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CONSUMER PRICE INDEX — MARCH 2020

The Consumer Price Index for All Urban Consumers (CPI-U) declined 0.4 percent in March on a
seasonally adjusted basis, the largest monthly decline since January 20135, the U.S. Bureau of Labor
Statistics reported today. Over the last 12 months, the all items index increased 1.5 percent before
seasonal adjustment.

A sharp decline in the gasoline index was a major cause of the monthly decrease in the seasonally
adjusted all items index, with decreases in the indexes for airline fares, lodging away from home, and
apparel also contributing. The energy index fell 5.8 percent as the gasoline index decreased 10.5 percent.
The food index rose in March, increasing 0.3 percent as the food at home index rose 0.5 percent.

The index for all items less food and energy fell 0.1 percent in March, its first monthly decline since
January 2010. Along with the indexes for airline fares, lodging away from home, and apparel, the index
for new vehicles declined in March. The index for shelter was unchanged, with increases in the indexes
for rent and for owners’ equivalent rent offsetting the aforementioned decline in the index for lodging
away from home. Indexes that increased in March include medical care, used cars and trucks, motor
vehicle insurance, and education.

The all items index increased 1.5 percent for the 12 months ending March, a notably smaller increase
than the 2.3-percent increase for the period ending February. The index for all items less food and
energy rose 2.1 percent over the last 12 months. The food index rose 1.9 percent over the last 12 months
while the energy index declined 5.7 percent.
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Chart 1. One-month percent change in CPI for All Urban Consumers (CPI-U), seasonally adjusted, Mar. 2019 - Mar. 2020
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Chart 2. 12-month percent change in CPI for All Urban Consumers (CPI-U), not seasonally adjusted, Mar. 2019 - Mar. 2020
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Table A. Percent changes in CPI for All Urban Consumers (CPI-U): U.S. city average
: ’ Un-
lly adjusted )
Seasonally adjusted changes from preceding month adjusted
Sep. Oct. Nov. Dec. Jan. Feb. Mar. 1;?;; ’
2019 2019 2019 2019 2020 2020 2020 Mar. 2020
AN HOMIS xwsws 17 35 56 o wsmmensEasusumbGs 4 5 4 SRS 0.1 0.2 0.2 0.2 0.1 0.1 -0.4 1.5
FOOQ. . 0.2 0.2 0.1 0.2 0.2 0.4 0.3 1.9
Food at home:... . sesvsunsvesvommimsnes s s 0.1 0.2 0.1 0.0 0.1 0.5 0.5 1.4
Food away from home'...............ccovivennns 0.3 0.2 0.2 0.3 0.4 0.2 0.2 3.0
5[] (o |/ S ——————— -0.8 1.7 0.8 1.6 -0.7 -2.0 -5.8 -5.7
Energy commodities.......................l -1.5 2.6 1.2 3.0 -1.6 -3.5 -10.4 -10.4
Gasoline (all tYPes)i...vswsuwins s vovvsnevssvansn =1.8 2.7 1.2 3.1 -1.6 -3.4 -10.5 -10.2
Ul 100l e msmsmanes o 5 somansraees i assmisss -0.6 1.1 1.0 1.1 -0.4 -85 -13.7 -20.1
ENergy ServiCes. ........oovveiiiiiiiiiieiiiiiinnnnns 0.1 0.7 0.2 -0.2 0.6 -0.3 -0.5 -0.5
EloGHiCHYL: wsususs smamnmssmin wsmsmmss snsmsssenes 0.2 0.6 0.2 -0.2 0.4 -0.1 -0.2 0.2
Utility (piped) gas service........................ -0.2 1.2 05 -0.5 1.0 -0.9 14 2.9
All items less food and energy....................... 0.2 0.1 0.2 0.1 0.2 0.2 -0.1 21
Commodities less food and energy

COMMOAItOS: < i cossmssmmesmrs smummsmsnsssmans s 0.0 -0.4 -0.1 0.0 0.0 0.2 -0.3 -0.2
New vehicles............ocooiiiiiiiii. -0.1 -0.1 -0.1 0.1 0.0 0.1 -0.4 -0.4
Used cars and HUckS: i..cuomsns sosmsin sssmssioss o 0.6 -1.2 -0.7 -0.4 -1.2 0.4 0.8 0.1
Apparel..........oo -0.3 1.7 0.6 0.1 0.7 04 -2.0 -1.6
Medical care commodities....................... -0.1 1.0 0.0 1.0 -0.6 -0.6 0.0 1.3
Services less energy services..................... 0.2 0.3 0.3 0.2 0.3 0.2 0.0 2.8
Shelter. ......ovviiiiiii 0.3 0.1 0.3 0.2 0.4 0.3 0.0 3.0
Transportation services..................c.oeee.e. 0.2 0.1 0.0 -0.1 0.3 0.3 -1.9 -0.7
Medical care services............coceveinininnens 0.4 0.8 0.4 0.3 0.3 0.3 0.5 5.5

' Not seasonally adjusted.



Food

The food index increased 0.3 percent in March, after rising 0.4 percent in February. The index for food
at home increased 0.5 percent in March, the same increase as the prior month. All six major grocery
store food group indexes increased in March. The index for nonalcoholic beverages rose 0.9 percent, its
third consecutive increase. The index for fruits and vegetables rose 0.8 percent in March after being
unchanged in February.

The index for dairy and related products continued to rise, increasing 0.6 percent in March aftera 1.1-
percent increase in February. The index for other food at home also rose 0.6 percent over the month, and
the indexes for cereals and bakery products and for meats, poultry, fish, and eggs each increased 0.1
percent.

The index for food away from home rose 0.2 percent in March, the same increase as the prior month.
The index for limited service meals rose 0.4 percent, while the index for full service meals was
unchanged in March.

The food at home index increased 1.1 percent over the last 12 months. The index for dairy and related
products increased 3.7 percent over the last year. The index for meats, poultry, fish, and eggs rose 2.3
percent, with the beef index increasing 3.8 percent. The indexes for nonalcoholic beverages and for
other food at home both rose 1.4 percent over the last 12 months, while the index for cereals and bakery
products increased slightly, rising 0.1 percent. The fruits and vegetables index declined 1.9 percent, with
the fresh fruits index falling 3.5 percent. The index for food away from home rose 3.0 percent over the
last year. The index for full service meals increased 3.2 percent and the index for limited service meals
rose 2.8 percent over the last 12 months.

Energy

The energy index declined 5.8 percent in March, its largest monthly decrease since January 2015. The
gasoline index fell for the third month in a row, declining 10.5 percent; before seasonal adjustment,
gasoline prices fell 7.4 percent. The other major energy component indexes also declined in March. The
index for fuel oil declined sharply, falling 13.7 percent. The index for natural gas fell 1.4 percent, and
the electricity index decreased 0.2 percent.

The energy index fell 5.7 percent over the past 12 months, its largest 12-month decline since the period
ending August 2016. The gasoline index decreased 10.2 percent, while the fuel oil index fell 20.1
percent. The index for natural gas declined more modestly, falling 2.9 percent. The electricity index
increased slightly over the last 12 months, rising 0.2 percent.

All items less food and energy

The index for all items less food and energy decreased 0.1 percent in March. The shelter index was
unchanged in March. The indexes for rent and owners’ equivalent rent both increased 0.3 percent, but
were offset by a 6.8-percent decline in the index for lodging away from home. The airline fares index
declined sharply in March, falling 12.6 percent following a 0.3-percent decline in February. The apparel
index fell 2.0 percent in March after rising in each of the prior 4 months. The index for new vehicles fell
0.4 percent in March after rising in February.



The medical care index rose 0.4 percent in March, though its component indexes were mixed. The index
for physicians” services rose 0.3 percent, and the index for hospital services increased 0.4 percent. The
prescription drugs index, however, decreased 0.2 percent. The index for used cars and trucks increased
0.8 percent in March, and the index for motor vehicle insurance rose 0.6 percent. The indexes for
education, recreation, tobacco, alcoholic beverages, and personal care all also increased in March.

The index for all items less food and energy rose 2.1 percent over the past 12 months. The shelter index
rose 3.0 percent over the 12-month span, and the medical care index rose 4.7 percent. Indexes that
declined over the past 12 months include airline fares (-10.6 percent), apparel (-1.6 percent), and new
vehicles (-0.4 percent).

Not seasonally adjusted CPI measures

The Consumer Price Index for All Urban Consumers (CPI-U) increased 1.5 percent over the last 12
months to an index level of 258.115 (1982-84=100). For the month, the index decreased 0.2 percent
prior to seasonal adjustment.

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) increased 1.5
percent over the last 12 months to an index level of 251.375 (1982-84=100). For the month, the index
decreased 0.2 percent prior to seasonal adjustment.

The Chained Consumer Price Index for All Urban Consumers (C-CPI-U) increased 1.3 percent over the
last 12 months. For the month, the index decreased 0.3 percent on a not seasonally adjusted basis. Please
note that the indexes for the past 10 to 12 months are subject to revision.

The Consumer Price Index for April 2020 is scheduled to be released on Tuesday, May 12, 2020 at
8:30 a.m. (EDT).

Coronavirus (COVID-19) Impact on March 2020 Consumer Price Index Data

The Consumer Price Index (CPI) program suspended data collection by personal visit on March
16, 2020. When possible, data normally collected by personal visit were collected either online
or by phone. Additionally, data collection in March was affected by the temporary closing or
limited operations of certain types of establishments. These factors resulted in an increase in
the number of prices being considered temporarily unavailable and imputed. While the CPI
program attempted to collect as much data as possible, many indexes are based on smaller
amounts of collected prices than usual, and a small number of indexes that are normally
published were not published this month. Additional information is available at
www.bls.gov/bls/effects-of-covid-19-pandemic-on-bls-price-indexes.htm#CPI.

Specific information about the impact of COVID-19 on March 2020 CPI data collection is
available at www.bls.gov/cpi/additional-resources/covid19-statement-march-2020.htm.




Technical Note
Brief Explanation of the CPI

The Consumer Price Index (CPI) measures the change in prices paid by consumers for goods and
services. The CPI reflects spending patterns for each of two population groups: all urban consumers and
urban wage earners and clerical workers. The all urban consumer group represents about 93 percent of
the total U.S. population. It is based on the expenditures of almost all residents of urban or metropolitan
areas, including professionals, the self-employed, the poor, the unemployed, and retired people, as well
as urban wage earners and clerical workers. Not included in the CPI are the spending patterns of people
living in rural nonmetropolitan areas, farming families, people in the Armed Forces, and those in
institutions, such as prisons and mental hospitals. Consumer inflation for all urban consumers is
measured by two indexes, namely, the Consumer Price Index for All Urban Consumers (CPI-U) and the
Chained Consumer Price Index for All Urban Consumers (C-CPI-U).

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) is based on the
expenditures of households included in the CPI-U definition that meet two requirements: more than one-
half of the household's income must come from clerical or wage occupations, and at least one of the
household's earners must have been employed for at least 37 weeks during the previous 12 months. The
CPI-W population represents about 29 percent of the total U.S. population and is a subset of the CPI-U
population.

The CPIs are based on prices of food, clothing, shelter, fuels, transportation, doctors’ and dentists’
services, drugs, and other goods and services that people buy for day-to-day living. Prices are collected
each month in 75 urban areas across the country from about 6,000 housing units and approximately
22,000 retail establishments (department stores, supermarkets, hospitals, filling stations, and other types
of stores and service establishments). All taxes directly associated with the purchase and use of items are
included in the index. Prices of fuels and a few other items are obtained every month in all 75 locations.
Prices of most other commodities and services are collected every month in the three largest geographic
areas and every other month in other areas. Prices of most goods and services are obtained by personal
visits or telephone calls by the Bureau’s trained representatives.

In calculating the index. price changes for the various items in each location are aggregated using
weights, which represent their importance in the spending of the appropriate population group. Local
data are then combined to obtain a U.S. city average. For the CPI-U and CPI-W, separate indexes are
also published by size of city, by region of the country, for cross-classifications of regions and
population-size classes, and for 23 selected local areas. Area indexes do not measure differences in the
level of prices among cities; they only measure the average change in prices for each area since the base
period. For the C-CPI-U, data are issued only at the national level. The CPI-U and CPI-W are
considered final when released, but the C-CPI-U is issued in preliminary form and subject to three
subsequent quarterly revisions.

The index measures price change from a designed reference date. For most of the CPI-U and the CPI-W,
the reference base is 1982-84 equals 100. The reference base for the C-CPI-U is December 1999 equals
100. An increase of 7 percent from the reference base, for example, is shown as 107.000. Alternatively,
that relationship can also be expressed as the price of a base period market basket of goods and services
rising from $100 to $107.

Sampling Error in the CPI

The CPI is a statistical estimate that is subject to sampling error because it is based upon a sample of
retail prices and not the complete universe of all prices. BLS calculates and publishes estimates of the 1-

month, 2-month, 6-month, and 12-month percent change standard errors annually for the CPI-U. These
standard error estimates can be used to construct confidence intervals for hypothesis testing. For
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example, the estimated standard error of the 1-month percent change is 0.03 percent for the U.S. all
items CPI. This means that if we repeatedly sample from the universe of all retail prices using the same
methodology, and estimate a percentage change for each sample, then 95 percent of these estimates will
be within 0.06 percent of the 1-month percentage change based on all retail prices. For example, for a 1-
month change of 0.2 percent in the all items CPI-U, we are 95 percent confident that the actual percent
change based on all retail prices would fall between 0.14 and 0.26 percent. For the latest data, including
information on how to use the estimates of standard error, see https://www.bls.gov/cpi/tables/variance-
estimates/home.htm.

Calculating Index Changes

Movements of the indexes from 1 month to another are usually expressed as percent changes rather than
changes in index points, because index point changes are affected by the level of the index in relation to
its base period, while percent changes are not. The following table shows an example of using index
values to calculate percent changes:

Item A Item B Item C
Year I 112.500 225.000 110.000
Year I 121.500 243.000 128.000
Change in index 9.000 18.000 18.000

points

Percent change = 9.0/112.500 x 100 = 8.0 18.0/225.000 x 100 = 8.0 18.0/110.000 x 100 = 16.4

Use of Seasonally Adjusted and Unadjusted Data

The Consumer Price Index (CPI) produces both unadjusted and seasonally adjusted data. Seasonally
adjusted data are computed using seasonal factors derived by the X-13ARIMA-SEATS seasonal
adjustment method. These factors are updated each February, and the new factors are used to revise the
previous 5 years of seasonally adjusted data. The factors are available at
www.bls.gov/cpi/tables/seasonal-adjustment/seasonal-factors-2020.pdf. For more information on data
revision scheduling, please see the Factsheet on Seasonal Adjustment at www.bls.gov/cpi/seasonal-
adjustment/questions-and-answers.htm and the Timeline of Seasonal Adjustment Methodological
Changes at www.bls.gov/cpi/seasonal-adjustment/timeline-seasonal-adjustment-methodology-
changes.htm.

For analyzing short-term price trends in the economy, seasonally adjusted changes are usually preferred
since they eliminate the effect of changes that normally occur at the same time and in about the same
magnitude every year—such as price movements resulting from weather events, production cycles,
model changeovers, holidays, and sales. This allows data users to focus on changes that are not typical
for the time of year. The unadjusted data are of primary interest to consumers concerned about the prices
they actually pay. Unadjusted data are also used extensively for escalation purposes. Many collective
bargaining contract agreements and pension plans, for example, tie compensation changes to the
Consumer Price Index before adjustment for seasonal variation. BLS advises against the use of
seasonally adjusted data in escalation agreements because seasonally adjusted series are revised
annually.

Intervention Analysis



The Bureau of Labor Statistics uses intervention analysis seasonal adjustment for some CPI series.
Sometimes extreme values or sharp movements can distort the underlying seasonal pattern of price
change. Intervention analysis seasonal adjustment is a process by which the distortions caused by such
unusual events are estimated and removed from the data prior to calculation of seasonal factors. The
resulting seasonal factors, which more accurately represent the seasonal pattern, are then applied to the
unadjusted data.

For example, this procedure was used for the motor fuel series to offset the effects of the 2009 return to
normal pricing after the worldwide economic downturn in 2008. Retaining this outlier data during
seasonal factor calculation would distort the computation of the seasonal portion of the time series data
for motor fuel, so it was estimated and removed from the data prior to seasonal adjustment. Following
that, seasonal factors were calculated based on this “prior adjusted™ data. These seasonal factors
represent a clearer picture of the seasonal pattern in the data. The last step is for motor fuel seasonal
factors to be applied to the unadjusted data.

For the seasonal factors introduced for January 2020, BLS adjusted 53 series using intervention analysis
seasonal adjustment, including selected food and beverage items, motor fuels, electricity, and vehicles.

Revision of Seasonally Adjusted Indexes

Seasonally adjusted data, including the U.S. city average all items index levels, are subject to revision
for up to 5 years after their original release. Every year, economists in the CPI calculate new seasonal
factors for seasonally adjusted series and apply them to the last 5 years of data. Seasonally adjusted
indexes beyond the last 5 years of data are considered to be final and not subject to revision. For January
2020, revised seasonal factors and seasonally adjusted indexes for 2015 to 2019 were calculated and
published. For series which are directly adjusted using the Census X-13ARIMA-SEATS seasonal
adjustment software, the seasonal factors for 2019 will be applied to data for 2020 to produce the
seasonally adjusted 2020 indexes. Series which are indirectly seasonally adjusted by summing
seasonally adjusted component series have seasonal factors which are derived and are therefore not
available in advance.

Determining Seasonal Status

Each year the seasonal status of every series is reevaluated based upon certain statistical criteria. Using
these criteria, BLS economists determine whether a series should change its status from "not seasonally
adjusted" to "seasonally adjusted", or vice versa. If any of the 81 components of the U.S. city average all
items index change their seasonal adjustment status from seasonally adjusted to not seasonally adjusted,
not seasonally adjusted data will be used in the aggregation of the dependent series for the last 5 years,
but the seasonally adjusted indexes before that period will not be changed. Twenty-eight of the 81
components of the U.S. city average all items index are not seasonally adjusted for 2020.

Contact Information

For additional information about the CPI visit www.bls.gov/cpi or contact the CPI Information and
Analysis Section at 202-691-7000 or cpi_info@bls.gov.

For additional information on seasonal adjustment in the CPI visit www.bls.gov/cpi/seasonal-
adjustment/home.htm or contact the CPI seasonal adjustment section at 202-691-6968 or
cpiseas@bls.gov.

Information from this release will be made available to sensory impaired individuals upon request.
Voice phone: 202-691-5200; Federal Relay Service: 1-800-877-8339.



Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

March 2020
[1982-84=100, unless otherwise noted]

Unadjusted percent

Seasonally adjusted percent

?ﬂsg\r{e Unadjusted indexes change change
Expenditure category tance Mar. Feb. Dec. Jan. Feb.
Feb. Mar. Feb. Mar. 2019- 2020- 2019- 2020- 2020-
2020 2019 2020 2020 Mar. Mar. Jan. Feb. Mar.
2020 2020 2020 2020 2020
Al RBMS. ssnmsmmesmsunsss gravssasmmnsmppems seows 100.000 254.202 258.678 258.115 1.5 -0.2 0.1 0.1 -0.4
FOO. ..ot 13.788  257.724 261.876 262.708 1.9 0.3 0.2 0.4 0.3
Food: at homek. .sssvssssms sssssmaseves o sves 7.601 242555 244.054 245.163 1.1 0.5 0.1 0.5 0.5
Cereals and bakery products............ 0.983 277.275 276.641 277.646 0.1 0.4 -0.4 0.5 0.1
Meats, poultry, fish, and eggs............ 1.675 249.062 253.396 254.724 2.3 0.5 0.0 0.2 0.1
Dairy and related products............... 0.772 217531 224.443 225.627 3.7 0.5 0.2 14 0.6
Fruits and vegetables..................... 1.321 305.399 299.817 299.641 -1.9 -0.1 0.1 0.0 0.8
Nonalcoholic beverages and beverage
Materals: cuwei o sussmmmemprsrmierses 0.914  172.060 173.194 174.454 1.4 0.7 0.4 0.5 0.9
Other food at home........................ 1.937 211550 213.215 214.565 1.4 0.6 0.2 0.8 0.6
Food away from home'............c.......... 6.187  281.887 289.781 290.216 3.0 0.2 0.4 0.2 0.2
ENEIGY. . v viiiiiiiiiiiiiieiiie e 6.517 211.724 208.354 199.573 -5.7 -4.2 -0.7 -2.0 -5.8
Energy commodities..............ccooevennn.. 3.422 231228 223913 207.215 -104 -7.5 -1.6 -3.5 -10.4
Fuel Ol 0.098 287.496 268.835 229.794  -20.1 -14.5 -0.4 -8.5 -13.7
MOtor fuel..: s s ossasurs wsme svsunsgses v 3.261 226.616 219.677 203.512 -10.2 -7.4 -1.6 -3.3 -10.4
Gasoline (all types)...........cc.oenee. 3.186 225282 218.373 202205 -10.2 -7.4 -1.6 -3.4 -10.5
ENergy SOIVICOS .. s svsmumnsnsnsr soawamanns 3.095 202.461 202.712 201.439 -0.5 -0.6 0.6 -0.3 -0.5
EIeCtriCity. .. ovvveeiiieiieieiii e 2417  210.937 212180 211.332 0.2 -0.4 0.4 -0.1 -0.2
Utility (piped) gas service................. 0.678  174.089 171.469 168.994 -2.9 -1.4 1.0 -0.9 -1.4
All items less food and energy................ 79.695 261.836 267.268 267.312 2.1 0.0 0.2 0.2 -0.1
Commodities less food and energy
COMMOTITIES. o 55505 s smww s samusnnmsn 20.240 144.994 144605 144.718 -0.2 0.1 0.0 0.2 -0.3
APPATEL, e sswmsmsammmnea s sevwenpnessas o 2.916 125.785 124.438 123.815 -1.6 -0.5 0.7 0.4 -2.0
New vehicles..........ccccoeviiiiiinnnn 3.750  147.788 147.803 147.124 -0.4 -0.5 0.0 0.1 -0.4
Used cars and trucks...................... 2.522 140.513 137.452 140.689 0.1 2.4 -1.2 0.4 0.8
Medical care commodities................ 1.620 379.568 384.701 384.498 1.3 -0.1 -0.6 -0.6 0.0
Alcoholic beverages....................... 1.026  252.087 254.831 255.660 1.4 0.3 0.3 0.3 0.5
Tobacco and smoking products.......... 0.586 1,103.240 1,148.752 1,162.660 5.4 i.2 0.3 0.6 1.0
Services less energy services.............. 59.455  334.518 344.006 343.990 2.8 0.0 0.3 0.2 0.0
SheROT: s suswunsssunss s is soomvusevaas 33.194  315.135 324.254 324.615 3.0 0.1 0.4 0.3 0.0
Rent of primary residence............. 7.782 327.513 338.616 339.519 3.7 0.3 0.4 0.3 0.3
Owners’ equivalent rent of
residences?. ... ..oivuerenerniiinnn 24,032 322.482 332.177 332.864 32 0.2 0.3 0.2 0.3
Medical care services..................... 7.228 528.575 555.597 557.889 5.5 0.4 0.3 0.3 0.5
Physicians’ services.................... 1.804 381.045 386.202 386.483 1.4 0.1 -0.4 0.2 0.3
Hospital services®.............coc.oveee. 2.208 336.648 350.635 351.350 4.4 0.2 0.8 -0.1 0.4
Transportation services................... 5.418 323.982 327.466 321.610 -0.7 -1.8 0.3 0.3 -1.9
Motor vehicle maintenance and
rePair . ..o 1.079 294226 302.220 304.131 3.4 0.6 0.2 0.7 0.6
Motor vehicle insurance................ 1.700 573.087 576.450 579.462 1.1 0.5 -0.2 0.5 0.6
Airline fares..........ccoovviiiiennnnn. 0.820 259.698 265.142 232.113 -10.6 -12.5 0.7 -0.3 -12.6

" Not seasonally adjusted.
2 Indexes on a December 1982=100 base.
3 Indexes on a December 1996=100 base.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, March 2020
[1982-84=100, unless otherwise noted]

Relative Unadjzﬁae: gzercent Seasonally adjusted percent change
; importance Mar. Feb. Dec. Jan. Feb.
Expendifure-ealogony Feb. 2019- 2020- 2019- 2020- 2020-
2020 Mar. Mar. Jan. Feb. Mar.
2020 2020 2020 2020 2020
Il OIS v s v cmemmmmmmmomas s simmsssmsms ssmnsass o 5 s aisafs ao s 100.000 1.5 -0.2 0.1 0.1 -0.4
0] 0o LR T TR 13.788 1.9 0.3 0.2 0.4 0.3
Food at ROmME....uvviri i 7.601 1.1 0.5 0.1 0.5 0.5
Cereals and bakery products............ccooevviieiiiiinnn. 0.983 0.1 0.4 -0.4 0.5 0.1
Cereals and cereal products............c..ccoeveiniinnnn. 0.301 -1.0 0.8 0.1 -0.2 0.7
Flour and prepared flour mixes...................ooei. 0.042 -0.7 0.8 -0.5 -0.6 1.0
Breakfast cereal’...........ooovviiiiiiiiiiiiiiiiieiann, 0.137 -1.2 1.8 -1.0 -0.8 1.8
Rice, pasta, cornmeal’.............cooeviiiiiiiiiiinnnns 0.123 -1.0 -0.2 1.5 0.7 -0.2
RICEY T, .. . omwnieie mrsnrns shiisinasaess o suggamasse 2.3 -0.2 1.0 0.1 -0.2
Bakery products’.........o.ovviiiiiiiiiii 0.682 0.7 0.2 0.1 0.5 0.2
Broadh 2.... .. iussaismssnis s o i o0 s 0.195 2.3 0.3 -0.8 0.9 0.3
White bread™ 2. 4.0 0.8 -0.4 0.8 0.8
Bread other than white" %.................oooene. 0.7 0.5 -1.0 0.8 0.5
Fresh biscuits, rolls, muffins®......................... 0.098 -1.4 -0.1 -1.1 0.9 -0.5
Cakes, cupcakes, and COOKI€S............ccoeevvnnnn 0.174 0.8 1.5 0.6 -1.2 1.8
COoOKIES™ 2. i 1.4 1.4 1.3 -1.3 1.4
Fresh cakes and cupcakes™ 3..................... -0.5 0.8 1.2 -0.9 0.8
Other bakery products...............ocoiiiieannn.. 0.214 0.0 -1.0 -1.8 2.1 -1.0
Fresh sweetrolls, coffeecakes, doughnuts’ ... -1.4 -2.3 -1.1 1.2 2.3
Crackers, bread, and cracker products®......... 1.8 0.3 -3.1 2.7 0.1
Frozen and refrigerated bakery products, pies,
tarts, turnovers®. ... ... -1.3 -1.5 -0.4 22 -1.7
Meats, poultry, fish, and €ggs..........ccoeviiiiiiiiins 1.675 2.3 0.5 0.0 0.2 04
Meats, poultry, and fish............coooiiiin. 1.576 25 0.5 0.1 0.3 0.0
MEaLS s sorvmmaes o ievummassas s sum e s v 0.989 3.3 0.4 0.3 0.3 -0.3
Beefand veal...........ccooviiiiiiiiiiiiii 0.451 3.8 0.6 0.0 -0.1 -0.1
Uncooked ground beef'.............cocoveviiinnnnn 0.166 5.9 1.4 0.6 -0.4 1.4
Uncooked beef roasts™ 2.............ccoovevennns 0.070 3.6 0.0 -0.7 1.2 0.0
Uncooked beef steaks®...........ccocevvvviinnnns 0.174 2.1 0.5 0.0 -0.1 1.1
Uncooked other beef and veal™ 2................. 0.041 2.7 -0.7 0.2 0.8 -0.7
POT s s snvssssmmmmas vonmamsssas v s sowmmmss s 0.313 3.5 0.2 0.2 1 -0.6
Bacon, breakfast sausage, and related
PrOAUGHS?, sin svsims v smuwmmnns smmwvnes sowsimems 0.129 1.8 -0.4 0.2 -0.6 -1.0
Bacon and related products®.................... -1.1 -2.4 -0.1 0.0 -3.1
Breakfast sausage and related products® °... 6.4 2.6 1.1 -1.1 3.1
HaM: i s sonomssssmen s o somuempsnssassos o s 0.065 8.2 49 1.9 3.2 1.2
Ham, excluding canned®........................ 7.7 5.0 1.8 4.1 0.2
Pork: ChOPS ssimsaisas. s susmemsuss sonsmis o8 sswmuess 0.048 3.2 -1.3 -1.7 2.4 -1.3
Other pork including roasts, steaks, and ribs®... 0.071 2.3 -2.41 -0.9 1.9 -1.9
OO INeaS s swssy susveusses ssumvamses wwweses. 0.225 1.9 0.3 1.2 -0.2 -0.2
Frankfurters®..........oooeveiiiiiiiiieeieae 1.9 2.7 4.8 -3.4 1.6
Lunehmeats® 2. sy somses o smevsess seysas 1.9 -0.2 0.9 -0.4 -0.3
Lamb and organ meats® °.............ooinnn.
Lamb and mutton™ 2 3.
POUREYY o ieviwmscrmmmmmis e 85 SRR AR 5 S 0.319 22 1.3 -1.2 0.4 1.3
Chicken 2. . .. i 0.259 1.2 1.3 -1.7 0.0 1.3
Fresh whole chicken® 3............coovivneenen. 1.5 1.2 -2.1 -0.9 1.2
Fresh and frozen chicken parts™ 3............. 1.1 1.2 -1.6 0.5 1.2
Other uncooked poultry including turkey?........ 0.060 71 1.3 0.1 1.9 1.6
Fish and 88af00d. ... xcvei sovumus e vonwersos comvnesus o 0.267 0.1 -0.4 0.7 0.0 -0.5
Fresh fish and seafood?............ocuvveeneninnn. 0.136 1.4 0.5 0.7 0.3 0.1
Processed fish and seafood®...................... 0.131 -1.2 -1.3 0.9 -0.5 -0.5
Shelf stable fish and seafood™ ®............... 0.9 -0.6 0.7 -1.4 -0.6

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
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Relativa Unadjléﬁ(:r? ggercent Seasonally adjusted percent change

; importance Mar. Feb. Dec. an. Feb.
Expenditiire Ghiegory Feb. 2019- 2020- 2019- b Lo

2020 Mar. Mar. Jan. Feb. Mar.

2020 2020 2020 2020 2020

Frozen fish and seafood®........................ <24 -2.5 0.0 0.1 -2.0

oo T T 0.099 -1.6 1.7 -1.4 -0.8 2.8
Dairy and related products.........cooeviviiiiiiieniennennnns 0.772 3.7 0.5 0.2 1.1 0.6
Y 0.209 49 0.0 21 0.1 0.2
Frosh whole MilKZ...o« soeseess sissoumnes cossssson s 5.1 0.0 1.8 0.2 0.1
Fresh milk other than whole® 3......................... 4.2 0.0 2.1 -0.1 0.1
Cheese and related products™.............cccoeeeiniinnn. 0.261 5.0 0.0 -0.2 1.1 0.0
Ice cream and related products............cooviiiiiinnnn 0.108 2.6 1.1 0.5 -0.6 2.2
Other dairy and related products™ 2...................... 0.194 1.4 1.4 0.2 1.5 1.4
Fruits and vegetables. ... 1.321 -1.9 -0.1 0.1 0.0 0.8
Fresh fruits and vegetables........................cool 1.040 2.4 -0.2 0.2 0.0 0.7
Fresh fruits. ..o 0.530 -3.5 0.6 -1.4 0.1 1.0
7o ] T T 0.074 -8.8 -1.4 -0.9 -1.6 -1.9
Bananas’........oiiiiitiii 0.077 -1.4 0.3 -0.8 -0.4 0.3
Citrus Truits s sonssmses s ommsssien i sypspen i 0.128 -9.5 0.0 -0.2 -2.7 -1.1
Oranges, including tangerines®.................... -10.8 -1.4 -0.2 -3.7 -0.7
Otherfresh Tuits®.: soumsiresssss wavamsvamssvsasos s 0.251 1.0 1.5 -3.6 3.0 4.6
Fresh vegetables. ..o 0.510 -1.3 -1.0 2.0 0.0 0.3
Potatoes: . v s svssspassopamasssamaumssssg o go sopemss 0.080 4.1 0.8 1.0 -0.9 2.5
LEtUCE . e 0.061 -4.2 -0.5 0.5 -3.6 -0.5
TOMALOOS.« s ssswmss i sumvssasses o opmssmms o 0.084 7.8 2.1 5.1 3.2 4.5
Other fresh vegetables................coooviiiinnen. 0.285 -4.7 -2.5 1.3 -0.5 -1.8
Processed fruits and vegetables®...................... 0.280 0.2 0.5 -0.5 -0.2 1.1
Canned fruits and vegetables®....................... 0.146 -0.7 0.3 -1.0 -0.3 1.1
Canned fruits® 2........oooiiiii -1.9 -0.7 -1.4 0.7 -0.4
Canned vegetables® 2............ccocviiiniinnnn. 0.4 1.3 0.4 -0.8 1.8
Frozen fruits and vegetables®........................ 0.084 0.8 0.7 1.6 -1.0 0.3
Frozen vegetables®.............cccoevviiiiininnnn. 0.9 -0.2 1.5 0.2 -0.5

Other processed fruits and vegetables including

0] o T cR— 0.051 2.6 0.6 -0.2 -0.4 1.8

Dried beans, peas, and lentils™ > 2............... 1.8 1.1 -0.2 -0.5 1.1
Nonalcoholic beverages and beverage materials......... 0.914 1.4 0.7 0.4 0.5 0.9
Juices and nonalcoholic drinks?...............c.oeeevneen. 0.650 1.5 0.7 0.6 0.1 1.1
Carbonated drinks..........ccoviiiiiiiiiiiiiens 0.273 1.6 1.0 0.4 0.0 1.3
Frozen noncarbonated juices and drinks™ 2.......... 0.006 -4.1 0.3 0.2 -1.1 0.3
Nonfrozen noncarbonated juices and drinks®......... 0.372 1.6 0.5 0.3 -0.2 0.9
Beverage materials including coffee and tea®........... 0.264 1.1 0.7 -0.6 1.1 1.1
OO s i o5 e mmsmmpsens is susEvommsEvE oo 0.169 0.3 1.1 -0.5 0.9 1.0
Roasted coffee®...........ovviiiiiiiiiee 0.8 1.5 0.2 0.2 1.3
Instant coffee™ 2. .. .o -3.1 -0.6 -1.3 1.5 -0.6
Other beverage materials including tea® 2............ 0.094 2.4 0.1 -0.7 1.6 0.1
Other foad at home..., :: s i ssssumsasssvemsum s sesemmmssmenes 1.937 1.4 0.6 0.2 0.8 0.6
Sugar and SWeetS’. ........siesivess s i o o senmsprsssises 0.265 2.6 0.6 2.6 -0.6 0.6
Sugar and sugar substitutes. ... 0.036 5.9 1.0 0.7 0.8 1.7
Candy and chewing gum™ 2..........ccoiiiiiiinnnnn. 0.176 3.2 0.6 24 -0.7 0.6
Other SWEELS?... . .uvviiiiiciiiiiiiiiieie et 0.053 -1.6 0.6 0.1 -1.5 0.7
Fats and o8, :sssussssvms suvsmsmmsn 5o ssdessesnas v ovs 0.213 -0.3 0.7 1.2 -0.4 11
Butter and mMarganing?. .............ovevvinirneeenaenns 0.064 0.2 25 2.0 -1.2 3.1
BUBRSI®..: & v imasumsmnvaneg is i seveusmassaisesss s asnams 0.7 24 1.7 -0.6 2.6
Margarine®. .......c..vvuueiiiiiiiiieiineee 2.0 2.1 2.2 -1.0 2.7
Salad dressing® s sussss s smesssnassasns o svapsevnse 0.051 2.7 1.4 1.4 -1.0 1.8
Other fats and oils including peanut butter®.......... 0.098 -2.2 -0.8 0.5 0.4 -0.6
Peanut butter™ 2 2, -1.9 -0.2 -3.6 4.2 -0.2
Other fopds.. s mmsamerismenins s e 1.459 1.5 0.6 -0.4 1.3 0.5

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, March 2020 — Continued
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Relative Unad“éff:r? ggercent Seasonally adjusted percent change
: importance Mar. Feb. Dec. Jan. Feb.
Expenditure category Feb. 2019- 2020- 2019- 2020- 2020-
2020 Mar. Mar. Jan. Feb. Mar.
2020 2020 2020 2020 2020
SOUDS v 555 75,5, 5:8750573508 0 07078 0 655 078 R 3 E18  SSOTmin 0.087 3.2 1.9 0.7 1.6 0.4
Frozen and freeze dried prepared foods........... 0.252 1.6 -0.1 1.1 1.0 -0.1
ISNACKST s s i wesasnans o mmm SR S asmam 0.332 -0.3 0.5 -0.7 25 0.5
Spices, seasonings, condiments, sauces........... 0.290 1.8 1.6 -0.7 1.5 1.6
Salt and other seasonings and spices® °........ 1.6 1.2 0.1 -0.9 2.2
Olives, pickles, relishes™ 2 3....................... 0.9 4.0 0.1 0.9
Sauces and gravies® % . aessssssssens swses s 23 2.3 -0.9 3.0 1.7
Other condiments®.............ooveiiiiiiiiinnns -0.1 1.9 -0.8 -0.6 1.8
Baby Tood 2, somsmmn s e s s 10 0.042 3.6 0.2 -1.2 3.7 0.2
Other miscellaneous f00ds?...............cceevnenee. 0.455 21 0.3 -1.0 1.0 0.0
Prepared salads™ 2 *.............................. 5.4 0.0 -0.5 0.3 0.0
Food away from home............cooiiiiiiiiiiiiiee 6.187 3.0 0.2 0.4 0.2 0.2
Full service meals and snacks™ 2.............oooiiins. 3.124 3.2 0.0 0.4 0.2 0.0
Limited service meals and snacks™ 2..............oceuennn. 2.666 28 0.4 0.4 0.3 0.4
Food at employee sites and schools?....................... 0.145 1.9 0.3 0.1 0.2 0.4
Food at elementary and secondary schools™  5....... 22 0.0 0.0 -0.1 0.0
Food from vending machines and mobile vendors™ 2. . .. 0.080 3.6 0.2 0.3 -0.3 0.2
Other food away from home™ 2.........ccooviiiiiiiinnns 0.172 1.8 0.1 0.0 0.1 0.1
BB s soncsmomssnicssiuisisnisn s siommisisimoinisiowibiniom oin s vasmiecrmismms wisiot 5 § 6.517 -5.7 -4.2 -0.7 -2.0 -5.8
Energy commoaditiosi ussaess w seiwsuns 5 somenasumns spamm s 3.422 -10.4 -7.5 -1.6 -3.5 -10.4
Fuel oil and other fuels..........ccooovvveiiiii, 0.161 -14.2 -9.5 -1.4 -5.7 -8.9
FUBT 0L o s ssvwsmsnnmsns 5565 e saava saEaausmssms sy mouesmes 0.098 -20.1 -14.5 -0.4 -8.5 -13.7
Propane, kerosene, and firewood®........................ 0.062 -4.6 -1.5 -3.0 -0.1 -0.7
1 o) (o) g 11 T —— 3.261 -10.2 -7.4 -1.6 -3.3 -10.4
Gasoline (all types).......covviiiiiiiiiiii 3.186 -10.2 -7.4 -1.6 -3.4 -10.5
Gasoline, unleaded regular®..............cooovvuinnnns -11.0 -7.8 -1.5 -3.7 -10.9
Gasoline, unleaded midgrade® 7....................... -6.9 -5.7 -1.0 -3.6 -8.2
Gasoline, unleaded premium®..............cocooeenn. -5.6 -5.3 -1.3 -2.9 7.2
Other motor fuels®............coviiiiiiiiiiiiiiiiiean 0.075 -8.1 -5.4 0.4 -2.0 -6.3
ENergy SeIVICOS: s sescsssansamnsmns 5 impsesomsnvrs g swanee sr e 3.095 -0.5 -0.6 0.6 -0.3 -0.5
EleCHriCitY. ... ovvieiie 2.417 0.2 -0.4 0.4 -0.1 -0.2
Utility (piped) gas ServiCe............ooveiiirerennnnnieennn. 0.678 -2.9 -1.4 1.0 -0.9 -1.4
All items less food and €nergy.........ccooevveiiiiiiniiiineannn.. 79.695 2.1 0.0 0.2 0.2 -0.1
Commodities less food and energy commodities............ 20.240 -0.2 0.1 0.0 0.2 -0.3
Household furnishings and supplies®....................... 3.737 -0.4 -0.2 -0.1 0.1 -0.3
Window and floor coverings and other linens™ 2........ 0.293 0.7 -0.7 4.4 1.2 -0.7
Floor coverings™ 2........oeuieeiiiiiiieeeeeeee 0.064 -1.2 -0.4 0.8 0.2 -0.4
Window coverings® 2...........cooiiiiiiii 0.061 71 1.4 22 1.4 1.4
Othiet INONS 2. ., weisemwmsvasmsss s v wovssss ssmssens i & 0.169 -0.3 -1.6 6.6 1.5 -1.6
Furniture and bedding............ccooeviviiiiiiii. 0.940 -0.5 -1.1 0.2 0.9 -1
Bodroom farmittire’s s i s ssensiins m s s e 0.333 -0.8 -2.0 0.6 -0.8 -2.0
Living room, kitchen, and dining room furniture™ 2... 0.454 1.0 -0.6 -0.5 1.9 -0.6
Other furniture™ ... 0.144 -5.2 -0.9 1.7 1.6 -0.9
Infants’ furniture™ 2 5. ... -6.6 1.0 0.0 -6.6
ADPHANCOS .. svewmsmsmsas s smmanswasian posswmamsss o vuranss 0.211 -0.3 0.0 -0.8 0.0 0.4
Major appliances?..........ccovvuiveiiiiiiaeiei 0.071 -1.9 0.2 -0.4 4.3 0.2
Laundry @0UIPMENt?. o s ssusssssasss syssvsmas -1.4 5.4 -1.6 0.6 4.1
Other applianCes?.........ovvevriiieiiiieiieeiaeen, 0.138 0.9 -0.1 -1.2 -1.8 0.2
Other household equipment and furnishings?........... 0.535 -2.9 0.0 -0.4 -1.8 0.0
Clocks, lamps, and decorator items™.................. 0.310 -4.8 -0.6 0.3 -0.6 -0.6
Indoor plants and flowers®................oooeiiiinnn. 0.090 -0.2 2.0 -1.6 -1.6 21
Dishes and flatware! 2.. uveses vsessssvsmesusns sesssveins 0.055 9.5 1.0 5.1 -15 1.0
Nonelectric cookware and tableware?................. 0.080 -6.5 -0.4 1.1 -2.0 -1.6

See footnotes at end of table.
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Relative Unadjxéi?rc‘j gzercent Seasonally adjusted percent change
; importance Mar. Feb. . i ;
Expetcnire catogr Feb. 2019- e 2015 st P
2020 Mar. Mar. Jan. Feb. Mar.
2020 2020 2020 2020 2020
Tools, hardware, outdoor equipment and supplies?. . .. 0.874 0.4 0.3 0.0 0.0 0.1
Tools, hardware and supplies™ 2............ccoevvenen. 0.241 -0.4 0.6 1.0 0.6 0.6
Outdoor equipment and supplies?...................... 0.447 0.8 0.2 -0.2 0.0 -0.1
Housekeeping supplies’..........ccooviiiiiiiiiiiinnns 0.882 -0.1 0.4 -0.1 -0.2 0.4
Household cleaning products™ 2.............ccoeveenen. 0.347 0.2 1.1 -0.1 -0.7 1.1
Household paper products™ 2.............covvvveninnn. 0.218 1.2 0.1 -0.8 0.3 0.1
Miscellaneous household products™ 2................. 0.318 -1.6 -0.3 0.2 0.1 -0.3
APPAIEL ..ot 2.916 -1.6 -0.5 0.7 0.4 2.0
Men's :and boys’ apparel.... us.sss ssvssusassan swswasvaana 0.740 -0.8 -0.8 0.6 -0.3 0.2
Men's apparel............ooooiiiiiiiiiii 0.601 0.1 -1.3 2.3 -0.7 0.0
Men'’s suits, sport coats, and outerwear............ 0.113 -4.1 -1.5 1.5 1.0 -0.8
Men’s underwear, nightwear, swimwear, and
ACCOSSOHBE i isswnwsnnes s anunsn vimans s ss 0.166 39 -0.7 4.2 3.4 -0.7
Men'’s shirts and sweaters®..................ccc.eenen. 0.169 -3.9 -0.5 -1.0 -1.9 1.0
Men’s pants and shorts...........cccoveiiiiiiinnnn 0.146 4.2 -2.7 6.2 -2.5 0.5
Boys' apparel.........cc.oeiiiiiiiiiii 0.139 -5.2 1.3 -5.8 -0.1 3.2
Women's and girls’ apparel.............cccooeiiiiin 1.203 -2.6 0.5 0.2 1.4 -3.0
Women's apparel........ccooiviiiiiiiiiiiiii 1.000 -3.5 0.6 -0.1 12 -3.1
Women's OULBIWEAr. . cu: .« suvssmesisvasesion ss mvenmmus 0.067 -8.0 0.0 -5.5 4.2 -1.1
Women’s dresSSes. .....ccvvieeiiiiiiiiiiiinaneeiinnnens 0.110 -10.0 1.4 -2.3 0.9 -5.7
Women'’s suits and separates®....................... 0.513 -4.3 1.3 -0.7 -0.7 -2.5
Women’s underwear, nightwear, swimwear, and
BECOSSOHES®: s souunmmmanes msseraasssawsssEs vy 0.300 1.9 -0.5 3.5 2.4 25
Girls’ apparel...........ocooiiiiiiii 0.203 3.3 0.1 1.8 2.6 2.4
BOOMWOAE. 55 s sewasmsrmmen s i ens v 0.678 -0.2 -1.2 1.3 0.1 2.8
Men's footwear'.........o.vviniiiiiiieeeea 0.235 -1.3 -2.2 13 0.5 2.2
Boys’ and girls’ footwear..............c.oooieiiniinnnn 0.143 -0.4 -1.2 13 2.9 -3.6
Women's fOOtWEALT. . ..issscsnsssans v sospsmaseisnssmes 0.300 0.8 -0.5 17 -0.7 -1.9
Infants’ and toddlers’ apparel..............cooiiiiiiiinn 0.133 -8.0 -3.6 1.2 -0.9 -4.3
Jowelry and watches®. .......coiveiiemirisimviniseisnancans 0.162 2.0 -1 2.0 -1.2 0.1
Watches® .. ... 0.039 2.9 1.2 2.4 0.5 1.2
JOWONNY® v s a8 5 Voo F RO R g 0.123 1.1 -1.8 27 -3.0 -0.8
Transportation commodities less motor fuel®.............. 6.903 -0.1 0.6 -0.4 0.2 0.1
NeW VOhICIES. . .i.c0 5555 vass 5 sunssmamsamsanssens fions v saees 3.750 -0.4 -0.5 0.0 0.1 -0.4
New cars and trucks® ... ......ccoeviiiiiienieinenns -0.4 -0.5 0.0 0.1 -0.4
NOW, CAISD, cxiusususmssn soimmmemsmssssmayamss sssenas 0.0 -0.5 0.2 0.4 -0.5
New trucks® 10, .. ..o -0.6 -0.4 -0.1 0.2 -0.6
Used cars and thUCKS:w.ssvimssvesssmives vassnenmsmmmanses 2.522 0.1 24 -1.2 0.4 0.8
Motor vehicle parts and equipment’...................... 0.396 1.6 -0.2 0.4 0.1 -0.2
TS et 0.251 0.4 -0.2 -0.2 0.2 -0.2
Vehicle accessories other than tires™ 2................ 0.146 3.5 -0.2 1.4 -0.2 -0.2
Vehicle parts and equipment other than tires™ 2... 4.1 0.1 1.8 -0.3 0.1
Motor oil, coolant, and fluids™ %...................ee. -1.2 -3.7 -3.0 3.4 -3.7
Medical care commodities............coovviviiiiiiiiinnniins 1.620 1.3 -0.1 -0.6 -0.6 0.0
Medicinal drugs®, .o« s ws coswvsn sasanivs s sosnswsss s 1.547 1.3 0.0 -0.4 -0.8 0.1
Prescription drugs. .........ooooviiiiiiiiiiiien 1.171 1:5 -0.3 -0.4 -0.8 -0.2
Nonprescription drugs® 8, .. .o.sseses ss senssssspesmvensns 0.376 0.6 0.8 -1.3 -0.3 0.8
Medical equipment and supplies™ 8...................... 0.072 1.3 -0.2 -0.8 -0.3 -0.2
Recroation commoditios®.. s s sos sosmsmpssnsssssessse 2.038 -1 -0.8 0.1 -0.1 -0.8
Video and audio products®..............ccooiiiiiiiinnn. 0.273 -7.9 0.3 -0.9 -0.3 0.3
TOlOVISIONS : susnussenis awsiasuas sewanemmns s voeeses 0.096 -16.8 -0.6 -1.7 -1.6 -0.2
Other video equipment®..........covveeieiiiiiiiiinins 0.042 2.2 0.2 -1.4 0.4 -0.7
Audio equipment’ ... ... 0.079 0.1 1.3 0.2 1.1 1.3
Recorded music and music subscriptions™ 2......... 0.045 -4.2 0.8 -0.7 -0.6 0.8

See footnotes at end of table.
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Relative Unadjtéit:lzrc‘iggercent Seasonally adjusted percent change
" importance r. Feb. ] ] ]
ExpeGHIre patgen Feb. 2%?9- 2062%- 2%309— 2Joa2no- 2%2%-
2020 Mar. Mar. Jan. Feb. Mar.
2020 2020 2020 2020 2020
Pets and pet products’..............coooviviiieiniinennn... 0.651 1.6 -0.6 -0.1 0.5 -0.6
Petfood™ 2 3. ..ot 1.8 -0.3 -0.3 0.7 -0.3
Purchase of pets, pet supplies, accessories’ 2 3. ... 1.3 -1.0 0.2 0.3 -1.0
SpPOorting goodS. ... .ttt 0.594 -0.3 -1.5 0.6 -0.4 -2.0
Sports vehicles including bicycles™..................... 0.357 -0.5 -2.1 0.6 -1.1 -2.1
Sports equipmMent.........ccooviiiiiiiiiii 0.227 -0.1 -0.5 0.0 14 -0.9
Photographic equipment and supplies................... 0.027 9.8 0.8 2.4 4.9 0.0
Film and photographic supplies™ 2 2...................
Photographic equipment® 3..................ooein 9.1 0.6 2.6 5.2 -0.1
Recreational reading materials™........................... 0.118 5.8 -0.2 1.4 0.3 -0.2
Newspapers and magazines™ 2........................ 0.066 8.5 0.7 2.4 -1.6 0.7
Recreational books™ 2................................... 0.050 1.4 -1.4 -0.1 3.0 -1.4
Other recreational goods®.............ccoevvevneinanncnn... 0.375 -6.1 =12 -0.2 -0.9 -0.7
TONS s vsmis o5, 0 A SRR TR 8 45 0 bRtz e et 0.290 -7.3 -1.1 -0.3 -1.6 -0.4
Toys, games, hobbies and playground
equipment 3. -8.0 -0.6 -0.4 2.4 -0.4
Sewing machines, fabric and supplies™ 2............. 0.022 -11.2 74 0.4 2.7 7.4
Music instruments and accessories™ 2................ 0.047 5.1 1.1 0.4 1.0 1.1
Education and communication commodities®.............. 0.516 -4.7 0.4 -1.2 0.6 0.4
Educational books and supplies.......................... 0.107 2.7 0.1 -1.7 0.1 0.2
College textbooks™ 2 ... ... ... -2.9 0.1 2.7 0.9 0.1
Information technology commodities®.................... 0.409 -5.5 0.5 -1.1 0.7 0.4
Computers, peripherals, and smart home
assistants™. ... sosssmsssmass s s assmaao o s e 0.298 -3.0 1.2 -11 15 0.8
Computer software and accessories" 2............... 0.019 -10.9 -1.2 -1.2 0.5 -1.2
Telephone hardware, calculators, and other
consumer information items?......................... 0.091 -13.5 -1.4 -1.4 -1.9 -0.4
Alcoholic beverages...........coooiiiiiiiiiii 1.026 14 0.3 0.3 0.3 0.5
Alcoholic beverages at home................cooveviinnnn, 0.575 1.4 0.6 0.4 0.4 0.7
Beer, ale, and other malt beverages at home........ 0.221 3.4 0.7 0.8 0.8 0.8
Distilled spirits at home......................... 0.093 -1.0 0.1 0.4 0.0 -0.1
Whiskey: at-home™ S.....iussissssmsin sasassansansse -1.1 -0.9 15 1.0 -0.9
Distilled spirits, excluding whiskey, at home' 2. ... -0.3 0.5 1.0 -0.1 0.5
Wing: at home...semassseses sssmsmmsmes somrmmsramas 0.261 0.2 0.6 -0.1 0.2 0.9
Alcoholic beverages away from home'.................. 0.451 1.6 0.0 0.4 0.2 0.0
Beer, ale, and other malt beverages away from
home "2 3. 0.0 -0.2 0.5 0.1 -0.2
Wine away from home" 23 .. ... .. ... 1.8 0.1 0.2 0.1 0.1
Distilled spirits away from home™ 2 3. .. .............. 35 0.3 0.2 0.6 0.3
Other goods®. ... 1.484 31 0.4 0.5 0.6 0.3
Tobacco and smoking products................ccoovueene 0.586 5.4 1.2 0.3 0.6 1.0
Cigarettes?. . .....ooveeieieiie e 0.509 5.8 1.3 0.4 0.7 1.0
Tobacco products other than cigarettes™ 2........... 0.059 1.3 0.3 -0.5 0.3 0.3
Personal care products™.................ccooeeiiiiiiin.. 0.693 0.5 -0.1 0.1 1.1 -0.1
Hair, dental, shaving, and miscellaneous personal
careproducts™ 2. ... .. 0.372 1.4 -0.3 0.2 1.2 -0.3
Cosmetics, perfume, bath, nail preparations and
implements’.........coooiiii 0.313 -0.7 0.2 0.4 1.0 0.2
Miscellaneous personal goods?...............ccevevevnins 0.205 4.2 -0.3 2.9 -1.2 -0.5
Stationery, stationery supplies, gift wrap®............. 5.0 -0.5 0.2 -0.2 -0.6
Infants’ equipment™ 3 %o 11.6 24 16.1 2.8 2.4
Services less energy Services.............coooviiiiiiiiiiniinn. 59.455 2.8 0.0 0.3 0.2 0.0
SHOROE: vnwainunin s somsoumonms e ioR s S S AHEES FERERE R 33.194 3.0 0.1 0.4 0.3 0.0
Rent of shelter'..............cooviiiiiiiiie e 32.825 3.0 0.1 0.4 0.3 0.1

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, March 2020 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjtézt:: gzercent Seasonally adjusted percent change
: importance
Expanditura catagery Peeb. 2016- 2020. 2016- 2055- 2030-
2020 Mar. Mar. Jan. Feb. Mar.
2020 2020 2020 2020 2020
Rent of primary residence...................ccooenin. 7.782 3.7 0.3 0.4 0.3 0.3
Lodging away from home?.............................. 1.011 -6.4 -3.1 0.2 2.0 -6.8
Housing at school, excluding board'............... 0.117 2.3 0.0 0.2 0.2 0.2
Other lodging away from home including hotels
and MOBIS . xuxeseas smumesuesas o sonmases s 0.894 -7.5 -3.5 0.1 2.3 7.7
Owners’ equivalent rent of residences™.............. 24.032 3.2 0.2 0.3 0.2 0.3
Owners’ equivalent rent of primary residence'?. .. 22.826 3.2 0.2 0.3 0.2 0.3
Tenants' and household insurance™ 2................. 0.369 -0.5 -0.6 -0.3 0.3 -0.6
Water and sewer and trash collection services®........... 1.086 3.2 0.2 0.2 0.3 0.3
Water and sewerage maintenance....................... 0.795 3.1 0.3 0.0 0.2 0.4
Garbage and trash collection™ "°......................... 0.291 35 0.2 0.9 0.7 0.2
Household operations™ 2................cccooiiiiiiiiiiiin.. 0.877 45 0.1 0.1 0.7 0.1
Domestic Services™ 2..........ooviiiiiiiiiiiiiiieins 0.290 1.0 0.0 0.2 0.0 0.0
Gardening and lawncare services™ 2..................... 1.7
Moving, storage, freight expense™ 2...................... 0.088 2.3 -0.4 1.3 0.9 -0.4
Repair of household items™ 2.............................. 0.116 5.7 0.1 0.5 -0.3 0.1
Medical care services.............coooviiiiiiiiiiiininiinnins 7.228 5.5 0.4 0.3 0.3 0.5
Profeéssional SOIVICeS. .. «ususssnesi ssumsmsmmss swsmppsiss 3.630 1.6 0.2 -0.2 0.1 0.3
Physicians’ services............cooovviiiiiiiiiiinnann.. 1.804 1.4 0.1 -0.4 0.2 0.3
Pental SerVICeSs.: couasmsssss savaeass o smweses o soswnenes 0.988 2.8 0.7 -0.3 -0.1 0.4
Eyeglasses and eye care™ ©...................ooe. 0.366 0.6 0.0 -0.1 0.0 0.0
Services by other medical professionals™ ©........... 0.472 0.8 0.0 0.2 0.0 0.0
Hospital and related services...............ccooevevinnnn. 2.400 4.2 0.2 0.7 0.0 0.4
Hospitali Services™. ... i vuvewmass sussmssvagess swwsvonas o 2.208 44 0.2 0.8 -0.1 0.4
Inpatient hospital services' 2........................ 4.0 0.2 0.6 -0.7 0.6
Outpatient hospital services® ©....................... 3.6 0.1 1.0 0.0 0.2
Nursing homes and adult day services™.............. 0.123 2.5 0.2 0.0 0.2 0.3
Care of invalids and elderly at home™ ®............... 0.069 3.1 2 [ 0.0 0.7 1.7
Health insurance™ ®.............ccooooiiiiiiiii 1.199 20.6 1.3 1.7 1.4 1.3
Transportation SOMVICES. ... .cuuvvive v vsesswmmmmn s sessis » 5.418 -0.7 -1.8 0.3 0.3 -1.9
Leased cars and trucks™ "L 0.642 -3.6 -0.6 -0.2 0.3 -0.6
Carand truck rental®..................cooiiiiiiiin 0.120 3.6 2.8 1.2 2.2 -6.9
Motor vehicle maintenance and repair'.................. 1.079 3.4 0.6 0.2 0.7 0.6
Motor vehicle body work™..................cceeinnnn.. 0.057 3.8 0.0 -0.2 0.2 0.0
Motor vehicle maintenance and servicing'............ 0.625 3.5 0.8 0.0 0.3 0.8
Motor vehicle repair’ 2..............ccciviiiiiieiainnnn. 0.338 3.2 0.4 0.5 1.6 0.4
Motor:vehicle INSUrante. ... .. ssusmssssosss 5o vmsamssamin o » 1.700 1.1 0.5 -0.2 0.5 0.6
Motor vehicle fees™ 2............oooiiiiiiiiiiinie, 0.572 2.7 0.2 0.3 0.2 0.2
State motor vehicle registration and license
feeS! 2 0.297 2.8 0.1 0.4 0.1 0.1
Parking. and:other 188812, ... .« v sssamsnes ssussmwmsin s 0.260 2.6 0.3 0.2 0.3 0.3
Parking fees and tolls® ®...............ccociiinnnn. 2.5 0.3 0.0 0.3 0.3
Automobile service clubs™ 2 3, 1.2 0.2 0.1 1.2
Public transportation. ... 1.305 -7.2 -8.2 0.2 0.2 -8.5
RITliETB FATBG anns s s w3 s st im s e asirss s e o3 5 0.820 -10.6 -12.5 0.7 -0.3 -12.6
Other intercity transportation............................ 0.177 -6.1 -2.7 0.3 -0.2 -4.0
Intercity bus fare™ > 4. -5.2 -2.1 -16.3 -0.6 -2.1
Intercity train fare™ * ...
Shipfare™ 2 3. . 7.7 -1.4 0.2 -0.8 -1.4
Intracity transportation™..................cocoeeeiina... 0.304 1.1 0.2 0.3 0.3 0.2
Intracity mass transit™ * 8. 1.8 0.0 0.1 0.2 0.0
Recreation services®...........cocoviviiiiiiiiiiiiieen 3.769 2.4 0.7 0.3 -0.5 0.6
Video and audio Services®...........oooeiviiiiiiiiiinni.. 1.243 2.6 0.4 0.4 -0.6 0.1
Cable and satellite television service™................ 1.162 3.4 0.4 0.7 -0.6 0.1

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, March 2020 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjléit::gzercent Seasonally adjusted percent change
; importance Mar. Feb. Dec. Jan. Feb.
Expendiiure category Feb. 2019- 2020- 2019- 2020- 2020-
2020 Mar. Mar. Jan. Feb. Mar.
2020 2020 2020 2020 2020
Video djscs and other media, including rental of
V052, s amsanvnsmsmsnmminanss sosenssampnge s 0.081 -9.6 0.5 2.4 -0.6 0.5
Video discs and other media™ > 5................... -16.0 0.9 -4.1 -1.1 0.9
Rental of video discs and other media®™ # ........ 2.7 0.8 0.2 0.2 0.8
Pet services including veterinary®................coocuvees 0.548 3.1 0.3 0.3 -0.4 0.3
Pot SeIVICes™™® % w snswon s ssemassnes sesssmssn e 69 3.1 0.1 0.2 0.6 0.1
Veterinarian services® 2............cocoiiiiiiiiiians 33 0.4 0.2 -0.7 0.4
Photographers and photo processing™ ................. 0.045 0.5 0.2 0.2 2.9 0.2
Photographer fees™ 2 2...............oco 2.9 0.0 -0.3 2.4 0.0
Photo processing’™ 273, .. s ssssssm vewsssam sovaes -3.1 0.5 0.6 0.6 0.5
Other recreation SerVICes?..........v.vvvviueriireiiiienns 1.932 2.2 1.0 0.2 -0.4 1.1
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports fees 2.. 0.698 2.8 0.8 0.5 -0.3 0.8
ADMISSIONS . s s snismmmses semvimmsmasne o s 0.700 2.4 1.3 -0.1 -0.8 1.7
Admission to movies, theaters, and
concents™ 2 3, 3.1 0.5 0.3 0.7 0.5
Admission to sporting events™ 2 3. 2.7 22 0.4 -4.0 22
Fees for lessons or instructions™ ®..................... 0.212 0.5 0.0 0.2 0.2 0.0
Education and communication services®................... 6.230 2.4 -0.1 0.4 0.1 0.1
Tuition, other school fees, and childcare................. 2.912 2.3 0.0 0.4 0.3 0.3
College tuition and fees..............ooovviiiiiiiinnnns 1.569 1.7 0.0 0.5 0.2 0.2
Elementary and high school tuition and fees......... 0.424 2.7 0.1 0.3 0.3 0.4
Day care and preschool®.............cocouveiinerinnnn 0.764 3.5 0.1 0.1 0.6 0.2
Technical and business school tuition and fees®..... 0.036 21 0.1 0.4 0.2 0.2
Postage and delivery services®......................o.oe. 0.112 4.1 -0.1 0.6 0.6 0.2
POStage:wssss ss s susmpnvmsamsvmas snwmavs s s sm sy 0.102 4.3 0.0 0.8 0.7 0.2
Delivery SErVICes2. .. .. ...ueriuriiriiiieiiieeieiinens 0.010 1.3 -0.6 -1.4 0.1 -0.4
Telephone services™ 2..........ccooiiiiiiiiiiiieiini 2.293 1.8 0.0 0.3 -0.1 0.0
Wireless telephone services" %............ooovvieinnnn 1.891 -0.1 0.0 0.0 -0.2 0.0
Land-line telephone services™ ®.............ccoovvnns 0.402 7.9 0.1 1.6 0.3 0.1
Internet services and electronic information
PIOVIAEIS?. ..ot 0.901 2.1 -0.6 0.7 0.0 -0.3
Other personal services™ &...........coooiiiiiiiiinaiinnn. 1.654 2.8 0.2 0.6 0.3 0.2
Personal care Services'.........ooovuviiiiiiiiiieiiiiins 0.669 3.3 0.1 0.7 0.3 0.1
Haircuts and other personal care services™ ........ 0.669 3.3 0.1 0.7 0.3 0.1
Miscellaneous personal ServiCes. ...........oovveveanunes 0.986 2.4 0.3 0.6 0.2 0.1
Legalisenvices® ®ucamese susssmpon rvsasmin memsoss 0.251 0.6 0.0 0.7 0.6 0.0
Funeral expenses™ ©......c..c.cocvimiiiiniaineinsannns 0.140 1.6 0.0 0.3 -0.4 0.0
Laundry and dry cleaning services™ ®................. 0.219 3.3 0.1 0.3 0.4 0.1
Apparel sefvices other than laundry and dry
Sloaning * Z.uusussspi sussmasmpens s oswesss smsmes s o 0.030 5.4 1.6 0.2 0.8 1.6
Financial services®...........cooiviiiiiiiiiiiiiiiienne. 0.233 4.0 0.8 0.8 0.5 0.0
Checking account and other bank services™ # °... 2.2 1.2 0.0 0.8 1.2
Tax return preparation and other accounting
fees 2 B 7.4 0.5 2.0 0.1 0.5

" Not seasonally adjusted.

2 Indexes on a December 1997=100 base.

3 Special index based on a substantially smaller sample.
4 Indexes on a December 2007=100 base.

5 Indexes on a December 2005=100 base.

6 Indexes on a December 1986=100 base.

7 Indexes on a December 1993=100 base.

8 |ndexes on a December 2009=100 base.

° Indexes on a December 1990=100 base.

10 |ndexes on a December 1983=100 base.



" Indexes on a December 2001=100 base.
2 Indexes on a December 1982=100 base.
3 |ndexes on a December 1996=100 base.



Table 3. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, special aggregate indexes,

March 2020
[1982-84=100, unless otherwise noted]

Unadjusted percent

Seasonally adjusted percent

'?g;toi\:.e Unadjusted indexes change change
: : Mar. Feb. Dec. Jan. Feb.
Special aggregate indexes B¢ | Mar. | Feb. | Mar. | 2019- | 2020- | 2019- | 2020- | 2020-
2020 2019 2020 2020 Mar. Mar. Jan. Feb. Mar.
2020 2020 2020 2020 2020
All items less 1000 «isvssanemuiss s sovwmmmsmsaanses 86.212 253.643 258.165 257.382 1.5 -0.3 0.1 0.0 -0.5
All items less shelter....................oooeiint. 66.806 233.290 236.084 235.184 0.8 -0.4 0.0 0.0 -0.7
All items less food and shelter..................... 53.018 226.909 229.390 228.099 0.5 -0.6 0.0 -0.1 -0.9
All items less food, shelter, and energy.......... 46.501 232.222 235.659 235.539 1.4 -0.1 0.2 0.2 -0.2
All items less food, shelter, energy, and used
cars and truCKS. ........oovviiiiiiiiiiiiie 43979 237.836 241.844 241.387 1.5 -0.2 0.2 0.1 -0.3
All items less medical care......................... 91.152  242.776 246.445 245778 1.2 -0.3 0.1 0.1 -0.5
All items €SS ENEIGY....c.ovvviveiiiniinnenianneannns 93.483 260.505 265.734 265.896 21 0.1 0.2 0.2 0.0
CommOdities. = ssupssssinis sosumassvass sesvormonss « 37.450 184.993 185.331 184.364 -0.3 -0.5 -0.2 -0.1 -1.0
Commodities less food, energy, and used
cars:and trucks. .o ssvassssssapan s « 17.718  146.120 146.126 145.767 -0.2 -0.2 0.1 0.1 -0.5
Commodities less food...........ccovveiiiininnn, 23.662 152.742 151.792 150.257 -1.6 -1.0 -0.4 -0.4 -1.9
Commodities less food and beverages........ 22.636 149.344 148.304 146.714 -1.8 -1.1 -0.4 -0.4 -2.0
SOIVICES. «cuvtee ettt e e 62.550 322.456 331.139 331.021 2.7 0.0 0.4 0.2 -0.1
Services less rent of shelter’.................... 29.724  340.396 348.701 347.979 2.2 -0.2 0.2 0.2 -0.2
Services less medical care services........... 55.322  306.807 314.141 313.845 23 -0.1 0.3 0.2 -0.1
DUrables. i sysssssssamns sssmsmsemsesss seeampmemwas 10.683 105.379 104.421 104.703 -0.6 0.3 -0.4 0.2 -0.1
NOoNAUIrables. .....uvveeieiiiiiieee e 26.767 225.714 227.015 225.113 -0.3 -0.8 -0.2 -0.1 -1.3
Nondurables less food............ccooeviniinnn. 12.979 198.584 197.680 193.597 25 -2.1 -0.5 -0.6 -3.0
Nondurables less food and beverages. ....... 11.953 195255 194.122 189.714 -2.8 -2.3 -0.6 -0.6 -3.3
Nondurables less food, beverages, and
APPATEL ...t 9.037 242.842 241.692 234.822 -3.3 -2.8 -1.0 -0.9 -3.7
Nondurables less food and apparel............ 10.063 242500 241.755 235.665 -2.8 -2.5 -0.9 -0.7 -3.3
HOUSING. «+ v e 42,149 263.886 270.281 270.273 2.4 0.0 0.3 0.2 0.0
Education and communication®.................... 6.746  137.082 139.256 139.199 15 0.0 0.3 0.1 0.1
Education®........evveniiieiiiiiiniineieinaas 3.019 263.905 269.360 269.450 2.1 0.0 0.3 0.3 0.3
CommUuniCation. s s usrsass s sesemsssmmin 3.726 72.943 73.793 73.719 1 -0.1 0.2 0.0 0.0
Information and information processing®.... 3.614 68.950 69.693 69.622 1.0 -0.1 0.2 0.0 0.0
Information technology, hardware and
SBIVICES. ..o enonsonsis 53,508,55 55 SRR GRERIS 450 BT 1.321 7.390 7.375 7.354 -0.5 -0.3 0.1 0.2 -0.1
Recreation®........o.vvereeeeiiiieiiaieeaaeaenn 5.807 120.743 122.067 122.265 1.3 0.2 0.3 -0.3 0.1
Video . and audio®. ........cousersesn sonems s somss 1517 105.119 106.034 106.466 1.3 0.4 0.3 -0.6 0.1
Pets, pet products and services®............... 1.199 176.496 180.819 180.452 22 -0.2 0.1 0.1 -0.2
Photography?..........cocueeuiriieiienneieienne 0.073 73.161 75.996 76.305 43 0.4 0.9 3.6 0.1
Food and beverages:: .. « wvevessssses veomsmssvams 14.814 257.430 261.487 262.320 1.9 0.3 0.2 0.4 0.3
Domestically produced farm food............... 6.343 250.216 251.833 252.974 1.1 0.5 0.1 0.4 0.5
Other SEIVICES. ....ovviiiiiiiiii i 11.653 357.332 364.767 365.516 2.3 0.2 0.4 0.0 0.3
Apparel 1ess footwear...........oocvvviiiiiiinn 2238 118.637 116.710 116.390 -1.9 -0.3 0.5 0.5 -1.8
Fuels and utilities. ... 4.341 241.550 242.951 241.160 -0.2 -0.7 0.4 -0.3 -0.6
Household energy.............ccocooviiiiiinannn. 3.255 199.429 199.117 196.998 -1.2 -1.1 0.5 -0.6 -0.9
MEICAl CATE.. o« v coimenme nosnosnsnss s misaanais sawsisin 8.848 492.306 513.923 515.605 4.7 0.3 0.2 0.1 0.4
Transportation........ccoveveeiivieiiiiiiiiin. 15.582 208.836 207.772 203.854 -2.4 -1.9 -0.6 -0.5 -2.9
Private transportation................coovveieinins 14.277 204.680 203.291 200.626 -2.0 -1.3 -0.7 -0.6 -2.4
New and used motor vehicles?............... 7.268 99.975 99.028 99.527 -0.4 0.5 -0.4 0.2 -0.1
Utilities and public transportation.................. 8.941 216.735 219.886 216.968 0.1 -1.3 0.2 0.2 -1.2
Household furnishings and operations........... 4613 123.746 124.636 124.469 0.6 -0.1 -0.1 0.1 -0.1
Other goods and ServiCes...........oovvrveueennns 3.139 448.471 460.144 461.495 2.9 0.3 0.6 0.4 0.3
Personal Care. . s« ssssus ssvswussavevmevasaneoneos 2,552 232,888 237.978 238.175 2.3 0.1 0.7 0.4 0.1

1 Indexes on a December 1982=100 base.
2 Indexes on a December 1997=100 base.
3 Indexes on a December 1988=100 base.



Table 4. Consumer Price Index for All Urban Consumers (CPI-U): Selected areas, all items index, March 2020
[1982-84=100, unless otherwise noted]

Prici Percent change to Mar. 2020 from: Percent change to Feb. 2020 from:
Area Sct:g:cii:?e‘ Mar. Jan. Feb. Feb. Dec. Jan.
2019 2020 2020 2019 2019 2020
U.S. City averago. ... c:couessssns ve somensemsss comsncnvmns veven M 1.5 0.1 -0.2 2.3 0.7 0.3
Region and area size?

Northeast: ....xssvssvsens svsmassmasss ssseeys senssss s M 1.7 0.1 -0.2 2.4 1.0 0.3
Northeast - Size ClasS A.....covviiviniiiiiiiiiienns M 1.9 0.1 -0.1 25 1.0 0.3
Northeast - Size Class B/C3.......ccovvvivivienininnnn. M 1.4 0.0 -0.3 22 1.0 0.3
New England® o s vorvemsmrmmamunmsas somommsnson M 1.5 0.0 -0.2 25 0.9 0.2
Middie AHANtcY.......oies v sesssussmanss s sosusdssioses 5 M 1.8 0.1 -0.2 2.3 1.0 0.3

IMHAWESE. . vttt M 1.0 -0.2 -0.5 2.1 0.7 0.3
Midwest - Size Class A......coveviiiiiiiiiiniiiiiiiinn.. M 1.3 -0.3 -0.5 2.3 0.7 0.2
Midwest - Size Class B/C3.........ccovvvvviviiiiiininnns M 0.8 -0.2 -0.5 2.0 0.7 0.4
East North Central®.. ... ssswmssss oo sovusssesss vosass M 1.0 -0.4 -0.6 2.0 0.6 0.1
West North Central®.........cccovivviiieiiiiiiiinn, M 1.0 0.3 -0.4 2.3 0.8 0.7

S OURE o100 o minrm imeiis 55, S EHES 558 SRR i638500 58 O 4 M 1.1 0.1 -0.1 1.9 0.5 0.2
South - Size Class A......oiiiiiiiiiiiiiiiiii s M 1 0.0 -0.2 1.9 0.5 0.2
South - Size Class BICY.....ccuemsves s svsemsssmonss s M 1.0 0.1 -0.1 1.9 0.4 0.1
South AtaNtiC ... ..o M 1.3 0.1 -0.2 2.2 0.6 0.2
East South Central®.........couvviiinininiiiiieiaieans M 0.4 0.0 0.0 1.0 0.3 0.0
West South Central®.............oooviiiiiiiiiiiiiiins M 0.9 0.0 -0.1 1.6 0.3 0.1

WO, e viovmssinsismsins it o8 PR HoR S RIRE ¥5 HO S VARSI M 25 0.2 -0.2 3.1 0.7 0.4
West - Size Class A.....viiiiiiiiiiiiiiiiie s M 2.4 0.2 -0.3 3.2 0.9 0.4
West - Size Class B/C®.......ccoviviiiiiiiiiiiiiiiinnns M 2.5 0.3 0.0 2.9 0.4 0.4
MBLBTEIND.c cv v e nrmmnnmmsnommnsinsin doss i ipaH TR M 3.2 0.0 -0.1 4.0 0.3 0.2
Pacific®,: s assvnasmssssanssmsmnsuons snimeomsmosy vavswovanes M 2.2 0.3 -0.2 2.8 0.8 0.5

Size classes
Size Class A% .. ..uirieiiiiiiie e M 1.7 0.1 -0.2 25 0.8 0.3
8120 ClEES BICP.... covmvcn sommmmsmmsmsines sbssisiogivssis o s omsie M 1.4 0.1 -0.2 2.2 0.6 0.3
Selected local areas

Chicago-Naperville-Elgin, IL-IN-WI........................ M 1 -0.7 -0.7 2.0 1.0 0.0

Los Angeles-Long Beach-Anaheim, CA.................. M 1.9 -0.4 -0.7 3.4 1.1 0.3

New York-Newark-Jersey City, NY-NJ-PA............... M 2.0 0.0 -0.2 24 1.0 0.2

Atlanta-Sandy Springs-Roswell, GA..................oo.s 2 2.9 0.8

Baltimore-Columbia-Towson, MDS8.............cccevnenee. 2 1.8 0.5

Detroit-Warren-Dearborn, M. 2 2.6 0.5

Houston-The Woodlands-Sugar Land, TX................ 2 15 0.6

Miami-Fort Lauderdale-West Palm Beach, FL........... 2 1.4 0.4

Philadelphia-Camden-Wilmington, PA-NJ-DE-MD....... 2 2.6 1.0

Phoenix-Mesa-Scottsdale, AZ7...........ccooevvviiiiinnns 2 4.4 0.6

San Francisco-Oakland-Hayward, CA..................... 2 2.9 0.9

Seattle-Tacoma-Bellevue, WA.............cooiiiiiiinnnns 2 2.5 1.0

St Louls, MO-ILssmsisssssumusussne o sosmmsomaness sasmss o 2 2.1 0.8

Urban AlasKa. .......cooiviiieiiiiieiiiiie i aiiinanas 2 -0.3 0.0

Boston-Cambridge-Newton, MA-NH....................... 1 1.8 0.1

Dallas-Fort Worth-Arlington, TX........ccooviviiiiiinians 1 1.0 0.0

Denver-Aurora-Lakewood, CO..............ccovvviiiennnn. 1 2.2 -0.3

Minneapolis-St.Paul-Bloomington, MN-WI................ 1 1.2 -0.3

Riverside-San Bernardino-Ontario, CA*................... 1 2.3 0.0

San Diego-Carlsbad, CA..........covviiiiiiiiiiiiinn 1 1.8 0.0

Tampa-St. Petersburg-Clearwater, FL®................... 1 2.1 0.2

Urban Hawaii.........oooveiiii i 1 1.8 0.6

Washington-Arlington-Alexandria, DC-VA-MD-WV®. .. .. 1 0.4 -0.4

' Foods, fuels, and several other items are priced every month in all areas. Most other Xoods and services are priced as indicated: M - Every month.
1- January, March, May, July, September, and November. 2 - February, April, June, August, October, and December.
2 Regions defined as the four Census regions.



3 Indexes on a December 1996=100 base.

4 Indexes on a December 2017=100 base.

5 Indexes on a December 1986=100 base.

61998 - 2017 indexes based on substantially smaller sample.
7 Indexes on a December 2001=100 base.

® Indexes on a 1987=100 base.

NOTE: Local area indexes are byproducts of the national CPI program. Each local index has a smaller sample size than the national index and is,
therefore, subject to substantially more sampling and other measurement error. As a result, local area indexes show greater volatility than the national
index, although their long-term trends are similar. Therefore, the Bureau of Labor Statistics strongly urges users to consider adopting the national
average CPI for use in their escalator clauses.



Table 5. Chained Consumer Price Index for All Urban Consumers (C-CPI-U) and the Consumer Price Index for
All Urban Consumers (CPI-U): U.S. city average, all items index, March 2020
[Percent changes]

hy Unadijusted 1-month percent change Unadjusted 12-month percent change
Month Year C-CPI-UT [ CPI-U C-CPI-U' CPI-U
December 2000.........cccvvvveiiiiennnnn.. 2.6 3.4
December 2001 .: . cssisswsemmsenin o5 o i 1.3 1.6
December 2002..........cccceveiiiiiinnan.. 2.0 2.4
[B]:1oT: 1] 0]-] g1 0 REM——————— 1.7 1.9
December 2004..........cocvvviiiiiiiinnnn. 3.2 3.3
Pecember 2008, v usmsissenign i w susinss 2.9 3.4
December 2006............ccoviviiiiann.. 23 25
December 2007.........cccevveiiiieiaannnn, 3.7 41
December 2008..........cccceevviiviiennnnn. 0.2 0.1
December 2009. ... avwsesinenss w 5 sasvns 2.5 2.7
December 2010.........ccooiiiiiiinenen... 1.3 1.5
Decamber 2011, .. .icomsvsssssmes i i snssans 2.9 3.0
December 2012.........ccovvvviiiiannn... 1.5 1.7
December 2013...uscssicusmnis e i asmpsones 1.3 1.5
December 2014.........covvvviiiiiinennn 0.5 0.8
December 2015. ., :xs:sasw s s wi s swnanes 0.4 0.7
December 2016............ccviviiiinnn.. 1.8 2.1
December 2017. . uuuveisssis s o ue wmamunns 1.7 21
January 2018.........cooiiiiii 0.5 0.5 1.6 24
Febiany 2008, cuvss cossmes o: anssne s sowss 0.4 0.5 1.7 2.2
March 2018........cooeiiiiiiiiee 0.2 0.2 1.9 2.4
April 2018. ... 0.4 0.4 2.1 25
May 2018... .o 0.3 0.4 2.3 2.8
June 2018.....coii 0.1 0.2 2.4 2.9
JUIY 2018 0 s mnimnsisis vnan s nidios smsmane 0.0 0.0 2.6 2.9
August 2018......ooviiiiii 0.0 0.1 2.3 2.7
September 2018........ccovvviiiinianennn 0.1 0.1 1.9 2.3
October 2018.......covviiiiiiiiiiiiinnnn. 0.1 0.2 2.1 25
November 2018..........ccoevveiviieennn.. -0.3 -0.3 1.8 2.2
December 2018..........oooiiiiiiiiii. -04 -0.3 1.5 1.9
January 2019........ocoiiiiii 0.2 0.2 1.3 1.6
February 2019.........covvviiiiiininnn. 0.4 0.4 1.3 1.5
March 2019..xcucass vnis s 65 svsmpnssamvssoss 0.5 0.6 1.5 1.9
April 2019, ..o 0.5 0.5 1.7 2.0
May: 2009% 0w swmsm s avmammessas o % snpsssans 0.2 0.2 1.5 1.8
June 2019, ..o 0.0 0.0 1.4 1.6
JulY 2009, cm6s snsmvamsn swwmmsasm wonseses 0.2 0.2 1.6 1.8
August 2019 0.0 0.0 1.6 1.7
September 2019.............cooiiiiin.nL. 0.1 0.1 1.5 1.7
October 2019.......coovvieiiiieee. e 0.2 0.2 1.6 1.8
November 2019.............cceevinvennnnn.. -0.1 -0.1 1.8 21
December 2019................cooiil. -0.1 -0.1 21 2.3
January 2020.........ccoiiiiiiii 0.4 0.4 23 25
February 2020 qowssos s ammsnss s smpades 0.3 0.3 2.1 2.3
March 2020.........cvvviiiiiiiiiiiiiiainn -0.3 -0.2 1.3 15

" The C-CPI-U is designed to be a closer approximation to a cost-of-living index in that it, in its final form, accounts for any substitution that
consumers make across item categories in response to changes in relative prices. Since the expenditure data required for the calculation of the
C-CPI-U are available only with a time lag, the C-CPI-U is issued first in preliminary form using the latest available expenditure data at that time and
is subject to four revisions.

Indexes are issued as initial estimates. Indexes are revised each quarter with the publication of January, April, July, and October data as updated

expenditure estimates become available. The C-CPI-U indexes are updated quarterly until they become final. January-March indexes are final in

January of the following year; April-June indexes are final in April of the following year; July-September indexes are final in July of the following year;

October-December indexes are final in October of the following year.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

March 2020, 1-month analysis table
[1982-84=100, unless otherwise noted]

One Month
Relati Seasonally | Seasonally Largest (L) or Smallest (S
o . impeo?tal\:]ie adjusted adjusted St:rr:g?rd geasf)n)ally adjusted( :
xpenditure category Feb. percent | effect on All median change since:?
2020 change ltems price
Feb. 2020- | Feb. 2020- h > Date Percent
Mar. 2020 | Mar. 2020" | °"&"9¢ change
T o 100.000 -0.4 0.04 S-Jan.2015 -0.6
[16Yo Lo [P, 13.788 0.3 0.047 0.07 S-Jan.2020 0.2
Food At NOMBL soessmme s ansssommesimees f iopsvibess s w wane 7.601 0.5 0.038 0.12 - -
Cereals and bakery products.............coeiiviiiiinian.. 0.983 0.1 0.001 0.30 S-Jan.2020 -0.4
Cereals and cereal productS...........ccvvvvviiiiinniiinnns 0.301 0.7 0.002 0.54 L-Mar.2019 1.4
Flour and prepared flour mixes................oooevnn 0.042 1.0 0.000 0.83 L-Mar.2019 1.1
Breakfast cereal®..............oooeiiiiiiiiii 0.137 1.8 0.002 0.74 L-Oct.2015 2.4
Rice, pasta, cornmeal®...............cooeoeiiiiiiiinnns 0.123 -0.2 0.000 0.98 S-Dec.2019 -1.8
RICE™ 5 8. i -0.2 1.14 S-Dec.2019 -2.1
Bakery progucts®.. .. .. vessennes sssasssasss saanowsss s o 0.682 0.2 0.001 0.36 S-Jan.2020 0.1
Bread® S, .. 0.195 0.3 0.001 0.74 S-Jan.2020 -0.8
White: bread 8. svavmes sommmsera oo e s 0.8 1.01 - -
Bread other than white* ©.......................... 0.5 0.77 S-Jan.2020 -1.0
Fresh biscuits, rolls, muffins®.............c.coveveenn. 0.098 -0.5 -0.001 0.96 S-Jan.2020 -1.1
Cakes, cupcakes, and COOKIi€S............c.oevvnnnnn 0.174 1.8 0.003 0.71 L-Jun.2018 2.3
COOKIEE™ B, ..c.vesissimes woomssns i 8o ssamaghi ss dsme 1.4 1.07 L-Jun.2018 3.7
Fresh cakes and cupcakes® ©..................... 0.8 0.78 L-Jan.2020 1.2
Other bakery products..............ooiieiiiiiiiinns 0.214 -1.0 -0.002 0.52 S-Jan.2020 -1.8
Fresh sweetrolls, coffeecakes, doughnuts* ©.... -2.3 0.83 S-Oct.2016 27
Crackers, bread, and cracker products®......... 0.1 0.94 S-Jan.2020 -3.1
Frozen and refrigerated bakery products, pies,
tarts, tUrnovers® . e i smssssmansssmsvess ws somss -1.7 0.75 S-Aug.2014 -1.9
Meats, poultry, fish, and eggs............coeeiiiiiiiins. 1.675 0.1 0.002 0.23 S-Jan.2020 0.0
Meats, poultry, and fish..................oo 1.576 0.0 0.000 0.24 S-Aug.2019 -0.4
VIALS: vwmsinn s swnamisimsn vosaspmwaes o wsssmmions e 0.989 -0.3 -0.003 0.29 S-Aug.2019 -0.7
Beef and Vel s w sesesnnas savemmees i swgenns spammenos 0.451 -0.1 -0.001 0.45 - -
Uncooked ground beef*.............ccoeoviiinns 0.166 1.4 0.002 0.75 L-Jul.2017 1.8
Uncooked beef roasts® 5.............coceovveiennn. 0.070 0.0 0.000 1.31 S-Jan.2020 -0.7
Uncooked beef steaks®..............ccceuivnnnnnn. 0.174 -1.1 -0.002 0.70 S-Jun.2019 -1.5
Uncooked other beef and veal® ®................. 0.041 -0.7 0.000 0.75 S-Aug.2019 -1.0
POTK. ettt 0.313 -0.6 -0.002 0.61 S-Aug.2019 -1.8
Bacon, breakfast sausage, and related
ProduCES®. ... 0.129 -1.0 -0.001 0.83 S-Aug.2019 2.7
Bacon and related products®.................... -3.1 0.99 S-Aug.2019 -4.7
Breakfast sausage and related products® °... 3.1 1.20 L-Dec.2013 4.6
Ham. e 0.065 1.2 0.001 1.81 S-Dec.2019 -1.1
Ham, excluding canned®........................ 0.2 1.73 S-Dec.2019 -1.1
Pork Chops™. ... v 0.048 -1.3 -0.001 1.57 S-Jan.2020 -1.7
Other pork including roasts, steaks, and ribs®... 0.071 -1.9 -0.001 1.30 S-Aug.2019 -2.4
Other MeatS......c.vvviriiiiiiiie i 0.225 -0.2 0.000 0.54 - -
Frankfurters®.. ... s esssvesss s sosmsamismsesss v spis 1.6 1.31 L-Jan.2020 4.8
Lunchmeats® €. ... .cooiiiiiiiiiiieieee -0.3 0.59 L-Jan.2020 0.9
Lamb and organ meats* ©..................coeel
Lamb and mutton® 5 €.
POy s i snsmimessoesmmsmi o s s smawysres s 0.319 1.3 0.004 0.63 L-Dec.2019 1.7
CRICKEN 5. .....cosminms momemnmins sebin SIS TR TETE 0.259 1.3 0.003 0.70 L-Dec.2019 1.8
Fresh whole chicken* ©....................c...e. 1.2 1.43 L-Dec.2019 3.3
Fresh and frozen chicken parts® ©............. 1.2 0.77 L-Dec.2019 1.2
Other uncooked poultry including turkey®........ 0.060 1.6 0.001 1.43 S-Jan.2020 0.1
Fish and seafood.........c.ccovviiiiiiiiiiiiiiians 0.267 -0.5 -0.001 0.47 S-Jun.2019 -0.6
Fresh fish and seafood®.............coevvvvieiinnns 0.136 0.1 0.000 0.71 S-Nov.2019 -0.6
Processed fish and seafood®...................... 0.131 -0.5 -0.001 0.65 - -

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
March 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relative | Seasonally | Seasonally Largest (L) or Smallest (S
. importance | adjusted adjusted St:gg?rd gseasf'm)ally adjusted( )
Expenditure category Feb. percent | effect on All mediian change since:?
2020 change ltems .
Feb. 2020- | Feb. 2020- price Date Percent
Mar. 2020 | Mar. 2020 | °ange change
Shelf stable fish and seafood* ©............... -0.6 0.97 L-Jan.2020 0.7
Frozen fish and seafood® -2.0 0.84 S-Oct.2016 2.2
EggS. ettt 0.099 2.8 0.003 0.98 L-Sep.2019 6.0
Dairy and related products.................ooooiiiiia 0.772 0.6 0.004 0.31 S-Jan.2020 0.2
MILKS. e 0.209 0.2 0.000 0.48 L-Jan.2020 21
Frosh whole milk®.us saasmsmuis samsausse o savssonis o 0.1 0.70 S-Sep.2019 0.0
Fresh milk other than whole® ©......................... 0.1 0.52 L-Jan.2020 2.1
Cheese and related products®..............ccoeeveuinnn.. 0.261 0.0 0.000 0.55 S-Jan.2020 -0.2
Ice cream and related products..............ccovvvviniinn 0.108 2.2 0.002 0.86 L-Jan.2013 2.4
Other dairy and related products® °...................... 0.194 1.4 0.003 0.56 S-Jan.2020 0.2
Fruits and vegetables..................oooii 1.321 0.8 0.010 0.35 L-Mar.2019 1.1
Fresh fruits and vegetables...............c..oooooiiiit 1.040 0.7 0.007 0.41 L-Mar.2019 1.0
FEESHITIUIS. . coo o misiomiscomssrsins sossiominisisins bio wibsins s oafos Snsnis 0.530 1.0 0.005 0.56 L-Dec.2018 1.3
APPIES..is 55 vasmsmnenenmmss s O e 0.074 -1.9 -0.001 1.21 S-Nov.2019 -2.1
Bananas®..........oouiiiiii 0.077 0.3 0.000 0.80 L-Nov.2019 0.8
Citrus Truits®.. csssemman novsnomsss o saosvuns ssgawses 0.128 -1.1 -0.002 0.97 L-Jan.2020 -0.2
Oranges, including tangerines®.................... -0.7 1.35 L-Jan.2020 -0.2
Other fresh fruits®...........ovviiiiiiiiiiiiiennes 0.251 4.6 0.011 0.97 L-Mar.2017 5.7
Fresh vegetables...........ccovviviiiiiiiiiiiiinn 0.510 0.3 0.001 0.59 L-Jan.2020 2.0
PolalOes:.camsumsssis is s oo sssmmrmasssm o s 0.080 2.5 0.002 1.57 L-Jul.2019 2.6
LoUCE™...... .5 55 oo sasnamsmnss m s esEads & sovmeees s 0.061 -0.5 0.000 2.16 L-Jan.2020 0.5
TOMAIOES. .ttt 0.084 4.5 0.004 1.38 L-Jan.2020 |
Other fresh vegetables..................ccooeieiiins 0.285 -1.8 -0.005 0.74 S-May 2016 2.7
Processed fruits and vegetables®...................... 0.280 1.1 0.003 0.49 L-Mar.2019 1.4
Canned fruits and vegetables®....................... 0.146 1.1 0.002 0.69 L-Mar.2019 1.8
Canned fruits® €........oooiiiiiiiii -0.4 0.88 S-Jan.2020 -1.4
Canned vegetables® 8..... .. suuearson s s covnsans 1.8 0.98 L-Feb.2019 1.8
Frozen fruits and vegetables®........................ 0.084 0.3 0.000 0.94 L-Jan.2020 1.6
Frozen vegetables®, ... cuussuims: s sssmos sonsnass -0.5 1.21 S-Dec.2019 -1.3
Other processed fruits and vegetables including

ARIEE® s s msrasmaes o v SRR S SRR § 0.051 1.8 0.001 0.79 L-Aug.2018 1.9
Dried beans, peas, and lentils® = ©............... 1.1 1.47 L-Oct.2019 2.9
Nonalcoholic beverages and beverage materials. ........ 0.914 0.9 0.009 0.38 L-May 2019 0.9
Juices and nonalcoholic drinks®................coceeenne. 0.650 1.1 0.007 0.45 L-Jan.2019 1.4
Carbonated drinks. .. ......coocivmins ce e sonimmmmmas s sa v« 0.273 13 0.004 0.83 L-Aug.2018 1.4
Frozen noncarbonated juices and drinks* 5.......... 0.006 0.3 0.000 0.65 L-Dec.2019 1.0
Nonfrozen noncarbonated juices and drinks®......... 0.372 0.9 0.003 0.54 L-May 2019 0.9

Beverage materials including coffee and tea®........... 0.264 1.1 0.003 0.63 = =
8o T TR —— 0.169 1.0 0.002 0.90 L-Nov.2019 1.6
Roasted coffee®. ... ......ooiiiiiiiiiiiiiieieee 1.3 0.99 L-Nov.2019 1.3
Instant coffee® ©........cocovviiiiiiiiiiiii, -0.6 1.15 S-Jan.2020 -1.3
Other beverage materials including tea* °............ 0.094 0.1 0.000 0.74 S-Jan.2020 -0.7
Otherfood at NoME . wesssssswvvmsmosos s s s sorvammosvmmaee 1.937 0.6 0.011 0.24 S-Jan.2020 0.2
Sugar and sweets®...........ooiiiiii 0.265 0.6 0.002 0.64 L-Jan.2020 2.6
Sugar and sugar substitutes...............coien 0.036 1.7 0.001 0.84 L-May 2017 1.7
Candy and chewing gum® 5............cooiiiinnnn. 0.176 0.6 0.001 0.90 L-Jan.2020 2.4
Other sweets®...........oiiiiiiiiiiiiie 0.053 0.7 0.000 0.79 L-Oct.2019 0.8
Fatsiandiols sousmmin sssasaensess i sovammesseess i i 0.213 1.1 0.002 0.51 L-Jan.2020 1.2
Butter and margaring®. .........o.euvrieiinineniieanns 0.064 3.1 0.002 0.97 L-Oct.2015 4.1
BUROI i i s opvuinsmsmmmsumas sowsnssmasgammss s s v 2.6 1.57 L-Apr.2018 3.6
Margaring®. ..........oooviiiiiiii 2.7 0.92 L-Jul.2011 2.7
Salad dressing®.......o.vvvviiiiiiiiiii 0.051 1.8 0.001 0.93 L-May 2019 1.9
Other fats and oils including peanut butter®.......... 0.098 -0.6 -0.001 0.87 S-Dec.2019 -1.0

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

March 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

city average, by expenditure category,

One Month
Relative Seg_so't‘agy Seci_sonacljly Standard | Largest (L) or Smallest (S)
Expenditure catego importance | 8AuSE acjusts error, =eesonaly a}d;u%ed
P gory Feb. percent effect on All median change since:
2020 change ltems :
Feb. 2020- | Feb. 2020- pRee: Pt Percent
Mar. 2020 | Mar. 2020' | C©ange change

Peanut butter® > ... ... 0.2 1.28 S-Jan.2020 -3.6
Other fO0dS. .. viveiiiieeiieeiiee e 1.459 0.5 0.007 0.25 S-Jan.2020 -0.4
S OIS s nnrsnin 755 1507555 SR M TSR3 18 3 e 0.087 0.4 0.000 1.06 S-Dec.2019 -0.2
Frozen and freeze dried prepared foods........... 0.252 -0.1 0.000 0.69 S-Dec.2019 -1.1
ONACKS™, ... sosmemmmmnon s amronEes v 1 BRI sy 0.332 0.5 0.002 0.66 S-Jan.2020 -0.7
Spices, seasonings, condiments, sauces........... 0.290 1.6 0.005 0.51 L-May 2014 1.6
Salt and other seasonings and spices® ©........ 2.2 1.05 L-Nov.2014 2.4
Olives, pickles, relishes® ® ©....................... 0.9 0.63 L-Jan.2020 4.0
Sauces and gravies™ ... .. suvise e cvssis e 1.7 0.87 S-Jan.2020 -0.9
Other condiments®............cooiiiiiiiiiiinnns 1.8 1.12 L-Sep.2019 3.2
Baby food™ 5. vosssansens sspsnsvm s s 0.042 0.2 0.000 0.78 S-Jan.2020 -1.2
Other miscellaneous foods®.................ccoevuens 0.455 0.0 0.000 0.58 S-Jan.2020 -1.0
Prepared salads® 7' ©.........cooiiiiiiiiii 0.0 0.87 S-Jan.2020 -0.5

Food away from hOme*..........ceeevviiemiesonieenssinsasnns 6.187 0.2 0.009 0.05 - -
Full service meals and snacks® ®...............ccooeennn. 3.124 0.0 -0.001 0.06 S-Oct.2016 0.0
Limited service meals and snacks® 5....................... 2.666 0.4 0.010 0.10 L-Jan.2020 0.4
Food at employee sites and schools®....................... 0.145 0.4 0.001 0.11 L-Jul.2019 0.6
Food at elementary and secondary schools® & €....... 0.0 0.06 L-Jan.2020 0.0
Food from vending machines and mobile vendors* °. . .. 0.080 0.2 0.000 0.25 L-Jan.2020 0.3

Other food away from home® 5.............cooeiiiiiinnns 0.172 0.1 0.000 0.09 - -
ENBIQY- v is s ssiuisssssisns v samnosmnensenamas v souwsmeemsesaosse e sa s 6.517 -5.8 -0.388 0.16 S-Jan.2015 -8.5
Energy commodities. ..........ooviiiiiiiiiiiiiii 3.422 -10.4 -0.373 0.20 S-Jan.2015 -15.8
Fuelioil and otherfuels: ...cw s vsmsivsssmnmes v canmnammes 0.161 -8.9 -0.014 0.43 S-Dec.2008 -9.1
o | e T 0.098 -13.7 -0.013 0.52 S-Nov.2008 -15.0
Propane, kerosene, and firewood®........................ 0.062 -0.7 0.000 0.60 S-Jan.2020 -3.0
0 (oL 1| e 3.261 -10.4 -0.359 0.21 S-Feb.2016 -10.5
Gasoline (all types)......c.ovveiiiiiiiiiiiie e 3.186 -10.5 -0.355 0.21 S-Feb.2016 -10.5
Gasoline, unleaded regular®................cooooeenn. -10.9 0.68 S-Feb.2016 -10.9
Gasoline, unleaded midgrade™ ©..................ouns -8.2 0.73 S-Feb.2016 -10.4
Gasoline, unleaded premium®................cooeeenns 7.2 0.76 S-Feb.2016 -9.1
Other motor fUelS®. ... ..vvveieiieiiiieiieeea 0.075 -6.3 -0.005 0.24 S-Feb.2016 -6.6
ENergy SOIVICES. . vinsesss iain sssussmssnsnsanassss i sesnsvmonaes 3.095 -0.5 -0.015 0.19 S-May 2019 -0.5
EIeCHCHY. ..o oo 2.417 -0.2 -0.006 0.20 S-Dec.2019 -0.2
Utility (piped) gas Service.............coovvviiiiiinininn. 0.678 -1.4 -0.010 0.31 S-Feb.2019 22
All items less food and energy............coeveiiiiiiiiinenn. 79.695 -0.1 -0.082 0.04 S-Jan.2010 -0.1
Commodities less food and energy commodities............ 20.240 -0.3 -0.067 0.11 S-Oct.2019 -0.4
Household furnishings and supplies'...................... 3.737 -0.3 -0.010 0.22 S-0Oct.2019 -0.3
Window and floor coverings and other linens* °........ 0.293 -0.7 -0.002 1.10 S-Nov.2019 2.4
Floot covenrngs™ S w s sseesmussss i oo snsnssns o s spamsa 0.064 -0.4 0.000 0.91 S-Nov.2019 -0.7

Window coverings® 5...... ..o 0.061 1.4 0.001 1.47 - -
Other linens? S mossommsmmsrme sasmesvsmen 0.169 -1.6 -0.003 1,72 S-Nov.2019 -3.9
Furniture and bedding®..........coooviiiiiiii 0.940 -1.1 -0.011 0.49 S-Aug.2019 1.7
Bodroom fumiture?®. ssu wossssss o ssmsesmne ssasosevvin s 0.333 -2.0 -0.007 0.62 S-Sep.2013 -2.0
Living room, kitchen, and dining room furniture® 5.... 0.454 -0.6 -0.003 0.86 S-Dec.2019 -1.0
Other fumniture™®®,..ovisesmsssrsssmssiusamsisasssamen o s 0.144 -0.9 -0.001 0.99 S-Nov.2019 -1.5

Infants’ furniture® & €. ... -6.6 0.37 S-EVER -
ADPHANGCOSS., . v.ie cmesivs ssies s s amyses SEoBpRREIE soonms 0.211 0.4 0.001 0.58 L-Nov.2019 0.9
Major appliances®. ... .. ...ooviiiiiiiiiiiiian 0.071 0.2 0.000 0.98 S-Jan.2020 -0.4
Laundry equipment®.. v s s sonmase 41 1.42 L-May 2018 4.5
Other appliances®..........ooovvviiiiiiiiiiiins 0.138 0.2 0.000 0.70 L-Dec.2019 0.8
Other household equipment and furnishings®........... 0.535 0.0 0.000 0.59 L-Aug.2019 0.3

Clocks, lamps, and decorator tems®. ..o 0.310 -0.6 -0.002 0.93 - -

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

March 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imﬂp%'?tg\;,ie adjusted adjusted St:l:grard geasgn)ally adjusted( )
Expenditure category Feb. percent effect on All media’n change since:®
2020 change ltems price
Feb. 2020- | Feb. 2020- P anae? Date Percent
Mar. 2020 | Mar. 2020" | ©"@"9 change
Indoor plants and flowers'™.............cc.coceveeninnn. 0.090 2.1 0.002 0.64 L-Feb.2001 2.4
Dishes and flatware® ®...........ccoocvviivriiiiiiiiinnns 0.055 1.0 0.001 1.39 L-Jan.2020 5.1
Nonelectric cookware and tableware®................. 0.080 -1.6 -0.001 0.96 L-Jan.2020 11
Tools, hardware, outdoor equipment and supplies®. . .. 0.874 0.1 0.001 0.43 L-Dec.2019 0.3
Tools, hardware and supplies® ®....................... 0.241 0.6 0.002 0.60 - -
Outdoor equipment and supplies®...................... 0.447 -0.1 0.000 0.52 S-Jan.2020 -0.2
Housekeeping supplies?...........coouviiiiiiiieinninns 0.882 0.4 0.003 0.31 L-Mar.2019 0.7
Household cleaning products® ®............oocoveeein, 0.347 11 0.004 0.34 L-Sep.2011 1.1
Household paper products® 5..........cocvvvieiinnnn. 0.218 0.1 0.000 0.59 S-Jan.2020 -0.8
Miscellaneous household products® 5................. 0.318 -0.3 -0.001 0.66 S-Dec.2019 -0.5
DDATON. ..o . v wocniomininsimmnrsmin i st 8 B R4 08 60 Wb aaios 2.916 -2.0 -0.059 0.52 S-EVER -
Men's and boys’ apparel............cccoveiiiiiiiiiininnns 0.740 0.2 0.001 0.66 L-Jan.2020 0.6
Men’s apparel. .........ccoeuiiiiiiiiiiiiiie 0.601 0.0 0.000 0.74 L-Jan.2020 2.3
Men'’s suits, sport coats, and outerwear............ 0.113 -0.8 -0.001 2.12 S-Dec.2019 -5.1
Men’s underwear, nightwear, swimwear, and
ACCESSOMES™ ...\ v i 0.166 -0.7 -0.001 1.1 S-Dec.2019 2.6
Men’s shirts and sweaters®...............ccoeeeenens 0.169 1.0 0.002 1.16 L-Dec.2019 1.2
Men’s pants and shorts................ooeiiiiniis 0.146 0.5 0.001 1.22 L-Jan.2020 6.2
Boys"apparel.... ... i sosavanss svisemaes ivsvsses sesssas 0.139 3.2 0.004 1.46 L-Sep.2018 3.4
Women's and girls’ apparel..............cooooiiiiiin 1.203 -3.0 -0.036 0.93 S-EVER -
Women's: apparel.s vz s dessssssmissoss. peswisssisses 1.000 -3.1 -0.031 1.09 S-EVER -
WOMEN'S OULEIWEAT. .....uveiiiinieeineieenneenens 0.067 -1 -0.001 1.87 S-Jan.2020 -55
Women's Aresses: s sanisanss sssssvspsmssrsannss » 0.110 -5.7 -0.006 1.58 S-Mar.2009 -6.2
Women’s suits and separates®..................c.e.. 0.513 -2.5 -0.013 1.54 S-Oct.2019 -4.7
Women’s underwear, nightwear, swimwear, and
ACCESSOMES®. ...\ vt 0.300 2.5 -0.008 1.38 S-Nov.2017 2.5
Girls" apparel.  : = « ssaupsussois o nswowe pawansien o sasmwss 0.203 -2.4 -0.005 1.95 S-Oct.2019 -3.1
FOOIWEAL. ... et 0.678 -2.8 -0.019 0.71 S-EVER -
Men’s footwear®. ...........ccooeiueiiiiiiiiiiiieiies 0.235 -2.2 -0.005 0.99 S-Dec.2017 -3.6
Boys’ and girls’ footwear...................ooiiinn 0.143 -3.6 -0.005 1.31 S-Jul.2002 -4.5
Women’s TOBIWEAT, .. xsussnus s s s s spswmmwensmasimas 0.300 -1.9 -0.006 0.91 S-Apr.2018 -2.1
Infants’ and toddlers’ apparel.............ccoeeiiiinnnn. 0.138 -4.3 -0.006 1.21 S-EVER -
Jowelry and walehes®,. .o s commnss sepsmesesn somssamnns 0.162 0.1 0.000 2.07 L-Jan.2020 2.0
WV ELCHESY . ... wwcomias vm s o s i 5 AR TR G0 13 55 0.039 1.2 0.000 1.91 L-Jan.2020 2.4
JEWEINYD. i 0.123 -0.8 -0.001 2.46 L-Jan.2020 2.7
Transportation commodities less motor fuel''............. 6.903 0.1 0.006 0.11 S-Jan.2020 -0.4
NEW VENICIES. .. .oviiriiiiiiii e 3.750 -0.4 -0.015 0.19 S-Apr.2018 -0.4
Now cars and trucks™ ©, .; s sconsesrsmssenis sovosssasass 0.4 0.17 S-Apr.2018 0.4
NEW Carst. ... -0.5 0.17 S-Jul.2017 -0.8
New trucks™ .. e -0.6 0.20 S-Aug.2009 -0.8
Used cars and truCKS. ........ooovviiiiiineiieiinneaiens 2.522 0.8 0.021 0.02 L-Jun.2019 1.3
Motor vehicle parts and equipment®...................... 0.396 -0.2 -0.001 0.36 S-Oct.2019 -0.2
TIPS e s 0.251 -0.2 0.000 0.35 S-Jan.2020 -0.2
Vehicle accessories other than tires* ®................ 0.146 -0.2 0.000 0.62 - -
Vehicle parts and equipment other than tires® ©... 0.1 0.47 L-Jan.2020 1.8
Motor oil, coolant, and fluids® ©...................... -3.7 1.56 S-Apr.2019 -5.2
Medical care commodities.............ooooiiiiiiiiiiiiia. 1.620 0.0 0.000 0.30 L-Dec.2019 1.0
Medicinal drugs™™ . ......ooviiiiiiiii 1.547 0.1 0.001 0.31 L-Dec.2019 1.3
Prescription drugs. ... .ccssisssisasmmssaissseonsonssiaos 1.171 -0.2 -0.002 0.32 L-Dec.2019 1.5
Nonprescription drugs® ™. 0.376 0.8 0.003 0.53 L-Aug.2019 1.6
Medical equipment and supplies® ""..................... 0.072 -0.2 0.000 0.59 L-Nov.2019 1.0
Recreation commodities™...........oooiiiiiiiii 2.038 -0.8 -0.017 0.22 S-Feb.2019 -0.8
Video and audio products™..........cooviiiiiiiiin 0.273 0.3 0.001 0.38 L-Apr.2019 0.3

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

March 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) ;.&ﬂﬁgﬁie adjusted adjusted St::g?rd gseasgn)ally adjusted( )
Expenditure category Feb. percent | effecton All |~ Lo change since:®
2020 change ltems price
Feb. 2020- | Feb. 2020- h 2 Date Percent
Mar. 2020 | Mar. 2020 | ©"an9€ change
TEIBVISIONS. .. cvevveieieieie et 0.096 -0.2 0.000 0.68 L-Jun.2017 1.8
Other video equipment®............cccooieiniiiiininnns 0.042 -0.7 0.000 0.88 S-Jan.2020 -1.4
Audio equipment®...... ... 0.079 1.3 0.001 0.84 L-Apr.2019 4.2
Recorded music and music subscriptions* °......... 0.045 0.8 0.000 0.67 L-Oct.2019 0.8
Pets and pet products®.............covvviiiininiinninnns 0.651 -0.6 -0.004 0.24 S-Nov.2017 -0.7
Peatfood™® 5: 8., .. emmmamsans i suvssasssmamvesss snamins -0.3 0.26 S-Jan.2020 -0.3
Purchase of pets, pet supplies, accessories* * ©.. .. -1.0 0.45 S-Nov.2015 -1.7
Sporting GOOS..... ..sussnumi o susesvmes s Sosrsin s oaswe s 0.594 2.0 -0.012 0.56 S-Nov.1982 -2.0
Sports vehicles including bicycles®..................... 0.357 -2.1 -0.008 0.79 S-May 2019 -2.3
Sports eqUIPMENTt.: .usessssevssmaasse is sssuesssesssssms 0.227 -0.9 -0.002 0.53 S-Jul.2019 -1.4
Photographic equipment and supplies................... 0.027 0.0 0.000 0.88 S-Dec.2019 -1.1
Film and photographic supplies® * ©...................
Photographic equipment® ®................. -0.1 1.01 S-Dec.2019 -1.8
Recreational reading materials®........................e. 0.118 -0.2 0.000 1.00 S-Dec.2019 -1.1
Newspapers and magazines® 5........................ 0.066 0.7 0.000 1.26 L-Jan.2020 24
Recreational books® 5............ccoiiiiiiiiiiii 0.050 -1.4 -0.001 1.25 S-Jun.2019 -1.6
Other recreational goods®..............ccevviiiieainnnn. 0.375 -0.7 -0.002 0.48 L-Jan.2020 -0.2
TOYSsusnsmsmns sousvseapvss sy SR as PO e AR 0.290 -0.4 -0.001 0.50 L-Jan.2020 -0.3
Toys, games, hobbies and playground
OQUIPIIONT "8z ssin s wsmuivns ssessnmapa s passsevona -0.4 0.68 L-Jan.2020 -0.4
Sewing machines, fabric and supplies* °............. 0.022 7.1 -0.002 1.24 S-EVER -
Music instruments and accessories® 5................ 0.047 1.1 0.001 0.64 L-Nov.2019 2.0
Education and communication commodities™'............. 0.516 0.4 0.002 0.46 S-Jan.2020 -1.2
Educational books and supplies..............cccoeeeenn 0.107 0.2 0.000 0.76 L-Nov.2019 0.2
College textbooks® /8, .. iusiasssmsmsvasvnss e susins 0.1 0.84 S-Jan.2020 2.7
Information technology commodities™"................... 0.409 0.4 0.002 0.53 S-Jan.2020 -1.1
Computers, peripherals, and smart home
ASSISTANTS ...\ttt ettt et 0.298 0.8 0.002 0.68 S-Jan.2020 -1.1
Computer software and accessories™ ®............... 0.019 -1.2 0.000 1.50 S-Jan.2020 -1.2
Telephone hardware, calculators, and other
consumer information items®......................... 0.091 -0.4 0.000 0.81 L-Jul.2018 1.2
Alcoholic BOVETAGBS. «. .. sessvemnss wossmpmwmmss sawmmeans 1.026 0.5 0.005 0.18 L-Nov.2014 0.7
Alcoholic beverages athome..............coovviiiiiinns 0.575 0.7 0.004 0.27 L-May 2019 0.7
Beer, ale, and other malt beverages at home........ 0.221 0.8 0.002 0.34 - -
Distilled spirits at home............c.coviiiiiiiinn.. 0.093 -0.1 0.000 0.44 S-Nov.2019 -0.2
Whiskey at home® ...........ccoooviiiiiiiiinnnnnn. -0.9 0.90 S-Oct.2019 -1.8
Distilled spirits, excluding whiskey, at home* ©.... 0.5 0.62 L-Jan.2020 1.0
Wineathome.........oevviiiiiiiiiiiiiiiiiiinn 0.261 0.9 0.002 0.47 L-May 2019 0.9
Alcoholic beverages away from home*.................. 0.451 0.0 0.000 0.22 S-Nov.2019 0.0
Beer, alg, and other malt beverages away from
home " 5 8. -0.2 0.25 S-Oct.2019 -0.2
Wine away from home* 5 6. ...l 0.1 0.17 - -
Distilled spirits away from home* 5 6.................. 0.3 0.25 S-Jan.2020 0.2
Other goods™ . ... i 1.484 0.3 0.004 0.21 S-Dec.2019 -0.4
Tobacco and smoking products. ............c.oovvvvnnnn.. 0.586 1.0 0.006 0.13 L-Mar.2019 1.2
(0[5 =111 2 D 0.509 1.0 0.005 0.13 L-Mar.2019 1.3
Tobacco products other than cigarettes® °........... 0.059 0.3 0.000 0.39 = =
Personal care products®...........ccoviviiiiiiiiiiiiinnns 0.693 -0.1 -0.001 0.28 S-Dec.2019 -141
Hair, dental, shaving, and miscellaneous personal
care products® 5. ... 0.372 -0.3 -0.001 0.37 S-Dec.2019 -0.6
Cosmetics, perfume, bath, nail preparations and
implements®. ... . ... 0.313 0.2 0.000 0.44 S-Dec.2019 -1.9
Miscellaneous personal goods®...........coevevvvvvnennns 0.205 -0.5 -0.001 1.05 L-Jan.2020 2.9
Stationery, stationery supplies, gift wrap®............. -0.6 1.05 S-May 2019 -0.6

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

March 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

city average, by expenditure category,

One Month
ati Seasonally | Seasonally Largest (L) or Smallest (S
) imﬁﬁgﬁie adjusted adjusted St;[:g?rd geasc()n)ally adjusted( )
Expenditure category Feb. percent effect on All media’n change since:?
2020 change ltems price
Feb. 2020- | Feb. 2020- f > Date Percent
Mar. 2020 | Mar. 2020' | ©"3"9° change
Infants’ equipment® 8 € ... 2.4 1.19 L-Jan.2020 16.1
Services less energy ServiCes........ocovveviiieriiniiineenns 59.455 0.0 -0.019 0.04 S-Mar.2017 0.0
Bheler.. s v assnsrivussminn e svepararsesnsosssseee s sy 33.194 0.0 0.013 0.05 S-Oct.2010 0.0
Rent of shelter's...........vvveeiiiiiiiiiiieiieieeiniena 32.825 0.1 0.030 0.06 S-Oct.2019 0.1
Rent of primary residence...........ovevivvinviininnnn. 7.782 0.3 0.023 0.04 - -
Lodging away from home®.............ccoeviiniiiinns 1.011 -6.8 -0.070 1.55 S-EVER —
Housing at school, excluding board'®............... 0.117 0.2 0.000 0.04 - -
Other lodging away from home including hotels
NG MOLBISI sesnssis vs wumwasmns svspsumaasen sammmwes 0.894 -7.7 -0.070 1.76 S-EVER -
Owners’ equivalent rent of residences'.............. 24,032 0.3 0.063 0.04 L-Jan.2020 0.3
Owners’ equivalent rent of primary residence'®. .. 22.826 0.3 0.059 0.04 L-Jan.2020 0.3
Tenants’ and household insurance® ®................. 0.369 -0.6 -0.002 0.07 S-Apr.2013 -1.0
Water and sewer and trash collection services®........ 1.086 0.3 0.003 0.08 - -
Water and sewerage maintenance..................... 0.795 0.4 0.003 0.09 L-Oct.2019 0.4
Garbage and trash collection® '3....................... 0.291 0.2 0.001 0.15 S-Dec.2019 0.0
Household operations® ®............cccooiiiiiiiiiiiinns 0.877 0.1 0.001 0.21 S-Jan.2020 0.1
Domestic services® ... ...oovviiiiiiii 0.290 0.0 0.000 0.29 - -
Gardening and lawncare services® ®..................
Moving, storage, freight expense® ®................... 0.088 -0.4 0.000 0.60 S-Nov.2019 -2.4
Repair of household items* ®..............c.ooeeienes 0.116 0.1 0.000 0.22 L-Jan.2020 0.5
Medical care SEVICES s swwsws ssumumsmis smswesin o 7.228 0.5 0.037 0.17 L-Oct.2019 0.8
Professional Services.............ccoveeieiiiiiiiinann, 3.630 0.3 0.012 0.13 L-Jun.2019 0.3
Physicians’ S8VIEes. ... v veverwemarios sunsenvwans - 1.804 0.3 0.006 0.17 L-Sep.2019 0.3
Dantal ServiCes: wasvssmnsonos srapvmasmsmassasasgas s » 0.988 0.4 0.004 0.10 L-Jun.2019 1.0
Eyeglasses and eye care® ®...................... 0.366 0.0 0.000 0.24 - -
Services by other medical professionals® °........ 0.472 0.0 0.000 0.14 - -
Hospital and related services..............cooeevvienns 2.400 0.4 0.009 0.21 L-Jan.2020 0.7
Hospital Services™®l ... s sussessssssan e is sosmsswssss 2.208 0.4 0.009 0.24 L-Jan.2020 0.8
Inpatient hospital services'™ ©..................... 0.6 0.32 L-Jan.2020 0.6
Outpatient hospital services® ©.................... 0.2 0.25 L-Jan.2020 1.0
Nursing homes and adult day services'®........... 0.123 0.3 0.000 0.13 L-Dec.2019 0.3
Care of invalids and elderly at home* &............ 0.069 1.7 0.001 0.11 L-Dec.2007 3.0
Health insurance™ &.............coiiiiiiiiiiiiiiienns 1.199 1.8 0.015 0.20 S-Jun.2019 1.3
Transportation Services............cevvuvivvernerninininnans 5.418 -1.9 -0.105 0.11 S-EVER =
Leased cars and trucks® .. ........ociiiiiiiiiini. 0.642 -0.6 -0.004 0.37 S-Dec.2019 -0.7
Car and truck rental®. ............cooeveiiiiniiians 0.120 -6.9 -0.009 1.64 S-EVER -
Motor vehicle maintenance and repair®............... 1.079 0.6 0.007 0.19 S-Jan.2020 0.2
Motor vehicle body work®...............cccveiinennn. 0.057 0.0 0.000 0.25 S-Jan.2020 -0.2
Motor vehicle maintenance and servicing®......... 0.625 0.8 0.005 0.23 L-Aug.2019 1:2
Motor vehicle repair® ®............cccoeviiiiiininn.. 0.338 0.4 0.001 0.26 S-Dec.2019 0.0
Motor vehicle insurance. ..........ccooevvvvveeeiiiinnn. 1.700 0.6 0.011 0.11 L-Sep.2018 0.6
Motor vehicle fees® ®.........oooviiiiiiiiiiiiiis 0.572 0.2 0.001 0.13 - -
State motor vehicle registration and license
f8ESH O 0.297 0.1 0.000 0.11 = -
Parking and other fees® 5..............coooiiininnt. 0.260 03 0.001 0.25 - -
Parking fees and tolls® €.....................ooeies 0.3 0.26 - -
Automobile service clubs® 5 6..................... 1.2 0.31 L-Nov.2016 9.9
Public transportation..........ccovvviiiiiiiiiin 1.305 -85 -0.111 0.37 S-EVER -
AN Aares . isswssssssnns s waspypssysevs s 0.820 -12.6 -0.104 0.57 S-EVER -
Other intercity transportation......................... 0.177 -4.0 -0.007 0.70 S-EVER -
Intercity bus fare* 7 ... -2.1 1.47 S-Jan.2020 -16.3
Intercity:trainfare® 7 8. v mssnes s s ssmasasssns
ShipfareY 58, oo v« o semmsmemmoinsiin 75 53 s vED -1.4 0.75 S-Oct.2019 -1.4

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

March 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

city average, by expenditure category,

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
Eoond maanee | adiusted | adjusted | Standard Toasonaly adiusted
xpenditure category Feb. percent effect on All media’n change since:®
2020 change Items price
Feb. 2020- | Feb. 2020- h 2 Date Percent
Mar. 2020 | Mar. 2020' | ©"an9e change
Intracity transportation®................ccoveiiieennn. 0.304 0.2 0.001 0.35 S-Dec.2019 -1.1
Intracity mass transit® " ... 0.0 0.13 S-Dec.2019 0.0
Recreation Services™ ... . ...oviviiiiiiiriiiiins 3.769 0.6 0.024 0.17 L-Oct.2019 0.7
Video and audio services'"..........cooiiiiiiiiiiiinns 1.243 0.1 0.001 0.17 L-Jan.2020 0.4
Cable and satellite television service'............. 1.162 0.1 0.001 0.19 L-Jan.2020 0.7
Video djscs and other media, including rental of
VIO " 5ot 0.081 0.5 0.000 0.95 L-Sep.2019 0.8
Video discs and other media® * ©................ 0.9 1.68 L-Jun.2019 1.3
Rental of video discs and other media®*  ©... .. 0.8 0.76 L-Jun.2019 2.2
Pet services including veterinary®...................... 0.548 0.3 0.002 0.16 L-Jan.2020 0.3
Pet services® ® ©.......ooiiiiiiiiii 0.1 0.24 S-Aug.2019 -0.4
Veterinarian services® ©............cocviiiiiiiiinns 0.4 0.25 L-Dec.2019 0.5
Photographers and photo processing® ®.............. 0.045 0.2 0.000 0.46 S-Jan.2020 0.2
Photographer fees® 5 &...........cocoiiiiiinn 0.0 0.62 S-Jan.2020 -0.3
Photo processing® % €.........coooiviiiiiiiiiennn 0.5 0.62 S-Dec.2019 -0.6
Other recreation Services®.............ooovvvviiineinnnns 1.932 1.1 0.022 0.31 L-Oct.2019 1.1
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
1008™ Bl &, covsonuvinnei in o s aesRTs TG 55 SRR SR 0.698 0.8 0.006 0.35 L-Nov.2019 1.0
AdMISSIONS. ... 0.700 1.7 0.012 0.69 L-Mar.2019 2.3
Admission fo movies, theaters, and
concens "% 6. 0.5 0.54 S-Jan.2020 0.3
Admission to sporting events® > 6................ 2.2 2.10 L-Nov.2019 3.7
Fees for lessons or instructions™® ©.................. 0.212 0.0 0.000 0.43 S-Dec.2019 0.0
Education and communication services''................ 6.230 0.1 0.005 0.07 - -
Tuition, other school fees, and childcare.............. 2.912 0.3 0.008 0.10 - =
College tuition and fees..............ccoevviiiininins 1.569 0.2 0.004 0.16 - -
Elementary and high school tuition and fees...... 0.424 0.4 0.002 0.06 L-Oct.2019 0.5
Day:care and preschool’®.....c. vesmsusms sosesuss ses 0.764 0.2 0.001 0.13 S-Jan.2020 0.1
Technical and business school tuition and fees®... 0.036 0.2 0.000 0.12 - =
Postage and delivery services®................c..oeunns 0.112 0.2 0.000 0.03 S-Dec.2019 0.2
Postage.........cooovviiiiiii 0.102 0.2 0.000 0.00 S-Dec.2019 0.1
DeliVery SEIVICES® us v ssswnsssmsmwynmss s swnppsivaes 0.010 -0.4 0.000 0.27 S-Jan.2020 -1.4
Telephone services® ®...........ccoviiiiiiiiiininnnn. 2.293 0.0 0.000 0.10 L-Jan.2020 0.3
Wireless telephone services® ®...................... 1.891 0.0 0.000 0.05 L-Jan.2020 0.0
Land-line telephone services® ""..........oooiien 0.402 0.1 0.000 0.36 S-Apr.2019 0.1
Internet services and electronic information
DrOVIAETSS:: wosrssmrusmss s snsmrmmamms SRR e 0.901 -0.3 -0.003 0.22 S-Sep.2019 -0.6
Other personal semvices® M. v weusne s sisenes srvnvanee 1.654 0.2 0.003 0.13 S-Nov.2019 0.1
Personal care Services®...........ovvveevieineiienenn. 0.669 0.1 0.001 0.14 S-Sep.2019 0.1
Haircuts and other personal care services* °...... 0.669 0.1 0.001 0.14 S-Sep.2019 0.1
Miscellaneous personal services....................... 0.986 0.1 0.001 0.15 S-Nov.2019 0.0
Legal services™ % ......ocovviiiiiiiiiii 0.251 0.0 0.000 0.12 S-Dec.2019 0.0
Funeral expenses® ©............ocovvviiiiieninnnn 0.140 0.0 0.000 0.19 L-Jan.2020 0.3
Laundry and dry cleaning services® ®............... 0.219 0.1 0.000 0.22 S-Nov.2019 0.1
Apparel sejvices other than laundry and dry
cleaning " Z. ..o 0.030 1.6 0.000 0.36 L-Mar.2005 2.4
Financial Services® .ssswsesssasmsss i ssssnssssmsnss 0.233 0.0 0.000 0.20 S-Nov.2019 0.0
Checking account and other bank
SOMVICEE™ P %0 smanninn ie vimmaaen sysEeses 5 1.2 0.00 L-Mar.2018 4.7
Tax return preparation and other accounting
OIS 0, . o i s snatomon i 0 9N PHEER A 53 SRS S § 0.5 0.31 L-Jan.2020 2.0

Special aggregate indexes

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

March 2020, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
) imﬁiﬁﬁe adjusted adjusted St:,r:g?rd E;easf)n)ally adjusted( J
Expenditure category Feb. percent | effect on All median change since:®
2020 change ltems price
Feb. 2020- | Feb. 2020- h 2 Date Percent
Mar. 2020 | Mar, 2020" | ©"8"9€ change
All items 1888 f00d. . ....ovviiiiii i 86.212 -0.5 -0.470 0.04 S-Jan.2015 -0.7
All ittems lessishelter. . ... wsimins = ssmssssssmorsamsnsns vsiosas 66.806 -0.7 -0.437 0.05 S-Jan.2015 -1
All items less food and shelter..................ooooiiin. 53.018 -0.9 -0.484 0.06 S-dan.2015 -1.4
All items less food, shelter, and energy....................eee. 46.501 -0.2 -0.095 0.06 S-Mar.2017 -0.2
All items less food, shelter, energy, and used cars and
ROUICKSL . rovcrimcniece 58 50 55,500,500 S MRS HiR 008 67 3534 0 MBI 43.979 -0.3 -0.116 0.07 S-EVER -
All items less medical care............c.cooeviiiiiiiiiiiieiin. 91.152 -0.5 -0.460 0.04 S-Jan.2015 -0.7
All items 165S BNOIQY: ssurvesroninpmssss i v ossosmessismasaesseag > 93.483 0.0 -0.035 0.04 S-Mar.2017 0.0
ComMMOTItIES. .. ve ettt 37.450 -1.0 -0.394 0.07 S-Sep.2015 -1.0
Commodities less food, energy, and used cars and
BPUCKS. .ottt 17.718 -0.5 -0.088 0.12 S-Aug.2001 -0.5
Commoditiesiless f00d: ;:.ssummsn semssemns somsmsss savmsmaes s s 23.662 -1.9 -0.441 0.09 S-Jan.2015 -3.2
Commodities less food and beverages........................ 22.636 -2.0 -0.445 0.10 S-Jan.2015 -3.3
SOIVICES, 50150057555 75 57078 555058 68 13 SOHEERESFEETS L9 OENOREFAVERR 55 0wy 62.550 -0.1 -0.034 0.04 S-Jan.2010 -0.2
Services less rent of shelter'. .........coovviiiiininnn. 29.724 -0.2 -0.048 0.06 S-Mar.2017 -0.3
Services less medical care Services.................ooeoeeenns 55.322 -0.1 -0.059 0.04 S-Mar.2017 -0.1
DUFABIES. ..o 10.683 -0.1 -0.009 0.12 S-Jan.2020 -0.4
NONAUrABIBS s s snmmovencs supe SorcEmmEsEs 1 SREERiRETis ¥ ST 26.767 -1.3 -0.356 0.08 S-Jan.2015 -2.5
Nondurables less food............coooviiiiiiiiii 12.979 -3.0 -0.396 0.15 S-Jan.2015 -4.9
Nondurables less food and beverages........................ 11.953 -3.3 -0.397 0.16 S-Jan.2015 -5.3
Nondurables less food, beverages, and apparel............. 9.037 -3.7 -0.337 0.13 S-Sep.2015 -3.8
Nondurables less food and apparel............................ 10.063 -3.3 -0.335 0.12 S-Sep.2015 -3.4
HOUSING. + 1+ ettt 42.149 0.0 -0.017 0.05 S-Apr.2014 0.0
Education and communication®. .............cceevuiineiiiiiiinns 6.746 0.1 0.007 0.07 - =
=001 119 LR e g pepos 3.019 0.3 0.008 0.10 - -
CoOMMUNICAtONT. ...\ttt 3.726 0.0 -0.001 0.10 - -
Information and information processing®................... 3.614 0.0 -0.001 0.11 - -
Information technology, hardware and services'”......... 1.321 -0.1 -0.001 0.24 S-Dec.2019 -0.3
RGOFEAMIONZ. . ovoinsncrsn o sevirmincsmensinnss s RaRTH 6 5 i iEEHESES 55 AT 5.807 0.1 0.007 0.15 L-Jan.2020 0.3
Video and audio®. ... ...o.oviuerieiii e 1.517 0.1 0.002 0.17 L-Jan.2020 0.3
Pets, pet products and services®.............cccoevininiinnn. 1.199 -0.2 -0.002 0.16 S-Aug.2019 -0.2
Photography®. ... ...cvuiiiiiiiee i 0.073 0.1 0.000 0.53 S-Dec.2019 -0.7
Food and Deverages:  « s ssswesimmmsisn & s asssassimssamss & 14.814 0.3 0.052 0.07 S-Jan.2020 0.2
Domestically produced farm food...................ocoenl. 6.343 0.5 0.034 0.13 L-Mar.2017 0.5
OHEE, SOIVICES. . corocm meesomminsimssin e 55-550 58 SR HEHE S0 B ESRHHISi 4 & 11.653 0.3 0.031 0.07 L-Jan.2020 0.4
Apparel less footwear............coooiiiiiiiiii 2.238 -1.8 -0.040 0.64 S-Oct.2019 -2.1
Fuels and UtIities: «.evumss s aass sesssumsmnmmsemsvoimaenae o s 4.341 -0.6 -0.026 0.14 S-Dec.2015 -0.8
Household ENEIQY......c.vvvuiieiiiiiiiiii e 3.255 -0.9 -0.029 0.18 S-Dec.2015 -11
Medical Care...:x ;s ssimssmsnas e o ssmmiranssn w sowessaesay sasoes 8.848 0.4 0.037 0.18 L-Dec.2019 0.5
TransSportation. .........ouvuiuie ot 15.582 -2.9 -0.458 0.08 S-Jan.2015 -4.5
Private transportation;.. suswesss swgsvcvmss s sommn s 14.277 2.4 -0.347 0.09 S-Sep.2015 -2.8
New and used motor vehicles®..............coeviiiinnnn. 7.268 -0.1 -0.006 0.11 S-Jan.2020 -0.4
Utilities and public transportation....................oooennn. 8.941 -1.2 -0.109 0.10 S-Jan.1966 -1.4
Household furnishings and operations........................... 4.613 -0.1 -0.004 0.18 S-Jan.2020 -0.1
Other goods and ServiCes. ...........couiiiiiiiiariieiiieieaenn, 3.139 0.3 0.008 0.12 S-Dec.2019 -0.1
Parsonal Care?. .. i csimvessesins sssessmass veus srmmeaspsonss 2.552 0.1 0.002 0.15 S-Dec.2019 -0.2

1 The effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that month the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic's margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 0.6
percent, and its standard error was 0.15 percent, the margin of error on this item’s 1-month percent change would be 0.6 percent, plus or minus 0.3
percent.



3 |f the current seasonally adjusted 1-month percent change is greater than the previous published 1-month percent change, then this column
identifies the closest prior month with a 1-month percent change as (L)arge as or (L)arger than the current 1-month change. If the current 1-month
percent change is smaller than the previous published 1-month percent change, the most recent month with a change as (S)mall or (S)maller than
the current month change is identified. If the current and previous published 1-month percent changes are equal, a dash will appear. Standard
numerical comparisons are used. For example, 0.8% is greater than 0.6%, -0.4% is less than -0.2%, and -0.2% is less than 0.0%. Note that a
(Lyarger change can be a smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price
index. Likewise, (S)maller changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price
index. In this context, a -0.2% change is considered to be smaller than a 0.0% change.

4 Not seasonally adjusted.
5 Indexes on a December 1997=100 base.

6 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.

7 Indexes on a December 2007=100 base.
8 Indexes on a December 2005=100 base.
9 Indexes on a December 1986=100 base.
% Indexes on a December 1993=100 base.
" Indexes on a December 2009=100 base.
'2 |ndexes on a December 1990=100 base.
13 Indexes on a December 1983=100 base.
4 Indexes on a December 2001=100 base.
5 Indexes on a December 1982=100 base.
6 Indexes on a December 1996=100 base.
17 Indexes on a December 1988=100 base.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

March 2020, 12-month analysis table
[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

~Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category |mp'c__>nance percent effect on All error, unadjusted change since:*
eb. change Items median
2020 Mar. 2019- | Mar. 2019- price Date Percent
Mar. 2020 | Mar. 2020' | change? change
AN BOMIS. sossvmnnvisnis s wosanusssamas EaeE o Fampa s AERaarS o i 100.000 1.5 0.08 S-Feb.2019 1.5
FOOM. .ot 13.788 1.9 0.263 0.15 L-Nov.2019 20
Food atihome . sesmsses s usssssssmmssss 1 s sssemees: oo 7.601 1.1 0.084 0.19 L-May 2019 1.2
Cereals and bakery products................cooiiieiinnn. 0.983 0.1 0.002 0.44 S-May 2018 -0.2
Cereals and cereal products............ocoevevniieinnennn. 0.301 -1.0 -0.003 0.80 S-Oct.2018 -1.2
Flour and prepared flour mixes......................... 0.042 -0.7 0.000 1.08 = -
Breakfast cereal. .. vsxses sossmssnsvs ssnmsons s svsavans 0.137 -1.2 -0.002 1.01 L-Jan.2020 -0.1
Rice, pasta, cornmeal.............coooiiiiiiiii. 0.128 -1.0 -0.001 1.35 S-Jan.2018 -2.0
RICE™ 5.t -2.3 1.84 S-Dec.2019 -2.9
Bakery ProductS........oeveeeeruiineserasensnsiicsncnesns 0.682 0.7 0.005 0.55 L-Nov.2019 1.5
Bread®. .. ..o 0.195 2.3 0.004 0.98 L-Nov.2019 3.8
White broad. ..« o ssssamsss s ssamasamsassamsss o gas 4.0 1.32 L-Nov.2019 4.6
Bread other than white5.......................c... 0.7 1.32 S-Jan.2020 0.6
Fresh biscuits, rolls, muffins®......................... 0.098 -1.4 -0.001 1.35 S-Jan.2020 -2.0
Cakes, cupcakes, and cookies..................ouuns 0.174 0.8 0.002 1.01 L-Jan.2020 1.0
(6700 - 1.4 1.31 L-Oct.2019 1.5
Fresh cakes and cupcakes®....................... -0.5 1.09 S-Dec.2019 -1.8
Other bakery products.............ccocoiiiiiiin.n. 0.214 0.0 0.000 0.89 S-Jan.2020 -0.5
Fresh sweetrolls, coffeecakes, doughnuts®...... -1.4 1.97 S-Nov.2016 -2.1
Crackers, bread, and cracker products®......... 1.8 1.60 L-Dec.2019 23
Frozen and refrigerated bakery products, pies,
tants, TUrmOVers®, o w3 nsas sossassnmaesss o -1.3 0.81 S-Dec.2019 -1.3
Meats, poultry, fish, and eggs...............cocoiiiiii. 1.675 2.3 0.037 0.33 L-Dec.2019 2.3
Meats;: poultry, and fish. ...w: saesssss sessesees samasesen 1.576 25 0.038 0.35 L-Dec.2019 2.6
MEALS. ..ttt ettt et 0.989 3.3 0.031 0.44 S-Nov.2019 25
Beef and Vel s i saswses ssvesssanse ssnsssvss wsm 0.451 3.8 0.016 0.59 S-Nov.2019 2.6
Uncooked ground beef..............oooeeiininnn. 0.166 59 0.010 0.86 L-Jul.2015 9.4
Uncooked beef roasts®............ccocoevveviininnes 0.070 3.6 0.002 1.62 S-Oct.2019 3.1
Uncooked beef steaks®.................cccevvennins 0.174 2.1 0.003 0.93 S-Oct.2019 1.8
Uncooked other beef and veal®................... 0.041 27 0.001 1.19 S-Oct.2019 1.8
{20 0.313 35 0.010 0.91 S-Jan.2020 3.2
Bacon, breakfast sausage, and related
ProductS®. .. .o 0.129 1.8 0.002 1.14 S-Sep.2019 1.2
Bacon and related products®.................... -1.1 1.48 S-Feb.2019 -1.9
Breakfast sausage and related products® °... 6.4 1.62 L-Dec.2014 7.3
Ham. .o 0.065 8.2 0.005 3.14 S-Jan.2020 4.6
Ham, excluding canned®........................ 7.7 3.40 S-Jan.2020 4.3
POrK ChOPS. .. .v v 0.048 3.2 0.001 2.19 S-Dec.2019 1.8
Other pork including roasts, steaks, and ribs®... 0.071 23 0.001 2.01 S-Jan.2020 1.6
Other meats. .......o.ovviiiiiiiiiiiiiie e 0.225 1.9 0.004 0.72 L-Jan.2020 2/5
Erankfurters® s coses v ssspusesssens ssavnysesy 1.9 1.91 L-Jan.2020 4.2
Lunchmeats® 5...........coooiiiiiiiiiiieieianes 1.9 0.88 L-Jan.2020 29
Llamb: and organ meats®.. .. .. ciusves savsmes vsessss
Lamb and mutton® 5. ...
POUMNY. ccus s spmmunmassosssnssss v savbsmpapsyim s o 0.319 2.2 0.007 0.77 L-Dec.2017 2/5
Chicken®. .. .. o 0.259 1.2 0.003 0.91 L-Dec.2019 1.4
Fresh whole chicken®..............ccoveiiinnn. 15 1.77 L-Jan.2020 22
Fresh and frozen chicken parts®............... 1.1 1.08 L-Jan.2019 1.3
Other uncooked poultry including turkey®........ 0.060 71 0.004 2.42 L-Jul.2012 8.2
Fish and seafood.............ocvviviiiiiiiiiinnn. 0.267 0.1 0.000 0.76 - -
Fresh fish and seafood®.............ocovvvvininnne. 0.136 1.4 0.002 1.11 L-Oct.2019 1.4
Processed fish and seafood®...................... 0.131 -1.2 -0.002 1.15 S-Feb.2018 -1.9
Shelf stable fish and seafood®.................. 0.9 1.59 L-Oct.2019 1.3

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

March 2020, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpgggnce percent effect on All error, unadjusted change since:®
. change ltems median
2020 Mar. 2019- | Mar. 2019- price Date Percent
Mar. 2020 | Mar. 2020" | change?® change

Frozen fish and seafood®........................ -2.1 1.70 S-Feb.2018 -3.5
EQQSimens s s swsumusnsn s as e 4 aemms T S EERaEE 0.099 -1.6 -0.001 1.58 L-Nov.2018 3.6
Dairy'and related productS. ... vessssesssssinsvss srswnsesss 0.772 3.7 0.028 0.43 L-Jan.2015 3.8
L e 0.209 4.9 0.010 0.78 S-Nov.2019 3.9
Fresh whole milk®..........ooooveiiiiiiieeieen 5.1 1.41 S-Nov.2019 4.4
Fresh milk other than whole* °......................... 4.2 1.25 S-Dec.2019 3.8
Cheese and related products.............cccveivviiiinnnn. 0.261 5.0 0.012 0.71 S-Jan.2020 3.5
Ice cream and related products. ............c.cevuiininnn 0.108 2.6 0.003 1.16 L-Apr.2015 2.7
Other dairy and related products®........................ 0.194 1.4 0.003 0.87 L-Jul.2019 1.6
Fruits and vegetables.............cccocvvviiiiiiiiiinnnnn. 1.321 -1.9 -0.024 0.58 S-Feb.2017 -4.7
Fresh fruits and vegetables......................cocone 1.040 -2.4 -0.025 0.61 S-Feb.2017 -6.7
Froshfriuitsu: s vosvnanssmsns sonasmunes s susmenans s umses 0.530 -3.5 -0.019 0.64 L-Dec.2019 2.4
APPIES. ottt 0.074 -8.8 -0.007 1.68 S-Aug.2015 -9.7
Bananas:u: i sussmunssssnsems e s e s 0.077 -1.4 -0.001 1.27 S-Jul.2019 -1.6
Citrus fruits™. ..o 0.128 -9.5 -0.014 1.55 S-Mar.2009 -9.7
Oranges, including tangerines®.................... -10.8 2.14 S-Jun.2008 -11.3
Other fresh fruits®..............cooiiiiiiiiinns 0.251 1.0 0.003 1.12 L-Mar.2019 1.5
Freshyvegetables: ... wusssssois sspspusssas wassessiss 0.510 -1.3 -0.006 0.97 S-Dec.2019 -1.8
Potatoes.......oooeiii i 0.080 4.1 0.003 2.45 L-Jan.2020 5.3
LettuCe. . vt 0.061 -4.2 -0.003 2.84 S-Jun.2018 -7.2
TOMBLOOS s seitiammiass 2aupaaRaTes i s esiesee 0.084 7.8 0.006 2.00 L-Jan.2018 16.5
Other fresh vegetables................ccovvvviniinnn. 0.285 -4.7 -0.013 1.12 S-Feb.2017 -7.3
Processed fruits and vegetables®...................... 0.280 0.2 0.001 0.94 S-Apr.2019 0.2
Canned fruits and vegetables®....................... 0.146 -0.7 -0.001 1.33 S-Mar.2018 2.4
Canned fruits™ ©....x i soveiwosnsnss soassmsnanns v s -1.9 1.81 S-Mar.2018 -5.5
Canned vegetables® ®..............ccoovvvininnnnn. 0.4 1.74 L-Jan.2020 2.0
Frozen fruits and vegetables®........................ 0.084 0.8 0.001 1.57 S-Dec.2019 0.3
Frozen vegetables®.............cooceevviiiiinninnn. 0.9 1.70 S-Dec.2019 0.3

Other processed fruits and vegetables including
dried®. . 0.051 2.6 0.001 1.31 L-Jul.2015 3.2
Dried beans, peas, and lentils* 5................. 1.8 2.39 L-Jan.2020 2.0
Nonalcoholic beverages and beverage materials......... 0.914 1.4 0.013 0.56 L-Nov.2019 1.7
Juices and nonalcoholic drinks®...............ccoeeveinnnn 0.650 1.5 0.010 0.71 L-Dec.2019 1.9
Carbonated dfinks ... v esvomisisnssvomun e 0.273 1.6 0.005 1.43 L-Nov.2019 2.8
Frozen noncarbonated juices and drinks*............. 0.006 -4.1 0.000 1.37 S-Jan.2005 -5.6
Nonfrozen noncarbonated juices and drinks®......... 0.372 1.6 0.006 0.79 L-Dec.2019 2.3
Beverage materials including coffee and tea®........... 0.264 1. 0.003 0.82 L-Dec.2017 1.1
(070 ] 1= PN 0.169 0.3 0.001 1.08 L-Nov.2019 0.4
Roasted coffee®..........cooevviviiiiiiiieieeeana 0.8 1.05 L-Dec.2017 1.3
Instant coffee®.........oeveveviieiiniiiiiiiiieeeens -3.1 2.32 S-Jan.2020 -3.4
Other beverage materials including tea®.............. 0.094 2.4 0.002 1.16 L-Mar.2009 24
Other food athome.........c.cccovviiiiiiiiiiiiiiiiiinn, 1.937 14 0.029 0.33 L-Nov.2015 1.5
Sugar and SWEeTS....vsvwssrsmissme ssovsmuvssssm s soie s 0.265 2.6 0.007 0.80 S-Dec.2019 2.6
Sugar and sugar substitutes...............coeiieennnn. 0.036 5.9 0.002 1.49 L-Oct.2015 6.6
Candy and chewing gum®..............ccoeveveiiinnns 0.176 3.2 0.006 1.07 S-Dec.2019 2.5
Other SWBBLS™ .. i vuvissninen s i sosamsvssasasasssss s smya 0.053 -1.6 -0.001 1.22 S-Jan.2019 -2.1
Fats and OilS.........ooooeveiiiii 0.213 -0.3 0.000 0.77 L-Jun.2019 0.1
Butter and margarine®. .......u. coviwessa s ssanws swsvans 0.064 0.2 0.000 1.23 L-Jan.2020 0.7
BUREI®. . 0.7 1.96 L-Jan.2020 1.8
Marganine?, « : csmassssmsnsnes sossemumssamss semanusses 2.0 1.35 L-Oct.2017 2.3
Salad dressing®..........coooiiiii 0.051 2.7 0.001 1.42 L-Jun.2019 2.9
Other fats and oils including peanut butter®.......... 0.098 -2.2 -0.002 1.19 S-Jan.2020 -2.6
Peanut butter* 5...... ... -1.9 2.62 L-Jul.2019 0.8
Other fO0dS. .. vvvirieie e 1.459 1.5 0.022 0.36 L-Nov.2015 1.7

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

March 2020, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category lmplgrtance percent | effect on All error, unadjusted change since:®
eb. change Items median
2020 Mar. 2019- | Mar. 2019- price Date Percent
Mar. 2020 | Mar. 2020" | change?® change
SOUPS, vcomemammmimammemsniien smimsmuismimsnsdn bt AaT A REE 5 0.087 3.2 0.003 1.43 L-Sep.2017 3.5
Frozen and freeze dried prepared foods........... 0.252 1.6 0.004 0.81 L-Oct.2015 1.9
SNACKS. ..t 0.332 -0.3 0.000 0.81 L-Jun.2019 0.5
Spices, seasonings, condiments, sauces........... 0.290 1.8 0.006 0.77 L-Apr.2016 2.6
Salt and other seasonings and spices* °........ 1.6 1.22 L-Dec.2018 1.6
Olives, pickles, relishes® ®.............cccoeuevnnne 1.58 - -
Sauces and gravies*® °..........ocoinn 2.3 1.28 L-Jun.2018 3.7
Other condiments®.. ... sossvanesss conassses i s -0.1 147 L-Jan.2020 0.4
Baby food®. .. ..ot 0.042 3.6 0.002 2.13 L-Oct.2019 4.3
Other miscellaneous foods®.............c..ocvuvvinns 0.455 2.1 0.008 0.74 S-Jan.2020 1.2
Prepared salads® ®..............ccocoiiiiiiiininnn. 5.4 1.29 S-Jan.2020 4.8
Food:away from NOMe. ... sscswss s swssmmmsesssasssns i s ssamaas 6.187 3.0 0.179 0.18 - -
Full service meals and snacks®..............ccocoeiinnn. 3.124 3.2 0.096 0.39 S-Jul.2019 3.2
Limited service meals and snacks*.......................... 2.666 2.8 0.073 0.25 L-Jan.2020 29
Food at employee sites and schools®....................... 0.145 1.9 0.003 0.45 L-Apr.2019 2.3
Food at elementary and secondary schools”™ °......... 2.2 0.39 - -
Food from vending machines and mobile vendors®....... 0.080 3.6 0.003 1.05 S-Aug.2018 3.1
Other food away from home®..............ccooiiiiiiiin, 0.172 1.8 0.004 0.47 S-May 2019 1.3
EBBTEY ccvcrin sonmmiomimmrmmmisarmmisrsin s st biniiedis s gl ik 6 45,85, AR R 078 56 6.517 -5.7 -0.382 0.28 S-Aug.2016 -9.2
Energy cOMMOMIMES, ... s s sassswnons s wesmwassises v 3.422 -10.4 -0.366 0.33 S-Aug.2016 -17.3
Fuel oil and other fuels............cccocevvviiiiiiiininniinn 0.161 -14.2 -0.025 0.83 S-May 2016 -16.1
Fuel Oil....oovo 0.098 -20.1 -0.021 1.02 S-May 2016 -23.6
Propane, kerosene, and firewood®........................ 0.062 -4.6 -0.003 1.25 S-Nov.2019 -5.0
Motor fuel. ... ..o 3.261 -10.2 -0.341 0.34 S-Aug.2016 -17.8
Gasoline (8l WYPeS)..... e cosissnsn seswnsnenss vosissses soaaes 3.186 -10.2 -0.335 0.34 S-Aug.2016 -17.8
Gasoline, unleaded regular®. ........................... -11.0 1.01 S-Aug.2016 -18.4
Gasoline, unleaded midgrade® 5....................... -6.9 1.02 S-Feb.2019 -7.5
Gasoline, unleaded premium®.......................... -5.6 0.99 S-Feb.2019 -6.4
Other motortuels®. .. sy suss swsssvssssn smsmmssss smssuss 0.075 -8.1 -0.006 0.49 S-Oct.2019 -8.4
ENergy SEIVICES. ... .ouiuiiiiiiiiiti i 3.095 -0.5 -0.017 0.46 S-Dec.2019 -1.2
Bl Ot HCItY s ssims 3 spwnommamnnssnenms s s s doowsssavass ey s 2.417 0.2 0.004 0.50 S-Dec.2019 -0.4
Utility (piped) gas Service..........c.oveviiiiiiiiieiiininnnns 0.678 -2.9 -0.021 0.70 S-Jan.2020 -3.2
All items less food and energy...........cocoevviiiiiiiiiieann... 79.695 21 1.659 0.09 S-Jun.2019 21
Commodities less food and energy commodities............ 20.240 -0.2 -0.024 0.21 S-Jan.2020 -0.3
Household furnishings and supplies™...................... 3.737 -0.4 -0.011 0.44 S-Aug.2018 -0.5
Window and floor coverings and other linens®.......... 0.293 0.7 0.004 1.76 S-Jan.2020 -1.4
Floor coverings®..........covuiriiiiiiiiiiiiiiieeen 0.064 -1.2 -0.001 2.53 S-Nov.2019 -1.2
Window coverings®...........coevvieiiiiiiiiiieiiee 0.061 71 0.004 3.82 L-EVER -
Other iNens™.........o.vviiiiiii e 0.169 -0.3 0.000 2.71 S-Jan.2020 -3.0
Furniture/and bedding. ..«: :s«sssssses sess sspesonmen smsuns 0.940 -0.5 -0.005 0.94 S-Aug.2018 -0.7
Bedroom furniture...........coooiiiiiiiiiiii 0.333 -0.8 -0.003 1.47 S-Sep.2018 -1.3
Living room, kitchen, and dining room furniture®. . ... 0.454 1.0 0.004 1.78 S-Jan.2020 0.7
Other furniture®. .........ooovviiiiiii e 0.144 -5.2 -0.006 247 S-Dec.2016 -7.2
Infants? Tuenittre Ph siees smemesis 5 s sonssses 8.93 - -
Appliances®. ... ..ot 0.211 -0.3 -0.001 1.76 L-Dec.2019 0.2
Major appliances®. ... c.q. weavaiss sswsasssis seswvssve 0.071 -1.9 -0.002 2.33 L-Sep.2019 -0.1
Laundry equipment®...........o..ooiiiiiiiiieiennn. -1.4 2.81 L-Apr.2019 3.0
Other appliances®...........ccooviiiiiiiiiiiiiienn. 0.138 0.9 0.001 2.29 L-Jan.2020 1.4
Other household equipment and furnishings®........... 0.535 -2.9 -0.014 1.43 L-Jan.2020 -1.6
Clocks, lamps, and decorator items.................... 0.310 -4.8 -0.014 2.31 L-dan.2020 -2.4
Indoor plants and flowers™™................oooiinann. 0.090 -0.2 0.000 1.94 L-Dec.2019 0.2
Dishes and flatware®............ccooviviiiiiiiininiinnnn. 0.055 9.5 0.005 4.67 L-EVER -
Nonelectric cookware and tableware®................. 0.080 -6.5 -0.005 3.13 S-Oct.2019 71

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

March 2020, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category |mp[c:mance percent effect on All error, unadjusted change since:*
eb. change Items median
2020 Mar. 2019- | Mar. 2019- price Date Percent
Mar. 2020 | Mar. 2020" | change® change
Tools, hardware, outdoor equipment and supplies®. . .. 0.874 0.4 0.006 0.81 L-Jan.2020 0.4
Tools, hardware and supplies®......................... 0.241 -0.4 0.000 1.49 L-Nov.2019 0.7
Outdoor equipment and supplies®...................... 0.447 0.8 0.004 1.18 L-Jan.2020 1.6
Housekeeping supplies.........cccovvviiiiiiiiiiininn, 0.882 -0.1 -0.001 0.51 S-May 2018 -0.3
Household cleaning products®.................c...ce.e. 0.347 0.2 0.001 0.71 L-Jan.2020 0.8
Household paper products®..............ocoevvuiiinnns 0.218 12 0.003 1.26 S-Oct.2018 0.6
Miscellaneous household products®................... 0.318 -1.6 -0.004 1.24 - -
ADDATE) s smsmnnss srmansE e SRS RS O 2.916 -1.6 -0.050 0.86 S-Nov.2019 -1.6
Men'’s and boys’ apparel...............ooooiiiii 0.740 -0.8 -0.007 1.76 L-Jan.2020 -0.5
Men's apparel .. s saesss a5 spomssssesese i sradsami 0.601 0.1 0.002 1.51 L-Jan.2020 211
Men'’s suits, sport coats, and outerwear............ 0.113 -4.1 -0.004 3.69 S-Sep.2018 -4.7
Men’s underwear, nightwear, swimwear, and
ACCESSOMBS. ..ttt 0.166 3.9 0.007 3.27 - -
Men’s shirts and sweaters®..................c..eenee. 0.169 -3.9 -0.006 2.43 L-Jan.2020 -2.0
Men’s pants and shorts...............ooooiiiiinan 0.146 4.2 0.005 2.31 L-Jan.2020 6.6
Boys' @pparel... v sswssrvenss ssgmvsves so sswpsenes sesavess 0.139 -5.2 -0.009 5.37 L-Dec.2019 -4.0
Women's and girls’ apparel............ccoovvvviniinininnn. 1.203 -2.6 -0.031 1.54 S-Jan.2020 -3.1
Women's apparel..cossss. s vevsssveassssvs sssssesswsassis 1.000 -85 -0.038 1.74 S-Jan.2020 -4.0
Women's OULEIWEeAr. ........covviuiiiiiiniinniiann. 0.067 -8.0 -0.006 4.11 L-Dec.2019 -6.7
WOMeN'S dreSses. . .uvassv s susss s i savmmmsnusasssss 0.110 -10.0 -0.013 3.14 S-Sep.2019 -12.8
Women'’s suits and separates®....................... 0.513 -4.3 -0.024 2.49 S-Jan.2020 -5.5
Women’s underwear, nightwear, swimwear, and
ACCESSOMBS™ ... . ittt 0.300 1.9 0.006 2.54 S-Dec.2019 -1.4
(BirlS” APPATBL. s susv ssmaempanauns 5 s svvmessommeis 5 sis 0.203 3.3 0.007 3.27 L-Jul.2019 4.0
FOOtWEAT. ... 0.678 -0.2 -0.002 1.44 S-Jul.2019 -0.5
Men'S TOOIWEAT, ... i s sumummmmsve swsssmwimss se sgsasais 0.235 -1.3 -0.003 1.93 S-Jan.2020 -1.7
Boys’ and girls’ footwear...............ccooviiiiiienn.. 0.143 -0.4 -0.001 3.23 S-Dec.2018 -1.9
Women's footwear.............occoiiiiiiiiiiii 0.300 0.8 0.002 1.86 S-Oct.2019 0.7
Infants’ and toddlers’ apparel.................coooooinennn. 0.133 -8.0 -0.011 2.75 S-Mar.1954 -10.0
Jewelry and watches®. ... 0.162 2.0 0.001 3.57 S-Jan.2020 1.2
Watches® 0.039 2.9 0.000 5.88 S-Nov.2019 1.8
JEWEINYE. .. 0.123 1.1 0.000 4.18 L-Oct.2019 25
Transportation commodities less motor fuel™............. 6.903 -0.1 -0.001 0.25 L-Dec.2019 -0.1
NBW. VBRIBIES o cmmsssssssmsmsmmumnn sss wosn sommmmisiivosistacs-simasass 3.750 -0.4 -0.016 0.43 S-Jun.2018 -0.5
New cars and trucks® ®...............c.cooiiiiiiiinnn. -0.4 0.39 S-Jun.2018 -0.5
New carsd. ... ... 0.0 0.52 S-Nov.2019 0.0
New trucks' 5. ... -0.6 0.46 S-Dec.2018 -0.7
Used cars and trucks............oooiiiiiiiiiiiiiiiinns 2.522 0.1 0.009 0.06 L-Oct.2019 1.4
Motor vehicle parts and equipment....................... 0.396 1.6 0.006 0.68 S-Jul.2019 1.4
LT RN 0.251 0.4 0.001 0.83 S-Oct.2018 0.0
Vehicle accessories other than tires*.................. 0.146 35 0.005 1.13 S-Dec.2019 2.6
Vehicle parts and equipment other than tires®..... 41 1.17 L-Jan.2020 4.1
Motor oil, coolant, and fluids5........................ -1.2 1.97 S-Nov.2019 -2.3
Medical care commodities...........c.oovvviiiiiiiiiiiiinnn. 1.620 1.3 0.023 0.79 S-Nov.2019 0.6
Medicinal drugs™........ooviiiiiiii 1.547 1.3 0.022 0.82 S-Nov.2019 0.6
PrascripHon drigS e s samummnass snesvesie s i avsss 1171 1.5 0.020 0.95 S-Nov.2019 0.5
Nonprescription drugs™®...........oovviiiiiiiiiinnn. 0.376 0.6 0.002 1.00 L-Nov.2019 0.8
Medical equipment and supplies™........................ 0.072 1.3 0.001 1.73 L-Dec.2019 1.3
Recreation commodities'..............oooiiiiiiiiiis 2.038 -1.1 -0.021 0.62 S-Jan.2020 -1.1
Video and audio products™®........... s sensvassnsssssns 0.273 -7.9 -0.017 0.81 L-Dec.2017 -7.2
TeleViSIONS. . v vvvvvviiiriirii i 0.096 -16.8 -0.016 1.38 L-Feb.2019 -16.8
Other video equipment®...............covveviiiiininnnn. 0.042 =22 0.000 2.24 S-Jun.2019 22
AUIO QUIDIIONT. . o0 o5t ch v sinen o6 s siis ia s ssmeios simsians 0.079 0.1 0.001 2.28 L-Nov.2019 0.9
Recorded music and music subscriptions4 ............ 0.045 -4.2 -0.002 2.26 L-Jan.2020 -39

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

March 2020, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Relative

Twelve Month

) Unadjusted | Unadjusted Standard | Largest (L) or Smallest (S)
Expenditure category |mp’(:)rtance percent effect on All error, unadjusted change since:*
eb. change ltems median
2020 Mar. 2019- | Mar. 2019- price Date Percent
Mar. 2020 | Mar. 2020" | change? change
Pets and pet products...............cooiiiiiii 0.651 1.6 0.009 0.73 S-Oct.2018 0.9
PEHOOAN 2. ... .omipsnesisiss mossmssiman s smasmanss &t 1.8 0.63 S-Feb.2019 1.7
Purchase of pets, pet supplies, accessories* 5...... 1.3 1.18 S-Jul.2018 0.6
Sporting goodS. . ...t 0.594 -0.3 -0.003 1.48 S-Jul.2019 -1.1
Sports vehicles including bicycles...................... 0.357 -0.5 -0.003 2.36 S-Jul.2019 -0.7
Sports equipmMent..........ooviiiiiiiiii 0.227 -0.1 0.000 1.42 S-Jan.2020 -2.0
Photographic equipment and supplies................... 0.027 9.8 0.003 1.95 L-Dec.1980 11.3
Film and photographic supplies* 5.....................
Photographic equipment® 5...... ..., 9.1 1.71 S-Jan.2020 1.9
Recreational reading materials............................ 0.118 5.8 0.007 1.66 S-Jan.2020 2.8
Newspapers and magazines®........................... 0.066 8.5 0.006 2.30 L-Jan.2019 10.5
Recreational books®...........vvvvivveciiivenninninenns 0.050 1.4 0.001 2.36 S-Jan.2020 -1.9
Other recreational goods™...........c.coeuvviiineinennnn. 0.375 -6.1 -0.020 1.29 S-Jul.2019 -6.5
TROYS i s sissrnisninsni i BResWTRWEETARER 4 46 SHPIEHFRRAHE A3 44 8 0.290 -7.3 -0.018 1.49 L-dan.2020 -7.3
Toys, games, hobbies and playground
CQUIPMENE™ 5. casunsinsn o5 ensmnmamvnsnan s posmas -8.0 2.03 S-Dec.2018 -8.4
Sewing machines, fabric and supplies®............... 0.022 -11.2 -0.003 2.89 S-EVER -
Music instruments and accessories®................... 0.047 5.1 0.002 2.82 L-EVER -
Education and communication commodities™............. 0.516 -4.7 -0.025 1.05 L-Nov.2019 -4.2
Educational books and supplies..............coooeeiin 0.107 2.7 -0.003 2.02 L-Dec.2019 -2.0
College textbooks™ ®...........coiiiiiiiiiiieieinn 2.9 1.97 L-Dec.2019 -1.7
Information technology commodities™................... 0.409 -5.5 -0.022 1.23 L-Nov.2019 -5.1
Computers, peripherals, and smart home
ASSISTANIS  sive i ssmmsnmunmes wo asssmammnen s ssmamasses 0.298 -3.0 -0.009 1.59 L-Nov.2019 2.4
Computer software and accessories®.................. 0.019 -10.9 -0.003 2.89 S-Dec.2019 -11.2
Telephone hardware, calculators, and other
consumer information items*......................... 0.091 -13.5 -0.010 1.92 L-Dec.2018 -11.2
Alcoholic; BeVerages. .. gsssmesss svsswavesies i so ssssssases 1.026 1.4 0.015 0.38 L-Aug.2019 2.0
Alcoholic beverages athome.............................. 0.575 1.4 0.008 0.53 L-Sep.2019 1.5
Beer, ale, and other malt beverages at home........ 0.221 3.4 0.008 0.72 L-Nov.2009 3.6
Distilled spirits at home.....................cooi 0.093 -1.0 -0.001 1.03 L-Jan.2020 -0.2
Whiiskey, gt ROME . cussswans s smpseniss spevmmunes s -1.1 117 S-Nov.2018 -1
Distilled spirits, excluding whiskey, at home®...... -0.3 1.46 L-Jan.2020 -0.1
Wine: ati NOmMGsses s & s comsmsusaes 5 & spvvpasesses: oy 0.261 0.2 0.001 0.98 L-Nov.2019 0.4
Alcoholic beverages away from home.................... 0.451 1.6 0.006 0.43 S-Jan.2020 1.3
Beer, ale, and other malt beverages away from
1 e 11 T T p—— 0.0 0.82 S-Dec.2019 0.0
Wine away from home* 5..............ccoooiiiinnn. 1.8 1.00 L-Jul.2019 2.4
Distilled spirits away from home®* .................... 3.5 0.60 S-Jan.2020 2.1
Other goodS™ ... ..uieeiie e 1.484 3.1 0.046 0.45 - -
Tobacco and smoking products..............o.vveeenennns 0.586 5.4 0.034 0.32 S-Jan.2020 5.4
Cigarettes®. ... ....o.oviiii 0.509 5.8 0.033 0.33 S-Dec.2019 5.8
Tobacco products other than cigarettes®.............. 0.059 1.3 0.001 1.18 L-Dec.2019 2.8
Personal care products...........ccovvviiiiiiiiiiiiiinnnnn 0.693 0.5 0.004 0.58 L-Aug.2016 0.9
Hair, dental, shaving, and miscellaneous personal
care products?..........ooooiiiiii 0.372 1.4 0.005 0.77 L-Nov.2019 1.4
Cosmetics, perfume, bath, nail preparations and
implements..........oooooiiii 0.313 -0.7 -0.002 1.01 L-Aug.2019 =07
Miscellaneous personal goods®............ceuvvviiuinnns 0.205 4.2 0.009 2.55 S-Sep.2019 0.0
Stationery, stationery supplies, gift wrap®............. 5.0 2.41 S-Sep.2019 3.9
Infants! equipmMent™ L. .. vasaues o ssssmess sesmsmms soass 11.6 2.24 L-EVER -
Services less energy ServiCes.........ovvveiiiiiiiiiiiiiiii. 59.455 2.8 1.682 0.11 S-Jul.2019 2.8
Shelet commumsenuman oo smmmmses dEomss s R EHR 5 PPgesPREReEE 33.194 3.0 0.996 0.15 S-Jun.2015 3.0
Rent of shelter'™...... ..o 32.825 3.0 0.998 0.15 S-Jun.2015 3.0

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

March 2020, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category |mp'c__)rtance percent effect on All error, unadjusted change since:*
eb. change Items median
2020 Mar. 2019- | Mar. 2019- price Date Percent
Mar. 2020 | Mar. 2020" | change?® change
Rent of primary residence.............ccovvviiiinninnns 7.782 3.7 0.288 0.14 S-Dec.2019 3.7
Lodging away from home®..............oovviiinnnnn. 1.011 -6.4 -0.060 2.54 S-Sep.2009 -6.9
Housing at school, excluding board™............... 0.117 2.3 0.003 0.25 - -
Other lodging away from home including hotels
and MOLEIS. .ouwavsvanss vusmenses vs swvwmusss s soves e 0.894 -7.5 -0.062 2.87 S-Sep.2009 -7.6
Owners’ equivalent rent of residences™.............. 24.032 3.2 0.770 0.15 S-Jan.2019 3.2
Owners’ equivalent rent of primary residence'®. .. 22.826 3.2 0.729 0.15 S-Jan.2019 3.2
Tenants’ and household insurance®................... 0.369 -0.5 -0.002 0.42 S-Nov.2007 -1.1
Water and sewer and trash collection services*........ 1.086 3.2 0.035 0.33 = ==
Water and sewerage maintenance..................... 0.795 3.1 0.025 0.40 - -
Garbage and trash collection™......................... 0.291 35 0.010 0.66 S-Jan.2020 3.2
Household operations* 0.877 4.5 0.040 0.71 L-Nov.2019 5.4
Domestic Services®. ... ......ccooviiiiiiiieeenn 0.290 1.0 0.0083 0.87 S-Jun.2019 0.8
Gardening and lawncare services*.....................
Moving, storage, freight expense®...................... 0.088 23 0.002 2.20 S-Jan.2020 1.2
Repair of household items®................coceeveninnn. 0.116 5.7 0.006 0.90 L-Dec.2019 6.2
Medical care Services...........coovviiiiiiiiiiiiiiniinins 7.228 55 0.387 0.53 L-Jan.2008 5.7
Professional Services. ..........ocvvviiiiiiiiiiiinnnn. 3.630 1.6 0.054 0.83 L-Dec.2019 1.6
Physiclans” SOIVICES. «.u: s: s wenmass sa s vowons 1.804 1.4 0.025 1.55 L-Dec.2019 1.4
Dental services. .........oovviiiiiiiiiiiiiii 0.988 2.8 0.024 0.76 L-Dec.2019 3.0
Eyeglasses and eye care®....................ccoee. 0.366 0.6 0.002 0.64 L-Jan.2020 0.8
Services by other medical professionals®.......... 0.472 0.8 0.003 0.47 S-Dec.2019 0.8
Hospital and related services................coeoenne. 2.400 4.2 0.105 0.52 L-Jul.2018 4.3
Hospitallsenices™®: s umsmsmsan i i ovssmmssmsnassses 2.208 4.4 0.098 0.58 L-Jul.2018 4.6
Inpatient hospital services'® 5..................... 4.0 0.84 - -
Outpatient hospital services® ®.................... 3.6 1.14 L-Dec.2018 4.0
Nursing homes and adult day services™........... 0.123 25 0.004 0.51 - -
Care of invalids and elderly at home”............... 0.069 3.1 0.002 0.93 L-Jul.2019 3.4
Health inSUrance’............oooveiviiiiiiiiiiiiiennn. 1.199 20.6 0.228 0.61 S-Jan.2020 20.5
Transportation ServiCes. .. i v s ssress i sssvssnanse v o s 5.418 -0.7 -0.040 0.33 S-Sep.1943 -0.8
Leased cars and trucks™............coociiiiiiiiennn. 0.642 -3.6 -0.023 0.98 - -
Carand; fruck rental*ussssssmsss ssmmmssmsssans s s 0.120 3.6 0.003 2.41 S-Dec.2019 3.6
Motor vehicle maintenance and repair................. 1.079 3.4 0.037 0.59 S-Jan.2020 3.2
Motor vehicle body work..................oool 0.057 3.8 0.002 0.88 = -
Motor vehicle maintenance and servicing.......... 0.625 3.5 0.022 0.80 - =
Motor vehicle repairt............cocoviiiiiiiiiiiiinnnn. 0.338 3.2 0.011 0.93 S-Jan.2020 2.6
Motor vehicle iNSUranCe..........ccviveviinnneneiiiienns 1.700 1.1 0.019 0.59 L-Apr.2019 1.4
Motor vehicle fees®...........ooovviiiiiiiiiieaee 0.572 2.7 0.015 0.46 L-Jan.2020 2.7
State motor vehicle registration and license
FBES 0.297 2.8 0.008 0.32 L-Jun.2016 2.8
Parking and other (=] 1 i A 0.260 2.6 0.006 0.83 L-dan.2020 2.6
Parking fees and tolls® °.................ooeenee. 2.5 0.74 L-Dec.2019 2.5
Automobile service clubs® ®...............c.oeens 0.97 - -
Public transportation...............cooooiiiii 1.305 7.2 -0.091 0.71 S-Sep.2009 -8.2
AITlING: fareS: s s svevsmmuvsrennnsn s v vevasesaenvnes s 0.820 -10.6 -0.083 1.04 S-Sep.2009 -11.6
Other intercity transportation......................... 0.177 -6.1 -0.011 1.70 S-Nov.2009 6.7
Intercity bus: far8® B, .cupussmanmmss swsmsosn so spavie -5.2 6.41 S-EVER -
Intercity train fare® 5...............ocooiiiiieinnn,
Ship fare™ s aes ssmssmnn o sormssmeess e 7.7 1.85 S-Nov.2009 -8.1
Intracity transportation......................o 0.304 1.1 0.003 0.64 S-Jan.2020 1.1
Intracity mass transit’® ... 1.8 1.1 S-Jan.2020 1.8
Recreation Services™..........vvveviiiiiiiiiiiiiiiaiains 3.769 2.4 0.093 0.56 L-Jan.2020 2.6
Video and audio services™...........ooviiiiiiiiinnnn.. 1.243 2.6 0.037 0.66 L-Jan.2020 2.9
Cable and satellite television service™............. 1.162 34 0.046 0.66 L-Jan.2020 35

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

March 2020, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mPg“ance percent | effecton All | error, unadjusted change since:®
eb. change ltems median
2020 Mar. 2019- | Mar. 2019- price Date Percent
Mar. 2020 | Mar. 2020' change? change
Video discs and other media, including rental of
VOO, . oo cmimnsi ssmimiminsrss s il 0.081 -9.6 -0.009 2.85 S-EVER -
Video discs and other media® ®................... -16.0 5.58 L-Jan.2020 -12.6
Rental of video discs and other media® 5....... 2.7 1.16 S-May 2019 2.0
Pet services including veterinary®...................... 0.548 3.1 0.014 0.63 - -
Pet SerVICES™ ®.. .. i 3.1 1.49 L-Aug.2019 3.3
Veterinarian services® ®............c.oocoeiviiiinnnn. 3.3 0.53 S-Jan.2019 25
Photographers and photo processing®................ 0.045 0.5 0.000 1.40 L-Mar.2019 1.1
Photographer fees® 5............coocoiiiiiiiiin. 29 2.30 L-Aug.2016 3.0
Photo processing® ®............ccoevvviiiiniiiiinnnns -3.1 1.42 S-Dec.2018 -3.2
Other recreation services*............cocoeeviieiininnn. 1.932 2.2 0.042 1.03 L-Nov.2019 2.2
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
S 0.698 2.8 0.019 0.72 L-Jan.2020 3.0
AAMISSIONS. s ssssanuess svwssssi spwssmmmn sovoevss 0.700 2.4 0.017 2.01 S-Jan.2020 1.6
Admission to movies, theaters, and
concerts™® ... 3.1 1.29 - o
Admission to sporting events* ®.................. 2.7 4.22 S-Jan.2020 2.3
Fees for lessons or instructions®.................... 0.212 0.5 0.001 1.95 S-Oct.2019 0.3
Education and communication services™................ 6.230 2.1 0.126 0.22 - -
Tuition, other school fees, and childcare.............. 2.912 2.3 0.067 0.33 S-Dec.2019 2.3
College tuition and fees..............cooeieinnins 1.569 1.7 0.027 0.46 S-Dec.2019 1.7
Elementary and high school tuition and fees...... 0.424 27 0.009 0.49 L-Jan.2020 27
Day care and preschool™...............cc.oooinnn. 0.764 3.5 0.027 0.46 - -
Technical and business school tuition and fees®. . 0.036 241 0.001 0.38 L-Dec.2018 21
Postage and delivery services®..............c.......... 0.112 4.1 0.004 0.23 S-Jan.2019 31
Postage.......coooeiiiiiiiii 0.102 4.3 0.004 0.25 - -
Delivery:semvices® . seusumweusss v o sossarssmssnsms 0.010 1.3 0.000 0.84 S-Dec.2016 -2.0
Telephone services®...........cooviiiiiiiiiiiiienn. 2.293 1.8 0.039 0.29 - s
Wireless telephone services*..............ccoeveee. 1.891 -0.1 -0.002 0.31 L-Jan.2020 -0.1
Land-line telephone services™....................... 0.402 79 0.041 0.72 S-Dec.2019 6.9
Internet services and electronic information
PrOVIAEIS™ . .. e 0.901 2.1 0.016 0.93 L-Jan.2020 2.2
Other personal SerViCes™%........veuvusmmeesvassns us omoven 1.654 2.8 0.045 0.36 L-Mar.2019 3.0
Personal care ServiCes...........coovuvviiinininiinnnnn. 0.669 3.3 0.021 0.48 - -
Haircuts and other personal care services®........ 0.669 3.3 0.021 0.48 - -
Miscellaneous personal services....................... 0.986 2.4 0.024 0.47 L-Mar.2019 29
Legal Services®........couviiriiieiiieiieiieieann 0.251 0.6 0.001 0.93 - -
Funeral expenses®.........ccccoeuviniiiiinneennenee. 0.140 1.6 0.002 0.63 S-Nov.2019 1.6
Laundry and dry cleaning services®................. 0.219 3.3 0.008 0.69 S-Sep.2018 3.0
Apparel services other than laundry and dry
cleaning®........oooviiiiii 0.030 5.4 0.002 1.68 L-Mar.2019 5.6
Financial services®.............coovviviiiiiiinannnes 0.233 4.0 0.009 1.05 L-Feb.2019 9.1
Checking account and other bank services® °... 2.2 0.22 L-Feb.2019 5.4
Tax refurn preparation and other accounting
TS " it 7.4 1.83 L-Feb.2019 13.8
Special aggregate indexes
All items 1888 f00d. ..o 86.212 1.5 1.276 0.09 S-Feb.2019 1.5
All items less shelter...........oovviiiiiiiiiiiiii 66.806 0.8 0.543 0.11 S-Sep.2019 0.8
All items less food and shelter................ooooiiiiiiinn 53.018 0.5 0.280 0.13 S-Jun.2019 0.5
All items less food, shelter, and energy.......................... 46.501 1.4 0.663 0.14 S-Jul.2019 1.3
All items less food, shelter, energy, and used cars and
AVUCKS: 0 550 o0 55 5050 0T AR S RS S48 SO SR ele R oG8 43.979 15 0.654 0.14 S-Sep.2019 1.5
All items less medical Care........ovvvvvviviiinineiiieriiiiiineis 91.152 1.2 1.130 0.08 S-Sep.2016 1.2

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

March 2020, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category lmplgrtance percent | effect on All error, unadjusted change since:°
eb. change ltems median
2020 Mar. 2019- | Mar. 2019- price Date Percent
Mar. 2020 | Mar. 2020" | change® change
All items 1888 BNeIgY. . cuuisswvis vovessmssanasmen sewonammeenaserses 93.483 2.1 1.922 0.08 S-Jul.2019 2.1
(07T 212 To T 11 (1= 37.450 -0.3 -0.126 0.13 S-Jan.2019 -0.3
Commodities less food, energy, and used cars and
BPUCKS. .. 17.718 -0.2 -0.032 0.24 S-May 2019 -0.3
Commoditiesiless f00d. .. ;isuiswivsesasssmy s vasaspans vovsesse s 23.662 -1.6 -0.389 0.19 S-Sep.2016 -1.6
Commodities less food and beverages........................ 22.636 -1.8 -0.404 0.20 S-Sep.2016 -1.8
SAIVICOS: wioswsses s HaasuipslsEiss papsussgsvas s s sl saves s ses 62.550 2.7 1.666 0.10 S-Aug.2019 2.7
Services less rent of shelter'™...............coovvivininnn. 20.724 22 0.668 0.17 S-Dec.2019 22
Services less medical care services................coeeiinnn 55.322 2.3 1.279 0.11 S-Sep.2015 2.3
DUIABIOS v romenmmmisimmiws monscamisonnmnisois im sic moinsines w8550 V0 B 10.683 -0.6 -0.054 0.27 - -
NONAUTABIBS .. o s sxmmsmmnmnss swmsomsswmos s swsmsnwaiss swsams 26.767 -0.3 -0.072 0.16 S-Sep.2019 -0.4
Nondurables less 100d.: .. ::ssusssuss o ss ssssemsvamzonns cosesons 12.979 -25 -0.335 0.27 S-Feb.2019 -2.7
Nondurables less food and beverages........................ 11.953 -2.8 -0.350 0.29 S-Feb.2019 -3.0
Nondurables less food, beverages, and apparel............. 9.037 -3.3 -0.300 0.25 S-Sep.2019 -3.3
Nondurables less food and apparel.........................0 10.063 -2.8 -0.286 0.23 S-Sep.2019 -2.9
HOUBING o vcominsinmsmrs v swns s w0 s i o s 48 s oA o mtios o S oos 42.149 2.4 1.017 0.13 S-Jul.2016 24
Education and communication®...............cooeiiiiiiiiiian. 6.746 1.5 0.101 0.22 - -
EAUCAHONY, 5.0 .o o 0 s s 300w 0 50 SR8 B S8 8 3.019 21 0.064 0.34 S-Dec.2019 21
COMMUNICALION®. ...\ vt 3.726 1.1 0.038 0.32 L-May 2009 1.3
Information and information processing®................... 3.614 1.0 0.033 0.33 L-May 2009 1.2
Information technology, hardware and services'®......... 1.321 -0.5 -0.005 0.77 L-Apr.2019 -0.4
ROCraation™.: o eimussmss wsaversannss Sosiispuesss WG Eyana s 5.807 1.3 0.073 0.47 S-Sep.2019 1.0
Video and audio®..........oiviiiii 1.517 1.3 0.020 0.58 L-Dec.2019 1.6
Pets, pet products and services®..............coeeevuinennnnn. 1.199 22 0.023 0.51 S-Nov.2018 2.2
Photography®..........uvvumiiiiiie i 0.073 4.3 0.003 1.34 L-EVER -
Food and beverages.........vovevsaseesmmsnasosesussnssussssyans 14.814 1.9 0.278 0.14 L-Nov.2019 1.9
Domestically produced farm food...................cooiiin, 6.343 1.1 0.071 0.21 L-Oct.2019 1.1
OIhET SBIVICES: « s wwmssswnnass o susss SEEERIS S SpEEEESSEoYS 5 11.653 2.3 0.265 0.23 L-Jan.2020 2.4
Apparel 1ess fOOtWear.......ovvviiiiiiiiiiii i 2.238 -1.9 -0.048 1.05 S-Jan.2020 -1.9
Fuels and utilifies: . .oxssussess ey sonpussovsessgsmsvesmmepyamssas o 4.341 -0.2 -0.007 0.34 S-Dec.2019 -0.2
Household energy............coooiiiiiiiiiiiiiii 3.255 1.2 -0.042 0.43 S-Aug.2019 -1.2
Medical Gare. i cuus srsssssmamasss susmonvammes e s 8.848 4.7 0.410 0.43 L-Sep.2016 4.9
Transportation........oceseieecsioos sonossasiiesesssasnesassss snsssns 15.582 -2.4 -0.381 0.16 S-Aug.2016 -4.0
Private transportation... ..o s cuvivssusvmvamave savamsvisins someson 14.277 -2.0 -0.290 0.17 S-Aug.2016 -4.2
New and used motor vehicles®...............ccoeeviviinnnns 7.268 -0.4 -0.026 0.26 L-Oct.2019 0.3
Utilities and public transportation. ... 8.941 0.1 0.011 0.23 S-Jun.2019 0.1
Household furnishings and operations..................ooveuin. 4.613 0.6 0.028 0.37 S-Jun.2018 0.3
Other goods and SErVICeS. .........ouiveerieeriiiireaiieanenns 3.139 2.9 0.092 0.30 L-Aug.2010 2.9
ParSONal CAIO: oo s 55w avsamss i L us s o8 0 oaamEeiiss 2.552 2.3 0.058 0.37 L-May 2018 2.3

' The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that year the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1/ 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 2.6
percent, and its standard error was 0.25 percent, the margin of error on this item’s 12-month percent change would be 2.6 percent, plus or minus

0.5 percent.

3 |f the current 12-month percent change is greater than the previous published 12-month percent change, then this column identifies the closest prior
month with a 12-month percent change as (L)arge as or (L)arger than the current 12-month change. If the current 12-month percent change is
smaller than the previous published 12-month percent change, the most recent month with a change as (S)mall or (S)maller than the current month
change is identified. If the current and previous published 12-month percent changes are equal, a dash will appear. Standard numerical comparison
is used. For example, 2.0% is greater than 0.6%, -4.4% is less than -2.0%, and -2.0% is less than 0.0%. Note that a (L)arger change can be a
smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price index. Likewise, (S)maller
changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price index. In this context, a

-0.2% change is considered to be smaller than a 0.0% change.

4 Indexes on a December 1997=100 base.



5 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.

% Indexes on a December 2007=100 base.
7 Indexes on a December 2005=100 base.
8 Indexes on a December 1986=100 base.
9 Indexes on a December 1993=100 base.
% Indexes on a December 2009=100 base.
" Indexes on a December 1990=100 base.
2 Indexes on a December 1983=100 base.
'3 Indexes on a December 2001=100 base.
™ Indexes on a December 1982=100 base.
'S Indexes on a December 1996=100 base.
16 Indexes on a December 1988=100 base.



