveeiieinnnns 0.595 4.9 -0.2 0.6 1.0 -0.4
CIgarettes?. ... ovveiiieeiiecii e 0.517 5.3 -0.3 0.7 1.0 -0.5
Tobacco products other than cigarettes™ 2........... 0.059 2.0 0.1 0.3 0.3 0.1
Personal care products’.............ocoiiuiiiiiiiiiians 0.694 0.0 -0.1 1.1 -0.1 -0.1
Hair, dental, shaving, and miscellaneous personal
care products™ Z.... ..o 0.371 0.9 0.1 1.2 -0.3 0.1
Cosmetics, perfume, bath, nail preparations and
implements’.........oiiiii 0.314 -1.3 -0.4 1.0 0.2 -0.4
Miscellaneous personal goods?................cccoueeenn 0.205 5.4 1.4 -1.2 -0.5 0.9
Stationery, stationery supplies, gift wrap®............. 7.8 2.3 -0.2 -0.6 2.2
Infants’ equipment® 2 5. . .ciiiiiiii 11.3 0.7 2.8 2.4 0.7
Services less energy ServiCes.............ooeiieiiiiiiaiiinns 59.582 2.2 -0.4 0.2 0.0 -0.4
SHORBE, oo sieisim s a5 5555555 wA AFRERIER 8 83 B¥ o R eae 33.303 2.6 0.0 0.3 0.0 0.0
Ront of BROOrI2, .....om s seem s 35 smosnessssssassssewRes - 32.936 2.6 0.0 0.3 0.1 0.0

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, April 2020 — Continued
[1982-84=100, unless otherwise noted]

Relative Unad"éit:: ggercent Seasonally adjusted percent change
Expenditure category imp&r’(ance Apr. Mar. Jan. Feb. Mar.
ar. 2019- 2020- 2020- 2020~ 2020~
2020 Apr. Apr. Feb. Mar. Apr.
2020 2020 2020 2020 2020
Rent of primary residence...........ccccooiviiiiiinnnn. 7.820 3.5 0.2 0.3 0.3 0.2
Lodging away from home?...............coevvivninnenn. 0.982 -14.0 6.2 2.0 -6.8 74
Housing at school, excluding board™............... 0.117 2.3 0.0 0.2 0.2 0.2
Other lodging away from home including hotels
anNd MOLEIS:« s o s smmensiss s ssmsases 58 FoRsEsaEs o o 0.865 -16.0 -7.0 2.3 -7.7 -8.1
Owners’ equivalent rent of residences™.............. 24.134 3.1 0.1 0.2 0.3 0.2
Owners’ equivalent rent of primary residence'. .. 22.923 3.1 0.1 0.2 0.3 0.2
Tenants’ and household insurance™ 2................. 0.367 -0.2 0.3 0.3 -0.6 0.3
Water and sewer and trash collection services?........... 1.091 3.0 0.1 0.3 0.3 0.1
Water and sewerage maintenance....................... 0.799 2.9 0.2 0.2 0.4 0.2
Garbage and trash collection "°......................... 0.292 3.1 -0.2 0.7 0.2 -0.2
Household operations™ 2.............coivviiiiuiiiiiieienins 0.879 3.9 0.0 0.7 0.1 0.0
DOmMeEStC SEIVICES ™ 2. .. vt 0.290 1.5 0.4 0.0 0.0 0.4
Gardening and lawncare services™ 2..................... 0.306 9.1 1.7
Moving, storage, freight expense™ 2...................... 0.088 1.4 -0.1 0.9 -0.4 -0.1
Repair of household items™ 2...............ocoeeiiinnnns 0.116 -0.4 0.2 -0.3 0.1 0.2
Medical CAre SEIVICES. wrumssivinsn sunssosimens somumas ve son 7.273 5.8 0.4 0.3 0.5 0.5
Professional ServiCes..........oviviiiiiiiiiiiiiiiiiiinnn, 3.646 iy 4 0.2 0.1 0.3 0.0
Physicians’ SeIVICES . w.wuiat s voevnansmmesvanme s vamnsnn 1.809 1.2 0.1 0.2 0.3 -0.1
Dental SeIVICeS. < s w sssunmsis snmssizises svsmmssevasvaias 0.997 3.1 0.3 -0.1 0.4 0.4
Eyeglasses and eye care™ ®............cooiiiiiinnns 0.367 0.7 0.0 0.0 0.0 0.0
Services by other medical professionals™ ®........... 0.473 1.2 0.2 0.0 0.0 0.2
Hospital and related services.................coooeeennn. 2.411 5.0 0.4 0.0 0.4 0.5
Hospital 8emviees™®. ..x. v vossesues ssussamasi o osssioses 2217 5.2 0.4 -0.1 0.4 0.5
Inpatient hospital services™ ®........................ 4.7 0.3 -0.7 0.6 0.5
Outpatient hospital services® ©....................... 4.1 -0.1 0.0 0.2 0.0
Nursing homes and adult day services'.............. 0.124 2.7 0.3 0.2 0.3 0.5
Care of invalids and elderly at home™ ®............... 0.070 2.7 -0.1 0.7 1.7 -0.1
Health insurance™ S........oviiiiiiiieeeeee 1.216 20.2 11 1.4 1.3 1.1
Transportation SEVICES. : issssvas: sovuasswnusisn vamensans vavmma 5.332 -5.8 -4.5 0.3 -1.9 -4.7
Leased cars and trucks™ M. ... 0.3 -0.6
Car and truck rental®. ............oovviiiiiiiiiis 0.117 -15.3 -17.6 2.2 -6.9 -16.6
Motor vehicle maintenance and repair'.................. 1.088 3.1 0.1 0.7 0.6 0.1
Motor vehicle body work™............cooiiiiiiiiiins 0.058 4.3 1.4 0.2 0.0 1.4
Motor vehicle maintenance and servicing™............ 0.632 3.1 -0.1 0.3 0.8 -0.1
Motor vehicle repair’ 2...........cociiiiiiiiiiinns 0.340 2.9 0.2 1.6 0.4 0.2
Motor vehicle iNSurance. ..........oovvvviviiiineeeeininnins 1.713 -6.2 7.7 0.5 0.6 -7.2
Motor vehicle fees™ ... . .oviiiiiiie 0.574 1.4 -1.1 0.2 0.2 -1.1
State motor vehicle registration and license
FEES T 2 0.298 2.6 0.0 0.1 0.1 0.0
Parking and other fees" 2..........c..cocviiiininnnnnn. 0.262 0.0 2.2 0.3 0.3 2.2
Parking fees and tolls® 2.............coooviiiiinnns 0.3 -1.8 0.3 0.3 -1.7
Automobile service clubs™ 2 3., -4.3 0.1 1.2 -4.3
Public transportation.............cooiiiiieiiiiiii i 1.201 -16.0 -7.4 0.2 -8.5 -9.4
ATINE TAIeS. 4 s sesnss s s s v smsene s 0.719 -24.3 -12.4 -0.3 -12.6 -15.2
Other intercity transportation............................ 0.173 =71 0.4 -0.2 -4.0 -0.5
Intercity bus fare™ > %, -6.4 1.5 -0.6 -2.1 1.5
Intercity train fare™ ® “..........
Shipfare™ 2 2 ... -9.4 -0.6 -0.8 -1.4 -0.6
Intracity transportation®...............oooiiin. 0.305 1.2 0.0 0.3 0.2 0.0
Intracity mass transit™ > 8. 1.8 0.0 0.2 0.0 0.0
Recreation Services®. .......oovvvvvviriiiiiiniiiiiens 3.803 2.4 0.1 -0.5 0.6 0.2
Video and audio services®.............ccovviiiiiiiiinnn. 1.251 3.2 0.2 -0.6 0.1 0.6
Cable and satellite television service™................ 1.170 3.9 0.2 -0.6 0.1 0.6

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, April 2020 — Continued
[1982-84=100, unless otherwise noted]

Relative Unad’léit:: g;;ercent Seasonally adjusted percent change
i importance Apr. Mar. Jan. Feb. r.
AR SeaE Mar. 2015- 2020- 2020- i i
2020 Apr. Apr. Feb. Mar. Apr.
2020 2020 2020 2020 2020
Video dgscs and other media, including rental of
VIDEI0 * % insmnsmsninnenanmussns i so9 popasavEa eowes 0.081 -8.5 0.3 -0.6 0.5 0.3
Video discs and other media® 2 %...........oocennes -13.4 0.9 -1.1 0.9 0.9
Rental of video discs and other media® 2 °........ 1.1 0.1 0.2 0.8 0.1
Pet services including veterinary®......................... 0.551 3.2 0.3 -0.4 0.3 0.3
Potisarvices 29, s wosussnes summssunes sessmmaven s 2.8 -0.1 0.6 0.1 -0.1
Veterinarian services® 3.........oooiiiiiiiiiiiis 34 0.3 -0.7 0.4 0.3
Photographers and photo processing™ 2........ooiiinis 0.045 -0.1 -1.9 29 0.2 -1.9
Photographer fees" 2 8...........ocoooiii 2.4 0.0
Photoiprocassing’™% S, . sesssass s sswmmssun sommomms -0.3 0.0 0.6 0.5 0.0
Other recreation ServiCes............vuveeiueeiinaenennns 1.955 1.6 0.0 -0.4 1.1 -0.1
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports fees’ 2. 0.705 2.6 0.3 -0.3 0.8 0.3
ADMISSIONS.« wissis s svsuve e v nmemmrmmms s 0.710 1.2 -0.3 -0.8 1.7 -0.6
Admission to movies, theaters, and
concemrts’ 2 2 1.8 -1.0 0.7 0.5 -1.0
Admission to sporting events™ 2 %................... 2.6 2.6 -4.0 2.2 2.6
Fees for lessons or instructions® ®..................... 0.2 0.0
Education and communication services®................... 6.238 2.1 0.1 0.1 0.1 0.1
Tuition, other school fees, and childcare................. 2.919 2.3 0.0 0.3 0.3 0.2
College tuition and fees...................oooiiiiins 1.573 1.6 0.0 0.2 0.2 0.2
Elementary and high school tuition and fees......... 0.425 2.9 0.2 0.3 0.4 0.5
Day care and preschool®.........coeeviiineeinneennes 0.766 35 0.0 0.6 0.2 0.1
Technical and business school tuition and fees®..... 0.036 2.2 0.6 0.2 0.2 0.7
Postage and delivery services®.................ccvenn. 0.112 3.9 -0.1 0.6 0.2 0.2
POSIAg0.. i susvsweviwumons e e manamsnsmpsns oo socamosasinss 0.102 4.3 0.0 0.7 0.2 0.4
Delivery SErviCes?.........cviriiniivmnmrieninnensiieins 0.010 -0.3 -1.5 0.1 -0.4 -1.1
Telephone Services™ 2.........cccovviiriiiiiinneninninnn. 2.298 1.8 0.2 -0.1 0.0 0.2
Wireless telephone services™ 2..........oocveiniiinnns 1.895 -0.2 0.1 -0.2 0.0 0.1
Land-line telephone services™ &........................ 0.403 8.7 0.8 0.3 0.1 0.8
Internet services and electronic information
PIOVIAEIS?. ... eeteeieieeiiie e e 0.897 1.7 0.1 0.0 -0.3 -0.3
Other personal services™ ®............coooiiiiinnn 1.661 2.8 -0.1 0.3 0.2 -0.1
Personal care Services'.........coo.vuiiiiiiiiiiiiins 0.671 3.3 0.0 0.3 0.1 0.0
Haircuts and other personal care services" %........ 0.671 3.3 0.0 0.3 0.1 0.0
Miscellaneous personal services.............cooveieennnns 0.991 25 -0.2 0.2 0.1 -0.3
Legal services™ B.....ocieeririiniiinnnin e 0.252 1.3 -0.4 0.6 0.0 -0.4
Funeral expenses’ S, ...:.uuuvmsss ssmsnssosvnns s sonessen 0.140 1.6 0.3 -0.4 0.0 0.3
Laundry and dry cleaning services" %................. 0.220 2.9 -0.1 0.4 0.1 -0.1
Apparel sefvices other than laundry and dry
ClEaNING * Zesassmusmussien crvmmenomvmsmmnon snmsmssesnsos s 0.030 6.9 0.6 0.8 1.6 0.6
Financial ServiCes®,. .. i ssvisss somssvsaniss v s susases 0.235 3.6 -0.3 0.5 0.0 -0.5
Checking account and other bank services™ - °... 2.2 0.0 0.8 1.2 0.0
Tax return preparation and other accounting
e O g 6.2 -1.0 0.1 0.5 -1.0

' Not seasonally adjusted.

2 |ndexes on a December 1997=100 base.

3 Special index based on a substantially smaller sample.
4 Indexes on a December 2007=100 base.

5 Indexes on a December 2005=100 base.

6 |ndexes on a December 1986=100 base.

7 Indexes on a December 1993=100 base.

8 Indexes on a December 2009=100 base.

° Indexes on a December 1990=100 base.

10 |ndexes on a December 1983=100 base.



" Indexes on a December 2001=100 base.
2 |Indexes on a December 1982=100 base.
3 Indexes on a December 1996=100 base.



Table 3. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, special aggregate indexes,

April 2020
[1982-84=100, unless otherwise noted]

Unadjusted percent

Seasonally adjusted percent

Bﬁ:agve Unadjusted indexes change change
i r-
Special aggregate indexes tagce Apr. Mar. Jan. Feb. Mar.
Mar. Apr. Mar. Apr. 2019- 2020- 2020- 2020- 2020-
2020 2019 2020 2020 Apr. Apr. Feb. Mar. Apr.
2020 2020 2020 2020 2020
All items: 1088 f00:: «xu wumss s sors numsosumewsmasn e 86.138 255.194 257.382 254.746 -0.2 -1.0 0.0 -0.5 -1.2
All items less shelter..............ocoviiieenn. 66.697 234.723 235.184 232.860 -0.8 -1.0 0.0 -0.7 -1.2
All items less food and shelter..................... 52.835 228.655 228.099 224.331 -1.9 -1.7 -0.1 -0.9 -1.9
All items less food, shelter, and energy.......... 46.579  232.380 235.539 233.740 0.6 -0.8 0.2 -0.2 -0.7
All items less food, shelter, energy, and used
cars and truCKS. ........ooovuviniiiiiiiieiaean 43992 238.012 241.387 239.563 0.7 -0.8 0.1 -0.3 -0.8
All items less medical care..................oeuens 91.104 244.134 245778 243.907 -0.1 -0.8 0.1 -0.5 -0.9
All items 18SS NErgY......vvvvrerieireniiianiannss 03.744  260.925 265896 265.465 1.7 -0.2 0.2 0.0 -0.2
Commodities: s evassssss sommusperes ssmme v s 37.336  186.884 184.364 182.141 -25 -1.2 -0.1 -1.0 -1.6
Commodities less food, energy, and used
cars and tuoKs. . osussseses seswposvasais savewre 17.713  145.964 145767 144.685 -0.9 -0.7 0.1 -0.5 -0.7
Commodities less food...............ooveiiennne. 23.474 155.187 150.257 146.008 -5.9 -2.8 -0.4 -1.9 -3.4
Commodities less food and beverages........ 22.442 151.843 146.714 142.355 -6.2 -3.0 -0.4 -2.0 -3.5
SOIVICES. .. vireninent ittt ereiaiaaaanans 62.664 323.228 331.021 329.866 21 -0.3 0.2 -0.1 -0.3
Services less rent of shelter’.................... 20.728  340.756 347.979 345544 1.4 -0.7 0.2 -0.2 -0.6
Services less medical care services........... 55.391 307.576 313.845 312.451 1.6 -0.4 0.2 -0.1 -0.4
DUrabIeS: i ssmsums w sussrsmmsms s sewmwasvasmaomies s 10.735 105.178 104.703 104.336 -0.8 -0.4 0.2 -0.1 -0.2
Nondurables. .........c.oueviiiiiiiiiiiniaeeenes 26.601 229.028 225113 221.622 -3.2 -1.6 -0.1 -1.3 -25
Nondurables less food...............oooeinint. 12.739 204.336 193.597 184.081 -9.9 -4.9 -0.6 -3.0 -6.7
Nondurables less food and beverages........ 11.707 201.358 189.714 179.517 -10.8 -5.4 -0.6 -3.3 -7.3
Nondurables less food, beverages, and
APPAIOL. o evmimssns somnsns e i ssiwaviss s sosasivns 8.799 252.960 234.822 221.427 -12.5 -5.7 -0.9 -3.7 -8.1
Nondurables less food and apparel............ 9.831 251663 235.665 223.707 -11.1 -5.1 -0.7 -3.3 -7.3
HOUSING. .. ceeuenininininiiieieiainiieseeeeneeeanaes 42239 264.452 270.273 270.184 2.2 0.0 0.2 0.0 0.0
Education and communication®.................... 6.758 137.182 139.199 139.378 1.6 0.1 0.1 0.1 0.1
EAUCAHGNR, v v e wminnmmnins 5 66 s s s 3.027 263.944 269.450 269.614 2.1 0.1 0.3 0.3 0.2
CommUNICAtIONZ. ...\ .veieeeieeiieeeeeaen 3.731 73.032 73.719 73.854 1.1 0.2 0.0 0.0 0.1
Information and information processing®.... 3.619 69.037 69.622 69.756 1.0 0.2 0.0 0.0 0.1
Information technology, hardware and
SEIVICOSS. ... o vrimpsrmmsminisss sagssssenmenss 1.320 7.394 7.354 7.364 -0.4 0.1 0.2 -0.1 -0.2
RECreation®. ... ..uevereieeiiiieiiiieieieeeeeaaens 5.829 120.821 122.265 121.935 0.9 -0.3 -0.3 0.1 -0.2
Video and audio?.........c.oeueiviiiiniaiiniinen 1526 104.750 106.466 106.510 1l 0.0 -0.6 0.1 0.4
Pets, pet products and services®............... 1199 177.070 180.452 179.555 1.4 -0.5 0.1 -0.2 -0.5
PhOtOGIAPRAYE. . swemiesinss i smmsmsmmsos 5 v gnsmn 0.073 73.238 76.305 75.445 3.0 -1.1 3.6 0.1 -1.4
Food and beverages............cccoeieiiiiiiiinanns 14.894 257.393 262.320 266.137 3.4 1.5 0.4 0.3 1.4
Domestically produced farm food............... 6.386 249.685 252.974 259.558 4.0 2.6 0.4 0.5 2.4
Other SerVICeS. ......vvvuiieiiiiiiiiiienie e 11.703 357.646 365.516 365.780 2.3 0.1 0.0 0.3 0.1
Apparel less footwear..............oooiiiinn 2237 118538 116.390 110.865 -6.5 -4.7 0.5 -1.8 -4.9
Fuels and Utilities. .......ooovveeiiiiniiiiiiis 4318 240.773 241.160 239.897 -0.4 -0.5 -0.3 -0.6 -0.2
Household energy..........ccoeeiniiieinninnen. 3228 198.366 196.998 195.534 -1.4 -0.7 -0.6 -0.9 -0.4
Medical Care. .. ... sswomss smsmaesms s s 8.806 493.331 515605 517.053 4.8 0.3 0.1 0.4 0.4
TraNSPORALION. . wws ssvsmsss vuemuminion smmsmuos sossio 15.321 214.142 203.854 193.732 -9.5 -5.0 -0.5 -2.9 -5.9
Private transportation......................oo 14120 209.918 200.626 191.079 -9.0 -4.8 -0.6 -2.4 -5.6
New and used motor vehicles?............... 7.321 99.984 99.527 98.987 -1.0 -0.5 0.2 -0.1 -0.3
Utilities and public transportation.................. 8.841 216.953 216.968 214.801 -1.0 -1.0 0.2 -1.2 -1
Household furnishings and operations........... 4617 123.345 124.469 124.961 1.3 0.4 0.1 -0.1 0.5
Other goods and Services...............oooeueuenns 3.155 448.658 461.495 461.294 2.8 0.0 0.4 0.3 -0.1
Personal Care..........oovviuiiiiiiiiieiiaanans 2560 232.902 238.175 238.181 23 0.0 0.4 0.1 0.0

1 Indexes on a December 1982=100 base.
2 Indexes on a December 1997=100 base.
3 Indexes on a December 1988=100 base.



Table 4. Consumer Price Index for All Urban Consumers (CPI-U): Selected areas, all items index, April 2020
[1982-84=100, unless otherwise noted]

Pricin Percent change to Apr. 2020 from: Percent change to Mar. 2020 from:
Area Schedu?e’ Apr. Feb. Mar. Mar. Jan. Feb.
2019 2020 2020 2019 2020 2020
.S City BVOrage. : u ssassaas i opsusmes sravsssearsss soeime M 0.3 -0.9 -0.7 1.5 0.1 -0.2
Region and area size?

NOREaSY. .. .cxcssmimm i msasassseiesss 4 sassmsnsmsesas M 0.8 -0.6 -0.4 17 0.1 -0.2
Northeast - 'Size/Class A. ..o covveesssin s wovosvoves M 1.0 -0.7 -0.6 1.9 0.1 -0.1
Northeast - Size Class B/C®........ccoovvvviviiniiinnnns M 0.6 -0.6 -0.3 1.4 0.0 -0.3
New England®........coooivviiiiiiiiiiiiiiiieiiiiianas M 0.7 -0.5 -0.3 1.5 0.0 -0.2
Middle AHARHE?. . .ouiinenin smssmasmms o3 amameessmam M 0.9 -0.7 -0.5 1.8 0.1 -0.2

NHAWEEE . 505056 srsmvmmsmuine s s o us wswmmmarsgsmwemipsasm o M -0.4 -1.6 -1.1 1.0 -0.2 -0.5
Midwest - Size Class A.........ccooiviviiiiiiiiiiieaennn. M -0.1 -1.8 -1.3 1.3 -0.3 -0.5
Midwest - Size Class B/C>..........cccoeiviiiiiininnns M -0.7 -1.6 -1.0 0.8 -0.2 -0.5
East/North: Cantral®. ..uswees 5 s s sammesenis s M -0.5 -1.8 -1.2 1.0 -0.4 -0.6
West North Central®..............ooeveiiiieiiniineanne. M -0.3 -1.3 -0.9 1.0 0.3 -0.4

SOULY, v.10iniminion 50 s 3158 70 30 SRS 68 76 AP B R o SSigs M -0.2 -0.9 -0.8 1.1 0.1 -0.1
South - Size Class A.....o.ovivieiiiiiiiiiiiiiieens M -0.2 -0.9 -0.7 1.1 0.0 -0.2
South - Size Class B/C®..........cc.cvvviiiiiiniianannns M -0.3 -0.9 -0.8 1.0 0.1 -0.1
South Atlantic®. ... ..o M 0.2 -0.7 -0.6 1.3 0.1 -0.2
East South Centralt..q. « suwsssssommsme s ss sovsiss s » M -0.6 -0.9 -0.8 0.4 0.0 0.0
West South Central®..........ccooveviiiiiiiiiiiiniinnnns M -0.8 -1.2 -1.1 0.9 0.0 -0.1

WBSE. ... M 1.3 -0.5 -0.4 25 0.2 -0.2
West - Size Class A....oovviiiiiiiiiiiiiiiieeee M 1.1 -0.8 -0.6 2.4 0.2 -0.3
West - Size Class BICB, viuisvssas sossmsmansmmsusmuss sauss M 1.5 -0.2 -0.2 25 0.3 0.0
MOUNTAIN®. ..ot M 2.1 -0.4 -0.3 3.2 0.0 -0.1
PaCIfiC?. .ttt M 0.9 -0.6 -0.4 2.2 0.3 -0.2

Size classes
Size Class AS.. ..ot M 0.5 -1.0 -0.7 1.7 0.1 -0.2
Size ClaSE BIG3. ..oscwminsiivnss i 555650 v o AR BN FHT EARF S M 0.2 -0.8 -0.6 1.4 0.1 -0.2
Selected local areas

Chicago-Naperville-Elgin, IL-IN-WI........................ M 0.3 =7 -0.9 %) -0.7 -0.7

Los Angeles-Long Beach-Anaheim, CA.................. M 0.7 -1.0 -0.3 1.9 -0.4 -0.7

New York-Newark-Jersey City, NY-NJ-PA............... M 1.1 -0.7 -0.5 2.0 0.0 -0.2

Atlanta-Sandy Springs-Roswell, GA..................c.... 2 -0.3 -1.8

Baltimore-Columbia-Towson, MD®.............c..c..ovvvne. 2 0.1 -0.1

Detroit-Warren-Dearborn, MIL...............ooiiiiinnn. 2 -0.8 2.7

Houston-The Woodlands-Sugar Land, TX................ 2 -1.3 -1.6

Miami-Fort Lauderdale-West Palm Beach, FL........... 2 -0.5 -1.0

Philadelphia-Camden-Wilmington, PA-NJ-DE-MD....... 2 -0.1 -1.3

Phoenix-Mesa-Scottsdale, AZ7.............coeevvvernennnns 2 1.5 -1.4

San Francisco-Oakland-Hayward, CA..................... 2 1.1 -0.5

Seattle-Tacoma-Bellevue, WA............coooiiiiiiiinnn. 2 1.3 -0.6

St: Louis; MOz s nssmmvassssensn o somsmmsmsessesses 2 -0.6 -1.6

Urban Alaska. ........c.ovuiiiiiiiiiiiiiiiei e 2 25 -1.6

Boston-Cambridge-Newton, MA-NH....................... 1 1.8 0.1

Dallas-Fort Worth-Arlington, TX..........coooiviiiinnn.. 1 1.0 0.0

Denver-Aurora-Lakewood, CO..........evvvviiiinininnnn 1 2.2 -0.3

Minneapolis-St.Paul-Bloomington, MN-WI................ 1 1.2 -0.3

Riverside-San Bernardino-Ontario, CA*................... 1 2.3 0.0

San Diego-Carlsbad, CA............ooviiiiiiiiiiiiniins 1 1.8 0.0

Tampa-St. Petersburg-Clearwater, FL®................... 1 2.1 0.2

UHDEN HAWAITL. .0 vonam sosoime sommeninss 5o dinse s o 5 sawaaas 1 1.8 0.6

Washington-Arlington-Alexandria, DC-VA-MD-WV®. . ... 1 0.4 -0.4

' Foods, fuels, and several other items are priced every month in all areas. Most other goods and services are priced as indicated: M - Every month.
1 - January, March, May, July, September, and November. 2 - February, April, June, August, October, and December.

2 Regions defined as the four Census regions.



3 Indexes on a December 1996=100 base.

4 Indexes on a December 2017=100 base.

5 Indexes on a December 1986=100 base.

61998 - 2017 indexes based on substantially smaller sample.

7 Indexes on a December 2001=100 base.

8 Indexes on a 1987=100 base.

NOTE: Local area indexes are byproducts of the national CPI program. Each local index has a smaller sample size than the national index and is,

therefore, subject to substantially more sampling and other measurement error. As a result, local area indexes show greater volatility than the national

index, although their long-term trends are similar. Therefore, the Bureau of Labor Statistics strongly urges users to consider adopting the national
average CPI for use in their escalator clauses.



Table 5. Chained Consumer Price Index for All Urban Consumers (C-CPI-U) and the Consumer Price Index for
All Urban Consumers (CPI-U): U.S. city average, all items index, April 2020
[Percent changes]

—— Unadjusted 1-month percent change Unadijusted 12-month percent change
ont Year C-CPI-U’ [ CPI-U C-CPI-U' CPI-U
December 2000, .5 s o5 ssavsssanssvamsis 2.6 3.4
December 2001......oovvvviiiiiiiiiiiienns 1.3 1.6
December 2002, s o o sssimssinossssaes 2.0 2.4
(B:Tol 110 ]=] GP40[0 1 S ——— 1.7 1.9
December 2004..........c.covvieiiiniannn. 3.2 3.3
December 2005.......cccvvvevviniiiinnannn. 2.9 34
December 2006...........ccvvvviiiiinnnnnnn 2.3 25
December 2007 v o srupssnsmsapaman s o 3.7 41
December 2008.........cccovviiiiiiiiennns 0.2 0.1
December 2009 sssvsmsvssmmsmumensansss 2.5 2.7
December 2010.......oovviveiiiiiiiiinnnnn 1.3 1.5
December 2011 .. ... svmssnman s s sowes 2.9 3.0
December 2012.........coviiiiiiiiiiiiennnn 1.5 1.7
Decemberi2013.. ¢ vevsvswunss s se v snswnmsa 1.3 1.5
December 2014........oooiiiiiiiiiiainnn 0.5 0.8
December 2015......c.vvvviiiiiiiiiianns 0.4 0.7
December 2016.........ccovvviviiiinnnnn 1.8 2.1
December 2017.........coiiiiiiiiiiiiaan 1.7 21
Januany2018.. .ccuus vomsis savamni i vaies 5 0.5 0.5 1.6 21
February ‘2018...... civovin cumoswsnin swwenen o 0.4 0.5 1.7 2.2
March 2018 xssmsms 5.0 s ssmmnmmsssssmnsmsos 0.2 0.2 1.9 2.4
April 2018, 0.4 0.4 2.1 25
May: 201855 5 5 smeraumanios s opse s muses & 0.3 0.4 2.3 2.8
JUNE 2018 .. v 0.1 0.2 2.4 2.9
JUly 2018 i sssvumns oo s aesssmes s 0.0 0.0 2.6 2.9
August 2018.....ovveiiiie 0.0 0.1 2.3 2.7
September 2018........oeviiiii 0.1 0.1 1.9 2.3
October 2018......ovvviiiiiiiiiieiiiees 0.1 0.2 2.1 2.5
[ [o)1=T11) o = = 05 | - R —————— -0.3 -0.3 1.8 2.2
December 2018........ccoiviiiiiiinnnnn -0.4 -0.3 1.5 1.9
January 2019....: convsis ssases o semsssn s 0.2 0.2 1.3 1.6
February 2019........ccoevviiiiii 0.4 0.4 1.3 15
=1 P40  R————————————— 0.5 0.6 1.5 1.9
April 2019, ..o 0.4 0.5 1.6 2.0
MEY, 2ON9: s sosmsmummaswis s 0.2 0.2 1.4 1.8
June 2019, ... 0.0 0.0 1.3 1.6
July 2019, ..o 0.2 0.2 1.5 1.8
AUGUSE 2009800505 vmmenmssmss w sevssmsmsiss 0.0 0.0 1.5 1.7
September 2019..........cooiiiiiiiiiinn 0.1 0.1 15 1.7
(051 {o) o] T 218 ) [ P ————————— 0.2 0.2 1.5 1.8
November 2019.........oovviiiiiiiiinnenns -0.1 -0.1 1.8 2.1
December: 2019, .ssase s sussmamussswonsss -0.1 -0.1 2.0 2.3
January 2020........ccoiiiiii 0.4 0.4 2.2 25
February 2020...s. sumwsss soswcnswns ssuwang s 0.3 0.3 2.1 23
March 2020........ovveiiiiiiiieiea -0.3 -0.2 1.3 1.5
April 2020.....c.iiiiii -0.8 -0.7 0.0 0.3

1 The C-CPI-U is designed to be a closer approximation to a cost-of-living index in that it, in its final form, accounts for any substitution that
consumers make across item categories in response to changes in relative prices. Since the expenditure data required for the calculation of the
C-CPI-U are available only with a time lag, the C-CPI-U is issued first in preliminary form using the latest available expenditure data at that time and
is subject to four revisions.

Indexes are issued as initial estimates. Indexes are revised each quarter with the publication of January, April, July, and October data as updated
expenditure estimates become available. The C-CPI-U indexes are updated quarterly until they become final. January-March indexes are final in
January of the following year; April-June indexes are final in April of the following year; July-September indexes are final in July of the following year;
October-December indexes are final in October of the following year.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020, 1-month analysis table
[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imﬁﬁ:ﬁe adjusted adjusted St:rr:g?rd gseasEJn)aIly adjusted( )
Expenditure category Mer. percent effect on All madian change since:3
2020 change Iltems price
Mar. 2020- | Mar. 2020- h 2 Date Percent
Apr. 2020 | Apr.2020' | change change
Al REMS.cov i smmarsmsasonmvie s smswsvvsnsmssva s o i seemgssssmeh st 100.000 -0.8 0.04 S-Dec.2008 -0.8
FOOQ. .. 13.862 1.5 0.206 0.07 L-Jan.1990 1.5
Food at ROME:. .« svseimssuswumms wws sevamsmms e s smmsmsasm s 7.652 2.6 0.197 0.12 L-Feb.1974 2.8
Cereals and bakery products..............cccooeieiiiinnn... 0.989 2.9 0.028 0.30 L-EVER -
Cereals and cereal products.............cccovieinenennn.. 0.304 1.6 0.005 0.54 L-Dec.2010 1.7
Flour and prepared flour mixes......................... 0.042 1.3 0.001 0.83 L-Feb.2018 1.3
Breakfast cereal®...............oooiiiiiiiiiiiii, 0.140 1.5 0.002 0.74 S-Feb.2020 -0.8
Rice, pasta, cornmeal®...............ccovvvininininnnnn. 0.123 2.5 0.003 0.98 L-Jan.2015 3.4
RICE™ 5 & i 3.6 1.14 L-Aug.2008 3.8
Bakery products®............ccooiiiiiiiiiieea 0.684 3.1 0.021 0.36 L-EVER -
Bread™ ®.. .. ... 0.196 3.7 0.007 0.74 L-EVER -
White bread® €. iwss sesswis i noiwiss vvsainas o 3.5 1.01 L-Oct.2007 3.6
Bread other than white* ©.......................... 3.5 0.77 L-Oct.2007 3.8
Fresh biscuits, rolls, muffins®......................... 0.098 4.7 0.005 0.96 L-EVER -
Cakes, cupcakes, and cookies....................... 0.177 1.8 0.003 0.71 - =
COOKIBE™® s s sn ssimanais somiesi mysLwies & 4 5.1 1.07 L-EVER -
Fresh cakes and cupcakes® ©..................... -2.3 0.78 S-Dec.2019 -3.3
Other bakery products...........cccovvviiiieininenns 0.213 3.2 0.007 0.52 L-Apr.2008 4.0
Fresh sweetrolls, coffeecakes, doughnuts* ©.... 5.0 0.83 L-Apr.1999 6.4
Crackers, bread, and cracker products®......... 4.0 0.94 L-Jan.1996 5.9
Frozen and refrigerated bakery products, pies,
tants, tUrnovers®. . . v vowiswseissmses i s smssnge 1.4 0.75 L-Feb.2020 22
Meats, poultry, fish, and €ggs..........ccovveiiiiiiininnn 1.687 4.3 0.073 0.23 L-Jul.1975 4.4
Mealts; poultry; and ISR sssmsmsien vspamsnen sesmmsiss savsss 1.586 3.6 0.058 0.24 L-Feb.1979 3.8
MeatS. ... 0.996 3.3 0.033 0.29 L-Nov.2003 4.0
Beef and Veal: e cossmnsns sorsussns o ssmeies i spvsis 0.455 3.7 0.017 0.45 L-Aug.2014 41
Uncooked ground beef*............................ 0.169 4.8 0.008 0.75 L-Nov.2003 6.3
Uncooked beef roasts® 5..............ccoeeveinnns 0.070 5.0 0.004 1.31 L-Aug.2014 6.0
Uncooked beef steaks®...................ceevvnen 0.176 2.1 0.004 0.70 L-Dec.2019 2.4
Uncooked other beef and veal* ®................. 0.041 3.8 0.002 0.75 L-Nov.2003 5.8
PO 05,5550 ve 5 imimpinisssisibistbmrsismn b vsms on rresmsimmmimines s smeeimie 0.314 3.0 0.009 0.61 L-May 2014 3.1
Bacon, breakfast sausage, and related
products®. ... ... 0.129 0.7 0.001 0.83 L-Nov.2019 1.0
Bacon and related products®.................... 1.0 0.99 L-Nov.2019 1.6
Breakfast sausage and related products® ... -0.3 1.20 S-Feb.2020 -1.1
Ham. . e 0.068 -1.7 -0.001 1.81 S-Jun.2019 -2.4
Ham, excluding canned®.........cooiiiiiin.., -1.4 1.783 S-Jun.2019 -3.1
POrk chops™®.....cooveiieeeee e 0.048 7.4 0.004 1.57 L-Jul.1986 9.8
Other pork including roasts, steaks, and ribs®... 0.070 10.1 0.007 1.30 L-EVER -
Other meats: s o sisasesen.ss samsssamaes doEmsemes 0.226 3.1 0.007 0.54 L-EVER -
Frankfurters®............oooovieiiiiiiieiiiean 5.7 1.31 L-Jul.2005 6.2
LuNChmMeats® ! ... uue vuwsni is samsasnas swsiass 3.0 0.59 L-EVER -
Lamb and organ meats* ®...............ccoeeennns
Lamb and mutton® % €, . ...
POUITY . 0.324 4.7 0.015 0.63 L-EVER -
Chicken* ®. .. ... 0.263 58 0.015 0.70 L-EVER -
Fresh whole chicken* ®.......................... 71 1.43 L-Mar.2004 7.3
Fresh and frozen chicken parts® ©............. 52 0.77 L-Jul.1988 8.9
Other uncooked poultry including turkey®........ 0.061 0.4 0.000 1.43 S-Jan.2020 0.1
Fish and 80af000:: s swsumsmss sonpmmnms i o 0.267 3.3 0.009 0.47 L-Oct.1950 4.6
Fresh fish and seafood®................cocevevnens 0.137 4.2 0.006 0.71 L-EVER s
Processed fish and seafood®...................... 0.130 3.4 0.005 0.65 L-EVER -

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relativ Seasonally | Seasonally Largest (L) or Smallest (S
) imp%?tanie adjusted adjusted St:rr:g?rd geasgn)ally adjusted( )
Expenditure category Mar. percent | effecton All | = o change since:?
2020 change Items :
Mar. 2020- | Mar. 2020- | _PM'°®, Bate Percent
Apr. 2020 | Apr. 2020" | °hange change

Shelf stable fish and seafood® é............... 4.0 0.97  L-EVER -

Frozen fish and seafood®........................ 5.8 0.84 L-EVER -
BT, coieimciniossisimbinis e 558 sbaipsina bobiv sshiecsibssnainsnie vd bomsborbsbigicints 0.101 16.1 0.016 0.98 L-Jun.2015 18.3
Dairyiand ralated Prodlcts. .. coivams wsssmmes sossais ve sswsece 0.778 1.5 0.012 0.31 L-Apr.2011 2.3
IS comsasens s svmmmmmrmanimas s wsEs G5aS 24 SV BN EERRRAG 0.210 15 0.003 0.48 L-Jan.2020 21
Fresh whole milk®..............coooiiiiiiiiiiiienne. 1.0 0.70 L-Jan.2020 1.8
Fresh milk other than whole® ©...................coeee. 2.3 0.52 L-Apr.2011 2.7
Cheese and related products®..............cccovvvvininnnns 0.261 1.8 0.005 0.55 L-Mar.2014 2.0
Ice cream and related products..............oovviinniennn 0.110 1.8 0.002 0.86 S-Feb.2020 -0.6
Other dairy and related products® ®...................... 0.197 1.0 0.002 0.56 S-Jan.2020 0.2
Fruits:and VegotableS....suuw coswnsins s svgusmass souevansis 1.323 1.5 0.020 0.35 L-Dec.2018 1.5
Fresh fruits and vegetables..................ocooeiiinn 1.040 1.2 0.012 0.41 L-Dec.2018 14
Fresh TUNS i snuen o v snmasams sopvmenunn s s 0.534 1.3 0.007 0.56 L-Dec.2018 1.3
APPIES. ..t 0.073 4.9 0.004 1.21 L-Sep.2011 5.6
Bananas®............ooiiiii 0.077 0.2 0.000 0.80 S-Feb.2020 -0.4
Citrus Frufts®.osmees s s sosvisnis vommsmees o i svswems & 5 0.129 4.3 0.006 0.97 L-Mar.2014 5.6
Oranges, including tangerines®.................... 5.6 1.35 L-Jun.2017 6.2
Other fresh Truits®. .oucuvimssas s s sammessname s s s 0.255 -1.9 -0.005 0.97 S-Jan.2020 -3.6
Fresh vegetables......ovu svvveamesusss sosssovwnss swsos 0.506 1.1 0.006 0.59 L-Jan.2020 2.0
Porat0e S c.in.5 vosass mamimisesmm s s a® & S sees 0.081 21 0.002 1.57 S-Feb.2020 -0.9
LettUCE™. ..ottt 0.061 0.2 0.000 2.16 L-Jan.2020 0.5
o] 142 1 (o= S 0.086 -1.4 -0.001 1.38 S-Nov.2019 -1.7
Other fresh vegetables...................ocoiiin 0.279 2.0 0.006 0.74 L-Apr.2017 33
Processed fruits and vegetables®...................... 0.282 2.7 0.008 0.49 L-Apr.2008 3.1
Canned fruits and vegetables®....................... 0.147 2.9 0.004 0.69 L-Apr.2008 3.9
Canned fruits®/®. .. o i sossmammnmman o sasmeress 23 0.88 L-Mar.2019 25
Canned vegetables® &.............cocevviiiinnne. 3.6 0.98 L-Aug.2008 3.7
Frozen fruits and vegetables®........................ 0.085 2.6 0.002 0.94 L-Oct.2011 2.6
Frozen vegetables®...............cooviiiiiiinnn. 2.7 1.21 L-May 2015 2.8

Other processed fruits and vegetables including

AREO®. 0.051 0.4 0.000 0.79 S-Feb.2020 -0.4

Dried beans, peas, and lentils* % ¢............... 1.1 1.47 - -
Nonalcoholic beverages and beverage materials......... 0.923 29 0.027 0.38 L-Aug.1994 6.7

Juices and nonalcoholic drinks®..............cccveviennn. 0.657 3.8 0.025 0.45 L-EVER -

Carbonated drinks...........cccooviiiiiiiiiiiiiiiiiinn 0.276 4.5 0.012 0.83 L-EVER =
Frozen noncarbonated juices and drinks* °.......... 0.006 29 0.000 0.65 L-Jul.2017 3.9

Nonfrozen noncarbonated juices and drinks®......... 0.375 3.6 0.013 0.54 L-EVER -
Beverage materials including coffee and tea®........... 0.266 0.8 0.002 0.63 S-Jan.2020 -0.6
CONOB v 5o v mmivmassvniss os i spamsaRavesEnss i wanmiees 0.172 0.8 0.001 0.90 S-Jan.2020 -0.5
Roasted coffee®...........cooviviiiiiiinieiin 1.2 0.99 S-Feb.2020 0.2
Instant'coffee™ ©.....omwwssssan i s o s ssvusesson 2.5 1.15 L-Apr.2017 25
Other beverage materials including tea® °............ 0.095 1.5 0.001 0.74 L-Feb.2020 1.6
Otherifood:at Nomes: & & wessmsissmms s s 1.954 1.9 0.037 0.24 L-Apr.2008 1.9
Sugar and SWEets™..........c..oiviiiiiiiiiiea 0.268 0.4 0.001 0.64 S-Feb.2020 -0.6
Sugar and sugar substitutes............................ 0.037 1.9 0.001 0.84 L-Apr.2016 2.8
Candy and chewing gum® °..........ccovvviiiiinennnn. 0.178 0.2 0.000 0.90 S-Feb.2020 -0.7
OEr SWOBESD. cx wu i1 s swsmwnmnanie v o s saes e 0.053 -0.2 0.000 0.79 S-Feb.2020 -1.5
Fats and 0ils.........ccoovviiiiiiiii 0.215 1.3 0.003 0.51 L-May 2019 1.5
Butter and margarning®. ... .. cccerveeenionvensnenenens 0.066 -1.0 -0.001 0.97 S-Feb.2020 -1.2
BUIEI®. ..o -1.3 1.57 S-Apr.2019 -3.8
Margarine®. ........ouvvveriereieieieeieeee e -0.7 0.92 S-Feb.2020 -1.0
Salad Aressing®) w s vssmes w v s sasosees s o s 0.052 0.9 0.000 0.93 S-Feb.2020 -1.0
Other fats and oils including peanut butter®.......... 0.097 2.6 0.003 0.87 L-Jan.2012 27

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relativ Seasonally | Seasonally Largest (L) or Smallest (S
E ; imp%?tan?:e adjusted adjusted St:rnrg?rd %easgrzally adjusted( :
Xpendlture category Mar. percent effect on All media’n Change since:®
2020 change Items price
Mar. 2020- | Mar. 2020- hanqe? Date Percent
Apr. 2020 | Apr.2020" | ©°hange change
Peanut butter* > 6.

Other foods. ....c.ovvviiii i 1.471 22 0.033 0.25 L-EVER -
SOUPS. . .ttt 0.089 2.6 0.002 1.06 L-Sep.2017 2.8
Frozen and freeze dried prepared foods........... 0.252 1.5 0.004 0.69 L-Jul.2014 1.5

SNACKS®. ..o 0.335 3.8 0.013 0.66 L-EVER -
Spices, seasonings, condiments, sauces........... 0.295 1.1 0.003 0.51 S-Jan.2020 -0.7
Salt and other seasonings and spices® ©........ 0.0 1.05 S-Feb.2020 -0.9
Olives, pickles, relishes* > ©....................... 1.1 0.63 L-Jan.2020 4.0
Sauces and gravies® ..., 1.6 0.87 S-Jan.2020 -0.9
Other condiments®...................cooceiiiiiin. 0.9 1.12 S-Feb.2020 -0.6
Baby 100 P o i smasisnss sum s s imoesis e 0.043 2.7 0.001 0.78 L-Feb.2020 3.7

Other miscellaneous foods®.......................... 0.458 2.4 0.011 0.58 L-EVER -
Prepared salads® 7 ©.....................cl -3.6 0.87 S-May 2010 -5.0
Food away from home®*..............ccooviiiiiiei. 6.210 0.1 0.009 0.05 S-Oct.2018 0.1

Full service meals and snacks® °........................... 3.129 -0.3 -0.010 0.06  S-EVER -
Limited service meals and snacks® ®....................... 2.682 0.7 0.019 0.10 L-Jul.2008 0.8
Food at employee sites and schools®....................... 0.145 0.1 0.000 0.11 S-Jan.2020 0.1

Food at elementary and secondary schools* & ©.......

Food from vending machines and mobile vendors* °. . .. 0.081 0.0 0.000 0.25 S-Feb.2020 -0.3
Other food away from home™* °.............................. 0.172 0.3 0.001 0.09 L-Oct.2019 0.3
ENBIQY: siosissunamuins w snms ssmias s 4 dmvsmauviysus 1 Hososemmes 6.256 -10.1 -0.645 0.16 S-Nov.2008 -18.0
Energy commodities. ... 3.174 -20.0 -0.648 0.20 S-Nov.2008 -29.4
Fuel oil'and other fUelS. . uevevsesvss i is s swsnvmmsmasmrsass 0.146 -10.2 -0.015 0.43 S-Nov.2008 -11.5
FUEl Ol e 0.084 -15.6 -0.013 0.52 S-Feb.1990 -19.0
Propane, kerosene, and firewood®........................ 0.061 -2.9 -0.002 0.60 S-Jan.2020 -3.0
MOtor fUel. .. .o e 3.028 -20.4 -0.633 0.21 S-Nov.2008 -30.6
Gasoline {all tYPes):.u.cuuus vvswnswn s s vaswswn ss pewesesis 2.957 -20.6 -0.625 0.21 S-Nov.2008 -31.1
Gasoline, unleaded regular®............................ -21.2 0.68 S-Nov.2008 -31.7
Gasoline, unleaded midgrade™ ©...................... -17.5 0.73 S-Dec.2008 -18.6
Gasoline, unleaded premium®.......................... -16.3 0.76 S-Dec.2008 -18.3
Other motor fuels®. .........ccoovviiiiiiiiiiieee 0.071 -9.2 -0.007 0.24 S-Jan.2015 -11.6
ENErQy, SOVICES: w.u vossswmusmum i is & w0 i issis sssussin s 3.082 0.1 0.003 0.19 L-Jan.2020 0.6
ElectriCity. ... .o 2.412 0.1 0.002 0.20 L-Jan.2020 0.4
Utility (piped) gas service.........coceveiiviiiiiniiniinennnnn. 0.670 0.2 0.001 0.31 L-Jan.2020 1.0

All items less food and €nergy..........o.vvviiiiviiieniiiinnnns 79.882 -0.4 -0.357 0.04 S-EVER -

Commodities less food and energy commodities............ 20.300 -0.7 -0.142 0.11 S-EVER -
Household furnishings and supplies™...................... 3.738 0.6 0.022 0.22 L-Apr.2018 0.6

Window and floor coverings and other linens* °........ 0.292 -0.7 -0.002 1.10 - -
Floor Coverings® ®......oviviiiiiiiiiiiiieeeeians 0.064 -0.3 0.000 0.91 L-Feb.2020 0.2
Window coverings® ®.........cooiviiiiiiiien 0.062 0.8 0.001 1.47 S-Nov.2019 0.4
Other linens™ 5........cooiiiiiiiiiic e 0.167 -1.5 -0.002 1.72 L-Feb.2020 1.5
Furniture and bedding®....................ocoooiiill 0.932 -1.9 -0.018 0.49 S-May 1992 -2.0
Bedroom furniture®...........ooviiiiiiiiiie 0.327 2.4 -0.008 0.62 S-Aug.2009 -2.8
Living room, kitchen, and dining room furniture* °... 0.452 -1.9 -0.009 0.86 S-Aug.2015 -2.2

Other furniture® ... 0.143 -0.9 -0.001 0.99 - -
Infants’ furniture® & ... 0.5 0.37 L-Jan.2020 1.0
APPlANCES®. ... o 0.212 1.1 0.002 0.58 L-Jan.2019 1.5
Major appliances®. ...............ccoociiiiiiiiii 0.071 1.2 0.001 0.98 L-Feb.2020 4.3
Laundry equiDment?; . e o ssmsswanina sasansss -0.8 1.42 S-Jan.2020 -1.6
Other appliances®.............c.cooviiiiiiiiieennn. 0.138 1.0 0.001 0.70 L-Nov.2019 1.1
Other household equipment and furnishings®........... 0.536 2.5 0.013 0.59 L-Oct.2004 4.5
Clocks, lamps, and decorator items®.................. 0.309 3.1 0.010 0.93 L-Oct.2004 7.9

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ oorionee | adiusted | adjusted b oy asuted
Expenditure category Mar. pﬁrcem effel(t;t on All media'n change since:3
n m :
2020 Mar. 2020- | Mar. 2020 | _Price 2 Date Percent
Apr. 2020 | Apr. 2020" | ©hange change
Indoor plants and flowers™............................. 0.092 2.2 0.002 0.64 L-Feb.2001 2.4
Dishes and flatware® ®............................oo..... 0.056 2.2 -0.001 1.39 S-Nov.2019 -4.1
Nonelectric cookware and tableware®................. 0.079 -0.7 -0.001 0.96 L-Jan.2020 1 |
Tools, hardware, outdoor equipment and supplies®. . .. 0.879 0.8 0.007 0.43 L-Feb.2019 0.8
Tools, hardware and supplies® ®....................... 0.243 0.4 0.001 0.60 S-Dec.2019 -0.7
Outdoor equipment and supplies®...................... 0.449 0.7 0.003 0.52 L-Sep.2019 0.9
Housekeeping SUPPlies®..........vvvvviniieiiieinininins 0.887 2.6 0.023 0.31 L-Nov.1974 3.1
Household cleaning products® 5................cccuees 0.351 0.9 0.003 0.34 S-Feb.2020 -0.7
Household paper products™® 5........................... 0.219 45 0.010 0.59 L-EVER -
Miscellaneous household products® ®................. 0.317 3.0 0.010 0.66 L-EVER -
D PBTEN, 56055055, 35 B T b 580 s B e R maeSh imi o w5 150 2.908 -4.7 -0.135 0.52 S-EVER -
Men’s and 'boys’ apparel......c...oveeeeonms soviessasnn s o 0.735 -4.6 -0.033 0.66 S-EVER -
Men's apparel...........oooiiiiiiiiiiii 0.594 -4.7 -0.028 0.74 S-EVER -
Men’s suits, sport coats, and outerweatr............ 0.112 -11.3 -0.012 2.12 S-EVER -
Men’s underwear, nightwear, swimwear, and
ACCESSONES . ... .t 0.166 -2.0 -0.003 1.1 S-Dec.2019 -2.6
Men’s shirts and sweaters®........................... 0.169 -4.6 -0.008 1.15 S-EVER -
Men’s pants and shorts..............ooiiiiiiiiinn 0.142 -4.7 -0.007 1.22 S-Nov.2013 -7.4
BOYS' @PPAIEl.......eevvviiiiiiieeeieeeeeeeeaeiieiiiins 0.141 -5.5 -0.008 1.46 §-Jan.2020 -5.8
Women’s and girls’ apparel.............coooiiviiiiinnnnn. 1.212 -5.4 -0.064 0.93 S-EVER -
Women's apparell s vwe s s sossissusssanss i vessvmsps 1.009 -6.3 -0.062 1.09 S-EVER -
Women's OUtEIWear...........covvvenivieririninnnnns 0.067 -8.3 -0.006 1.87 S-Mar.2008 -8.3
WOomeN's: AroS808 s s . i sissasie s i Hhshssiins 0.112 -9.6 -0.010 1.58 S-EVER -
Women'’s suits and separates®....................... 0.520 -5.1 -0.026 1.54 S-EVER -
Women’s underwear, nightwear, swimwear, and
ACCESSOMBS®. .. vttt eeieeiaaeans 0.299 -5.8 -0.017 1.38 S-EVER -
GIrlS’ ApParelinssimssms s imemmemessmm & o 0.203 -1.3 -0.003 1.95 L-Feb.2020 2.6
FoOtWear. ... .o 0.671 -3.9 -0.026 0.71 S-EVER -
Men's FOOIWORI™, «: .« v ovis s swumsns s s svssiin saisaasns 0.231 -1.1 -0.003 0.99 L-Feb.2020 0.5
Boys’ and girls’ footwear...............coooiiiiiiinn. 0.141 -4.0 -0.006 1.31 S-Jul.2002 -4.5
Women's fOOIWEAT. ..c.ceviis si cusumsimsnassssssmssaissans o 0.299 -5.2 -0.016 0.91 S-EVER -
Infants’ and toddlers’ apparel.................oooiinnnn 0.129 -3.7 -0.005 1.21 L-Feb.2020 -0.9
Jewelry and watches®. ..........ccooviviiiiiiniiinnnn.. 0.160 -3.6 -0.006 2.07 S-Dec.1991 -4.0
WatChes™ .. vt 0.039 -11 0.000 1.91 S-Dec.2019 -2.1
JBWEINY . i 0.121 -2.1 -0.003 2.46 S-Feb.2020 -3.0
Transportation commodities less motor fuel*............. 6.961 -0.2 -0.015 0.1 S-Jan.2020 -0.4
New VENICIES. . ... 3.741 0.0 -0.002 0.19 L-Feb.2020 0.1
New cars and trucks® ©...........c.ccoeeviiiiiniininnns 0.0 0.17 L-Feb.2020 0.1
NEW Cars®.......ovireriieiitirii i eeeaeieanss -0.2 0.17 L-Feb.2020 0.4
NEw TUCKS ™%, usmunmnnnin commsssausiny surissaasanss 0.0 0.20 L-Feb.2020 0.2
Used cars and trucks..........c.ooviiiiiiiiiiiiiniinnnnns 2.587 -0.4 -0.010 0.02 S-Jan.2020 -1.2
Motor vehicle parts and equipment®...................... 0.396 -0.5 -0.002 0.36 S-Jul.2019 -0.5
TS ettt 0.251 -0.6 -0.002 0.35 S-Oct.2019 -0.7
Vehicle accessories other than tires* °................ 0.146 -0.4 -0.001 0.62 S-Jul.2019 -0.6
Vehicle parts and equipment other than tires* ©... -0.4 0.47 S-Jul.2019 -1.3
Motor oil, coolant, and fluids™ ©...................... 0.7 1.56 L-Feb.2020 3.4
Medical care commodities. .........cooeviiiiviiiiiiiiiinin. 1.623 -0.1 -0.001 0.30 S-Feb.2020 -0.6
Medicinal drugs™ ... ... 1.550 0.3 0.005 0.31 L-Dec.2019 1.3
Prescription drugs.........c.ooooviiiiiiii 1.170 0.6 0.007 0.32 L-Dec.2019 1.5
Nonprescription drugs® " ..........oocoiiiiiiii 0.380 -0.5 -0.002 0.53 S-Jan.2020 -1.3
Medical equipment and supplies® ""..................... 0.072 -0.6 0.000 0.59 S-Jan.2020 -0.8
Recreation commodities™.................coooeiiiiiiiiiin. 2.026 -0.9 -0.019 0.22 S-Jun.2016 -1.0
Video and audio products™..........ccoviiiiiiiiiiinn, 0.275 -0.5 -0.001 0.38 S-Jan.2020 -0.9

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

April 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

city average, by expenditure category,

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
, i,fp%'ﬁiﬁie adjusted | adjusted | Standard geasf)n)auy adjusted( )
Expenditure category Mar. percent | effecton All | = oo change since:?
2020 change ltems price
Mar. 2020- | Mar. 2020- hange? Date Percent
Apr. 2020 | Apr.2020' | ©hange change
TeleVISIONS. ...ucvirviiiiiesiiismieninrearsrenseesarsanss 0.095 -0.2 0.000 0.68 - -
Other video equipment®............ccoeveineiniinnnn. 0.042 0.1 0.000 0.88 L-Feb.2020 04
Audio equipment®. ... ... ... 0.080 -0.8 -0.001 0.84 S-Dec.2019 -2.9
Recorded music and music subscriptions® ®......... 0.045 -1.4 -0.001 0.67 S-Sep.2019 -3.6
Pets and pet products®...............ccoceeiiiiieiiinn, 0.648 -1.2 -0.008 0.24 S-Jul.2015 -1.2
Petf00d™ ® €. .. i -0.3 0.26 - -
Purchase of pets, pet supplies, accessories* > ©. ... 2.7 0.45 S-EVER -
Sporting goods. .....oviiii e 0.586 -1.0 -0.006 0.56 L-Feb.2020 -0.4
Sports vehicles including bicycles®..................... 0.350 -0.8 -0.003 0.79 L-Jan.2020 0.6
Sports equIPMeNt.......c.vvvviiiiiiiicee e 0.226 -1.3 -0.003 0.53 S-Jul.2019 -1.4
Photographic equipment and supplies................... 0.027 -0.6 0.000 0.88 S-Dec.2019 -11
Film and photographic supplies* . ..................
Photographic equipment® ©............................. -0.7 1.01 S-Dec.2019 -1.8
Recreational reading materials®........................... 0.118 -0.8 -0.001 1.00 S-Dec.2019 -1.1
Newspapers and magazines® ®........................ 0.067 -0.5 0.000 1.26 S-Feb.2020 -1.6
Recreational books* 5.................ccooiiiiia.n. 0.049 -1.3 -0.001 1.25 L-Feb.2020 3.0
Other recreational goods®................ccoceeiiennnn.. 0.372 -0.6 -0.002 0.48 L-Jan.2020 -0.2
T Oy S, et 0.287 -0.9 -0.003 0.50 S-Feb.2020 -1.6
Toys, games, hobbies and playground
equipment ™ ®..... -0.2 0.68 L-Aug.2019 0.9
Sewing machines, fabric and supplies* ®............. 0.020 -1.3 0.000 1.24 L-Feb.2020 2.7
Music instruments and accessories* ®................ 0.048 1.2 0.001 0.64 L-Nov.2019 2.0
Education and communication commodities™”............. 0.520 0.2 0.001 0.46 S-Jan.2020 -1.2
Educational books and supplies.......................... 0.108 1.0 0.001 0.76 L-Aug.2019 1.3
College textbooks™® "€ ... ... 1.0 0.84 L-Aug.2019 2.1
Information technology commodities™................... 0.412 -0.1 0.000 0.53 S-Jan.2020 -1
Computers, peripherals, and smart home
ASSIStANES” ... vt 0.303 0.7 0.002 0.68 S-Jan.2020 -1.1
Computer software and accessories® °............... 0.019 -3.8 -0.001 1.50 S-Jul.2019 -3.8
Telephone hardware, calculators, and other
consumer information items®......................... 0.090 -1.8 -0.002 0.81 S-Feb.2020 -1.9
Alcoholic beverages.............oooviiiiiiiiiiiiiiaa 1.032 0.3 0.003 0.18 S-Feb.2020 0.3
Alcoholic beverages at home.................covveinnn. 0.580 0.5 0.003 0.27 S-Feb.2020 0.4
Beer, ale, and other malt beverages at home........ 0.223 1.4 0.003 0.34 L-Feb.1991 4.1
Distilled spirits at home...............cooeviiiiiinan 0.093 0.8 0.001 0.44 L-Jun.2019 0.8
WHISKey:atiNOME™ ©...cususm vsmamsarunss sommmssinsa -0.5 0.90 L-Feb.2020 1.0
Distilled spirits, excluding whiskey, at home* ©.... 0.9 0.62 L-Jan.2020 1.0
Wine:atNome.. cussswvavnssii s sansvarsaims asmwasssesis 0.263 0.0 0.000 0.47 S-Jan.2020 -0.1
Alcoholic beverages away from home*.................. 0.452 0.0 0.000 0.22 s &
Beer, alg, and other malt beverages away from
NOME " % & e -0.2 0.25 - -
Wine away from home* * € 0.6 0.17 L-Aug.2018 0.8
Distilled spirits away from home* % ©..................
Other goods™ .. ..o 1.493 -0.1 -0.002 0.21 S-Dec.2019 -0.4
Tobacco and smoking products..............c...cooeeeinn 0.595 -0.4 -0.003 0.13 S-Mar.2018 -0.4
Cigarettes®. . ... v 0.517 -0.5 -0.003 0.13 S-Mar.2018 -0.6
Tobacco products other than cigarettes® °........... 0.059 0.1 0.000 0.39 S-Jan.2020 -0.5
Personal care products®............ccooeviiiiiniiniinnins 0.694 -0.1 -0.001 0.28 - -
Hair, dental, shaving, and miscellaneous personal
care products® ©.... ... 0.371 0.1 0.000 0.37 L-Feb.2020 1.2
Cosmetics, perfume, bath, nail preparations and
implements®. ............ooooii 0.314 -0.4 -0.001 0.44 S-Dec.2019 -1.9
Miscellaneous personal goods®........................... 0.205 0.9 0.002 1.05 L-Jan.2020 2.9
Stationery, stationery supplies, gift wrap6 ............. 2.2 1.056 L-Oct. 1993 3.0

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imﬁﬂgﬁie adjusted adjusted St:::gzrard geasgn)ally adjusted( :
Expenditure category Mar. percent | effect on All iadian change since:®
2020 change Items :
Mar. 2020- | Mar. 2020- price Bslin Percent
Apr. 2020 | Apr. 2020' | ©hange change
Infants’ equipment® & €. .. 07 1.19 S-Feb.2020 2.8
Services less energy ServiCes. .........ovveeeiiiennnniiennnnnn 59.582 -0.4 -0.214 0.04 S-Dec.1982 -1.0
SR .o 33.303 0.0 -0.010 0.05 - -
Rent of shelter™. ... 32.936 0.0 -0.012 0.06 S-Aug.2010 0.0
Rent of primary residence.............c.coooiiiiiiinn.. 7.820 0.2 0.015 0.04 S-Oct.2019 0.2
Lodging away from home®.................ccoevivinnnn 0.982 -7 -0.069 155  S-EVER -
Housing at school, excluding board'®............... 0.117 0.2 0.000 0.04 - -
Other lodging away from home including hotels
and mMotels........oviiiiii e 0.865 -8.1 -0.069 1.76 S-EVER -
Owners’ equivalent rent of residences™.............. 24.134 0.2 0.042 0.04 S-Feb.2020 0.2
Owners’ equivalent rent of primary residence'®. .. 22,923 0.2 0.039 0.04 S-Feb.2020 0.2
Tenants’ and household insurance* ®................. 0.367 0.3 0.001 0.07 L-Feb.2020 0.3
Water and sewer and trash collection services®........ 1.091 0.1 0.001 0.08 S-Feb.2019 0.1
Water and sewerage maintenance..................... 0.799 0.2 0.001 0.09 S-Feb.2020 0.2
Garbage and trash collection® "®....................... 0.292 -0.2 -0.001 0.15 S-Jan.2019 -2.1
Household operations® ®....................ccoocooiii. 0.879 0.0 0.000 0.21 S-Sep.2019 -0.2
Domestic Senites® ™™, .. . w . sumssosmmsssseassim s 0.290 0.4 0.001 0.29 L-Nov.2019 0.9
Gardening and lawncare services* 5.................. 0.306 -0.001 0.06 - -
Moving, storage, freight expense® 5................... 0.088 -0.1 0.000 0.60 L-Feb.2020 0.9
Repair of household items* 5........................... 0.116 0.2 0.000 0.22 L-Jan.2020 0.5
Medical care Services...........cocovevvviivniiinninnnn. 7.273 0.5 0.037 0.17 - -
Professional services............ccoooviiiiiiiiiiiinnn. 3.646 0.0 0.000 0.13 S-Jan.2020 -0.2
Physicians’ services............coovviiiiiiiiiiianinn 1.809 -0.1 -0.002 0.17 S-Jan.2020 -0.4
Dental services..........oooiiiiiiiiiiiiiii 0.997 0.4 0.004 0.10 - -
Eyeglasses and eye care® ®........................ 0.367 0.0 0.000 0.24 - -
Services by other medical professionals® °........ 0.473 0.2 0.001 0.14 L-Jan.2020 0.2
Hospital and related services..................couven... 2.411 0.5 0.013 0.21 L-Jan.2020 0.7
Hospital services™...............cooiiiiiiiiiiin. 2217 0.5 0.011 0.24 L-Jan.2020 0.8
Inpatient hospital services'® ©..................... 0.5 0.32 S-Feb.2020 -0.7
Outpatient hospital services® ©.................... 0.0 0.25 S-Feb.2020 0.0
Nursing homes and adult day services™®........... 0.124 0.5 0.001 0.13 L-Sep.2019 0:5
Care of invalids and elderly at home* &............ 0.070 -0.1 0.000 0.11 S-Nov.2019 -0.3
Health insurance™® &.............cccooviiiiiiiiiinnn, 1.216 1.1 0.013 0.20 S-Oct.2018 1.1
Transportation SEervices. ...........oovveeeiiianeinenn.... 5.332 -4.7 -0.253 0.11 S-EVER -
Leased cars and trucks® ... ...
Car and truck remtalP. i s s oasavn 0.117 -16.6 -0.020 1.64 S-EVER -
Motor vehicle maintenance and repair®............... 1.088 0.1 0.001 0.19 S-Dec.2019 0.1
Motor vehicle body work?®.................cceevenn... 0.058 1.4 0.001 0.25 L-Mar.1990 1.9
Motor vehicle maintenance and servicing®......... 0.632 -0.1 -0.001 0.23 S-Jul.2019 -0.4
Motor vehicle repair® S...................oooiiill. 0.340 0.2 0.001 0.26 S-Dec.2019 0.0
Motor vehicle insurance.............cooceviiiiiiin.n. 1.718 -7.2 -0.124 0.11 S-EVER -
Motor vehicle fees* 5...............ccooviiiiiiiinnnn. 0.574 -1.1 -0.006 0.13  S-EVER -
State motor vehicle registration and license
fees® S 0.298 0.0 0.000 0.11 S-Jun.2019 -0.1
Parking and other fees* 5............................ 0.262 2.2 -0.006 0.25 S-EVER -
Parking fees and tolls® &.........................e. 1.7 026  S-EVER -
Automobile service clubs® % ©..................... -4.3 0.31 S-Sep.2016 -11.2
Public transportation................coiiiiiiii 1.201 9.4 -0.113 0.37 S-EVER -
Airline fares. ......c.oviiii i 0.719 -15.2 -0.110 0.57 S-EVER -
Other intercity transportation......................... 0.173 -0.5 -0.001 0.70 L-Feb.2020 -0.2
Intercity/ busfare® 79 ... wrssmmenssnvmnsess fa 1.5 1.47 L-Nov.2019 9.8
Intercity train fare® 7 ®..........coiiii
Shipfare® % & . i -0.6 0.75 L-Jan.2020 0.2

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relati Seasonally | Seasonally Largest (L) or Smallest (S
‘ impeoratta\:]‘(;;e adjusted adjusted St:rr:g?rd geasgn)ally adjusted( )
Expenditure category Mar. percent | effecton All | oo change since:3
2020 change ltems :
Mar. 2020- | Mar. 2020- price. . Date Percent
Apr. 2020 | Apr.2020' | change change
Intracity transportation®.............ccovvvvvvveennnnn. 0.305 0.0 0.000 0.35 S-Dec.2019 -1.1
Intracity mass transit® " €. 0.0 0.13 - -
Recreation services' ... 3.803 0.2 0.006 0.17 S-Feb.2020 -0.5
Video and audio services™......................oo.al. 1.251 0.6 0.007 0.17 L-Dec.2019 0.7
Cable and satellite television service'............. 1.170 0.6 0.007 0.19 L-Jan.2020 0.7
Video dgscs and other media, including rental of
VIdEO 5. 0.081 0.3 0.000 0.95 S-Feb.2020 -0.6
Video discs and other media* > ®................ 0.9 1.68 - -
Rental of video discs and other media* = ©.. ... 0.1 0.76 S-Dec.2019 -1.3
Pet services including veterinary®...................... 0.551 0.3 0.002 0.16 = =
Pet services® €. . -0.1 0.24 S-Aug.2019 -0.4
Veterinarian services® ©............................. 0.3 0.25 S-Feb.2020 -0.7
Photographers and photo processing® °.............. 0.045 -1.9 -0.001 0.46 S-Aug.2019 -1.9
Photographer fees® 5 &..........cooiiiiiiieiinnn.
Photo processing™ %S s is i ssissuspssavsssiss s 0.0 0.62 S-Dec.2019 -0.6
Other recreation services®............................... 1.955 -0.1 -0.002 0.31 S-Feb.2020 -0.4
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
L[ = R S s 0.705 0.3 0.002 0.35 S-Feb.2020 -0.3
AdMISSIONS. ...t 0.710 -0.6 -0.004 0.69 S-Feb.2020 -0.8
Admission to movies, theaters, and
concents " % 6. -1.0 0.54 S-Jul.2016 -1.0
Admission to sporting events® % €................ 2.6 2.10 L-Nov.2019 3.7
Fees for lessons or instructions® °..................

Education and communication services''................ 6.238 0.1 0.009 0.07 - -
Tuition, other school fees, and childcare.............. 2.919 0.2 0.006 0.10 S-Dec.2019 0.2
College tuition and fees............ccoceveeneninnannns 1.573 0.2 0.003 0.16 = -

Elementary and high school tuition and fees...... 0.425 0.5 0.002 0.06 L-Oct.2019 0.5
Day care and preschool™.................cceevennn. 0.766 0.1 0.001 0.13 S-Jan.2020 0.1
Technical and business school tuition and fees®... 0.036 0.7 0.000 0.12 L-Sep.2019 0.9
Postage and delivery services®......................... 012 0.2 0.000 0.03 = =
POSIAGE. st s inennasesiin ibiasaasnsoss ssmommsnss snsmss 0.102 0.4 0.000 0.00 L-Feb.2020 0.7
Delivery Services®..........ooeuveiiiiiiiiniieninnnns. 0.010 -1.1 0.000 0.27 S-Jan.2020 -1.4
Telephone services™ ®..........coooviiiiieiiiennnn. 2.298 0.2 0.005 0.10 L-Jan.2020 0.3
Wireless telephone services* 5...................... 1.895 0.1 0.002 0.05 L-Dec.2019 0.1
Land-line telephone services® "*.................... 0.403 0.8 0.003 0.36 L-Jan.2020 1.6
Internet services and electronic information
ProvidersB. . o s sssssnssnsn 5 ws sswermammes s e aswasais 0.897 -0.3 -0.003 0.22 - -
Other personal services® "'..........c.ocoiiiiiiiiinns. 1.661 -0.1 -0.002 0.13 S-Apr.2019 -0.2
Personal care services®.............cooevveininininnnn. 0.671 0.0 0.000 0.14 S-May 2019 0.0
Haircuts and other personal care services* ®...... 0.671 0.0 0.000 0.14 S-May 2019 0.0
Miscellaneous personal Services....................... 0.991 -0.3 -0.003 0.15 S-Apr.2019 -0.4
Legal services™ %.........coviiiiiiiiiiian 0.252 -0.4 -0.001 0.12 S-Apr.2019 -1.2
Funeral expenses® ©.............c.cccoieiiininn.. 0.140 0.3 0.000 0.19 L-Jan.2020 0.3
Laundry and dry cleaning services* °............... 0.220 -0.1 0.000 0.22 S-Nov.2018 -0.1
Apparel seyvices other than laundry and dry
cleaning oo 0.030 0.6 0.000 0.36 S-Jan.2020 0.2
Financial ServiCes. ... oceuse s siws sossasssanmmasssiss s 0.235 -0.5 -0.001 0.20 S-Mar.2019 -3.6
Checking account and other bank
SOVICES™® O, 1. sosmunis o sansmamms o asswaamsn & 0.0 0.00 S-Jan.2020 0.0
Tax return preparation and other accounting
005 28 e v s iR R i S -1.0 0.31 S-Mar.2019 -6.9

Special aggregate indexes

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
ativ Seasonally | Seasonally Largest (L) or Smallest (S
£ ) imF:)eo’nanie adjusted adjusted St:rr:g?rd gseasgn)ally adjusted( )
xpenditure category Mar. percent | effect on All i change since:®
change ltems meguan
2020 | Mar. 2020 | Mar. 2020- | _Price Dat Percent
Apr. 2020 | Apr. 2020' | ©hange ae change
All items 1ess food. .........ovviiiiii 86.138 -1.2 -1.002 0.04 S-Nov.2008 241
All itoms 1888 ShEIer: .ciuvueviin svmsmsanssssvsmiswoss o s sssaovavas 66.697 -1.2 -0.785 0.05 S-Dec.2008 -1.2
All items less food and shelter................cocoviiiiiiiiinn, 52.835 -1.9 -0.991 0.06 S-Nov.2008 -3.5
All items less food, shelter, and energy..............ccoevenen.. 46.579 -0.7 -0.347 0.06 S-EVER -
All items less food, shelter, energy, and used cars and
HUCKS cusmmmssnmmims i spsemmeemes e Ha B o 55 05 5,25 REsFETsaw 43.992 -0.8 -0.337 0.07 S-EVER -
All items less medical care...........ccooovvviiiiiiiiiniiininannn, 91.104 -0.9 -0.831 0.04 S-Dec.2008 -0.9
Alll items: 1eSS ONOIGY . usssss smesssussssmes o swivs seassaammame s 93.744 -0.2 -0.151 0.04 S-Dec.1982 -0.2
ComMMOItIES. ...t 37.336 -1.6 -0.584 0.07 S-Jan.2015 -2.0
Commodities less food, energy, and used cars and
BTUCKS. ettt e 17.713 -0.7 -0.132 0.12 S-EVER -
Commodities 1688 $00d...: i verminmen snsssunes srvmsses sosemss 23.474 -3.4 -0.790 0.09 S-Dec.2008 -3.4
Commodities less food and beverages........................ 22.442 -3.5 -0.793 0.10 S-Dec.2008 -3.5
SBIVICES. ..ttt 62.664 -0.3 -0.210 0.04 S-Dec.1982 -0.8
Services less rent of shelter™...................ccocevvieinins 29.728 -0.6 -0.184 0.06 S-EVER -
Services less medical care services................c.oeuvennn. 55.391 -0.4 -0.220 0.04 S-EVER -
Durables. ... ..o 10.735 -0.2 -0.027 0.12 S-Jan.2020 -0.4
NORAGIABIES. . v swsmimsian sussmsesmimes smammemss sy s s 26.601 2.5 -0.673 0.08 S-Jan.2015 -2.5
Nondurables less food...........oovviiiiiiiiiiiiians 12.739 -6.7 -0.855 0.15 S-Nov.2008 -10.2
Nondurables less food and beverages........................ 11.707 -7.3 -0.855 0.16 S-Nov.2008 -11.0
Nondurables less food, beverages, and apparel............. 8.799 -8.1 -0.724 0.13 S-Nov.2008 -14.5
Nondurables less food and apparel...................occoveen 9.831 7.3 -0.725 0.12 S-Nov.2008 -13.2
HOUSING: 65 055 5.5 e amommsss gsmmnas oims giseine oo 6w A8m RO SUATRETRHES 45 53038 42.239 0.0 0.001 0.05 - -
Education and communication®................coeevveiiinininnnns 6.758 0.1 0.009 0.07 = -
EAUCAtIONP s simssss 1n swmaswmnmsmsanars o i i Salassmssstine 5.6 5o o5 3.027 0.2 0.007 0.10 S-Dec.2019 0.1
CommuNICation®. ...........c.oiiii 3.731 0.1 0.002 0.10 L-Jan.2020 0.2
Information and information processing®................... 3.619 0.1 0.002 0.11 L-Jan.2020 0.2
Information technology, hardware and services'"......... 1.320 -0.2 -0.003 0.24 S-Dec.2019 -0.3
RECTEANDN s 45 asstossoumun s smsmsmsm e o5 5e SRS o o AR 5.5 5.829 -0.2 -0.013 0.15 S-Feb.2020 -0.3
Video and audio®. ...........o.oviiiiiii e 1.526 0.4 0.006 0.17 L-Dec.2019 0.5
Pets, pet products and services®............occoevvviiiiinnnn. 1.199 -0.5 -0.006 0.16 S-Jul.2015 -0.6
Photography®. .. . ov e 0.073 -1.4 -0.001 0.53 S-Jun.2018 -2.3
Food and Deverages. .. s« & smasimsasssiimass o i & dveasss 14.894 1.4 0.209 0.07 L-Aug.1980 1.6
Domestically produced farm food...............c..cooeinenn... 6.386 24 0.156 0.13 L-Jan.1990 29
OB SEIVICAS: o smswumen s s ssmsannnss i Fasssmnmi e i srandas 11.703 0.1 0.011 0.07 S-Feb.2020 0.0
Apparel less footwear.............oooeiiiiiiii i 2.237 -4.9 -0.108 0.64 S-EVER -
Fuels and utilities. ... 4.318 -0.2 -0.011 0.14 L-Jan.2020 0.4
Household energy..........coouvviiiiiiiiiiieeeeen 3.228 -0.4 -0.011 0.18 L-Jan.2020 0.5
Medical Care.........oooiviiiiiii 8.896 0.4 0.036 0.18 - -
TranspoRation.: s cessesses m o semassasnss i w0 ssnes fe vosnsmsnne 15.321 -5.9 -0.901 0.08 S-Nov.2008 -10.3
Private transportation. ..............ccooiiiiiii 14.120 -5.6 -0.788 0.09 S-Nov.2008 -10.8
New and used motor vehicles®.............................. 7.321 -0.3 -0.024 0.11 S-Jan.2020 -0.4
Utilities and public transportation................ccovvvvieee.n. 8.841 -1.1 -0.099 0.10 L-Feb.2020 0.2
Household furnishings and operations........................... 4.617 0.5 0.022 0.18 L-Jun.2019 0.7
Other goods and SEerVICeS. ...........ouuiueiriiiiiiiiiiiiiaanannn. 3.155 -0.1 -0.002 0.12 S-Dec.2019 -0.1
20101 o (- A 2.560 0.0 0.000 0.15 S-Dec.2019 -0.2

' The effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that month the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 0.6
percent, and its standard error was 0,15 percent, the margin of error on this item’s 1-menth percent change would be 0.6 pereent, plus or minus 0.9
percent.



3 If the current seasonally adjusted 1-month percent change is greater than the previous published 1-month percent change, then this column
identifies the closest prior month with a 1-month percent change as (L)arge as or (L)arger than the current 1-month change. If the current 1-month
percent change is smaller than the previous published 1-month percent change, the most recent month with a change as (S)mall or (S)maller than
the current month change is identified. If the current and previous published 1-month percent changes are equal, a dash will appear. Standard
numerical comparisons are used. For example, 0.8% is greater than 0.6%, -0.4% is less than -0.2%, and -0.2% is less than 0.0%. Note that a
(L)arger change can be a smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price
index. Likewise, (S)maller changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price
index. In this context, a -0.2% change is considered to be smaller than a 0.0% change.

4 Not seasonally adjusted.
5 Indexes on a December 1997=100 base.

® Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.

” Indexes on a December 2007=100 base.
8 Indexes on a December 2005=100 base.
9 Indexes on a December 1986=100 base.
19 Indexes on a December 1993=100 base.
" Indexes on a December 2009=100 base.
2 Indexes on a December 1990=100 base.
3 Indexes on a December 1983=100 base.
™ Indexes on a December 2001=100 base.
'S Indexes on a December 1982=100 base.
6 Indexes on a December 1996=100 base.
7 Indexes on a December 1988=100 base.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020, 12-month analysis table
[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard Largest (L) or Smallest (S)
Expenditure category lmp’aﬂance percent effect on All errqr, unadjusted change since:®
ar. change Items median
2020 Apr. 2019- | Apr. 2019- price Date Percent
Apr. 2020 | Apr. 2020° change?® change
All B, . o ovnpmmmmsssmmismy vasvimressesvssFems 55556, 50Tes s inninnmsr 100.000 0.3 0.08 S-Oct.2015 0.2
FOoOd. ..o 13.862 3.5 0.478 0.15 L-Feb.2012 3.9
Food athome...................................... 7.652 41 0.310 0.19 L-Feb.2012 4.5
Cereals and bakery products................coovvvuvnennnnn. 0.989 3.1 0.031 0.44 L-May 2012 3.7
Cereals and cereal products.................cccovuvenenn. 0.304 1.5 0.005 0.80 L-Mar.2019 1.9
Flour and prepared flour mixes......................... 0.042 1.3 0.001 1.08 L-Sep.2018 1.8
Breakfast cereal.............occvviviviiiriinininninnnnn 0.140 0.4 0.000 1.01 L-Jul.2019 2.0
Rice, pasta, cornmeal.....................ooooin.. 0.128 29 0.004 1.35 L-Jun.2015 3.2
RICE™ 5. -0.1 1.84 L-Oct.2019 1.8
Bakery products............ccooviiiiiiiiiiii 0.684 3.8 0.026 0.55 L-Apr.2012 4.7
Bread ... ..o 0.196 5.3 0.010 0.98 L-Mar.2012 5.6
White bread®........................oco 6.4 1.82 L-Oct.2011 7.8
Bread other than white®............................ 4.3 1.32 L-Aug.2013 45
Fresh biscuits, rolls, muffins®......................... 0.098 3.8 0.004 1.35 L-Mar.2012 3.9
Cakes, cupcakes, and COOKI€S....................... 0.177 2.3 0.004 1.01 L-Sep.2019 25
COOKIBSD v o5 3.4 5 0h i mmmmssammns s mmmnsm i 6.3 1.31 L-May 2012 7.4
Fresh cakes and cupcakes®....................... -2.8 1.09 S-EVER -
Other bakery products................c.ceveeenn... 0.213 3.6 0.008 0.89 L-Apr.2012 4.6
Fresh sweetrolls, coffeecakes, doughnuts®...... 3.8 1.97 L-Jun.2019 5.7
Crackers, bread, and cracker products®......... 6.4 1.60 L-Feb.2012 7.3
Frozen and refrigerated bakery products, pies,
tarts, turnovers®..............cooiiiiiei 0.2 0.81 L-Feb.2020 1.1
Meats, poultry, fish, and eggs............cooeviiininnnnn.. 1.687 6.8 0.113 0.33 L-Feb.2015 7.6
Meats, poultry, and fish..................covieiviinninn. 1.586 6.2 0.096 0.35 L-Feb.2015 7.6
MBAIS. ..o s o smwsmmman sormssREE s 0.996 6.6 0.063 0.44 L-Mar.2015 8.3
Beefandveal.................ooiiiiiiii 0.455 7.5 0.033 0.59 L-Jul.2015 10.0
Uncooked ground beef................ccccevennnen 0.169 9.7 0.016 0.86 L-Jun.2015 10.1
Uncooked beef roasts®............................. 0.070 9.2 0.006 1.62 L-Jul.2015 9.7
Uncooked beef steaks®............................. 0.176 53 0.009 0.93 L-Jul.2015 10.6
Uncooked other beef and veal*................... 0.041 5.4 0.002 1.19 L-Oct.2018 5.8
POrK. ..o 0.314 6.8 0.020 0.91 L-Jan.2015 7.4
Bacon, breakfast sausage, and related
products®. ... ... 0.129 3.2 0.004 1.14 L-Jan.2020 3.3
Bacon and related products®.................... 0.4 1.48 L-Feb.2020 2.6
Breakfast sausage and related products® °... 7.3 1.62 L-Dec.2014 7.3
Lz = 1O 0.068 6.1 0.004 3.14 S-Jan.2020 4.6
Ham, excluding canned®........................ 5.6 3.40 S-Jan.2020 4.3
oo 1 o1 oo o - TR RS —————— 0.048 7.9 0.004 2.19 L-Feb.2015 8.1
Other pork including roasts, steaks, and ribs*... 0.070 13.3 0.009 2.01 L-Nov.2014 149
Other meats..........c.oovvvviiiiiiiiiiiii 0.226 4.4 0.010 0.72 L-Apr.2015 5.6
Frankfurters®. ..........ooovviiieiiiiiieieieeiann 6.9 1.91 L-Oct.2015 9.3
Lunchmeats™ ®...........ccoooviiiiiiiiiin 45 0.88 L-Apr.2015 4.7
Lamb and organ meats®...........................
Lamb and mutton® 5......................
POUIY . oovismmin s s wiismnssissmn 5.5 i insbmmme mnmnnes 0.324 6.3 0.020 0.77 L-Mar.2012 6.5
Chicken®. .. ..o 0.263 6.1 0.016 0.91 L-Oct.2013 6.1
Fresh whole chicken®............................ 7.6 1.77 L-Sep.2013 8.5
Fresh and frozen chicken parts®............... 5.3 1.08 L-Oct.2013 55
Other uncooked poultry including turkey®........ 0.061 7.0 0.004 2.42 S-Feb.2020 3.3
Fish and seafood...................ooiiiiiinil, 0.267 4.6 0.012 0.76 L-Sep.2014 6.1
Fresh fish and seafood*............................ 0.137 6.6 0.009 1.1 L-Sep.2014 7.4
Processed fish and seafood®...................... 0.130 2.5 0.003 1.15 L-May 2019 2.7
Shelf stable fish and seafood®.................. 1.2 1.59 L-Oct.2019 1.3

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Twelve Month

Relative | yUnadjusted | Unadjusted | Standard Largest (L) or Smallest (S)
Expenditure category lmp’aﬂance percent | effect on All error, unadjusted change since:*
ar. change Items median
2020 Apr. 2019- | Apr. 2019- price Date Percent
Apr. 2020 | Apr.2020' | change? change
Frozen fish and seafood®........................ 4.2 1.70 L-Oct.2017 4.9
EG0S: s nsssinsmsio s v s msmsnsmmie fiossasme oo smansimmmsions 0.101 17.3 0.017 1.58 L-May 2018 21.6
Dairy and related products................ccvovveiieiennnnnn. 0.778 5.2 0.038 0.43 L-Dec.2014 5.3
VI, 605 6701 wiiemnmmosmmcni s i oot s ot i mrecos st 0.210 5.8 0.012 0.78 L-Feb.2020 6.0
Fresh whole milk®..............cooooiiiiiiiii 4.9 1.41 S-Nov.2019 4.4
Fresh milk other than whole* ®......................... 6.1 1.25 L-Feb.2012 8.0
Cheese and related products.............................. 0.261 7.0 0.017 0.71 L-Jan.2015 7.8
Ice cream and related products........................... 0.110 3.9 0.004 1.16 L-May 2012 6.1
Other dairy and related products®........................ 0.197 3.0 0.006 0.87 L-Apr.2015 3.4
Fruits and vegetables...............ccccvviiiiiinivennieninns 1.323 0.4 0.007 0.58 L-Nov.2019 0.4
Fresh fruits and vegetables....................ccceevinnn 1.040 -0.5 -0.004 0.61 L-Nov.2019 -0.1
FrESh T0US 2 cs svmamsmoninss o sininmsnins st mme smmmes smmmmns 0.534 -1.7 -0.009 0.64 L-Nov.2019 -1.5
APPIES. .ot 0.073 -4.3 -0.003 1.68 L-Dec.2019 -3.9
BANANAS: o 5 i st o s a5 o6 55,6 B 0.077 0.7 0.001 1.27 L-Nov.2019 2.0
Citrus fruits®. ... 0.129 2.7 -0.004 1.55 L-Apr.2019 -2.0
Oranges, including tangerines®.................... -1.9 2.14 L-Mar.2019 2.7
Other fresh fruits®.....................ocooiiii. 0.255 -1.1 -0.002 1.12 S-Feb.2020 2.7
FroshiVEgetables: .ov s vvasssemanmas smamnssman somn 0.506 0.8 0.004 0.97 L-Jan.2020 1.1
POtAtOOS: isvii i s rimvmmmmmsanmmnn e s vosares 0.081 7.8 0.006 2.45 L-Oct.2019 8.9
LEHUCE . cvw s e vomumamninns i sumenwnios spsiavinsvs soes 0.061 -2.0 -0.001 2.84 L-Feb.2020 0.3
TOMALOES. ... 0.086 6.9 0.005 2.00 S-Feb.2020 3.9
Other fresh vegetables...................ccovvivnnnn 0.279 -2.3 -0.006 112 L-Jan.2020 -1.4
Processed fruits and vegetables®...................... 0.282 4.0 0.011 0.94 L-Jun.2012 51
Canned fruits and vegetables®....................... 0.147 4.0 0.006 1.33 L-May 2019 4.0
Canned fruits® ®.........cooviiiiiiiiiieen 28 1.81 L-Mar.2019 8.6
Canned vegetables® ®..................ccoeeveenn. 5.0 1.74 L-Oct.2019 5.0
Frozen fruits and vegetables®........................ 0.085 4.4 0.004 1.57 L-Aug.2012 5.4
Frozen vegetables®................................. 4.1 1.70 L-Aug.2012 6.0
Other processed fruits and vegetables including
dried®. . 0.051 3.9 0.002 1.31 L-Sep.2012 45
Dried beans, peas, and lentils* >................. 1.9 2.39 L-Jan.2020 2.0
Nonalcoholic beverages and beverage materials......... 0.923 5.0 0.046 0.56 L-Dec.2011 5.8
Juices and nonalcoholic drinks®........................... 0.657 6.2 0.040 0.71 L-Dec.2008 73
Carbonated drinks.............ccocvviiiiniiiiiiinennnn, 0.276 6.6 0.018 1.43 L-Jun.2009 7.5
Frozen noncarbonated juices and drinks®............. 0.006 -0.3 0.000 1.37 L-Aug.2019 -0.1
Nonfrozen noncarbonated juices and drinks”......... 0.375 6.2 0.022 0.79 L-EVER -
Beverage materials including coffee and tea*........... 0.266 1.9 0.005 0.82 L-Apr.2015 3.0
OB 55 s 59ms505 4 e smmmermsmmmmmmns swmsmsssmson o 0.172 15 0.003 1.08 L-Dec.2017 1.7
Roasted coffee®. ..........coovviiiiiiiiiiiene, 1.9 1.05 L-Jul.2015 3.6
Instant coffee®. ...........ccooevviiiiiiiii 1.7 2.32 L-Dec.2019 -1.5
Other beverage materials including tea®.............. 0.095 2.7 0.003 1.16 L-Feb.2009 3.2
Other food at home..........cocooviiiiiiiii e 1.954 3.9 0.075 0.33 L-Jun.2012 4.1
Sugar and SWeetS...........ovvviiiiniiiiiiiiieieaen 0.268 4.5 0.012 0.80 L-Jul.2015 45
Sugar and sugar substitutes............................ 0.037 8.2 0.003 1.49 L-Aug.2011 8.3
Candy and chewing gum®*................ccooveninnn.. 0.178 5.2 0.009 1.07 L-Aug.2015 5.5
Other sweets®..............ooiiiiiii e 0.053 0.1 0.000 1.22 L-Jan.2020 1.4
Fats and Oils.............ocooviiiiiiini 0.215 2.7 0.006 0.77 L-Nov.2017 2.8
Butter and margarine®..................ooiiiiia 0.066 1.9 0.001 1.23 L-Mar.2019 3.4
BUREI®. ..o 3.2 1.96 L-Mar.2019 5.8
MAFGANNG®.: ssinssisesms s o3 wsnmsiesensninn i sriasanssmn o 1.8 1.35 S-Feb.2020 1.2
Salad dressing®.........ocooiiiiiiiii 0.052 4.9 0.002 1.42 L-May 2012 5.0
Other fats and oils including peanut butter®.......... 0.097 2.1 0.002 1.19 L-Feb.2018 2.9
Peanut butter® 5.
Other fOodS. ... ..vvie e 1.471 3.9 0.057 0.36 L-May 2012 4.3

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category mp&r’tance percent | effect on All error, unadjusted change since:*
ar. change ltems median
2020 Apr. 2019- | Apr. 2019- price Date Percent
Apr. 2020 | Apr. 2020’ change? change
SOUPS:: st snmsnmnmvssss sy aysess 5o s sawsems e iesws 0.089 5.8 0.005 1.43 L-Apr.2012 5.8
Frozen and freeze dried prepared foods........... 0.252 2.7 0.007 0.81 L-Nov.2014 3.0
SACKS s . sssiaass i i san e sbsas 9198 o5 554 SBREIET I 0.335 3.9 0.014 0.81 L-Nov.2012 5.6
Spices, seasonings, condiments, sauces........... 0.295 3.8 0.011 0.77 L-Nov.2015 4.1
Salt and other seasonings and spices* °........ 2.0 1.22 L-Nov.2018 4.0
Olives, pickles, relishes® ®................coeevnen. 1.58 - -
Sauces and gravies®™ 2., ..s. v sosases 5 umse s 4.2 1.28 L-Oct.2011 4.4
Other condiments®. ..........ccooviiiiiiiiinnans 17 1.77 L-Mar.2019 1.8
Baby, food®. e msesis o pessimmsvsmnses s sramesens 0.043 5.1 0.002 2.13 L-Aug.2019 5.8
Other miscellaneous f00ds®.............vcvvvevniene. 0.458 4.2 0.018 0.74 L-Jun.2012 43
Prepared salads® ®............ccooiiiiiiiiinnnn. 1.2 1.29 S-Nov.2019 0.7
Food away from home.............ooviiiiiiiiiiis 6.210 2.8 0.168 0.18 S-Jan.2019 2.8
Full service meals and snacks®.................cocoeeiunnns 3.129 2.4 0.073 0.39 S-Nov.2018 2.4
Limited service meals and snacks®...................oocoen. 2.682 3.2 0.084 0.25 L-Oct.2019 3.3
Food at employee sites and schools®....................... 0.145 1.8 0.003 0.45 S-Feb.2020 1.6
Food at elementary and secondary schools” ®.........
Food from vending machines and mobile vendors®....... 0.081 3.6 0.003 1.05 - -
Other food away from home®...............cooovvivininnn. 0.172 2.2 0.004 0.47 L-Oct.2019 2.7
ENBIGY o 15 svaisssusiom s s e sownsass i e v vaeises i sinm s 6.256 -17.7 -1.281 0.28 S-Sep.2015 -18.4
Energy commodities. ..........oouiiiiiiiiiii 3.174 -31.4 -1.274 0.33 S-Feb.2015 -32.5
Fuel oiliand othel fUBl8... v vassssunsvi on o on wossimssmessmmmnan 0.146 -23.4 -0.040 0.83 S-Mar.2016 -24.4
FIBL O, venconiominrms sis sinimusisosd SRR SRR 5 0 b SRR ISR RRTRS 0.084 -33.2 -0.036 1.02 S-Mar.2016 -34.8
Propane, kerosene, and firewood®........................ 0.061 -6.7 -0.004 1.25 S-Sep.2019 -6.9
MGTOE FUBIL v vcmscn e wosmmin s sisinsis 5 s o EaTTR 5 B TG 3.028 -31.7 -1.234 0.34 S-Feb.2015 -32.7
Giasoline (All YPOS): i somssanmeswsmmmamnun vsussosmesos 2.957 -32.0 -1.220 0.34 S-Feb.2015 -32.8
Gasoline, unleaded regular®. .............cocoevvinnnnnn -33.2 1.01 S-Feb.2015 -33.5
Gasoline, unleaded midgrade® 5....................... -26.7 1.02 S-Sep.2015 -27.4
Gasoline, unleaded premium®.......................... -24.8 0.99 S-Apr.2015 -28.1
Other motor fuels®. ..........ooiiiiiiiii 0.071 -17.3 -0.014 0.49 S-Jun.2016 -17.8
ENnergy SOMNVICOS. .. ..ousas.5 wi o5 sisiismsvassumsiinmuans 44 vowssiossssias 3.082 -0.2 -0.007 0.46 L-Feb.2020 0.0
EleCtriCity. ... 2.412 0.2 0.005 0.50 = =
Utility (piped) gas service...........ccveamivenseiiorasensianss 0.670 -1.9 -0.012 0.70 L-Nov.2019 11
All items less food and €nergy..........ccoovviiiiiinininiininiis 79.882 1.4 1.132 0.09 S-Apr.2011 1.3
Commodities less food and energy commodities............. 20.300 -0.9 -0.161 0.21 S-Nov.2017 -0.9
Household furnishings and supplies™®...................... 3.738 0.6 0.026 0.44 L-Nov.2019 0.6
Window and floor coverings and other linens®.......... 0.292 1.4 0.005 1.76 L-Feb.2020 1.9
Floor COVERNGS™. . i < vsansnnss vesanssmis s swsassens s ins 0.064 -1.5 -0.001 2.53 S-Dec.2017 -1.9
Window COVEMNNGS™......vvivviniriiriiiiiiiiiieienes 0.062 10.1 0.005 3.82 L-EVER -
Other TiNens®: swsams s sossimmsass seansussvsisies m s 0.167 -0.1 0.001 2.71 L-Feb.2020 1.7
Furniture and bedding.............cooviiiiiiii i 0.932 1.9 -0.018 0.94 S-Jan.2017 -2.0
Bedroom furmittre:.ossess s soss sussae sosmmnsen s sawans 0.327 -2.8 -0.010 1.47 S-Jan.2017 -2.8
Living room, kitchen, and dining room furniture®. ... 0.452 -0.4 -0.002 1.78 S-Mar.2018 -2.0
Otherturmiture™: s o wasmnes sssmoussss wopmvess 0.143 -5.3 -0.007 2.17 S-Dec.2016 -7.2
Infants’ furniture” ®.........ooiiiii 8.93 - -
BPHANCES™  suemes i v sssuessnse spumssmmy s 0.212 0.6 0.001 1.76 L-Sep.2019 1.0
Major applianCes®. .. ..ssaessssi: sonssiares ssasespsns v 0.071 -0.9 -0.001 2.33 L-Sep.2019 -0.1
Laundry equipment®.............vveviiriiieiiiiinnn. -3.2 2.81 S-Feb.2020 -6.4
Other appliances* 0.138 1.9 0.002 2.29 L-Dec.2019 46
Other household equipment and furnishings®........... 0.536 -0.1 0.000 1.43 L-Sep.2019 0.1
Clocks, lamps, and decorator items.................... 0.309 -0.2 0.001 2.31 L-Oct.2019 0.6
Indoor plants and flowers™™................oon. 0.092 1.8 0.002 1.94 L-Jul.2019 2.4
Dishes and Hatware®: s seeamssessames o sossnses 0.056 4.6 0.002 4.67 S-Feb.2020 4.4
Nonelectric cookware and tableware®................. 0.079 -5.6 -0.004 3.13 L-Jan.2020 -3.9

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.
April 2020, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category lmp&nance percent | effect on All error, unadjusted change since:*
ar. change ltems median
2020 Apr. 2019- | Apr. 2019- price Date Percent
Apr. 2020 | Apr.2020' | change? change
Tools, hardware, outdoor equipment and supplies®. . .. 0.879 1.6 0.015 0.81 L-Oct.2019 25
Tools, hardware and supplies*......................... 0.243 0.7 0.003 1.49 L-Nov.2019 0.7
Outdoor equipment and supplies*...................... 0.449 21 0.008 1.13 L-Dec.2019 2.4
Housekeeping supplies. ...........cccooeiiiiiiiinaan.. 0.887 25 0.023 0.51 L-Jun.2019 25
Household cleaning products®.......................... 0.351 1.1 0.004 0.71 L-Aug.2019 1.1
Household paper products®............................. 0.219 6.3 0.014 1.26 L-Aug.2009 6.9
Miscellaneous household products®................... 0.317 1.8 0.005 1.24 L-May 2019 1.4
APPANEL. ...ttt 2.908 -5.7 -0.172 0.86 S-Jan.1950 -5.9
Men’s and boys’ apparel............ccocvveiiiiiiiiniin.n. 0.735 -4.6 -0.034 1.76 S-Dec.1949 -4.7
Men’s apparel.............oooiiiiiiiiii 0.594 -4.0 -0.023 1.51 S-Aug.2003 -4.3
Men’s suits, sport coats, and outerwear............ 0.112 -13.1 -0.014 3.69 S-EVER -
Men'’s underwear, nightwear, swimwear, and
ACCOSEOTIOS s e smsonines woEwRiEs s s e TRE 3 0.166 25 0.004 3.27 S-Dec.2019 -1.6
Men'’s shirts and sweaters®........................... 0.169 -6.6 -0.011 243 S-Jul.2015 -6.8
Men's pants and ShOMS. ..o cuiurssnven vo smsmanin sosnn 0.142 -1.0 -0.002 2.31 S-Oct.2019 -1.5
Boys' apparel...........cccooiiiiiii 0.141 -7.5 -0.011 5.37 S-Feb.2020 -11.1
Women’s and girls’ apparel............cocoeevviineinnnn. 1.212 7.7 -0.096 1.54 S-Feb.1950 -8.3
Women's apparel.........coovvvviiiiiiiiiiiiiieiinanns 1.009 -9.4 -0.100 1.74 S-EVER -
Women’s Outerwear.............ooeeveeieeeneennnn... 0.067 -14.9 -0.011 411 S-EVER -
Women's dresses. .........oooviiiiiiiiiiiin 0.112 -17.8 -0.023 3.14 S-Dec.1949 -24.6
Women’s suits and separates®....................... 0.520 -9.2 -0.051 2.49 S-EVER -
Women’s underwear, nightwear, swimwear, and
ACCESSOMES .. vviitiireiiieii e, 0.299 -5.0 -0.015 2.54 S-Feb.2019 -5.9
Girls” @apparel........oooeveiiiiiiiieiiie e 0.203 2.3 0.005 3.27 S-Feb.2020 1.3
FOOWORT: . s:v5051vs msissmionn sssiimsaswsins s somassiomsn Sosonm 0.671 -2.8 -0.019 1.44 S-Jan.2004 -3.2
Men’s footwear...........coovviviiiiiiiiiiiieae 0.231 -0.6 -0.002 1.93 L-Feb.2020 -0.3
Boys’ and girls’ footwear...................ccooeeviinnn 0.141 -3.3 -0.005 3.23 S-Aug.2010 -3.6
Women's footwear.............covviiiiiiiiiiiiniineann, 0.299 -4.2 -0.012 1.86 S-Mar.2019 4.7
Infants’ and toddlers’ apparel.............c.cccooeinan.. 0.129 -10.9 -0.015 2.75 S-EVER -
Jewelry and watches®...................................... 0.160 25 -0.008 3.57 S-Mar.2019 -4.8
Watches®.........oiviiiiiie e 0.039 -0.6 -0.002 5.88 S-Oct.2019 -7.5
JEWEIrY®. .. 0.121 -3.6 -0.006 4.18 S-May 2019 -3.7
Transportation commodities less motor fuel™®............. 6.961 -0.5 -0.030 0.25 S-Jan.2020 -0.6
NOW'VBNICIBS: «: «s ssusmusmnnsosmonmmmnss a5 st raimimmasmmes 3.741 -0.6 -0.020 0.43 S-May 2018 -1.1
New cars and trucks® ®............cccoveiiiiiiiiinnn.n. -0.6 0.39 S-May 2018 -11
NeW Cars®........ccoveieiiiieeiiiiie e -0.2 0.52 S-Jun.2018 -0.7
New trucks' ... -0.6 0.46 - -
Used cars and trucks..........cooevviiiiiiiieiinneinnnn, 2.587 -0.7 -0.014 0.06 S-Feb.2020 -1.3
Motor vehicle parts and equipment....................... 0.396 1.3 0.005 0.68 S-Oct.2018 1.2
L =T PP 0.251 0.1 0.000 0.83 S-Oct.2018 0.0
Vehicle accessories other than tires*.................. 0.146 3.1 0.005 1.18 S-Dec.2019 2.6
Vehicle parts and equipment other than tires®. .. .. 2.7 147 S-Nov.2019 1.9
Motor oil, coolant, and fluids®........................ 5.0 1.97 L-Feb.2020 7.9
Medical care commodities............ccovvviviniiiiiiinnnns 1.623 0.7 0.012 0.79 S-Nov.2019 0.6
Medicinal drugs', ;.suessses wssesies o wsmssmss soeaeiss 1.550 0.8 0.014 0.82 S-Nov.2019 0.6
Prescription drugs. ... 1.170 11 0.015 0.95 S-Nov.2019 0.5
Nonprescription drugs™...........covviiiiieininannn 0.380 -0.3 -0.002 1.00 S-Jan.2020 -0.5
Medical equipment and supplies™........................ 0.072 -1.3 -0.001 1.73 S-Apr.2018 -1.8
Recreation commodities™................ocoviiiiiiiininnn.. 2.026 -2.0 -0.038 0.62 S-Nov.2018 -3.0
Video and audio products™................ocoeviiiinnns. 0.275 -8.5 -0.018 0.81 S-Feb.2020 -9.7
TOIOVISIONS. . <5 sovvpnsrns sussnasnis suwisnsevis sosaueaEes 0.095 -16.2 -0.015 1.38 L-Apr.2018 -15.6
Other video equipment®.............ccovevevvininnnnnn. 0.042 -0.8 0.000 2.24 L-Dec.2019 0.7
Audio eqUIPMENt. ...ovvveiii i 0.080 -4.7 -0.001 2.28 S-Nov.2018 -8.6
Recorded music and music subscriptions®............ 0.045 -5.5 -0.003 2.26 S-Dec.2018 -5.8

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

April 2020, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category ump&r;?nce percent | effect on All error, unadjusted change since:*
. change Items median
2020 Apr. 2019- | Apr. 2019- price Date Percent
Apr. 2020 | Apr. 2020' change? change
Pets and pet products..............oooiiiiiiiiii 0.648 0.0 -0.001 0.73 S-Apr.2018 -0.1
Pelood’ Baimmusunsinus seammamusms smuepmsvssen s ssmsms 1.1 0.63 S-Oct.2018 0.6
Purchase of pets, pet supplies, accessories™ ®...... -1.8 1.18 S-Dec.2015 2.4
Sporting: GO0US:: ivassesnss sssamsssnas mvipsTs snas wEnsaEm 0.586 -1.1 -0.007 1.48 S-Jul.2019 -1.1
Sports vehicles including bicycles...................... 0.350 -0.5 -0.004 2.36 - -
Sports equIPMeNt: . cuxqes sessssnes o s ssussamcvempsemuss 0.226 -1.7 -0.004 1.42 S-Jan.2020 -2.0
Photographic equipment and supplies................... 0.027 8.1 0.002 1.95 S-Jan.2020 29
Film and photographic supplies® ®.....................
Photographic equipment® S.............ccooiiiiiiiinns 7.7 1.71 S-Jan.2020 1.9
Recreational reading materials............................ 0.118 3.7 0.004 1.66 S-Jan.2020 2.8
Newspapers and magazines®.....................ceuens 0.067 6.3 0.004 2.30 S-Jan.2020 6.0
Recreational bookS™...........c.ovvvviiiiiiiiiiiniiiinnns 0.049 -0.3 0.000 2.36 S-Jan.2020 -1.9
Other recreational goods™.............ccovvviiviverennnnnns 0.372 -5.5 -0.018 1.29 L-Nov.2019 -4.2
TOVS s snmmsss s mesinys s s werespssoim s wReo 0.287 -6.9 -0.018 1.49 L-Nov.2019 -6.1
Toys, games, hobbies and playground
equUIpPMent " 5. ... -7.6 2.03 L-Feb.2020 -7.6
Sewing machines, fabric and supplies®............... 0.020 -10.0 -0.002 2.89 L-Feb.2020 -2.0
Music instruments and accessories®................... 0.048 6.9 0.003 2.82 L-EVER -
Education and communication commodities™............. 0.520 -3.8 -0.019 1.05 L-Aug.2019 -3.4
Educational books and supplies...........c.vvvvviinienns 0.108 -1.7 -0.002 2.02 L-Nov.2019 -15
College textbooks™ 5. ... .....oooiiiiiiiiinns 2.2 1.97 L-Dec.2019 1.7
Information technology commodities™................... 0.412 -4.5 -0.017 1.23 L-Aug.2019 -4.3
Computers, peripherals, and smart home
assistants®... ..o 0.303 -1.5 -0.004 1.59 L-Aug.2019 -1.3
Computer software and accessories®.................. 0.019 -10.6 -0.002 2.89 L-Feb.2020 -10.6
Telephone hardware, calculators, and other
consumer information items*....................c.el 0.090 -14.2 -0.011 1.92 S-Dec.2019 -14.6
Alcoholic beverages. ... ..o vevvesmmvsasremenavanes ve o 1.032 1.9 0.019 0.38 L-Aug.2019 2.0
Alcoholic beverages at home.............................. 0.580 23 0.013 0.53 L-Aug.2019 24
Beer, ale, and other malt beverages at home........ 0.223 5.1 0.012 0.72 L-Dec.2008 5.3
Distilled spirits at home............ccooveiiiiiineninn. 0.093 0.3 0.000 1.03 L-Sep.2019 1.2
Whiskey at home®...........coovviviiiiiiiiiinanns 0.2 117 L-Dec.2019 0.9
Distilled spirits, excluding whiskey, at home®...... 0.9 1.46 L-Aug.2019 1.7
Wine athome............oooiiiiiiiiiiiiiae 0.263 0.2 0.001 0.98 - -
Alcoholic beverages away from home.................... 0.452 15 0.006 0.43 S-Jan.2020 1.3
Beer, alg, and other malt beverages away from
ROME ™ .. 0.1 0.82 L-Feb.2020 0.7
Wine away from home* 5................ocovieiiennn. 22 1.00 L-Jul.2019 2.4
Distilled spirits away from home* 5....................
Other 1Goods! %suss o s aummsasmsessn s srssamvesas s simsms 1.493 28 0.042 0.45 S-Dec.2019 2.8
Tobacco and smoking products..............c.oevvinnne.. 0.595 4.9 0.031 0.32 S-Oct.2019 4.9
Clgarettes® s o spvomses ssmsmronsn s s s swsvabs 0.517 583 0.029 0.33 S-Oct.2019 5.1
Tobacco products other than cigarettes®.............. 0.059 2.0 0.001 1.18 L-Dec.2019 2.8
Personal .care productSisssyses ss s vs sewwsnsvsssssvanas 0.694 0.0 0.000 0.58 S-Jan.2020 -1.2
Hair, dental, shaving, and miscellaneous personal
CAre Products®. sueumsnumsers s mamesnosvssmmEs 0.371 0.9 0.003 0.77 S-Jan.2020 0.0
Cosmetics, perfume, bath, nail preparations and
IMPIEMBNLS: i commnanms sssmwsnmn crammemmmss smvses & o 0.314 -1.3 -0.004 1.01 S-Jan.2020 2.7
Miscellaneous personal goods®...............ccevevunnnns 0.205 5.4 0.011 2.55 L-Jan.2020 9.4
Stationery, stationery supplies, gift wrap®............. 7.8 2.41 L-Dec.2019 8.8
Infants’ equIPMENt” ®.......ccoeviiiiiiiieeieeieeaen, 11.3 2.24 S-Feb.2020 8.2
Services less energy ServiCes. .........ocvvvevriniiieineinins, 59.582 2.2 1.293 0.11 S-Feb.2014 2.2
ShERer. ..t 33.303 2.6 0.863 0.15 S-Feb.2014 2.6
Rent0f SHEIET ., cosmmmummunsennssasmavamn o soromssesmss 32.936 2.6 0.864 0.15 S-Feb.2014 2.6

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category |mp'3|r1ance percent | effect on All error, unadjusted change since:*
ar. change Iltems median
2020 Apr. 2019- | Apr. 2019- price Date Percent
Apr. 2020 | Apr.2020' | change? change
Rent of primary residence............................... 7.820 3.5 0.273 0.14 S-Feb.2019 3.5
Lodging away from home*.............................. 0.982 -14.0 -0.141 2.54 S-EVER -
Housing at school, excluding board™............... 0.117 2.3 0.003 0.25 - -
Other lodging away from home including hotels
and motels........ooooiiiiiii i 0.865 -16.0 -0.144 2.87 S-EVER -
Owners’ equivalent rent of residences™.............. 24.134 3.1 0.732 0.15 S-Feb.2018 3.1
Owners’ equivalent rent of primary residence’®. .. 22.923 3.1 0.693 0.15 S-Nov.2017 3.1
Tenants’ and household insurance®................... 0.367 -0.2 -0.001 0.42 L-Feb.2020 0.0
Water and sewer and trash collection services®........ 1.091 3.0 0.032 0.33 S-Jan.2020 3.0
Water and sewerage maintenance..................... 0.799 2.9 0.023 0.40 S-Jan.2020 2.9
Garbage and trash collection™......................... 0.292 3.1 0.009 0.66 S-Dec.2019 0.2
Household operations®...................cccovvveiiiinnnn. 0.879 3.9 0.034 0.71 S-Jan.2020 3.2
Domestic services®..............coeviiiiiiiiiiiiiii 0.290 1.5 0.004 0.87 L-Dec.2019 1.5
Gardening and lawncare services*..................... 0.306 9.1 0.026 1.38 L-Nov.2008 11.1
Moving, storage, freight expense®...................... 0.088 1.4 0.001 2.20 S-Jan.2020 1.2
Repair of household items*............................. 0.116 -0.4 0.000 0.90 S-EVER -
Medical care services.................coooeiiiiiiiiii.. 7.273 5.8 0.402 0.53 L-Dec.2007 59
Professional services............cooviiiiiiiiiiiiinnn .. 3.646 1.7 0.056 0.83 L-Nov.2019 1.7
Physicians’ services..............coovviiiiiiiiinnn... 1.809 1.2 0.022 1.55 S-Feb.2020 0.8
Dental services.........c.oocoiviiiiiiiiiiiiiin 0.997 3.1 0.028 0.76 L-Nov.2019 3.1
Eyeglasses and eye care®............................ 0.367 0.7 0.002 0.64 L-Jan.2020 0.8
Services by other medical professionals®.......... 0.473 1.2 0.005 0.47 L-Jan.2020 1.4
Hospital and related services........................... 2.411 5.0 0.122 0.52 L-Jan.2018 5.6
Hospital services™.................o.occoi. 2217 52 0.116 0.58 L-Mar.2018 5.2
Inpatient hospital services'® S..................... 47 0.84 L-Jan.2018 5.2
Outpatient hospital services® °.................... 4.1 1.14 L-Jul.2018 4.3
Nursing homes and adult day services™........... 0.124 2.7 0.004 0.51 L-Dec.2019 2.8
Care of invalids and elderly at home’............... 0.070 2.7 0.002 0.93 S-Feb.2020 1.6
Hoalth INSUraNEO7. ... sevwsss s sasunaine s seiass swanes 1.216 20.2 0.224 0.61 S-Nov.2019 20.2
Transportation Services. ............cocvivveriiiiiineninen... 5.332 -6.5 -0.300 0.33 S-EVER =
Leased cars and trucks™...............coeiiiiinnn.n.
Car and truck rental®..............ccoovviiiiiieieinnn 0.117 -15.3 -0.018 2.41 S-EVER -
Motor vehicle maintenance and repair................. 1.088 3.1 0.034 0.59 S-Feb.2019 2.8
Motor vehicle body work 0.058 4.3 0.002 0.88 L-Dec.2019 4.4
Motor vehicle maintenance and servicing.......... 0.632 3.1 0.020 0.80 S-Dec.2018 3.1
Motor vehicle repair®................ccoevveiinnn.. 0.340 29 0.010 0.93 S-Jan.2020 2.6
Motor vehicle insurance..............ccooeeiiieeiinn.... 1.713 -6.2 -0.104 0.59 S-Sep.1955 -6.4
Motor vehicle fees*..............ccoooviiiiiiiii 0.574 1.4 0.007 0.46 S-Jan.2018 1.1
State motor vehicle registration and license
FOOE™ o s ssumosinn i SORISRAEA 5o Smmmmmemcns s 0.298 2.6 0.007 0.32 S-Feb.2020 2.6
Parking and other fees*............................... 0.262 0.0 0.000 0.83 S-Dec.2017 -1.1
Parking fees and tolls* 5........................... 0.3 0.74  S-EVER -
Automobile service clubs* 5....................... 0.97 - -
Public transportation..................coooooiL. 1.201 -16.0 -0.206 0.71 S-EVER -
Airline fares...........ooooiiiiiiii 0.719 -24.3 -0.196 1.04 S-EVER -
Other intercity transportation......................... 0.173 =71 -0.013 1.70 S-Oct.2009 =71
Intercity bus fare® 5................................ -6.4 6.41 S-EVER -
Intercity train fare® 5................................
Ship fare® 5. ..o -9.4 1.95 S-Sep.2009 -10.6
Intracity transportation..................cooeviiinint 0.305 1.2 0.004 0.64 L-Feb.2020 1.2
Intracity mass transit'® 5................... 1.8 1.11 - -
Recreation services™®..............cocoiieiiiiiiine. 3.803 2.4 0.091 0.56 - -
Video and audio services™....................ooeennl. 1.251 3.2 0.046 0.66 L-Feb.2018 3.3
Cable and satellite television service'............. 1.170 3.9 0.053 0.66 L-Jan.2018 4.0

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

April 2020, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Relative

Twelve Month

. Unadjusted | Unadjusted Standard Largest (L) or Smallest (S)
Expenditure category |mp|3|rtance percent effect on All error, unadjusted change since:?
ar. change Items median
2020 Apr. 2019- | Apr. 2019- price Date Percent
Apr. 2020 | Apr. 2020’ change?® change
Video discs and other media, including rental of
VIABO® . ..ot 0.081 -8.5 -0.008 2.85 L-Jan.2020 -6.5
Video discs and other media® ®................... -13.4 5.58 L-Jan.2020 -12.6
Rental of video discs and other media* °....... 1.1 1.16 S-Feb.2019 0.4
Pet services including veterinary®...................... 0.551 3.2 0.014 0.63 L-Jan.2020 4.0
Petservices® .. ... 2.8 1.49 S-Feb.2020 2.2
Veterinarian services® ®................cooeoeiiinnn.. 3.4 0.53 L-Feb.2020 34
Photographers and photo processing®................ 0.045 -0.1 0.000 1.40 S-Jan.2020 -3.0
Photographer fees® 5.............cccooevviiniiinnnnnn.
Photo processing® ®...........ccoovvviiiiiiiiiniiinn. -0.3 1.42 L-Jan.2020 0.1
Other recreation Services®.............ccocvvvevvnvnenenn. 1.955 1.6 0.031 1.03 S-Sep.2019 1.1
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
feeSt o 0.705 2.6 0.018 0.72 S-Feb.2020 1.8
AAMISSIONS Y assusmes soesmamms i upesae SaasaNes o 0.710 1.2 0.009 2.01 S-Sep.2019 0.6
Admission to movies, theaters, and
CONECEMS™ S, wyswmammin omasmmin o fyw s 5 50 1.8 1.29 S-Jul.2019 1.0
Admission to sporting events® 5.................. 2.6 4.22 S-Jan.2020 2.3
Fees for lessons or instructions®....................
Education and communication services™................ 6.238 2.1 0.124 0.22 - -
Tuition, other school fees, and childcare.............. 2.919 2.3 0.067 0.33 - -
College tuition and fees.............c.ovvviiinnnn... 1.573 1.6 0.026 0.46 S-EVER -
Elementary and high school tuition and fees...... 0.425 2.9 0.010 0.49 L-Aug.2019 3.0
Day care and preschool™................ccoeevnnn.. 0.766 35 0.027 0.46 - -
Technical and business school tuition and fees®... 0.036 2.2 0.001 0.38 L-Oct.2018 2.3
Postage and delivery services*......................... 0.112 3.9 0.004 0.23 S-Jan.2019 3.1
POSIAGE. s snonsnamsnmen sommssasess s swednmsms ssesosms 0.102 4.3 0.004 0.25 - -
Delivery services* 0.010 -0.3 0.000 0.84 S-Dec.2016 -2.0
Telephone services* 2.298 1.8 0.040 0.29 - -
Wireless telephone services®........................ 1.895 -0.2 -0.004 0.31 S-Feb.2020 -0.2
Land-line telephone services™....................... 0.403 8.7 0.044 0.72 L-EVER -
Internet services and electronic information
PrOVIAEIS . ... vt 0.897 1.7 0.013 0.93 S-Feb.2020 1.7
Other personal services™................occoeviiiinnnn.. 1.661 2.8 0.046 0.36 - -
Personal care Services...........ccocceiiiiiinniinnenns 0.671 3.3 0.021 0.48 - -
Haircuts and other personal care services®........ 0.671 3.3 0.021 0.48 - -
Miscellaneous personal services....................... 0.991 25 0.025 0.47 L-Mar.2019 29
Legal services®...........ccoevviiiiiiiiiiiiiien 0.252 1.3 0.004 0.93 L-Mar.2019 1.8
Funeral expenses®...............ccooeiiiiiiiiinn... 0.140 1.6 0.002 0.63 - -
Laundry and dry cleaning services®*................. 0.220 29 0.007 0.69 S-Aug.2018 2.6
Apparel services other than laundry and dry
cleaning®. ... 0.030 6.9 0.002 1.68 L-Dec.2008 7.4
Financial services®................cccovvviiiiiiiin... 0.235 3.6 0.008 1.05 S-Feb.2020 0.3
Checking account and other bank services* 5... 2.2 0.22 - -
Tax refurn preparation and other accounting
fEES " O 6.2 1.83 S-Feb.2020 -0.5
Special aggregate indexes
Allitemsi1e88 00U .. wonssssunmn posinanes sprapsmesng ssameammss w 86.138 -0.2 -0.149 0.09 S-Sep.2015 -0.3
Allitems less shelter.........oooooiiiiiii i 66.697 -0.8 -0.534 0.11 S-Nov.2015 -0.8
All items less food and shelter.............ccoevviiiiiiiniiinnns 52.835 -1.9 -1.012 0.13 S-Oct.2015 -2.0
All items less food, shelter, and energy.............c..ccovvvennn. 46.579 0.6 0.269 0.14 S-Nov.2017 0.6
All items less food, shelter, energy, and used cars and
TUCKS 5 i spaiinisssnensassnnm s i FarmsaeiessvossEaeRaaas o vaaiee 43.992 0.7 0.283 0.14 S-Aug.2017 0.7
All items less medical Care........o.vvvvvviiiinciiiiiiiiniiine, 91.104 -0.1 -0.085 0.08 S-Oct.2015 -0.1

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
April 2020, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Twelve Month
_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category |mpr\o/’nance percent | effect on All error, unadjusted change since:*
ar. change ltems median
2020 Apr. 2019- | Apr. 2019- price Date Percent
Apr. 2020 | Apr. 2020’ change? change
All ItemMS 18SS BNEIGY. ...ttt 93.744 1.7 1.610 0.08 S-Dec.2017 1.7
COMMOIOS. <. is.onimmssmmns e 5.5 555 s R ReaT S5 45 5 OTRTFEREETF TS 37.336 25 -0.957 0.13 S-Jul.2016 2.5
Commodities less food, energy, and used cars and
TRUCKE, v e e immimmisimmmismmisisinss ssectis sommmmiormormimsarnsmeis vis sismisssieists oo fioin 17.713 -0.9 -0.147 0.24 S-Feb.2004 -1.1
Commodities 168S 1000, . csvoveres vovwsnns swwvsnss veswviss vo s 23.474 -5.9 -1.435 0.19 S-Oct.2015 -6.3
Commodities less food and beverages........................ 22.442 -6.2 -1.454 0.20 S-Oct.2015 -6.6
S BIVICES. .ottt ittt et 62.664 2.1 1.286 0.10 S-May 2015 2.0
Services less rent of shelter™...................ccooiiiinnn. 29.728 1.4 0.422 0.17 S-Sep.2015 1.4
Services less medical care services...............o.ooeinei 55.391 1.6 0.884 0.11 S-Jul.2011 1.5
DUrableS s w u 5 somsmssssnaenes s i e s EEes s 10.735 -0.8 -0.073 0.27 S-Jan.2020 -0.9
NONAUIADIES. ...t v et 26.601 -3.2 -0.884 0.16 S-Nov.2015 -3.3
Nondurables 1885100d... .o ussusmuevnn swssmassems s sommmmes 12.739 -9.9 -1.362 0.27 S-Sep.2015 -10.1
Nondurables less food and beverages........................ 11.707 -10.8 -1.381 0.29 S-Sep.2015 -10.9
Nondurables less food, beverages, and apparel............. 8.799 -12.5 -1.209 0.25 S-Oct.2015 -12.5
Nondurables less food and apparel...............ccoooeeiee. 9.831 -11.1 -1.190 0.23 S-Oct.2015 -11.4
g e T — 42.239 2.2 0.908 0.13 S-Apr.2016 21
Education and communication®.................ccovviiieininnns 6.758 1.6 0.105 0.22 L-Jul.2014 1.6
EdUCAtioN®. ... .. 3.027 21 0.065 0.34 - -
CommMUNICAIONT s vo.cs i omwavessns v swsmm s s sessss s 3.731 1.1 0.040 0.32 - -
Information and information processing®................... 3.619 1.0 0.036 0.33 - -
Information technology, hardware and services'®......... 1.320 -0.4 -0.004 0.77 L-Apr.2019 -0.4
Recreation?. ... ... . i 5.829 0.9 0.053 0.47 S-Jul.2019 0.7
Video: and BUDIO®.. ... seesosssmes sosiniss s ssshes ssmss i 1.526 1.7 0.027 0.58 L-Jan.2018 2.3
Pets, pet products and services®..................oooiiini.. 1.199 1.4 0.014 0.51 S-Aug.2018 1.0
PO OTEADNY? cecrieeie i s 55155 5505 55 5 55 N 5 S5 e e 0.073 3.0 0.002 1.34 S-Jan.2020 -0.4
Food and beverages. ..........o.oiiiiiiiiiiiiiiie i 14.894 3.4 0.497 0.14 L-Feb.2012 3.8
Domestically produced farm food.............ccoceevvviinnnn. 6.386 4.0 0.252 0.21 L-Dec.2014 41
Other SEIVICES. ...ttt 11.703 2.3 0.262 0.23 - -
Apparel less footwear.............ccooiiiiiiiiiiiiiii 2.237 -6.5 -0.153 1.05 S-Jan.1950 -6.8
Fuels and UIlIIES. .....o.ooeiiiiiiii e 4.318 -0.4 -0.015 0.34 S-Jun.2016 -1.4
Household energy.......co.coviiiiiiiiiiiii e 3.228 -1.4 -0.047 0.43 S-Jul.2016 -1.4
MedIiCal CAIB. .. vttt 8.896 4.8 0.415 0.43 L-Sep.2016 4.9
Transportatlon:: « wmsvwrsss w i sspssrnms w5 aosamiesapass 8§ JEmsuGEys 15.321 -9.5 -1.564 0.16 S-Apr.2015 -9.8
Private transportation................coooiiiiiiiiii 14.120 -9.0 -1.358 0.17 S-Sep.2015 -9.1
New and used motor vehicles®...............cccevvvvennnns 7.321 -1.0 -0.067 0.26 S-Jan.2020 -1.1
Utilities and public transportation.................cooeeiiiiian 8.841 -1.0 -0.087 0.23 S-Sep.2015 -1.2
Household furnishings and operations........................... 4.617 1.3 0.060 0.37 L-Nov.2019 1.6
Other goods andSEIVICES: «:xx semssss o s vosesae rEsssvesas i w s 3.155 2.8 0.088 0.30 S-Feb.2020 2.7
Personal Care. .........ooueiueiuiiiiii i 2.560 2.3 0.057 0.37 - -

" The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that year the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 /0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 2.6
percent, and its standard error was 0.25 percent, the margin of error on this item’s 12-month percent change would be 2.6 percent, plus or minus
0.5 percent.

3If the current 12-month percent change is greater than the previous published 12-month percent change, then this column identifies the closest prior
month with a 12-month percent change as (L)arge as or (L)arger than the current 12-month change. If the current 12-month percent change is
smaller than the previous published 12-month percent change, the most recent month with a change as (S)mall or (S)maller than the current month
change is identified. If the current and previous published 12-month percent changes are equal, a dash will appear. Standard numerical comparison
is used. For example, 2.0% is greater than 0.6%, -4.4% is less than -2.0%, and -2.0% is less than 0.0%. Note that a (L)arger change can be a
smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price index. Likewise, (S)maller
changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price index. In this context, a
-0.2% change is considered to be smaller than a 0.0% change.

4 Indexes on a December 1997=100 base.



5 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.

8 Indexes on a December 2007=100 base.
7 Indexes on a December 2005=100 base.
8 Indexes on a December 1986=100 base.
2 Indexes on a December 1993=100 base.
10 Indexes on a December 2009=100 base.
1 Indexes on a December 1990=100 base.
12 Indexes on a December 1983=100 base.
13 Indexes on a December 2001=100 base.
4 Indexes on a December 1982=100 base.
15 Indexes on a December 1996=100 base.
16 |ndexes on a December 1988=100 base.



