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CONSUMER PRICE INDEX — NOVEMBER 2012

The Consumer Price Index for All Urban Consumers (CPI-U) declined 0.3 percent in November on a
seasonally adjusted basis, the U.S. Bureau of Labor Statistics reported today. Over the last 12 months,
the all items index increased 1.8 percent before seasonal adjustment.

The gasoline index fell 7.4 percent in November; this decrease more than offset increases in other
indexes, resulting in the decline in the seasonally adjusted all items index. The energy index fell 4.1
percent in November despite increases in the indexes for natural gas and electricity. The food index rose
0.2 percent with the food at home index increasing 0.3 percent, the same increases as in October.

The index for all items less food and energy increased 0.1 percent in November after a 0.2 percent
increase in October. The indexes for shelter, household furnishings and operations, airline fares,
recreation, new vehicles, and medical care all increased in November, while the indexes for apparel and
used cars and trucks declined.

The all items index increased 1.8 percent over the last 12 months, a decline from the 2.2 percent figure
in October. The index for all items less food and energy rose 1.9 percent over the last 12 months,
slightly lower than the October figure of 2.0 percent. The food index has risen 1.8 percent over the last
12 months, and the energy index has risen 0.3 percent.

Chart 1. One-month percent change in CPI for All Urban Consumers (CPI-U), seasonally adjusted, Nov. 2011 - Nov. 2012
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Chart 2. 12-month percent change in CPI for All Urban Consumers (CPI-U), not seasonally adjusted, Nov. 2011 - Nov. 2012
Percent change
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Table A. Percent changes in CPI for All Urban Consumers (CPI-U): U.S. city average

Seasonally adjusted changes from preceding month Un-
adjusted
May June July Aug. Sep. Oct. Nov. 15:(;‘:: ’
2012 2012 2012 2012 2012 2012 2012 Nov. 2012
Al HEMS ..ot -3 .0 .0 8 6 A -3 1.8
FOOH rcmasranvmmmmg st .0 2 A 2 A 2 2 1.8
Food at home ........c....... -1 A .0 A .0 3 3 1.3
Food away from home 1 .....cceeeevrinne. 2 2 2 3 2 A A 26
ENOIgY ocanminamsisssimssistsmisseiis 4.3 -1.4 -3 5.6 45 -2 4.1 3
Energy commodities .......c.cvumeensininene -6.4 -2.3 2 8.6 6.7 -5 -6.9 1.7
Gasoline (all types) .....ooeevreeeverenenes -8.8 2.0 3 9.0 7.0 -8 -74 1.9
Fuel 0il 1o, -2.8 -7.9 -5 46 41 1.1 -2 26
Energy Services ..........cccocceercecnencnnane -7 .0 -1.1 .8 4 3 9 -1.7
Electricity ....cooooeieecccis 3 -5 -1.3 2 2 5 7 -7
Utility (piped) gas service ................ 4.1 1.7 -2 2.8 2.0 -2 1.3 -47
All items less food and energy ............ 2 2 A 1 A 2 A 1.9
Commodities less food and energy
commOdities ........ccceecerineeinninenns 2 2 .0 -2 -2 -1 -1 5
New:vehicles. ... 2 2 -1 2 -1 -1 2 1.4
Used cars and trucks .....ccoiveceiinnnne 1.0 .0 -5 -9 -14 -9 -5 -2.3
APpPArel ....cccvecieneecnieee e 4 5 2 -5 3 7 -6 1.8
Medical care commodities 1 ............ 0 A 5 3 -1 .0 -4 23
Services less energy services ........... 2 2 4 A 3 3 2 25
ShERET ... eaenee 2 A A 2 2 3 2 2.2
Transportation services ................... 3 -2 -2 .0 5 4 2 22
Medical care services .........coccovvnnn 5 7 3 2 4 .0 3 3.7

1 Not seasonally adjusted.



Consumer Price Index Data for November 2012
Food

The food index rose 0.2 percent in November, the same increase as in October. The index for food at
home rose 0.3 percent; it has risen 0.6 percent since September after rising only 0.8 percent over the
twelve months ending September. Five of the six major grocery store food group indexes rose in
November. The index for dairy and related products posted the largest increase, rising 0.8 percent for the
second month in a row. The index for nonalcoholic beverages, which declined in October, rose 0.5
percent in November. The index for other food at home also turned up in November, rising 0.4 percent
after decreasing in October. The index for cereals and bakery products rose 0.3 percent and the fruits
and vegetables index increased 0.2 percent. The index for meat, poultry, fish, and eggs was the only
major grocery store food group to decline, falling 0.1 percent in November after rising 0.8 percent in
October. The food at home index has risen 1.3 percent over the past 12 months with all the major
grocery store food groups increasing except nonalcoholic beverages, which declined 0.2 percent. The
index for food away from home rose 0.1 percent for the second month in a row and has increased 2.6
percent over the last 12 months.

Energy

The energy index fell 4.1 percent in November, its sixth decline in the last eight months. The gasoline
index fell 7.4 percent, its largest decrease since December 2008. (Before seasonal adjustment, gasoline
prices decreased 7.7 percent in November.) The index for fuel oil declined slightly, falling 0.2 percent,
but other major energy components increased. The index for electricity rose 0.7 percent, its fourth
consecutive increase. The natural gas index turned up in November, rising 1.3 percent after declining
slightly in October. Though volatile from month-to-month, energy price changes over the past 12
months are modest. The energy index has increased 0.3 percent over that span, with the gasoline index
rising 1.9 percent and the fuel oil index increasing 2.6 percent, but the electricity index falling 0.7
percent and the index for natural gas decreasing 4.7 percent.

All items less food and energy

The index for all items less food and energy increased 0.1 percent in November after increasing 0.2
percent in October. The shelter index, which rose 0.3 percent in October, increased 0.2 percent in
November, with both rent and owners’ equivalent rent rising 0.2 percent. The index for household
furnishings and operations rose 0.4 percent, its largest increase since September 2008. The index for
airline fares rose 1.4 percent in November, its third consecutive increase. The new vehicles index
increased 0.2 percent after declining in September and October. The indexes for medical care and
recreation both rose 0.1 percent in November. In contrast to these increases, the index for apparel turned
down in November, falling 0.6 percent after rising the two previous months. The index for used cars and
trucks also fell in November; its 0.5 percent decline was its fifth consecutive decrease. The indexes for
tobacco and personal care were both unchanged in November.

The index for all items less food and energy has risen 1.9 percent over the last 12 months; this figure
matches the average annualized increase over the past ten years. All major components have increased
over the past 12 months except for used cars and trucks, which has declined 2.3 percent.



Not seasonally adjusted CPI measures

The Consumer Price Index for All Urban Consumers (CPI-U) increased 1.8 percent over the last 12
months to an index level of 230.221 (1982-84=100). For the month, the index declined 0.5 percent prior
to seasonal adjustment.

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) increased 1.7
percent over the last 12 months to an index level of 226.595 (1982-84=100). For the month, the index
decreased 0.6 percent prior to seasonal adjustment.

The Chained Consumer Price Index for All Urban Consumers (C-CPI-U) increased 1.6 percent over the

last 12 months. For the month, the index decreased 0.4 percent on a not seasonally adjusted basis. Please
note that the indexes for the post-2010 period are subject to revision.

The Consumer Price Index for December 2012 is scheduled to be released on Wednesday, January
16, 2013, at 8:30 a.m. (EST).

Releases for the remainder of 2013 are scheduled on the following dates:

Feb. 21 Aug. 15
Mar. 15 Sep. 17
Apr. 16 Oct. 16
May 16 Nov. 15
June 18 Dec. 17
July 16

Hurricane Sandy

Hurricane Sandy had little effect on data collection or survey response rates for November.




Facilities for Sensory Impaired

Information from this release will be made available to sensory impaired individuals upon request.
Voice phone: 202-691-5200, Federal Relay Services: 1-800-877-8339.

Brief Explanation of the CPI

The Consumer Price Index (CPI) is a measure of the average change in prices over time of goods and
services purchased by households. The Bureau of Labor Statistics publishes CPIs for two population
groups: (1) the CPI for Urban Wage Earners and Clerical Workers (CPI-W), which covers households
of wage earners and clerical workers that comprise approximately 29 percent of the total population and
(2) the CPI for All Urban Consumers (CPI-U) and the Chained CPI for All Urban Consumers (C-CPI-
U), which cover approximately 88 percent of the total population and include in addition to wage
earners and clerical worker households, groups such as professional, managerial, and technical workers,
the self-employed, short-term workers, the unemployed, and retirees and others not in the labor force.

The CPIs are based on prices of food, clothing, shelter, and fuels, transportation fares, charges for
doctors’ and dentists’ services, drugs, and other goods and services that people buy for day-to-day
living. Prices are collected each month in 87 urban areas across the country from about 4,000 housing
units and approximately 26,000 retail establishments-department stores, supermarkets, hospitals, filling
stations, and other types of stores and service establishments. All taxes directly associated with the
purchase and use of items are included in the index. Prices of fuels and a few other items are obtained
every month in all 87 locations. Prices of most other commodities and services are collected every
month in the three largest geographic areas and every other month in other areas. Prices of most goods
and services are obtained by personal visits or telephone calls of the Bureau’s trained representatives.

In calculating the index, price changes for the various items in each location are averaged together with
weights, which represent their importance in the spending of the appropriate population group. Local
data are then combined to obtain a U.S. city average. For the CPI-U and CPI-W separate indexes are
also published by size of city, by region of the country, for cross-classifications of regions and
population-size classes, and for 27 local areas. Area indexes do not measure differences in the level of
prices among cities; they only measure the average change in prices for each area since the base period.
For the C-CPI-U data are issued only at the national level. It is important to note that the CPI-U and
CPI-W are considered final when released, but the C-CPI-U is issued in preliminary form and subject to
two annual revisions.

The index measures price change from a designed reference date. For the CPI-U and the CPI-W the
reference base is 1982-84 equals 100. The reference base for the C-CPI-U is December 1999 equals
100. An increase of 16.5 percent from the reference base, for example, is shown as 116.500. This
change can also be expressed in dollars as follows: the price of a base period market basket of goods
and services in the CPI has risen from $10 in 1982-84 to $11.65.

For further details visit the CPI home page on the Internet at http://www.bls.gov/cpi/ or contact our CPI
Information and Analysis Section on (202) 691-7000.



Note on Sampling Error in the Consumer Price Index

The CPI is a statistical estimate that is subject to sampling error because it is based upon a sample of
retail prices and not the complete universe of all prices. BLS calculates and publishes estimates of the
1-month, 2-month, 6-month and 12-month percent change standard errors annually, for the CPI-U.
These standard error estimates can be used to construct confidence intervals for hypothesis testing. For
example, the estimated standard error of the 1 month percent change is 0.03 percent for the U.S. All
Items Consumer Price Index. This means that if we repeatedly sample from the universe of all retail
prices using the same methodology, and estimate a percentage change for each sample, then 95% of
these estimates would be within 0.06 percent of the 1 month percentage change based on all retail prices.
For example, for a 1-month change of 0.2 percent in the All Items CPI for All Urban Consumers, we are
95 percent confident that the actual percent change based on all retail prices would fall between 0.14 and
0.26 percent. For the latest data, including information on how to use the estimates of standard error,
see “Variance Estimates for Price Changes in the Consumer Price Index, January-December 20117
These data are available on the CPI home page (http://www.bls.gov/cpi), or by using the following link
http://www .bls.gov/cpi/cpivar2011.pdf

Calculating Index Changes

Movements of the indexes from one month to another are usually expressed as percent changes rather
than changes in index points, because index point changes are affected by the level of the index in
relation to its base period while percent changes are not. The example below illustrates the computation
of index point and percent changes.

Percent changes for 3-month and 6-month periods are expressed as annual rates and are computed
according to the standard formula for compound growth rates. These data indicate what the percent

change would be if the current rate were maintained for a 12-month period.

Index Point Change

CPI 202.416
Less previous index 201.800
Equals index point change 616

Percent Change

Index point difference 616
Divided by the previous index 201.800
Equals 0.003
Results multiplied by one hundred 0.003x100
Equals percent change 0.3



Regions Defined
The states in the four regions are listed below.

The Northeast--Connecticut, Maine, Massachusetts, New Hampshire, New York, New Jersey, Pennsylvania, Rhode Island,
and Vermont.

The Midwest--Illinois, Indiana, lowa, Kansas, Michigan, Minnesota, Missouri, Nebraska, North Dakota, Ohio, South Dakota,
and Wisconsin.

The South--Alabama, Arkansas, Delaware, Florida, Georgia, Kentucky, Louisiana, Maryland, Mississippi, North Carolina,
Oklahoma, South Carolina, Tennessee, Texas, Virginia, West Virginia, and the District of Columbia.

The West--Alaska, Arizona, California, Colorado, Hawaii, Idaho, Montana, Nevada, New Mexico, Oregon, Utah,
Washington, and Wyoming.

A Note on Seasonally Adjusted and Unadjusted Data

Because price data are used for different purposes by different groups, the Bureau of Labor Statistics
publishes seasonally adjusted as well as unadjusted changes each month.

For analyzing general price trends in the economy, seasonally adjusted changes are usually preferred
since they eliminate the effect of changes that normally occur at the same time and in about the same
magnitude every year--such as price movements resulting from changing climatic conditions, production
cycles, model changeovers, holidays, and sales.

The unadjusted data are of primary interest to consumers concerned about the prices they actually pay.
Unadjusted data also are used extensively for escalation purposes. Many collective bargaining contract
agreements and pension plans, for example, tie compensation changes to the Consumer Price Index
before adjustment for seasonal variation.

Seasonal factors used in computing the seasonally adjusted indexes are derived by the X-12-ARIMA
Seasonal Adjustment Method. Seasonally adjusted indexes and seasonal factors are computed annually.
Each year, the last 5 years of seasonally adjusted data are revised. Data from January 2007 through
December 2011 were replaced in January 2012. Exceptions to the usual revision schedule were: the
updated seasonal data at the end of 1977 replaced data from 1967 through 1977; and, in January 2002,
dependently seasonally adjusted series were revised for January 1987-December 2001 as a result of a
change in the aggregation weights for dependently adjusted series. For further information, please see
“Aggregation of Dependently Adjusted Seasonally Adjusted Series,” in the October 2001 issue of the
CPI Detailed Report.

Effective with the publication of data from January 2006 through December 2010 in January 2011, the
Video and audio series and the Information technology, hardware and services series were changed from
independently adjusted to dependently adjusted. This resulted in an increase in the number of seasonal
components used in deriving seasonal movement of the All items and 54 other lower level aggregations,
from 73 for the publication of January 1998 through December 2005 data to 82 for the publication of
seasonally adjusted data for January 2006 and later. Each year the seasonal status of every series is
reevaluated based upon certain statistical criteria. If any of the 82 components change their seasonal
adjustment status from seasonally adjusted to not seasonally adjusted, not seasonally adjusted data will
be used in the aggregation of the dependent series for the last 5 years, but the seasonally adjusted
indexes before that period will not be changed. Note: 38 of the 82 components are not seasonally
adjusted for 2012.




Seasonally adjusted data, including the all items index levels, are subject to revision for up to five years
after their original release. For this reason, BLS advises against the use of these data in escalation
agreements.

Effective with the calculation of the seasonal factors for 1990, the Bureau of Labor Statistics has used an
enhanced seasonal adjustment procedure called Intervention Analysis Seasonal Adjustment for some
CPI series. Intervention Analysis Seasonal Adjustment allows for better estimates of seasonally
adjusted data. Extreme values and/or sharp movements which might distort the seasonal pattern are
estimated and removed from the data prior to calculation of seasonal factors. Beginning with the
calculation of seasonal factors for 1996, X-12-ARIMA software was used for Intervention Analysis
Seasonal Adjustment.

For the seasonal factors introduced in January 2012, BLS adjusted 31 series using Intervention Analysis
Seasonal Adjustment, including selected food and beverage items, motor fuels, electricity and vehicles.
For example, this procedure was used for the Motor fuel series to offset the effects of events such as
damage to oil refineries from Hurricane Katrina.

For a complete list of Intervention Analysis Seasonal Adjustment series and explanations, please refer to
the article “Intervention Analysis Seasonal Adjustment”, located on our website at
http://www bls.gov/cpi/cpisapage.htm.

For additional information on seasonal adjustment in the CPI, please write to the Bureau of Labor
Statistics, Division of Consumer Prices and Price Indexes, Washington, DC 20212 or contact David
Levin at (202) 691-6968, or by e-mail at Levin.David@bls.gov. If you have general questions about the
CPI, please call our information staff at (202) 691-7000.



Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012
[1982-84=100, unless otherwise noted]

'?ﬁ:ag‘r’e Unadjusted indexes Unadjlé?‘t::gzercent Seasonallycgg;nu;ed percent
Expenditure category tagce Nov. Oct. Aug. Sep. Oct.
Oct. Nov. Oct. Nov. 2011- 2012- 2012- 2012- 2012-
2012 2011 2012 2012 Nov. Nov. Sep Oct. Nov.
2012 2012 2012 2012 2012
AllIEMS. .o 100.000 226.230 231.317 230.221 1.8 -0.5 0.6 0.1 -0.3
FOOM. 55050 semsses s senmmain s rarw R ssne 14.175 230.790 234878 234.896 1.8 0.0 0.1 0.2 0.2
Foodathome............oooiiiiiiinn. 8.518 229.380 232456 232.295 1.3 -0.1 0.0 0.3 0.3
Cereals and bakery products............ 1.220 265552 267.828 267.817 0.9 0.0 -0.1 0.4 0.3
Meats, poultry, fish, and eggs........... 1.946 227583 232917 232.303 2.1 -0.3 -0.6 0.8 -0.1
Dairy and related products’ ............ 0.888 218.767 217.083 218.921 0.1 0.8 0.4 0.8 0.8
Fruits and vegetables.................... 1.257 282.605 284.065 284.367 0.6 0.1 -0.4 0.6 0.2
Nonalcoholic beverages and beverage
117 1= 71 | R 0.938 168.606 168.479 168.222 -0.2 -0.2 0.9 -0.3 0.5
Other food at home.............coceeeeen. 2268 199.924 205.267 204.531 23 -0.4 0.2 -0.1 0.4
Food away from home' .................... 5.656 234.046 239.742 240.038 2.6 0.1 0.2 0.1 0.1
ENnergy. ..o 10.184 238.177 250.523 238.946 0.3 -4.6 45 -0.2 -4.1
Energy commodities........................ 6.443 298,530 326.887 303.627 1.7 7.1 6.7 -0.5 -6.9
Fuel oil' ... 0.232 372654 383.117 382.355 2.6 -0.2 4.1 1.1 -0.2
Molor fuel: 5 covs o camss seawm i e comass 6.115 294.049 324.131 299.777 1.9 -7.5 7.0 -0.6 -7.3
Gasoline (all types)............coevnn. 5.919 292486 322934 298.131 1.9 7.7 7.0 -0.6 -7.4
ENSIQY SeIVICES? » vuveruwsvis s i mssmssans 3.741 190572 187.970 187.359 1.7 -0.3 0.7 0.3 0.9
Electricity® ........coovieiiiiieeiiien 2.868 193.193 194544 191.837 -0.7 -1.4 0.2 0.5 0.7
Utility (piped) gas service® .............. 0.872 179.708 165.966 171.243 -4.7 3.2 2.0 -0.2 1.3
All items less food and energy............... 75.642 226.859 231.276 231.263 1.9 0.0 0.1 0.2 0.1
Commodities less food and energy
commodities. ........ooiiiiiiii 19.647 146.811 148.036 147.487 05 -0.4 -0.2 -0.1 -0.1
Apparel. .. ... 3.698 127.285 131.359 129.573 1.8 -1.4 0.3 0.7 -0.6
New vehicles..........oooiviiiiinnnnnn. 3.140 142736 144.011 144.762 1.4 0.5 -0.1 -0.1 0.2
Used cars and trucks..................... 1.869 149.230 148.293 145.862 2.3 -1.6 -1.4 -0.9 -0.5
Medical care commodities’ ............. 1717 326.624 335.768 334.285 2.3 -0.4 -0.1 0.0 -0.4
Alcoholic beverages.............c........ 0.940 227.363 231.058 231.178 1.7 0.1 0.1 -0.1 0.2
Tobacco and smoking products’ ....... 0.795 843.604 858.115 858.504 1.8 0.0 0.2 -0.1 0.0
Services less energy services............. 55.995 275.224 281.700 282.044 2.5 0.1 0.3 0.3 0.2
Shelter......ooovviiiiiii 31.389 253.312 258.829 258.999 2.2 0.1 0.2 0.3 0.2
Rent of primary residence?.......... 6.462 256.367 262.707 263.365 27 0.3 0.3 0.4 0.2
Owners’ equivalent rent of
residences® * ¥ s sussammasnas soses s 23.782 261503 266.581 267.099 21 0.2 0.2 0.2 0.2
Medical care services.................... 5.387 429191 444242 445278 3.7 0.2 0.4 0.0 0.3
Physicians’ services®................. 1.606 342435 350415 350.277 23 0.0 0.5 0.0 0.1
Hospital services® 4 .................. 1.528 246.587 255.477 257.537 4.4 0.8 0.6 0.1 0.5
Transportation services.................. 5761 270.117 274.883 276.008 2.2 0.4 0.5 0.7 0.2
Motor vehicle maintenance and
rePair’ ... 1.140 255.663 258.578 258.943 1.3 0.1 0.1 0.2 0.1
Motor vehicle insurance............... 2450 395.491 410.031 412.890 4.4 0.7 0.5 0.9 0.1
Airline fare...........coociiii 0.758 302.635 302.533 305.354 0.9 0.9 1.4 2.4 1.4

1 Not seasonally adjusted.

2 This index series was calculated using a Laspeyres estimator. All other item stratum index series were calculated using a geometric means estimator.
3 Indexes on a December 1982=100 base.

4 Indexes on a December 1996=100 base.

NOTE: Index applies to a month as a whole, not to any specific date.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2012
[1982-84=100, unless otherwise noted]

Relative Unadjléil:rc‘iggercent Seasonally adjusted percent change
; importance Nov. | ; . t.
Expenditure category Oct. 2011- 2%?2- b 2soeipz- 2%?2-
2012 Nov. Nov. Sep. Oct. Nov.
2012 2012 2012 2012 2012
Al BIMS. . e 100.000 1.8 -0.5 0.6 0.1 -0.3
0. 2o 14175 18 0.0 0.1 0.2 0.2
Food at hOmMe. . ..o e 8.518 1.3 -0.1 0.0 0.3 0.3
Cereals and bakery products............cc.ooeviiiieiinininnns 1.220 0.9 0.0 -0.1 0.4 0.3
Cereals and cereal products.............ccocviviiiinann. 0.464 -0.4 0.7 -0.9 0.6 0.5
Flour and prepared flour mixes...............cccoennns 0.052 1.1 -3.1 0.0 0.9 -0.5
Breakfast cereal’ ..o 0.286 0.6 1.2 -1.9 0.9 1.2
Rice. pasta, CommMeal” susvsssssa s ssmanmmamsmims smans 0.126 2.7 1.3 -0.9 -1.5 1.3
Rice "2 % -0.8 1.7 0.0 -0.6 1.7
Bakery produels. .. . sesvssvansmissenaiss @ saiesisegess 0.756 1.6 -0.4 0.3 0.4 0.0
Bread? ..o 0.223 1.5 -0.8 0.8 0.4 -0.9
White bread? = 3 ; s o sisesessnsvsussmion s swsevanins 2.3 -0.7 -0.8 1.8 -0.7
Bread other than white" * = ......................... 0.4 -1.3 1.4 1.1 -1.3
Fresh biscuits, rolls, muffins® -2 ...................... 0.112 0.4 0.3 0.3 -1.0 0.4
Cakes, cupcakes, and cooki€s...........c..c.covvennn. 0.184 1.9 0.9 -0.3 1.3 -0.4
Cookies® ' uswssssnsnsenssans o 7 v resassnsasess 3.5 2.4 0.7 0.0 0.9
Fresh cakes and cupcakes' "3 .................... 1.0 -0.5 -0.4 2.6 -0.5
Other bakery: productS: .« .. «cs-essessssiss ss susesmagaass 0.238 2.4 -1.4 0.6 0.3 0.7
Fresh sweetrolls, coffeecakes, doughnuts® * 3 . .. 3.5 0.2 -0.8 1.2 0.2
Crackers, bread, and cracker products® .......... 0.1 -3.0 -0.3 0.5 -0.1
Frozen and refrigerated bakery products, pies,
tarts, turnovers® ... ... 3.9 0.3 2.0 -1.1 2.4
Meats, poultry, fish, and eggs..........cccevvvvviiiiinninnnn, 1.946 21 -0.3 -0.6 0.8 -0.1
Meats, poultry, and fish. ... 1.835 21 -0.3 -0.4 0.7 0.1
o L L T — 1.188 1.3 -0.4 -0.8 0.6 0.0
Beefandveal' ...ttt 0.557 5.2 0.1 -0.3 0.5 0.1
Uncooked ground beef’ ................ccceeenenn. 0.218 6.7 0.2 -0.3 0.1 0.2
Uncooked beef roasts’ * 2 ..............cccoeiennn. 0.082 4.8 0.4 -1.2 2.4 0.4
Uncooked beef steaks' * 2 ...........ccoeevvinnnn. 0.206 4.2 -0.2 0.2 0.1 -0.2
Uncooked other beef and veal' "2 ................ 0.051 3.0 0.0 -1.1 1.2 0.0
POt o: sasovosvomms o s msmnsnsss s messs b e s msasmaes 0.369 -2.9 -1.7 -1.6 1.0 -0.1
Bacon, breakfast sausage, and related products®
............................................................................ 0.140 -2.6 -2.1 -0.2 -0.6 -0.2
Bacon and related products® .................... -3.0 -1.5 -0.6 -0.8 -0.1
Breakfast sausage and related products’ - 2+ 3
............................................................................ -2.9 2.1 -0.9 -1.0 -2.1
HaME 2 5 5 0 £ 55 0 5 S R 5 5 S SRR 0.081 -1.9 -3.9 -1.1 -1.0 -0.5
Ham, excluding canned® ......................... -2.8 -4.1 -1.4 -1.1 -0.8
PORK CROPS. . s o1 voeminimssione sm miniifs sommnnie sin sinaloisio s 5545 5 0.061 -1.6 -0.3 -2.6 23 1.0
Other pork including roasts and picnics® ......... 0.088 -5.1 0.1 -3.7 4.6 0.4
Otherimeatsysswss w i o ssrsmssnasnearenssmateauE s 635 0.262 -0.7 0.2 -0.6 -0.1 0.1
Frankfurters® .........ooiiiiieee 1.0 1.1 -0.3 2.0 0.7
Lunchmeats? * ? 8., siesveins s snsmensss wssnssswn s -0.8 0.2 -0.5 0.8 0.2
Lamb and organ meats' * 3 ..., 5.7 -1.2 -5.9 5.0 -1.2
Lamband mutton® * 23 e i ses -15.0 -3.3 -4.6 4.3 -3.3
POUNRMY. .o 0.345 6.0 -0.2 -0.1 1.5 0.2
CRICKEN .5 .ccovoiosie 55 510 50050 5 050 5,058,958 3.8 0.268 6.2 0.7 -0.2 1 0.4
Fresh whole chicken™ "2 ......................... 6.6 2.1 0.4 2.0 2.1
Fresh and frozen chicken parts' * 2 ............ 5.6 0.1 -0.9 1.9 0.1
Other poultry including turkey® ..................... 0.076 5.1 -3.4 0.3 0.3 0.9
Fish and sesfood? s mm suamsorassesesss s s 0.302 1.1 0.0 0.5 0.0 0.2
Fresh fish and seafood' "2 ...............ceen.. 0.155 -0.1 -0.5 0.3 -0.3 -0.5
Processed fish and seafood® ...................... 0.147 2.4 0.6 0.1 0.0 0.6
Shelf stable fish and seafood’ * 3 ............... 5.4 1.1 -0.3 -0.1 1.1

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2012 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjtéf]taer?gzercent Seasonally adjusted percent change

; importance Nov. Oct. Aug. ep. Oct.
Expenditure category Oct. 202 1- 2012- 20%92- 2801F.’z- 2012-

2012 Nov. Nov. Sep. Oct. Nov.

2012 2012 2012 2012 2012

Frozen fish and seafood® " % ..................... 1.0 0.7 0.9 -1.0 07

EO0S ves e saveme s s s sanem st aues S SeSeas s e i 66 65 0.111 1.6 0.8 -3.9 35 -3.1
Dairy and related products’ .............ccoviiiiiiiiiiiann 0.888 0.1 0.8 0.4 0.8 0.8
WK % 2 somam s on oo o oams e s s s s i 0.0 1 e 0.289 1.5 25 0.0 0.9 2.5
Fresh whole milk® -3 ... 26 2.6 -0.6 2.0 26
Fresh milk other than whole' -2~ 2 ..................... 0.9 2.4 0.5 0.4 2.4
Cheese and related products™ .....................ooooee. 0.284 -1.1 0.0 0.3 1.0 0.8
Ice cream and related products.............coociiiinnn... 0.134 0.1 0.0 0.6 -0.8 0.4
Other dairy and related products® ......................... 0.181 -0.4 0.1 0.3 -0.5 0.7
Fruits and vegelables.:: « « «sssssmssssmss suns oo me 55 20 dommive 1.257 0.6 0.1 -0.4 0.6 0.2
Fresh fruits and vegetables............................o 0.956 0.4 0.4 -0.3 0.7 -0.1
Fresh fruils: .z = s snumsssmrmmmsans sasans 0.506 3.4 05 -0.9 0.9 0.3
ADPIES. s cusmsaswmson vesuemussansn o svsasmasss T s i 0.091 9.9 0.4 0.2 -0.1 2.1
Bananas..........ooooiiiiiiiiii e 0.080 -1.2 -1.2 0.3 1.2 -0.3
Citrus fruits® ... 0.120 -2.1 -9.1 -3.8 2.6 -1.5
Oranges, including tangerines® .................... -4.3 -9.6 -3.7 22 -0.4

Other fresh fruits® .............cocooiiiiiiiiiinen.. 0.215 46 6.6 -1.4 1.8 1.0
Fresh vegetables. ... sy sovse e s sesamsmvi somsmvass s sens 0.449 -2.8 0.3 0.3 0.5 -0.5
Potatoes. ..o 0.076 -8.7 -2.6 0.0 1.0 2.5
Leltuee s sos ssamsmmrsnmess s sammnERs 0.061 -2.9 2.8 -0.4 -1.1 -0.1
Tomatoes” ......iiee i 0.079 -1.8 1.3 29 37 1.3
Other fresh vegetables........................ols 0.234 -1.1 0.3 0.2 0.3 -0.2
Processed fruits and vegetables® ....................... 0.302 1.4 -0.9 -0.5 0.1 1.1
Canned fruits and vegetables® ....................... 0.151 2.7 -0.6 0.3 1.0 2.0
Canned fruits® * 3 ... ... 4.8 -0.4 1.6 -0.1 2.8
Canned vegetables® "3 ............ccociiiiiiinnn. 0.6 -0.6 -0.5 1.3 2.1
Frozen fruits and vegetables? ........................ 0.094 0.1 -0.3 -1.0 -0.7 0.7
Frozen vegetables® .............ccooeviiiniiiennn. 0.0 -0.1 -1.8 -1.1 1.3

Other processed fruits and vegetables including

AAEA? oo 0.057 0.0 -2.9 -0.9 -0.8 1.7

Dried beans, peas, and lentils’ * 23 ............. 0.3 -2.9 -0.6 -1.2 -2.9
Nonalcoholic beverages and beverage materials........... 0.938 -0.2 -0.2 0.9 -0.3 0.5
Juices and nonalcoholic drinks? ...........cccevveeennnen. 0.703 0.7 0.1 1.1 -0.4 0.8
Carbonated drinks. .z :: sssvsssvss isaensssmenes mpssmasias 0.288 -0.5 -1.4 1.3 -0.6 -0.3
Frozen noncarbonated juices and drinks® * 2 .......... 0.014 0.0 0.0 0.5 -0.1 0.0
Nonfrozen noncarbonated juices and drinks' * 2 ...... 0.402 1.6 1.1 1l 0.1 1.1
Beverage materials including coffee and tea® ........... 0.234 -3.0 -0.8 -0.2 -0.3 -0.4
COffB. . o 0.142 -5.0 -0.9 -0.4 -0.2 0.6
Roasted coffee® ...........coooiiiiiiiiiiii -5.8 -0.7 -0.4 0.7 0.5
Instant and freeze dried coffee® " .................. -0.1 -1.6 24 0.2 -1.6
Other beverage materials including tea® ............... 0.093 -0.2 -0.5 -0.4 0.2 -0.9
Other food at ROMe: «xusssssvas s sesmmsssmsmses = wammssaaaye ; 2.268 2.3 -0.4 0.2 -0.1 0.4
Sugar and sweets' ... ... 0.305 1.1 -1.2 0.2 -0.2 -1.2
Sugar and artificial sweeteners..................ooii 0.059 -1.9 -1.7 -0.8 -1.0 -0.6
Candy and chewing gum’ "2 ...............ocoieeeenen. 0.183 1.8 -1.0 0.5 -0.2 -1.0
Other sWeets? ........ooiiniiiiiieeee e 0.063 2.0 -1.5 0.0 0.7 -0.1
Fals and olls: .ccccvsevssmmsssivasisssssssmvsnon sossnssmonss 0.262 3.0 -0.6 0.9 -0.1 0.8
Butter and margarine® ............cooeeiiiiiiiiiniininns 0.076 0.2 -0.5 1.9 -0.3 27
BUREr® L. e -0.9 1.4 3.0 -0.9 1.4
MErGarine™ : ossssusssn suosraresss 5 wssmmses SueHsaEuE S 0.4 -1.6 2. -1.1 1.0
Salad dressing” " 2 ... 0.066 -0.9 -0.1 0.8 05 -0.1
Other fats and oils including peanut butter® ........... 0.121 7.0 -1.0 0.2 0.9 -0.5
Peanutbutter’ - 2+ 2 ... 21.2 -0.6 0.4 -0.4 -0.6
OMEr fO0AS. ... .. e cmins oo s so e isEsR R i o SRR FRSTE B 5 1.701 2.4 -0.2 0.1 -0.1 0.6

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2012 — Continued
[1982-84=100, unless otherwise noted]

Flaliifivs Unadjléi‘::gzercem Seasonally adjusted percent change

; importance Nov. 1. Aug. ) .
Expenditure category Oct. 20(: 1- 2%(1:2- 20L;92- 2%?32- 2?)?2-

2012 Nov. Nov. Sep. Oct. Nov.

2012 2012 2012 2012 2012

SOUPS. ettt e 0.095 1.6 -0.3 0.2 -1.8 1.8

Frozen and freeze dried prepared foods™ ........... 0.298 0.0 0.6 0.1 -0.1 0.6
SNACKS! ..o 0.328 5.6 -0.1 -0.5 1.3 -0.1

Spices, seasonings, condiments, sauces............ 0.286 1.7 2.2 -0.3 0.1 0.7

Salt and other seasonings and spices®* > ....... 1.7 -1.2 -0.6 0.0 -0.5

Olives, pickles, relishes' *2-3 .. ... ... 2.6 -1.2 -0.3 1.0 -1.2

Sauces and gravies® " 2 ... 0.7 -3.2 -1.3 1.9 -1.3

Other condiments' * 2 ..ot 0.4 -15 0.9 -1.9 -1.5

Baby food” "2 ... 0.072 1.4 0.0 0.7 0.2 0.0

Other miscellaneous foods™ "2 ....................... 0.622 2.6 0.4 -0.3 -0.4 0.4
Prepared salads' *® 4 ... 4.1 -0.1 -0.4 0.5 -0.1
Food.away:from home" « s ev seua o masnssems & o sevsoss & 5.656 2.6 0.1 0.2 0.1 0.1
Full service meals and snacks' "2 ...........ccooeeeiennnn, 2.679 2.3 0.1 0.2 0.1 0.1
Limited service meals and snacks' * 2 ...................... 2277 2.9 0.1 0.1 0.1 0.1
Food at employee sites and schools? ....................... 0.261 3.3 0.0 0.3 0.7 0.1
Food at elementary and secondary schools® * 25 ... 34 0.1 2.2 0.1 0.1
Food from vending machines and mobile vendors' - 2 .... 0.081 29 1.0 -0.1 0.0 1.0
Other food away from home™ " 2 ...........ccoiiiiininnanns 0.359 23 0.2 0.3 0.2 0.2
LT o 10.184 0.3 -4.6 4.5 -0.2 -4.1
Energy commodities.................... F e e BRI R S 6.443 1.7 7.1 6.7 -0.5 -6.9
Fuel oil and other fuels' ..............coooviiiiiiieien, 0.328 -2.3 0.3 2.7 1.1 0.3
Fuel 0l oo 0.232 2.6 -0.2 4.1 1.1 -0.2
Propane, kerosene, and firewood™ * & ..................... 0.096 -12.1 1.5 -1.1 -0.2 -0.3
Motor fuel.......ooevei e 6.115 1.9 -7.5 7.0 -0.6 -7.3
Gasoline (all types).......covviiiiiiiiiiiiiiiiea 5.919 1.9 7.7 7.0 -0.6 -7.4
Gasoline, unleaded regular® .............ccooiiuiennnnn. 1.8 -7.8 74 -0.7 7.5
Gasoline, unleaded midgrade® " 7 ... 1.8 7.6 6.6 -1.0 7.3
Gasoline, unleaded premium® ..................cooeen.. 2.7 7.2 6.5 0.2 -6.9

Other motor fuels? ..........coviiiiii e 0.196 1.7 2.5 6.9 1.8 -1.3
Energy Services® .. ..ot 3.741 -1.7 -0.3 0.7 0.3 0.9
Electricity® ... e 2.868 0.7 -1.4 0.2 0.5 0.7
Utility (piped) gas service® ............cooiiiiiiiiiiiinnins 0.872 -4.7 3.2 2.0 -0.2 1.3
All items less foed and energy..............coooiiiiiiiiiiinann.. 75.642 1.9 0.0 0.1 0.2 0.1
Commodities less food and energy commodities.............. 19.647 0.5 -0.4 -0.2 -0.1 -0.1
Household furnishings and supplies® ..................c...... 3.292 -0.1 0.1 -0.3 0.0 0.1
Window and floor coverings and other linens'  2....... 0.268 -3.5 0.0 09 -0.1 0.0
Floor coverings” " 2 . ..o 0.038 4.1 -0.8 -0.2 -0.4 -0.8
Window coverings' " 2 .. ... 0.076 1.4 0.7 1.0 -0.4 0.7

Other linens' * 2 ... i 0.154 -5.7 -0.2 1.2 0.1 -0.2
Furniture and bedding" .............cccooiiiiiiiiiiiinn. 0.712 1.0 -0.1 0.1 -0.1 -0.1
Bedroom furniture® ... 0.232 -0.5 -0.1 0.5 0.1 -0.1

Living room, kitchen, and dining room furniture™ - 2 ... 0.340 0.8 -1.0 0.3 -0.7 -1.0

Other furniture? .........oooiiiiiiiiiiiie e 0.133 4.1 21 -0.1 0.0 1.9

Infants’ furniture® + 25 ..

APPIANCES® ... i 0.283 2.4 -0.1 0.2 0.5 0.7
Major appliances® ............oeeiniiiiiiiieeeeens 0.163 47 0.1 -0.7 1.4 0.3
Laundry equipment® ... 9.4 1.0 -0.5 1.8 1.2

Other appliances’ *'2 i susevesss w svsmomses svsvasssas sese 0.117 -0.6 -0.3 0.2 -0.7 -0.3

Other household equipment and furnishings® * 2 ........ 0.479 2.7 0.1 -1.6 0.0 0.1
Clocks, lamps, and decorator items” ................... 0.250 -4.5 0.0 -2.4 -0.3 0.0
Indoor plants and flowers™ ................cccoiiiein. 0.100 0.7 0.6 -0.5 0.5 1.0
Dishes and flatware' * 2 .............coooiiiiiiiiiiiian 0.046 -5.0 -0.4 -0.4 0.0 -0.4
Nonelectric cookware and tableware® .................. 0.083 0.5 -0.1 -1.3 0.7 0.6

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2012 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjtéit::ggercem Seasonally adjusted percent change
; importance Nov. Oct. Aug. L t.
Expenditure category Oct. 20? 1- 2012- 201;92- 2506;92- 2%(1:2-
2012 Nov. Nov. Sep. Oct. Nov.
2012 2012 2012 2012 2012
Tools, hardware, outdoor equipment and supplies? . . .. 0.667 0.4 0.5 -0.4 0.2 0.6
Tools, hardware and supplies’ "% ...................... 0.171 1.0 0.0 -0.2 0.3 0.0
Outdoor equipment and supplies® ...................... 0.353 0.1 0.7 -0.3 0.1 0.8
Housekeeping SUPPIES? wuws: ssmssmespssss samspsmme s savs 0.882 0.6 0.2 0.2 0.0 0.2
Household cleaning products’ * 2 ................ooo..e. 0.357 -1.1 0.1 -0.2 05 0.1
Household paper products’ * 2 ............ccoeeveennnnnn 0.242 2.8 0.4 1.0 -0.2 0.4
Miscellaneous household products™ "2 ................ 0.284 0.8 0.1 -0.1 -0.4 0.1
APPATEl:canss simssameses sen soReRaanETs 5 5 TSRS TS 7 SSEEEE 3.698 1.8 -1.4 0.3 0.7 -0.6
Men’s and boys’ apparel..........oooviiiiiiiiiiii 0.877 19 0.1 -0.8 -0.5 0.8
Men'S: apParel: waossssssess svussmswsmmss sosssawamssss ssses 0.696 1.4 -0.1 -0.6 -1.0 0.5
Men’s suits, sport coats, and outerwear............. 0.127 0.9 0.7 2.0 -3.8 23
Men's TumiShings: s«::s sose swsus s sosenss mvssagesss saws 0.182 2.6 1.4 -0.2 -1.1 1.2
Men’s shirts and sweaters® ........................... 0.224 -1.3 -1.6 -3.7 0.3 -0.8
Men's pants and ShOMS. .«ovxes s cosenss sevssnss vessss 0.154 4.0 -0.5 0.3 -0.7 0.6
Boys’ apparel........cooeiiiiii 0.181 3.6 0.9 -3.1 0.8 1.3
Women’s and girls’ apparel. ........c.cocoviiiiiiiiiieen. 1.588 13 2.2 0.8 17 -1.4
Women's apparel. .......oooiiiiiiiii e 1.315 1.7 -1.8 0.2 11 -0.6
WOMEeN'S OULBIWEAT. ...x cossvn sesssnimewse e samesswans 0.106 6.4 -1.3 8.2 9.7 -0.4
WOmMEN'S dreSSes. ....oovvveiieiiiiieiiieeaens 0.182 1.3 -7.5 5.7 -0.4 -3.4
Women’s suits and separates® ....................... 0.621 1.8 1.7 -0.4 0.4 -0.1
Women’s underwear, nightwear, sportswear and
BCCOSSONES? . .. o evsussssmonssss s e e saTEFAIEEEES 0.390 0.9 0.5 -0.9 1.1 0.5
Girls” apparel.......oooiiie 0.273 -05 -4.4 3.6 52 -5.0
EOOMWEAT:. s 55 = s o i o e o SR 8 59 SR S e 3 0.702 4.3 -0.3 -0.1 0.7 0.1
Men’s footwear! ...........cooooiiiiiii e 0.215 6.3 0.2 0.8 23 0.2
Boys' and girls” foOIWear. < o sveissmi s iasavansmasanans 0.151 1.7 1.2 -2.2 0.6 1.6
Women’s footwear. ..........coooiiiiiiiiiiiiii 0.336 4.0 -1.3 0.3 -0.2 -0.3
Infants’ and toddlers’ apparel..............ccooiiiiinnan.. 0.205 22 -1.8 -0.2 0.8 -1.7
Jewelry and watches® ............cocoiiiiiiiiiiii 0.325 -1.4 -3.0 22 -1.1 -1.2
Watches' ¥'9 ....c . zammma sy wwamesmss ¢ 0.090 0.4 -3.0 1.6 -1.4 -3.0
JEWeElry® 0.235 -2.0 -3.0 2.0 -0.7 -0.8
Transportation commodities less motor fuel® ............... 5.507 01 -0.3 -0.6 -0.4 -0.1
New vehicles..........ccoiiiii e 3.140 1.4 0.5 -0.1 -0.1 0.2
New cars and trucks® " 3 ... ..o 1.4 0.5 -0.1 -0.1 0.2
NEW Cars® ... e 0.8 0.6 0.0 -0.5 0.4
New trucks® - 1 2.1 0.4 0.2 -0.2 -0.1
Used cars and truckS.........coooeiiiiiiiiieiiiiiniiannn. 1.869 -2.3 -1.6 -1.4 -0.9 -0.5
Motor vehicle parts and equipment” .................... 0.431 1.5 -0.1 0.0 -0.1 -0.1
TS e e 0.292 1.0 -0.6 -0.4 0.2 -0.6
Vehicle accessories other than tires” 2 ............ 0.138 25 0.9 0.7 -0.7 0.9
Vehicle parts and equipment other than tires™ * 2
............................................................................ 2.5 0.3 0.4 0.1 0.3
Motor oil, coolant, and fluids® " ° .................. 3.9 39 22 -35 3.9
Medical care commodities” ............ooiviieiiiiiiiiaiann. 1.717 23 -0.4 -0.1 0.0 -0.4
Medicinal drugs’ © ® .ous cosommsss sswsensms sovsssnan sousens 1.639 24 -0.5 -0.1 0.0 -0.5
Prescription drugs. ......ooooiiiiiiiiiii 1.329 2.8 -0.7 0.0 0.2 -0.5
Nonprescription drugs’ *© ......oviviiiiiiieieeanes 0.310 0.9 0.3 -0.2 -0.1 0.3
Medical equipment and supplies® " © ...................... 0.078 1.2 0.7 0.1 0.5 0.7
Recreation commodities® ..-ssusmssessssmmes ssorsamssasasenss 2.265 -1.5 -0.2 -0.1 -0.2 -0.1
Video and audio products® ............ccccoiiiiiiiiiinnnn.. 0.397 -8.9 -0.9 -0.7 -0.7 -0.8
TeleVISIONS .« 5 o vissmaswensvasmssis s vawmsesverssrweses 5 0.147 -171 -1.3 -1.9 -1.3 -1.1
Other video equipment’ 2 .. ..........cociiiiiieinnnn. 0.026 -12.3 -2.9 -0.7 0.0 -2.9
Audio equipment’ ... .. 0.070 -6.6 -0.6 -0.4 -0.7 -0.6
Audio discs, tapes and other media® "2 ............... 0.044 -1.2 -0.5 0.8 1.3 -0.5

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2012 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjtéf]taer?ggercent Seasonally adjusted percent change
: importance

Expendilure category ot | oo | sowe. | oos | sow | zore

2012 Nov. Nov. Sep. Oct. Nov.

2012 2012 2012 2012 2012

Pets and pet products’ ..............coooiiiiiiiia 0.685 15 0.3 03 0.2 0.3
o o LR — 3.2 0.4 0.7 0.5 0.4
Purchase of pets, pet supplies, accessories’ * 2 % ... -1.1 0.8 -0.3 0.1 0.8
Sporting goods” ..o 0.459 1.0 -0.2 0.4 0.1 -0.2
Sports vehicles including bicycles® ..................... 0.242 15 0.3 05 0.3 0.3
SPOTSQQUIPMENE! w.xs seusssnvnss i siws svssmssss s imsons 0.208 0.4 -0.7 0.3 -0.1 -0.7
Photographic equipment and supplies..................... 0.052 -5.6 -1.5 0.6 -2.4 -0.4

Film and photographic supplies’ *2 -2 .................
Photographic equipment® 2 ...l 7.5 -1.5 -0.8 -2.3 -0.4
Recreational reading materials’ ........................... 0.222 2.1 0.6 0.3 -0.3 0.6
Newspapers and magazines' "2 ........................ 0.128 5.6 0.9 0.8 0.3 0.9
Recreational books' * 2 ...........ooiiiiii 0.095 -2.0 0.2 -0.2 -1.1 0.2
Other recreational goods® ............coevveinerineinnannnn. 0.450 -3.0 -0.5 -1.1 -0.4 -0.4
e T — 0.331 -4.4 -0.7 -1.3 -0.2 -0.7
Toys, games, hobbies and playground equipment’

R e . 6 4 4R D 4 AR 5 7 S -1.4 -0.6 -1.2 0.1 -0.6
Sewing machines, fabric and supplies® ................ 0.060 21 0.5 -0.7 -1.8 0.8
Music instruments and accessories® ................... 0.039 1.5 0.1 0.2 0.5 0.1

Education and communication commodities® ............... 0.584 -3.1 -0.5 -0.3 -0.6 -0.4
Educational books and supplies.............cc.ovveeuinnnnn 0.209 71 0.5 0.9 0.1 0.8
Coliege textbooks™ 3+ %2 ... 8.0 05 0.9 0.2 0.5
Information technology commodities® ..................... 0.375 -8.2 -1.0 -0.9 -0.9 -1.1
Personal computers and peripheral equipment® ...... 0.247 -9.5 -1.3 -1.2 -1.5 -1.6
Computer software and accessories’ "2 ............... 0.045 -5.8 1.6 -0.7 -0.3 1.6
Telephone hardware, calculators, and other
consumer information items' "2 ... 0.084 -5.6 -1.2 -0.4 0.3 -1.2
Alcoholic beverages. ; «: vusswuses ssssssmevs ssssssnsnss ssssnss s 0.940 1.7 0.1 0.1 -0.1 0.2
Alcoholic beverages at home...............cccvviiiinnnnn. 0.564 0.7 -0.1 0.1 -0.3 0.3
Beer, ale, and other malt beverages at home......... 0.268 1.5 0.7 0.4 -0.4 0.4
Distilled spirits at home™ ..............o.ooiiiiiiinnen 0.071 -0.3 -0.5 -0.2 -0.2 0.0
Whiskey at home® . .vvssssmsason s o s asvsa sexsasss 0.3 0.0 0.1 -0.2 0.7
Distilled spirits, excluding whiskey, at home™ * 2 . .. -0.2 -0.8 -0.5 -0.3 -0.8
Wine al Dome®. c . seue ismusassses msssseasemes vsaegeeys 0.225 0.1 -0.8 -0.3 0.0 -0.1
Alcoholic beverages away from home' ................... 0.376 3.1 0.2 0.2 0.1 0.2
Beer, ale, and other malt beverages away from
home" * 2D s v sn seswsossussionsn s snumassorsaoaamas s 2.3 0.3 -0.1 0.4 0.3
Wine away from home™ " 23 ... 3.1 -0.3 0.7 0.2 -0.3
Distilled spirits away from home’ - 2-3 _............... 3.6 0.4 0.2 -0.1 0.4
Other goods® ... ..ot 1.644 1.0 0.1 -0.1 -0.2 -0.1
Tobacco and smoking products’ .............cocoeevnnnn. 0.795 1.8 0.0 0.2 -0.1 0.0
Cigarettes "2 .. e 0.735 1.8 0.0 0.2 -0.1 0.0
Tobacco products other than cigarettes’ * 2........... 0.053 1.8 0.6 0.2 -0.2 0.6
Personal care producis’ ...........oooeiiiiiiiiiiieen 0.647 0.5 -0.2 0.0 -0.3 -0.2
Hair, dental, shavinzg, and miscellaneous personal
care products’ « = .. .sussenes sess sevssmpnssesmaiviaaes 0.339 0.8 -0.1 05 -0.5 -0.1
Cosmetics, perfume, bath, nail preparations and
implements’ ... 0.302 0.2 -0.3 -05 -0.1 -0.3
Miscellaneous personal goods? ...........ceevveenennnnnns 0.202 -0.7 1.3 -1.3 0.1 -0.1
Stationery, stationery supplies, gift wrap®............. 0.2 1.6 -1.4 0.0 0.3
Infants’ equipment’ > 25 -2.6 1.4 -0.7 -0.4 1.4
Services |ess energy ServiCes. ..........ooveiiiieiiniiiiainnns 55.995 25 0.1 0.3 0.3 0.2
SRS, o wusmsnmm e 76 /e EEH e I8 A 8 0 S AT AR T8 S 31.389 22 0.1 0.2 0.3 0.2
Rent of shelter'™ ... .....oooiiiiiii e 31.043 2.2 0.1 0.3 0.3 0.2
Rent of primary residence® .............c..coeeviininns 6.462 2.7 0.3 0.3 0.4 0.2
Lodging away from home? ..............ccocovevninnianne. 0.799 13 -5.5 05 0.5 -1.0

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2012 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjtéit::gzercem Seasonally adjusted percent change
; importance Nov. Oct. Aug. Sep. Oct.
e Poet. 2011- 2012- 2015- 201- 2012-
2012 Nov. Nov. Sep. Oct. Nov.
2012 2012 2012 2012 2012
Housing at school, excluding board® - '* ............ 0.158 4.2 0.1 0.2 0.4 0.4
Other lodging away from home including hotels
and MORIS. ..vuvenreneanreccnrisisnsnnanasusasasisonans 0.641 0.6 -6.8 0.6 0.5 -1.3
Owners’ equivalent rent of residences® ' *®........... 23.782 21 0.2 0.2 0.2 0.2
Owners’ equivalent rent of primary residence® * '
............................................................................ 22.378 21 0.2 0.2 0.2 0.2
Tenants’ and household insurance’ "2 ................ 0.346 29 0.5 -0.2 0.2 0.5
Water and sewer and trash collection services® ........ 1.187 5.9 0.3 041 0.4 0.4
Water and sewerage maintenance® .................... 0.897 6.9 0.3 0.1 0.3 0.4
Garbage and trash collection” * "' ... 0.290 2.8 0.2 0.2 0.5 0.2
Household operations® * 2 ..........cccovieinieeiiinas 0.721 22 0.4 -0.1 -0.1 0.4
Domestic SErvices’ " 2 ... 0.248 1.6 0.1 0.1 0.1 0.1
Gardening and lawncare services' * 2 e e e 0.235 21 0.2 0.3 0.0 0.2
Moving, storage, freight expense’ * % .................. 0.088 22 1.2 -0.8 -1.2 1.2
Repair of household items’ "2 .............cooooiis 0.077 0.9 -0.7 0.2 0.9
Medical Care ServiCeS. .......coirirerraiieecniiericinans 5.387 3.7 0.2 0.4 0.0 0.3
Professional ServiCes. .......co.oiiieiniiiieiiieriaaiiiens 2.987 2.0 0.0 0.3 0.0 0.1
Physicians’ Services® ............ocooiiiiiiiiinnes 1.606 2.3 0.0 05 0.0 0.1
Dental SBIVICESES ... .. ..o ssssmss s sarasssse so s s wwees 0.759 25 0.1 0.2 0.3 0.3
Eyeglasses and eye care® .............oooooieniiiinns 0.248 0.3 -0.4 -0.6 0.0 -0.1
Services by other medical professionals’ " ®+ © ... 0.374 1.0 -0.1 -0.1 0.1 -0.1
Hospital and related Services................cooeeenene 1.749 4.2 0.7 05 0.1 0.5
Hospital services® * ™ . ... 1.528 4.4 0.8 0.6 0.1 0.5
Inpatient hospital services® = '+ % ... 3.8 0.7 0.5 -0.2 0.4
Outpatient hospital services® * - ¢ ................ 5.1 1.2 0.7 0.2 0.8
Nursing homes and adult day services® * ™ ........ 0.136 37 0.0 02 0.3 0.2
Care of invalids and elderly at home' =% ............ 0.085 1.0 0.0 0.0 0.1 0.0
Health insurance’ 2 ...ooiiiiiiieeee e 0.651 11.2 0.2 0.5 0.1 0.2
Transportation SeNVICES. ... . wvuivurineererenariiaeees 5.761 22 0.4 0.5 0.7 0.2
Leased cars and trucks™ .......coociiiiiiiiiniieneiens 0.378 -5.4 -0.7 0.8 -0.9 -0.5
Carand truck rental® ..........oooiiiiiiiii e 0.066 -1.6 1.1 -2.3 -1.1 1.7
Motor vehicle maintenance and repair’ ................ 1.140 1.3 0.1 0.1 0.2 0.1
Motor vehicle body work” ...........cooiiiiiiinnn 0.057 2.0 0.2 0.4 0.1 0.2
Motor vehicle maintenance and servicing” ......... 0.456 2.2 0.4 0.3 0.4 0.4
Motor vehicle repair’ * 2 .......ooooieiiiiiiiiinns 0.591 0.5 0.0 0.0 0.1 0.0
Motor vehicle iNSUraNCe. ........ovivrveiiiiriesaeanes 2.450 4.4 0.7 05 0.9 0.1
Motor vehicle fees’ "2 . ..vveiiiiiiiiiiiiee 0.558 2.2 0.0 0.1 0.1 0.0
State motor vehicle registration and license fees’
B e AR SES SSRGS sisime a8 0.323 -0.1 0.0 0.0 0.1 0.0
Parking and other fees' * 2 ... 0.213 6.0 0.0 0.2 0.0 0.0
Parking fees and tolls* * 23 ... 8.0 0.0 0.2 0.0 0.0
Automobile service clubs® * 23 ... 1.5 -0.2 0.0 0.1 -0.2
Public transportation. ...........oeeviiiiirinnaeees 1.169 1.4 0.6 1.3 1.7 0.8
AIING fAre. ..cvevivveeiiicaiiiiiarateaciisaasaeans 0.758 0.9 0.9 14 2.4 1.4
Other intercity transportation.................ooeeene 0.147 0.1 -0.3 2.4 0.5 -0.9
Intercity bus fare’ * % ... 4.8 1.0 -1 0.5 1.0
Intercity train fare’ * 34 . 3.7 2.2 -8.3 -1.9 2.2
Shipfare’ * 23 ..ot -3.3 -0.3 1.1 -0.4 -0.3
Intracity transportation” ............ccoeiiiiiininns 0.262 3.8 0.0 0.4 0.4 0.0
Intracity mass transit' * 2% ... 3.1 0.0 0.0 0.3 0.0
Recreation ServiCes® ........ooovieveiuiernriineeaaeaanes 3.698 3.2 0.1 0.1 0.0 0.2
Video and audio services® ...........cooiiiiiiiiiiinns 1.496 3.3 -0.1 0.2 -0.4 0.2
Cable and satellite television and radio service™" .. 1.386 3.9 0.0 0.2 -0.5 0.3

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2012 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjléitaerc]igzercem Seasonally adjusted percent change
; importance Nov. t. Aug. Sep. Oct.
Expenditure category Oct. 2011- o] 2015- 201- 2012-
2012 Nov. Nov. Sep. Oct. Nov.
2012 2012 2012 2012 2012
Video discs and other media, including rental of
videorandiaudio” = 2 ;i marsess 5 s s s 0.110 -3.7 -0.8 0.0 0.4 -0.8
Video discs and other media’ *2-3............... -7.9 -0.7 -0.2 0.0 -0.7
Rental of video or audio discs and other media® -
L -0.5 -0.2 -0.5 0.4 -0.2
Pet services including veterinary® ...................... 0.407 2.9 0.2 0.2 0.4 0.6
Pet services™ " 23 ... i 23 0.3 -0.2 0.1 0.3
Veterinarian services® * % ..., 3.0 0.1 0.2 0.3 0.5
Photographers and film processing’ * % ................ 0.058 1.0 0.1 0.5 0.5 0.1
Photographer fees’ * 2% ... 0.5 0.0 0.0 -0.2 0.0
Film processing” * 23 ... 1.2 0.0 0.6 1.0 0.0
Other recreation services? ..............ccccveveenannnn.. 1.735 3.3 0.2 0.1 0.2 0.2
Club dues and fees for participant sports and
GrOUP EXETCISES? ... uuiveeii e 0.562 3.1 0.7 0.1 -0.1 0.7
AAAIBSIONS" ssnuiss sass s vvsamssnmsvsnnse o aasmamaess 0.637 3.8 -0.5 -0.3 0.7 -0.5
Admission to movies, theaters, and concerts’ 2
T —— 3.6 -0.6 -0.2 0.7 -0.6
Admission to sporting events® * 23 ... .. ..., 46 -0.1 -0.7 0.3 -0.1
Fees for lessons or instructions’ * € ................. 0.231 3.6 1.2 0.9 0.0 1.2
Education and communication services® ................. 6.149 1.9 0.0 0.2 0.3 0.2
Tuition, other school fees, and childcare............... 3.047 3.6 0.0 0.3 0.4 0.4
College tuition and fees.............ocoviieiiiiinnn. 1.722 4.1 -0.1 0.3 0.7 0.3
Elementary and high school tuition and fees........ 0.386 3.5 0.0 0.2 0.4 0.4
Child care and nursery school™ ..................... 0.776 2.6 0.0 0.3 0.1 0.5
Technical and business school tuition and fees? ... 0.059 3.0 -0.2 11 0.6 0.1
Postage and delivery services® ......................... 0.147 3.9 0.0 0.3 0.4 0.3
POSIAgE" «.\ it 0.137 3.8 0.0 0.3 0.3 0.3
Delivery:semvices! # 2 s s i o sersvsssvssiss s 0.010 5.4 0.7 0.4 15 0.7
Telephone services’ "2 .......ooiiiiiiiiiiiia 2.374 0.4 0.1 0.1 0.2 0.1
Wireless telephone services' *2..................... 1.437 -0.8 -0.1 0.3 0.3 -0.1
Land-line telephone services' - ® ..................... 0.937 2.1 0.3 -0.2 0.0 0.3
Internet services and electronic information
providers! “? upssssmies s e R g 0.566 -0.4 0.0 -0.2 -0.2 0.0
Other personal services® ...........cooviiiiiiiiiiiann.. 1.703 2.1 0.1 0.0 0.2 0.1
Personal care services” .........o.oovviiiiiiiiiiiienn.. 0.625 1.3 0.1 0.0 0.1 0.1
Haircuts and other personal care services' "2 ..... 0.625 1.3 0.1 0.0 0.1 0.1
Miscellaneous personal services........................ 1.078 2.5 0.1 -0.1 0.3 0.1
Legal Services® .......ooviuiiiiiiii e 0.295 2.1 0.0 0.0 0.6 0.0
Funeral BXpenses’ .. swsus nesmssmpmnsesomsmssssaers 0.158 2.2 0.6 0.0 0.6 0.5
Laundry and dry cleaning services® ................. 0.239 2.0 0.1 0.2 0.2 0.1
Apparel services other than laundry and dry
cleaning’ * 2 0.029 2.0 0.5 0.0 0.0 0.5
Financial services' *© .............ccociiiiiiiii 0.215 3.9 -0.3 -0.2 -0.3 -0.3

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, November 2012 — Continued
[1982-84=100, unless otherwise noted]

Unadjusted percent s .
easonally adjusted percent change
Relative change ya ¥ .
; importance Nov. Oct. Aug. Sep. Oct.
Expenditure calegory Oct. 2011- 2012- 2012- 2012- 2012-
2012 Nov. Nov. Sep. Oct. Nov.
2012 2012 2012 2012 2012
Checking account and other bank services' * 2
e S SRR S U 6T S S S SR R SR 6.4 0.0 -0.3 -0.3 0.0
Tax return preparation and other accounting
18887 * P ; sonumunsnonmmmunusnimsnss s sosaiE s EaREs 2.0 -1.1 -0.1 -0.1 -1.1

1 Not seasonally adjusted.

2 Indexes on a December 1997=100 base.

3 Special index based on a substantially smaller sample.
4 Indexes on a December 2007=100 base.

5 Indexes on a December 2005=100 base.

6 Indexes on a December 1986=100 base.

7 Indexes on a December 1993=100 base.

8 This index series was calculated using a Laspeyres estimator. All other item stratum index series were calculated using a geometric means estimator.
9 Indexes on a December 2009=100 base.

10 Indexes on a December 1990=100 base.

11 Indexes on a December 1983=100 base.

12 Indexes on a December 2001=100 base.

13 Indexes on a December 1982=100 base.

14 Indexes on a December 1996=100 base.

NOTE: Index applies to a month as a whole, not to any specific date.



Table 3. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, special aggregate indexes,

November 2012
[1982-84=100, unless otherwise noted]

Unadjusted percent

Seasonally adjusted percent

Fi(:::ag;,e Unadjusted indexes change change
Special aggregate indexes tar?ce Nov. Oct. Aug. Sep. Oct.
Oct. Nov. Oct. Nov. 2011- 2012- 2012- 2012- 2012-
2012 2011 2012 2012 Nov. Nov. Sep. Oct. Nov.
2012 2012 2012 2012 2012
All items 1888 100! .50 14 s ossws s wwmsns ss sewmsman 5 85.825 225532 230.787 229.509 1.8 -0.6 0.7 01 -0.4
All items less shelter...............oooiiiiiinn. 68.611 218.205 223.181 221.572 15 -0.7 0.7 0.1 -0.5
All items less food and shelter...................... 54436 214.691 219.883 217.881 15 -0.9 0.9 0.1 -0.7
All items less food, shelter, and energy............ 44253 212473 216.266 216.143 1.7 -0.1 0.1 0.1 01
All items less food, shelter, energy, and used
ears and HUCKS. . cre. cavsmunsn ianmmamss susmsaosas « 42.384 216.249 220.349 220.378 1.9 0.0 0.1 0.2 0.1
All items less medical care.......................... 92.895 217479 222195 221.049 1.6 -0.5 0.6 0.2 -0.3
Allitems less energy..........oooeeiiiiiiiiiiieannn. 89.816 226.818 231.169 231.160 1.9 0.0 0.1 0.2 0.1
CommOedities. . .«s:xusomssrersna s 5 susssamssassmaws 40.265 184.791 189.338 186.845 1.1 -1.3 1.0 0.0 -1.1
Commodities less food, energy, and used cars
and WUCKS..ossvesmsesmsssssmsesarsseiiissamss 3 17.779 147.280 148.739 148.387 0.8 -0.2 0.0 0.0 -0.1
Commodities less food.............coooiiiiia. 26.090 162572 167.239 163.834 0.8 -2.0 1.5 -0.2 -1.9
Commodities less food and beverages.......... 25150 160.091 164.757 161.274 0.7 -2.1 1.6 -0.2 -2.0
SEIVICES. ..ottt 50.735 267.413 273.066 273.323 2.2 0.1 0.3 0.3 0.2
Services less rent of shelter’ .................... 28.692 292242 208.222 298.609 2.2 0.1 0.3 0.3 0.3
Services less medical care services............. 54.348 254.978 260.023 260.231 2.1 0.1 0.3 0.3 0.3
Durables: o cusssmnss s s ssnssasmssmnrsamam s 8.725 112405 111.970 111.719 -0.6 -0.2 -0.7 -0.3 0.0
Nondurables. ........c.cooviiiiiiiiiiiee 31539 220592 227.788 224.101 1.6 -1.6 1.3 0.1 -1.4
Nondurables less food..............cccceieinian 17.365 210.101 219.660 213.188 1.5 -29 2.3 -0.1 2.7
Nondurables less food and beverages.......... 16.425 208.902 218745 211.925 1.4 -3.1 25 -0.1 -2.9
Nondurables less food, beverages, and
BPPAreL . .t 12.727 264.478 278.142 268.048 1.3 -3.6 3.2 -0.3 -3.6
Nondurables less food and apparel.............. 13.667 259.934 272738 263.531 1.4 -3.4 3.0 -0.3 -3.3
HOUBING. oo ot oot st daesmm h st a s e e 40.658 219.969 223.708 223.814 1.7 0.0 0.3 0.2 0.3
Education and communication® .................... 6.733 132.750 134.767 134.736 1.5 0.0 0.1 0.2 0.2
EdUcation® . . coususwesssss o iwass sessssssas o o g 3.256 212.751 220.830 220.856 3.8 0.0 0.3 0.4 0.4
Communication® ............o.eeeiiiiiiiaienans. 3.476 83.016 82.577 82.532 -0.6 -0.1 -0.1 0.0 -0.1
Information and information processing®. . .. 3.329 79.625 79.058  79.011 -0.8 -0.1 -0.1 0.0 -0.1
Information technology, hardware and
SEIVICES® ... i 0.955 8.866 8.577 8.544 -3.6 -0.4 -0.5 -0.5 -0.5
Recreation® ..........cooveiiiiiie e 5.963 113.232 114.774 114.763 1.4 0.0 0.0 -0.1 0.1
Video and audio® ................cooeiiiieeiina... 1.893 98.315 99.067 98.812 0.5 -0.3 0.0 -0.5 0.0
Pets, pet products and services® ................ 1.092 160.394 163.167 163.628 2.0 0.3 0.3 0.3 0.4
Photography? ..........ccooeiniiieiiiieeennen, 0.111 80.195 79.084 78.563 -2.0 -0.7 0.6 -0.9 -0.2
Food and beverages............cooevevviiiiiinnnnn. 15.114  230.656 234.718 234.742 1.8 0.0 0.1 0.2 0.2
Domestically produced farm food® .............. 7.198 235.925 239.594 239.474 1.5 -0.1 -0.2 0.5 -0.1
ORher iSeIVICOS usr ss srvvnasssss & s cmsmssss imsssams 11.549 317275 324.632 324.789 2.4 0.0 0.1 0.2 0.2
Apparel less footwear.............cccoeiiiiinannn. 2995 121.934 125.460 123.437 1.2 -1.6 0.4 0.7 -0.7
Fuels and utilities.................oooiiiiiiiii.. 5256 218.199 218.287 217.964 -0.1 -0.1 0.7 0.4 0.7
Household BNergy: <<= s winserssss e sosss 4069 190.444 187.657 187.141 -1.7 -0.3 0.8 0.4 0.8
Medical /careis s o snsm s massmrerssin s RimEs 7.105 404.858 418.359 418.653 3.4 0.1 0.3 0.0 0.1
Transportation. ..........oovoiiiiiiiiiie s 17.382 211.358 220.232 214.525 1.5 -2.6 2.4 -0.1 -2.6
Private transportation.... .. . .ovewes sssssnass sasssss 16.214 206.635 215.832 209.745 15 -2.8 2.5 -0.3 -2.8
New and used motor vehicles® ............... 5521  100.021 99.935 99.645 -0.4 -0.3 -0.5 -0.5 -0.1
Utilities and public transportation................... 9.856 205469 207.145 207.131 0.8 0.0 0.4 0.3 0.4
Household furnishings and operations............. 4.013 125073 125.300 125.500 0.3 0.2 -0.1 -0.1 0.4
Other goods and Services. ..............cceeeeeeennn. 3.347 390.761 396.337 396.702 15 0.1 -0.1 0.0 0.0
PErsOnaliCare.. « « wwonase o sevemasismass swsswisen 2553 210.354 213.135 213.363 1.4 0.1 -0.2 0.0 0.0

1 Indexes on a December 1982=100 base.
2 Indexes on a December 1997=100 base.
3 Indexes on a December 1988=100 base.
4 Not seasonally adjusted.

NOTE: Index applies to a month as a whole, not to any specific date.



Table 4. Consumer Price Index for All Urban Consumers (CPI-U): Selected areas, all items index, November
2012
[1982-84=100, unless otherwise noted]

Pricing Percent change to Nov. 2012 from: | Percent change to Oct. 2012 from:
Area Schedule’ Nov. Sep. Oct. Oct. Aug. Sep.
2011 2012 2012 2011 2012 2012
U.S. GV EVETaGR: x5 snsmenmes v seussams s sus s Svamuss M 1.8 -0.5 -0.5 22 0.4 0.0
Region and area size®
Northeast urban. ... M 1.8 -0.1 -0.2 1.9 0.5 0.1
Size A - More than 1,500,000...............ccoiiiniennn M 2.0 0.0 0.0 1.8 0.4 0.0
Size B/C - 50,000 to 1,500,000% ..............cccvenennn. M 1.3 -0.4 -0.7 1.9 0.9 0.2
Midwest urban. ... M 1.8 -0.7 -0.4 2.2 0.0 -0.3
Size A - More than 1,500,000. .....cc e vusssnmnsusvassons M 1.7 -0.7 -0.4 21 0.1 -0.3
Size B/C - 50,000 to 1,500,000% ............ceeinennnnn. M 2.0 -0.7 -0.3 2.2 -0.3 -0.4
Size D - Nonmetropolitan (less than 50,000)........... M 1.6 -0.8 -0.6 2.3 0.1 -0.2
South urban. ......c.ooiii e M 1.6 -0.7 -0.5 21 0.3 -0.2
Size A - More than 1,500,000............cooiiiiiiin... M 1.6 -0.8 -0.5 2.2 0.2 -0.4
Size B/C - 50,000 to 1,500,000% ...........cceevvnvnnnn. M 1.4 -0.6 -0.5 1.9 0.3 -0.1
Size D - Nonmetropolitan (less than 50,000)........... M 21 -1.1 -0.6 2.7 0.2 -0.5
West urban. ... M 1.9 -0.4 -0.7 25 0.8 0.4
Size A - More than 1,500,000..........cccooiiiiiiiianns M 21 -0.4 -0.9 2.8 1.0 0.5
Size B/C - 50,000 to 1,500,000% ..........cccvvenenennns M 1.4 -0.2 -0.4 1.6 0.6 0.2
Size classes
B e iierelmcerme Beimie e S Boes e arasceofy B TS e s o T S T M 1.9 -05 -0.5 2.3 0.4 0.0
B/C s M 1.5 -0.5 -0.5 1.9 0.4 -0.1
D SO M 21 -0.8 -0.5 27 0.3 -0.3
Selected local areas®
Chicago-Gary-Kenosha, IL-IN-WL......................... M 1.5 -0.5 -0.4 1.7 0.1 -0.2
Los Angeles-Riverside-Orange County, CA............... M 21 -0.2 -1.0 3.0 1.2 0.8
New York-Northern N.J.-Long Island, NY-NJ-CT-PA..... M 2.0 -0.1 0.0 1.7 0.3 -0.1
Boston-Brockton-Nashua, MA-NH-ME-CT................. 1 2.0 0.2
Cleveland-Akron, OH............coooiiiiiiiiiiiii e 1 1.6 -1.0
Dallas=Fort Worth;, TX: .. « ssssersmnonsseesnsnss m m sepssmans 1 1.7 -0.5
Washington-Baltimore, DC-MD-VA-WV® .................. 1 2.1 -0.7
AHANA, BA...... oo tinsmieiinsais TR REEER S A B ST TR 2 1.8 -1.2
Detroit-Ann Arbor-Flint, ML ... 2 2.4 0.5
Houston-Galveston-Brazoria, TX........ccoiiiiiiiiiiiiinnn. 2 1.4 0.1
Miami-Fort Lauderdale, FL. ..o 2 2.0 0.3
Philadelphia-Wilmington-Atlantic City, PA-NJ-DE-MD. ... |2 2.2 0.4
San Francisco-Oakland-San Jose, CA...........ccoouun 2 3.2 0.7
Seattle-Tacoma-Bremerton, WA...........oooiiiiiiiaae. 2 2.3 0.5

1 Foods, fuels, and several other items are priced every month in all areas. Most other goods and services are priced as indicated: M - Every month. 1
- January, March, May, July, September, and November. 2 - February, April, June, August, October, and December.

2 Regions defined as the four Census regions.

3 Indexes on a December 1996=100 base.

4 Indexes on a December 1986=100 base.

5 In addition, the following metropolitan areas are published semiannually and appear in Tables 34 and 39 of the January and July issues of the CPI
Detailed Report: Anchorage, AK; Cincinnati-Hamilton, OH-KY-IN; Denver-Boulder-Greeley, CO; Honolulu, HI; Kansas City, MO-KS; Milwaukee-Racine,
WI; Minneapolis-St. Paul, MN-WI; Phoenix-Mesa, AZ; Pittsburgh, PA; Portland-Salem, OR-WA; St. Louis, MO-IL; San Diego, CA; Tampa-St.
Petersburg-Clearwater, FL.

6 Indexes on a November 1996=100 base.

NOTE: Local area indexes are byproducts of the national CPI program. Each local index has a smaller sample size than the national index and is, therefore,

subject to substantially more sampling and other measurement error. As a result, local area indexes show greater volatility than the national index, although

their long-term trends are similar. Therefore, the Bureau of Labor Statistics strongly urges users to consider adopting the national average CPI for use in
their escalator clauses.

NOTE: Index applies to a month as a whole, not to any specific date.



Table 5. Chained Consumer Price Index for All Urban Consumers (C-CPI-U) and the Consumer Price Index for
All Urban Consumers (CPI-U): U.S. city average, all items index, November 2012
[Percent changes]

Unadjusted 1-month percent change Unadjusted 12-month percent change
Month Year
C-CPI-U' [ CPI-U C-CPI-U" CPI-U
December 2000.........ccovvveniiiinann.. 2.6 3.4
December 200 wousessmssepmesum sowame 1.8 1.6
December 2002...........cccvvvveiinnnn... 2.0 2.4
December 2003.........ccooiiiiiiiiniinnn. 1.7 1.9
December2004...................ccoeual 3.2 3.3
December 2005.............cccoiiiiiennnn. 29 3.4
December: 2006. .. . wouosswsviis s svssss 2.3 2.5
December 2007.........coovviiiiiiiniannn. 3.7 41
December 2008............c.coeiiininnnn. 0.2 0.1
De¢ember 2009, ..o asmesnssemin mmmass 2.5 2.7
January 2010..........cooiiiiiii 0.4 0.3 2.4 2.6
February 2010...........oooiiiiiiiina. 0.0 0.0 1.9 2.1
Mareh2010:: o = = imsssinms v o seee 0.4 0.4 21 2.3
April 2010, ... 0.1 0.2 2.1 2.2
May 201 0: . i somssssis s aumas s v saiass 0.0 0.1 1.8 2.0
June 2010, -0.1 -0.1 0.8 1
July 2010, 0.0 0.0 1.0 1.2
August 200000 1 sesaimsemvsnen e s e 0.2 0.1 0.9 1.1
September 2010...........cooiiiiiin. 0.1 0.1 0.9 1.1
October 2010......ocovviiiiiiiiee 0.1 0.1 0.9 1.2
November 2010...........coooieeiiiin... 0.0 0.0 0.9 11
December 2010.........coooviiiniinennn, 0.2 0.2 1.3 1.5
January 2011, 0.4 05 1.4 1.6
February 2011 .« vocews sommons smssmomsusass 0.5 0.5 19 241
March 2011 0.8 1.0 2.3 2.7
APHlI201Ys v crsmsnnenssssamemsass v saseseae 0.6 0.6 27 3.2
May 2011, ..o 0.4 0.5 3.1 3.6
June 2011, 0.0 -0.1 3.2 3.6
JUlY 208 oo i svasis smmase s ssvs 8 0.1 0.1 33 3.6
August 2011, 0.3 0.3 3.4 3.8
September 201 1. civiesin s s insas 0.2 0.2 35 3.9
October 2011 -0.2 -0.2 3.2 3.5
November 2011........ooiiiiiiiine -01 -0.1 3.1 3.4
December 2011, -0.2 -0.2 2.7 3.0
Janvary 2012..c.: uvscnsm s 0o B mnomazins s 0.4 0.4 27 2.9
February 2012..........ccooviiiiiinn.n. 0.4 0.4 2.6 29
March: 2012 cooovssvsnsss o soss sevsnsmns 0.6 0.8 2.4 27
April 2012, ... 0.3 0.3 2.1 2.3
May 201 2: soccnemrerms s somersnes @ svessvss -0.1 -0.1 1.6 8 74
June 2012 .o -0.1 -0.1 1.6 1.7
JUIVi2002:: 2 oo cavnnsnis S mmses i assmies o & -0.2 -0.2 1.3 1.4
August 2012 0.4 0.6 15 1.7
September 2012..........ccooiviiineenn. 0.4 0.4 (4 2.0
October 2012.......coovviiiiiiieenn 0.0 0.0 1.9 2.2
November 2012...c.ivemv50 o5 svsmmenvosves s -0.4 -0.5 1.6 1.8

1 The C-CPI-U is designed to be a closer approximation to a cost-of-living index in that it, in its final form, accounts for any substitution that consumers
make across item categories in response to changes in relative prices. Since the expenditure data required for the calculation of the C-CPI-U are
available only with a time lag, the C-CPI-U is being issued first in preliminary form using the latest available expenditure data at that time and is subject
to two revisions.

NOTE: Indexes for 2012 are intial estimates. Indexes for 2011 are interim adjustments. Data prior to 2011 are final.
NOTE: Index applies to a month as a whole, not to any specific date.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 1-month analysis table
[1982-84=100, unless otherwise noted]

One Month
Relative | Seasonally | Seasonally Largest (L) or Smallest (S)
) importance | adjusted adjusted Standard seasonally adjusted
Expenditure category Oct. percent | effect on All error, change since:®
2012 change ltems median price
Oct. 2012- | Oct. 2012- | change® Date Percent
Nov. 2012 | Nov. 2012’ change
A HEMS. o cmmes m sonommmamsnss o i oo e s sses & SFs s SE s R SIS 100.000 -0.3 0.03 S-May 2012 -0.3
FOOQ. .. e 14.175 0.2 0.031 0.08 = -
FOOH A TOMIO. v covmmpmmspmn semamesmsies a8 s s i He s vaais 8.518 0.3 0.024 0.14 - -
Cereals and bakery products.............cccooeveiiiienan... 1.220 0.3 0.004 0.35 S-Sep.2012 -0.1
Cereals and cereal products.................cocevvennnn.. 0.464 0.5 0.003 0.50 S-Sep.2012 -0.9
Flour and prepared flour mixes..................c........ 0.052 -0.5 0.000 0.88 S-Jul.2012 -0.9
Breakfast-cereal® ... i v sissmvsssssnmin o s onss s cusans 0.286 1.2 0.003 0.69 L-Nov.2011 1.8
Rice, pasta, cornmeal® .................ccooiiiiiiiinl 0.126 1.3 0.002 0.72 L-Oct.2011 2.2
RGE* »Bie® s v nsesemmen s mwsaamsmssy umTR 1.7 0.81 L-Oct.2011 2.6
Bakery products. .........oooeiiiiiii e 0.756 0.0 0.000 0.43 S-Aug.2012 0.0
Bread® .......c.oiii e 0.223 09 -0.002 0.89 S-Jan.2012 -1.0
White bread® * ® .......ccoooiiii 0.7 1.19 S-Sep.2012 -0.8
Bread other than white® * © ......................... -1.3 1.30 S-Aug.2012 2.3
Fresh biscuits, rolls, muffins® * 5 ...................... 0.112 0.4 0.000 0.61 L-Aug.2012 0.4
Cakes, cupcakes, and cookies........................ 0.184 -0.4 -0.001 0.88 S-Aug.2012 -0.4
Cookies™ * & ... 0.9 0.95 L-Apr.2012 2.0
Fresh cakes and cupcakes® 'S .................... -0.5 0.97 S-May 2012 -2.2
Other bakery products. ..........cccoocviiiiiiiiiinnnn 0.238 0.7 0.002 0.78 L-Aug.2012 0.8
Fresh sweetrolls, coffeecakes, doughnuis* - © . .. 0.2 0.92 S-Sep.2012 -0.8
Crackers, bread, and cracker products® .......... -0.1 1.17 S-Sep.2012 -0.3
Frozen and refrigerated bakery products, pies,
tarts, turnovers® ... 24 1.11 L-Apr.2008 52
Meats, poultry, fish, and eggs...........cccciiiiiiiiiiininen. 1.946 -0.1 -0.002 0.23 S-Sep.2012 -0.6
Meats, poultry, and fish................ ... 1.835 0.1 0.001 0.24 S-Sep.2012 -0.4
Meats. ... e 1.188 0.0 0.000 0.28 S-Sep.2012 -0.8
Béel And VEAIY u i snnwsmsesmusmmsnssesss s m TR seEE 0.557 0.1 0.000 0.41 S-Sep.2012 -0.3
Uncooked ground beef* ............................ 0.218 0.2 0.000 0.60 L-Jun.2012 1.1
Uncooked beef roasts® * 5 ..................oeeeen. 0.082 0.4 0.000 1.10 S-Sep.2012 -1.2
Uncooked beef steaks® " ® .......................... 0.206 -0.2 0.000 0.79 S-Aug.2012 -1.0
Uncooked other beef and veal* - 5 ................ 0.051 0.0 0.000 0.73 S-Sep.2012 -1.1
L 0.369 -0.1 0.000 0.48 S-Sep.2012 -1.6
Bacon, breakfast sausage, and related products®
............................................................................ 0.140 -0.2 0.000 0.84 L-Sep.2012 -0.2
Bacon and related products® -0.1 1.07 L-Aug.2012 3.6
Breakfast sausage and related products® 5 - ®
............................................................................ -2.1 1.23 S-Nov.2010 -3.7
Ham. o 0.081 -0.5 0.000 0.98 L-Aug.2012 2.0
Ham, excluding canned® ......................... -0.8 1.04 L-Aug.2012 23
Pork CHODS. . «.vvv s somsasmpsmmmimasmmvssss s vsumwemes 0.061 1.0 0.001 1.02 S-Sep.2012 -2.6
Other pork including roasts and picnics® ......... 0.088 0.4 0.000 1.09 S-Sep.2012 -3.7
Other meats. ........cooiiiiiiiii e 0.262 0.1 0.000 0.63 L-Aug.2012 0.1
Frankiuiers® ; s sesm s s 5o s sEsss: 0.7 2.08 L-May 2012 1.8
Lunchmeats® " 8 ... .. ... 0.2 0.64 S-Sep.2012 -0.5
Lamb and organ meats® * & ...l -1.2 1.06 S-Sep.2012 -5.9
Lamb and mutton® - 5+ ® ... -3.3 1.19 S-Sep.2012 -4.6
POUMY: cvon o scommmer st st G S ana 0.345 0.2 0.001 0.62 S-Sep.2012 -0.1
ChICKEN® L. e 0.268 0.4 0.001 0.80 S-Sep.2012 -0.2
Fresh whole chicken* * € ......................... 2.1 1.91 L-Jul.2012 3.3
Fresh and frozen chicken parts® * 8 ............ 0.1 0.85 S-Sep.2012 -0.9
Other poultry including turkey® ..................... 0.076 0.9 0.001 0.80 L-Mar.2012 1.5
Fish and seafood® ...............ccoooiiiiiiiiiin. 0.302 0.2 0.001 0.52 L-Sep.2012 0.5
Fresh fishiand. seafool? =S ... w sssssssaamsss sa as 0.155 -0.5 -0.001 0.75 S-Feb.2012 -1.5
Processed fish and seafood® ...................... 0.147 0.6 0.001 0.70 L-Jun.2012 1.0

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relative | Seasonally | Seasonally Largest (L) or Smallest (S)
= ) importance | adjusted adjusted Standard seasonally adjusted
xpenditure category Oct. percent | effect on All error, change since:®
2012 change ltems median price
Oct. 2012- | Oct. 2012- | change? Date Percent
Nov. 2012 | Nov. 2012’ change
Shelf stable fish and seafood* " ©............... 1.4 117 L-Jul.2012 1.7
Frozen fish and seafood* - & ..................... 0.7 1.03 L-Sep.2012 0.9
EQOS. - e e e 0.111 -3.1 -0.003 0.77 S-Sep.2012 -3.9
Dairy and related products® ...............ccoiiiiiiiiiiinnn 0.888 0.8 0.008 0.31 - -
MIK? * ® smemensnms s i i swaessme s e & 0.289 25 0.007 0.33 L-Mar.2011 3.4
Fresh whole milk* " ® ... 26 0.44 L-Apr.2011 2.6
Fresh milk other than whole* -5+ ._................... 2.4 0.48 L-Mar.2011 3.2
Cheese and related products® ........................c.... 0.284 0.8 0.002 0.59 S-Sep.2012 0.3
Ice cream and related products..................ooeall 0.134 0.4 0.001 0.83 L-Sep.2012 0.6
Other dairy and related products® ......................... 0.181 0.7 0.001 0.61 L-Jun.2012 0.9
Fruits and vegetables.. ... o v sovsssssssnassmsvisnsin svas o 50 s 1.257 0.2 0.003 0.37 S-Sep.2012 -0.4
Fresh fruits and vegetables.................cooiiiiiiil 0.956 0.1 -0.001 0.47 S-Sep.2012 -0.3
Freshitrulls: o v w mmsmrmusmsmssmsseses iy 1 558 0.506 0.3 0.002 0.63 S-Sep.2012 -0.9
APPIES. . 0.091 2.1 0.002 1.15 L-Aug.2012 3.6
Bananas...........ooiiiiiiii e 0.080 -0.3 0.000 0.82 S-Aug.2012 -0.6
Citrus fruits® ... 0.120 -1.5 -0.002 1.48 S-Sep.2012 -3.8
Oranges, including tangerines® .................... -0.4 1.73 S-Sep.2012 -3.7
Other fresh fruits® ... 0.215 1.0 0.002 1.07 S-Sep.2012 -1.4
Frosh-vegetables: .. ssesw: vassevams aowssswmess ssasmsnasses 0.449 -0.5 -0.002 0.63 S-Aug.2012 -1.3
Potatoes. .......coooviiiiii 0.076 25 0.002 1.06 L-May 2011 2.7
(T e R T T ya— 0.061 -0.1 0.000 1.57 L-Aug.2012 0.9
TOMALOES® ... ittt 0.079 1.3 0.001 1.80 S-Aug.2012 -4.8
Other fresh vegetables..........o..c...oociiiiinnnee. 0.234 -0.2 0.000 0.91 S-Aug.2012 -0.2
Processed fruits and vegetables® ....................... 0.302 1.1 0.003 0.47 L-Feb.2012 1.2
Canned fruits and vegetables® ....................... 0.151 2.0 0.003 0.69 L-Sep.2008 2.5
Canned fruits® * & ... 2.8 0.81 L-Sep.2008 29
Canned vegetables®* ® ...............coooii. 2.1 0.98 L-Nov.2011 2.3
Frozen fruits and vegetables® ........................ 0.094 0.7 0.001 0.87 L-Aug.2012 1.0
Frozen vegelables® ... csewvmmsssnss is vas sowonas 1.3 1.04 L-May 2012 1.6
Other processed fruits and vegetables including
dried® o 0.057 -1.7 -0.001 0.79 S-EVER =
Dried beans, peas, and lentils* - 5% ............ -2.9 1.19 S-Mar.2008 -3.0
Nonalcoholic beverages and beverage materials........... 0.938 0.5 0.004 0.42 L-Sep.2012 0.9
Juices and nonalcohalic drinks® ...........c.c.coieennee. 0.703 0.8 0.005 0.50 L-Sep.2012 1.1
Carbonated drinks............oooiiiiiiiiiii 0.288 -0.3 -0.001 0.72 L-Sep.2012 1.3
Frozen noncarbonated juices and drinks* - 5 .......... 0.014 0.0 0.000 1.09 L-Sep.2012 0.5
Nonfrozen noncarbonated juices and drinks* * 5 ...... 0.402 1.1 0.004 0.65 L-Sep.2012 1.1
Beverage materials including coffee and tea® ........... 0.234 -0.4 -0.001 0.59 S-Aug.2012 -0.4
COffB. .ot 0.142 0.6 0.001 0.81 L-Nov.2011 1.8
Roasted colfee® .. ixxs ssusm s swmsmmmsses sussuess o4 wos 0.5 0.77 S-Sep.2012 -0.4
Instant and freeze dried coffee® & .................. -1.6 1.18 S-Sep.2012 2.4
Other beverage materials including tea® ............... 0.093 -0.9 -0.001 0.77 S-May 2012 -1.6
Other food at home. ... ...oooiiiiiiii e 2.268 0.4 0.008 0.26 L-Feb.2012 0.4
Sugar and sweets® ... 0.305 -1.2 -0.004 0.59 S-Nov.2011 -1.7
Sugar and artificial sweeteners..................oill 0.059 -0.6 0.000 0.49 L-Aug.2012 -0.2
Candy and chewing gum® S .................ooeeel. 0.183 -1.0 -0.002 0.92 S-May 2012 -1.2
Other SWeets® .........c.oiiiiiiieiiiiiiiie e 0.063 -0.1 0.000 0.71 S-Aug.2012 -1.2
Fals and oil8.: s amsemsinm mperisesss 3 wsssesa s iagues 0.262 0.8 0.002 0.51 L-Sep.2012 0.9
Butter and margaring® ............cooeiiiiiiiiiiiiiieanns 0.076 2.7 0.002 0.79 L-Mar.2011 3.4
BUHEr® .. e 1.4 1.21 L-Sep.2012 3.0
Margaring® ... . ..o 1.0 1.06 L-Sep.2012 2.1
Salad dressing® " % ... 0.066 -0.1 0.000 0.80 S-Aug.2012 -0.5
Other fats and oils including peanut butter® ........... 0.121 -0.5 -0.001 0.91 S-Feb.2012 -0.7

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relative | Seasonally | Seasonally Largest (L) or Smallest (S)
! importance | adjusted adjusted Standard seasonally adjusted
Expenditure category Oct. percent | effect on All error, change since:®
2012 change ltems median price
Oct. 2012- | Oct. 2012- | change® Date Percent
Nov. 2012 | Nov. 2012’ change
Peanutbutter® * 5+ % .. ... -0.6 1.09 S-May 2012 -0.6
Other fo0d8: s = smsarmenes mres o soPvaEan s a8H SEETEE 1.701 0.6 0.010 0.31 L-Feb.2012 0.6
SOUPS. ..t ettt 0.095 1.8 0.002 1.05 L-Feb.2011 21
Frozen and freeze dried prepared foods® ........... 0.298 0.6 0.002 0.76 L-Jul.2012 0.7
SNACKS® ...t 0.328 -0.1 0.000 0.75 S-Sep.2012 -0.5
Spices, seasonings, condiments, sauces............ 0.286 0.7 0.002 0.75 L-Apr.2012 1.0
Salt and other seasonings and spices®* ¢ ....... -0.5 0.81 S-Sep.2012 -0.6
Olives, pickles, relishes* 5 & ... ............... -1.2 1.36 S-May 2012 2.7
Sauces and gravies® " ® ... -1.3 1.40 S-Sep.2012 -1.3
Other:condiments® +'® ... o ssssseses i 5 ssewmes -15 0.74 L-Sep.2012 0.9
Baby fo0d* " 5 ... e 0.072 0.0 0.000 0.51 S-Aug.2012 -0.3
Other miscellaneous foods* * 5 ............coceueenee. 0.622 0.4 0.003 0.57 L-Aug.2012 0.4
Prepared salads® " 7 "® ..., -0.1 0.89 S-Sep.2012 -0.4
Food away from home® ...........ccooviiiiiiiiiiieeieeanen 5.656 0.1 0.007 0.06 = N
Full service meals and snacks® " ® .............ocooienen. 2.679 0.1 0.003 0.07 - -
Limited service meals and snacks* * 5 ...................... 2277 0.1 0.003 0.10 - -
Food at employee sites and schools® ....................... 0.261 0.1 0.000 0.14 S-Jun.2012 -0.9
Food at elementary and secondary schools® - 8% ... 0.1 0.12 - -
Food from vending machines and mobile vendors* * ... 0.081 1.0 0.001 0.23 L-Sep.2011 1.2
Other food away from home* = % ................coiiiinis 0.359 0.2 0.001 0.12 B -
ENergy: scossessseunss s ssssiensgesss srammesess s musemsmsasenss svss 10.184 -4.1 -0.430 0.1 S-May 2012 -4.3
Energy commodities. ..o 6.443 -6.9 -0.463 0.1 S-Dec.2008 -17.8
Fuel oil and other fuels® ...........ccocoiiiiiiiiiiieeens 0.328 0.3 0.001 0.42 S-Jul.2012 -1.4
FUBTOMY ..ccommnosemicis siominsssiscioisss o 67 58 o853 F555 S8 4 50 TR 5535 0.232 -0.2 0.000 0.54 S-Jul.2012 -0.5
Propane, kerosene, and firewood®* * @ ..................... 0.096 -0.3 0.000 0.44 S-Sep.2012 -1.1
MOotor fllsucesss s seesmesssnms sonmnammes o soumssaasg s ssse 6.115 -7.3 -0.464 0.11 S-Dec.2008 -18.5
Gasoline (all types)......ccvvvimiiiiiiiii 5.919 -7.4 -0.457 0.12 S-Dec.2008 -18.7
Gasoline, unleaded regular® .................cooeiinnen. 75 0.28 S-Dec.2008 -19.2
Gasoline, unleaded midgrade™ "¢ ..................... -7.3 0.27 S-Dec.2008 -17.8
Gasoline, unleaded premium® ................cccoeenens -6.9 0.27 S-Dec.2008 -17.7
Other motor fuels® .........oiiiiiiiii s 0.196 -1.3 -0.003 0.16 S-Jun.2012 -7.0
ENBIQY SBIVICESTT ... ocamoe om vmos siims s o 45 6 35 5563 59983 3.741 0.9 0.033 0.16 L-Mar.2010 1.2
EleCtriCity ™ oo 2.868 0.7 0.021 0.18 L-May 2011 0.7
Utility (piped) gas service' .......ccccoviviiiivinciivennionene 0.872 1.3 0.012 0.18 L-Sep.2012 2.0
All items less food and energy............ccoooiiiiiiiiiiin 75.642 0.1 0.085 0.04 S-Sep.2012 0.1
Commodities less food and energy commaodities.............. 19.647 -0.1 -0.024 0.09 - -
Household furnishings and supplies' ....................... 3.292 0.1 0.004 0.15 L-Jun.2012 0.1
Window and floor coverings and other linens* - % ....... 0.268 0.0 0.000 0.62 L-Sep.2012 0.9
Floor coverings® " ® ... ... 0.038 -0.8 0.000 0.55 S-Dec.2011 -1.2
Window coverings® @ S . cocoessviss oo s sasssensses 5 sosae 0.076 0.7 0.001 0.68 L-Sep.2012 1.0
Other inens® » 5 ... e 0.154 -0.2 0.000 0.92 S-Aug.2012 -1.3
Fumitureand bedding® - - «eseesis sossmenvessmssssss s 0.712 -0.1 -0.001 0.34 - —
Bedroom furniture® ..........cooiiiiiii e 0.232 -0.1 0.000 0.65 S-Jun.2012 -0.4
Living room, kitchen, and dining room furniture® - 5 ... 0.340 -1.0 -0.004 0.42 S-Sep.2011 -1.3
Other furniture® ... ..o 0.133 1.9 0.003 0.73 L-Jul.2012 5.7
Infants! furniture® : 8% ... ... s saames is wovasires s
APPHANCES® ...t 0.283 0.7 0.002 0.38 L-Feb.2012 0.9
Major appliances® ............coviveiiiiieeieeens 0.163 0.3 0.000 0.48 S-Sep.2012 -0.7
Laundry equipment® ... ... 1.2 0.58 S-Sep.2012 -0.5
Other-appliances™ * © : waessss s wn snesspsas s muss 0.117 -0.3 0.000 0.59 L-Sep.2012 0.2
Other household equipment and furnishings* 5 ........ 0.479 0.1 0.000 0.41 L-Jul.2012 0.5
Clocks, lamps, and decorator items* ................... 0.250 0.0 0.000 0.51 L-Jul.2012 0.9

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relative | Seasonally | Seasonally Largest (L) or Smallest (S)
) importance | adjusted adjusted Standard seasonally adjusted
Expenditure category Oct. percent | effect on All error, change since:®
2012 change ltems median price
Oct. 2012- | Oct. 2012- | change® Date Percent
Nov. 2012 | Nov. 2012’ change
Indoor plants and flowers™ ...........................l. 0.100 1.0 0.001 0.69 L-Mar.2011 1.1
Dishes and flatware® " ® .............ccooiiiiiiii 0.046 -0.4 0.000 1.02 S-Sep.2012 -0.4
Nonelectric cookware and tableware® .................. 0.083 0.6 0.001 0.51 S-Sep.2012 -1.3
Tools, hardware, outdoor equipment and supplies® . . .. 0.667 0.6 0.004 0.28 L-Aug.2011 0.8
Tools, hardware and supplies* * 5 ...................... 0171 0.0 0.000 0.35 S-Sep.2012 -0.2
Outdoor equipment and supplies® ...................... 0.353 0.8 0.003 0.32 L-Apr.2012 0.9
Housekeeping supplies® ............ccocviiiiiniiiiiiennn. 0.882 0.2 0.001 0.27 L-Sep.2012 0.2
Household cleaning products® * 5 ....................... 0.357 0.1 0.000 0.40 S-Sep.2012 -0.2
Household paper products® * % ..................c.ce.... 0.242 0.4 0.001 0.38 L-Sep.2012 1.0
Miscellaneous household products® " 5 ................ 0.284 0.1 0.000 0.47 L-Aug.2012 0.1
APDATEL v sxsummmin srr o nm e em s s RS ES SR TR R 5 3.698 -0.6 -0.021 0.39 S-Feb.2012 -0.9
Men’s and boys’ apparel...........c.ccoiiviiiiiiiiiiian.. 0.877 0.8 0.007 0.61 L-Jul.2012 21
Men's APParel s v smsosswss s wmasesssss H aEsemm A 0.696 0.5 0.003 0.65 L-Jul.2012 1.9
Men'’s suits, sport coats, and outerwear............. 0.127 2.3 0.003 1.77 L-Jan.2012 6.3
Men’s furnishings...............oooo 0.182 1.2 0.002 0.98 L-Aug.2012 1.8
Men's shirts and sweaters® ..................o.ceenn. 0.224 -0.8 -0.002 1.49 S-Sep.2012 -3.7
Men's pants and ShOMS....: s.aavenss cruswes is vsmswsn o 0.154 0.6 0.001 1.32 L-Jul.2012 25
Boys’ apparel. ..ot 0.181 1.3 0.002 1.48 L-Jul.2012 1.8
Women’s and girls’ apparel.............cccceeiieeininnnen. 1.588 -1.4 -0.021 0.75 S-Sep.2011 -1.5
Women’s apparel. .........ocoeiiiiiiiiiiiiiiiieeaa 1.315 -0.6 -0.008 0.82 S-Aug.2012 -0.7
Women's outerwear...........ccceeeeenenieninecnnnnenns 0.106 -0.4 0.000 3.37 S-Aug.2012 -6.3
WOMBN'S:dreBS88.« . sveoss sessssssmssasssnmsmmmssnssas 0.182 -3.4 -0.006 2.67 S-Aug.2012 -3.5
Women’s suits and separates® ....................... 0.621 -0.1 -0.001 1.10 S-Sep.2012 -0.4
Women'’s underwear, nightwear, sportswear and
ACCESSOMES® ...iiiuiiiie e 0.390 0.5 0.002 1.16 S-Sep.2012 -0.9
Girls” apParelwsu: sss ssssasess savssswanes s s s erEaEEan i 0.273 -5.0 -0.013 2.09 S-0Oct.2009 -5.3
FOOMWEAT. ... 0.702 0.1 0.000 0.56 S-Sep.2012 -0.1
MBS TOOWERT™® o5 550 0asumvmsassonsins i Sossusissmsesamas o 0.215 0.2 0.000 0.85 S-Jul.2012 -1.0
Boys’ and girls’ footwear....................coon 0.151 1.6 0.002 1.22 L-Aug.2011 2.3
Women's I00IWeAT: . s sxsswswssnss gaim s sormsenssamva oy 0.336 -0.3 -0.001 0.86 S-Jul.2012 -0.3
Infants’ and toddlers’ apparel..............cooiia 0.205 -1.7 -0.003 1.00 S-Apr.2007 -2.2
Jewelry and watches® ...................coooeiiiiiiiiinn. 0.325 -1.2 -0.004 1.36 S-Jul.2012 -2.2
Watches® " & ... e 0.090 -3.0 -0.003 0.78 S-EVER -
JOWBITY? - o svsvwsnonmnsnss roms e somes e AR TReR e 55 7 0.235 -0.8 -0.002 1.56 S-Jul.2012 -2.5
Transportation commodities less motor fuel™ .............. 5.507 -0.1 -0.004 0.07 L-Jun.2012 0.1
NBW: VENIGIBS, o v ssun s smrsmssaens ssumes v amwsasassnss 5 o8 3.140 0.2 0.006 0.11 L-Aug.2012 0.2
New cars and trucks® " & ... 0.2 0.10 L-Aug.2012 0.2
NEW GRS o sussmmmssesan i immasssvems saimassissses & 0.4 0.15 L-Apr.2012 0.5
New trucks™ " & .. . -0.1 0.1 L-Sep.2012 0.2
Used cars and icks: - = s s memamsessessima o mas 1.869 -0.5 -0.010 0.02 L-Jul.2012 -0.5
Motor vehicle parts and equipment® .................... 0.431 -0.1 -0.001 0.20 - -
THEES® cx s csawnnns so5m smwwsienve wosemavEmAN 45 HoVmsSHSHFR TS 0.292 -0.6 -0.002 0.25 S-Jul.2009 -0.6
Vehicle accessories other than tires* - 5 ............ 0.138 0.9 0.001 0.25 L-Sep.2011 0.9
Vehicle parts and equipment other than tires* - ©
............................................................................ 0.3 0.25 L-Sep.2012 0.4
Motor oil, coolant, and fluids** ® .................. 3.9 0.64 L-Oct.2008 5.1
Medical care commodities® .............ccoeiiiiiiiiiiiinn 1.717 -0.4 -0.008 0.14 S-May 2008 -0.7
Medicinal drugs® " "2 ... 1.639 -0.5 -0.008 0.15  S-EVER -
Prescrption rigs: .. omem o s eumieses 6 camvmessmmesmamss i 1.329 -0.5 -0.007 0.14 S-May 2008 -0.5
Nonprescription drugs* * " ..o 0.310 0.3 0.001 0.49 L-Jul.2012 0.3
Medical equipment and supplies® " 2 ..................... 0.078 0.7 0.001 0.47 L-May 2012 1.0
Recreation commodities™ ..................occoeiiiiiiiiinn. 2.265 -0.1 -0.003 0.18 L-Sep.2012 -0.1
Video and audio:produtts™s .. .uuseesmsasmes snesamanersy o 0.397 -0.8 -0.003 0.28 S-Jun.2012 -1.5

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relative | Seasonally | Seasonally Largest (L) or Smallest (S)
) importance | adjusted adjusted Standard seasonally adjusted
Expenditure category Oct. percent | effect on All error, change since:®
2012 change ltems median price
Oct. 2012- | Oct. 2012- | change® Date Percent
Nov. 2012 | Nov. 2012' change
TeleViSIONS. ..o o 0.147 -1.1 -0.002 0.64 L-Aug.2012 0.1
Other video equipment® * 5 ... ...l 0.026 -2.9 -0.001 0.61 S-Dec.2010 -3.1
Audio equipment® .. ... ..o 0.070 -0.6 0.000 0.45 L-Sep.2012 -0.4
Audio discs, tapes and other media® " ............... 0.044 -0.5 0.000 0.47 S-Jul.2012 -0.5
Pets and pet products® ... 0.685 0.3 0.002 0.39 L-Sep.2012 0.3
Pat 1600 » ¥ » ', coommmmmrmsr s somensmssnis 0.4 0.41 S-Aug.2012 0.0
Purchase of pets, pet supplies, accessories® * 5 6 ... 0.8 0.76 L-Feb.2012 0.8
SPOrting GOOAS® ... ...veeiie e 0.459 0.2 -0.001 0.31 S-Aug.2012 0.2
Sports vehicles including bicycles®* ..................... 0.242 0.3 0.001 0.33 - =
Sports equipment® ... .. 0.208 -0.7 -0.002 0.53 S-Dec.2011 -0.7
Photographic equipment and supplies..................... 0.052 -0.4 0.000 0.62 L-Sep.2012 0.6
Film and photographic supplies* "€ .................
Photographic equipment® - & ...l -0.4 0.82 L-Jul.2012 0.5
Recreational reading materials® ...................ccco...e 0.222 0.6 0.001 0.34 L-Mar.2012 0.7
Newspapers and magazines* " ® ........................ 0.123 0.9 0.001 0.48 L-Jun.2012 0.9
Recreational books® * ® ... ... 0.095 0.2 0.000 0.47 L-Jul.2012 0.4
Other recreational goods® ..........cooviiiviieninnenns. 0.450 -0.4 -0.002 0.44 - -
TOYS e 0.331 -0.7 -0.002 0.53 S-Sep.2012 -1.3
Toyss, games, hobbies and playground equipment*

e S S -0.6 0.51 S-Sep.2012 -1.2
Sewing machines, fabric and supplies® ................ 0.060 0.8 0.000 0.91 L-Aug.2012 1.4
Music instruments and accessories® ................... 0.039 0.1 0.000 0.42 S-Jul.2012 0.0

Education and communication commodities'? ............. 0.584 -0.4 -0.003 0.34 L-Sep.2012 -0.3
Educational books and supplies.................ooein 0.209 0.8 0.002 0.29 L-Sep.2012 0.9
College textbooks® * 58 .. ... 05 0.24 L-Sep.2012 0.9
Information technology commodities™ .................... 0.375 -1.1 -0.004 0.43 S-Aug.2012 -1.2
Personal computers and peripheral equipment” ...... 0.247 -1.6 -0.004 0.51 S-Apr.2012 -1.6
Computer software and accessories® * 5 ............... 0.045 1.6 0.001 0.75 L-Dec.2011 1.7
Telephone hardware, calculators, and other
consumer information items* * = ... 0.084 -1.2 -0.001 0.77 S-Jun.2012 -1.5
Alcoholic beverages. .........ooveiiiiiiiiiiii e 0.940 0.2 0.002 0.13 L-Jun.2012 0.3
Alcoholic beverages.at home...........ccoooveiiiiiinnn. 0.564 0.3 0.001 0.21 L-May 2012 0.4
Beer, ale, and other malt beverages at home......... 0.268 0.4 0.001 0.27 L-Sep.2012 0.4
Distilled spirits at home* ..............ooooiiviiviininnes 0.071 0.0 0.000 0.33 L-Jun.2012 0.7
Whiskey at home® ............ooiiiiiiiiiieiieennns 0.7 0.49 L-Jun.2012 1.4
Distilled spirits, excluding whiskey, at home* ' ¢ . .. -0.8 0.59 S-Dec.2011 -1.1
Wineathome.......ooooiiiiiiii e 0.225 -0.1 0.000 0.37 S-Sep.2012 -0.3
Alcoholic beverages away from home* ................... 0.376 0.2 0.001 0.16 L-Sep.2012 0.2
Beer, ale, and other malt beverages away from
home® * 8« & s 0.3 0.13 S-Sep.2012 -0.1
Wine away from home* -5+ ® ... -0.3 0.20 S-Aug.2012 -0.8
Distilled spirits away from home* - %6 ... ... ...... 0.4 0.20 L-Jun.2012 0.5
Other goods™ ... ... 1.644 -0.1 -0.001 0.19 L-Sep.2012 -0.1
Tobacco and smoking products® ..............cc.oeevenee 0.795 0.0 0.000 0.16 L-Sep.2012 0.2
Cigarettes® 5 ... . i 0.735 0.0 0.000 0.17 L-Sep.2012 0.2
Tobacco products other than cigarettes® - 5 ........... 0.053 0.6 0.000 0.46 L-Oct.2011 1.1
Persongl:care: produets? s ssesssssswinsanssssin samaamsd 0.647 -0.2 -0.001 0.37 L-Sep.2012 0.0
Hair, dental, shavinsg, and miscellaneous personal
care products® * .. 0.339 -0.1 0.000 0.54 L-Sep.2012 0.5
Cosmetics, perfume, bath, nail preparations and
0o LT L M A — 0.302 -0.3 -0.001 0.56 S-Sep.2012 -0.5
Miscellaneous personal goods® ...........cocovvvvveuennnn. 0.202 -0.1 0.000 0.44 S-Sep.2012 -1.3
Stationery, stationery supplies, gift wrap® ............. 0.3 0.46 L-Aug.2012 874
Infants’ equipment® * 86 1.4 0.51 L-Mar.2009 15

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relative | Seasonally | Seasonally Largest (L) or Smallest (S)
; importance | adjusted adjusted Standard seasonally adjusted
Expenditure category Oct. percent | effect on All error, change since:®
2012 change ltems median price
Oct. 2012- | Oct. 2012- | change® Date Percent
Nov. 2012 | Nov. 2012’ change
Services less energy Services............cocoeeveieninaneennnn. 55.995 0.2 0.109 0.03 S-Aug.2012 0.1
SheRer. . e 31.389 0.2 0.053 0.05 S-Sep.2012 0.2
Rent of shelter™® ... 31.043 0.2 0.065 0.05 S-Aug.2012 0.2
Rent of primary residence™ ...................oooell 6.462 0.2 0.012 0.07 S-Aug.2012 0.2
Lodging away from home® ...................cooeveinenn. 0.799 -1.0 -0.008 0.86 S-Jul.2012 -2.3
Housing at school, excluding board™ "¢ _.......... 0.158 0.4 0.001 0.05 - -
Other lodging away from home including hotels
and motels. .....oooiiiiii s 0.641 -1.3 -0.008 1.07 S-Jul.2012 -3.0
Owners’ equivalent rent of residences™ - '® .......... 23.782 0.2 0.046 0.04 - -
Owners' equivalent rent of primary residence™ + '®
.............................................................. 22.378 0.2 0.044 0.04 - -
Tenants’ and household insurance® "5 ................ 0.346 0.5 0.002 0.21 L-Apr.2012 0.7
Water and sewer and trash collection services® ........ 1.187 0.4 0.004 0.13 - =
Water and sewerage maintenance'" ................... 0.897 0.4 0.004 0.17 L-Aug.2012 1.0
Garbage and trash collection® " ™ ...................... 0.290 0.2 0.000 0.15 S-Sep.2012 0.2
Household operations® " 5 ... 0.721 0.4 0.003 0.10 L-Jun.2012 0.4
Domestic services* ' 5 ... ... 0.248 0.1 0.000 0.07 - -
Gardening and lawncare services* - ® .................. 0.235 0.2 0.001 0.1 L-Sep.2012 0.3
Moving, storage, freight expense* S .................. 0.088 1.2 0.001 0.43 L-Feb.2012 26
Repair of household items* - 5 .......................... 0.077 0.9 0.001 0.14 L-Jun.2012 0.9
Medical care ServiCes...........coovviiiiiiiiiiiiiiiaanann, 5.387 0.3 0.014 0.06 L-Sep.2012 0.4
Professional services. .........ccooiiiiiiiiiiiiiii i 2.987 0.1 0.003 0.08 L-Sep.2012 0.3
Physicians’ services' ...........cooiiiiiiiiiienn 1.606 0.1 0.002 0.12 L-Sep.2012 0.5
Dental services" ... ... 0.759 0.3 0.002 0.08 - ~
Eyeglasses and eye care® ...................ooonnee. 0.248 -0.1 0.000 0.23 S-Sep.2012 -0.6
Services by other medical professionals® - ' - 2 . .. 0.374 -0.1 0.000 0.12 S-Sep.2012 -0.1
Hospital and related services.................coooeeeen. 1.749 0.5 0.009 0.1 L-Sep.2012 0.5
Hospital services™ 17 ... 1.528 0.5 0.008 0.12 L-Sep.2012 0.6
Inpatient hospital services™ * 17 % __.............. 0.4 0.18 L-Sep.2012 0.5
Outpatient hospital services™ * 28 ... ... 0.8 0.22 L-Jun.2012 0.9
Nursing homes and adult day services'" - "7 ....... 0.136 0.2 0.000 0.12 S-Sep.2012 0.2
Care of invalids and elderly at home* - ® _........... 0.085 0.0 0.000 0.15 S-Sep.2012 0.0
Health insurance® «® .. . ssveusi s sonsnes s ssaemmas swes o 0.651 0.2 0.001 0.07 L-Sep.2012 0.5
Transportation Services. .........c.ooeviieiiiiiiieiiieiannen. 5.761 0.2 0.012 0.11 S-Aug.2012 0.0
Leased cars and Mucks™ wuensrsesmmmasassm s svmssm 0.378 -0.5 -0.002 0.44 L-Sep.2012 0.8
Carandtruck rental® ................ooiiiiiiennnn. 0.066 1.7 0.001 1.34 L-Apr.2012 4.4
Motor vehicle maintenance and repair* ................ 1.140 0.1 0.002 0.12 S-Sep.2012 0.1
Motor vehicle body work® ..................oooael. 0.057 0.2 0.000 0.14 L-Sep.2012 0.4
Motor vehicle maintenance and servicing® ......... 0.456 0.4 0.002 0.15 - -
Motor vehicle repair* "5 ...l 0.591 0.0 0.000 0.19 S-Sep.2012 0.0
Motor vehicle insSurance.........c.c.cocveeemianninnsnsins 2.450 0.1 0.001 0.16 S-Feb.2012 -0.2
Motor vehicle fees* " 5 ... ... 0.558 0.0 0.000 0.12 S-Apr.2012 -0.1
State motor vehicle registration and license fees*
A e S 5 sl G S e S B 0.323 0.0 0.000 0.12 S-Sep.2012 0.0
Parking and other fees® * 5 ..., 0.213 0.0 0.000 0.16 - -
Parking fees and tolls* - - ® ....................... 0.0 0.13 - -
Automobile service clubs® * 5+ © ................... -0.2 0.26 S-Aug.2012 -0.2
Public fransportation.. .scsessss s s ss ssnmscnamasmvass & 1.169 0.8 0.009 0.29 S-Aug.2012 -0.9
Airline fare. . ... 0.758 1.4 0.010 0.40 S-Sep.2012 1.4
Other intercity transportation.......................... 0.147 -0.9 -0.001 0.66 S-Aug.2012 -1.3
Intercity bus fare* " 7-® ... 1.0 0.52 L-Jul.2012 1.4
InterGity Hainfare™ ¥ » B § uuevesepsssssmmmmsnasuss » 2.2 1.24 S-Sep.2012 -8.3
Shipfare® * 3+ & -0.3 0.82 L-Sep.2012 1.1

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
Relative | Seasonally | Seasonally Largest (L) or Smallest (S)
: importance | adjusted adjusted Standard seasonally adjusted
Expenditure category Oct. percent | effect on All error, change since:®
2012 change ltems median przice
Oct. 2012- | Oct. 2012- | change Date Percent
Nov. 2012 | Nov. 2012’ change
Intracity transportation® ...l 0.262 0.0 0.000 0.07 S-Jun.2012 0.0
Intracity mass transit* * 2% ... 0.0 0.09 S-Sep.2012 0.0
Recreation services'™ .............ccooceiiiiiiiiiieinn 3.698 0.2 0.009 0.19 L-Aug.2012 0.2
Video and audio services™ ...l 1.496 0.2 0.003 0.23 L-Sep.2012 0.2
Cable and satellite television and radio service' .. 1.386 0.3 0.004 0.23 L-Aug.2012 05
Video discs and other media, including rental of
video and audio® "5 ... 0.110 -0.8 -0.001 0.84 S-Jul.2012 -0.9
Video discs and other media* " - % ............... -0.7 1.22 S-Aug.2012 -0.9
Rental of video or audio discs and other media* -
e -0.2 0.75 S-Sep.2012 -0.5
Pet services including veterinary® ...................... 0.407 0.6 0.002 0.19 L-Dec.2011 0.7
Pet services® " 5% ... 0.3 0.22 L-Jul.2012 0.6
Veterinarian services® ' ® ..............oooiiieeinnns. 0.5 0.19 L-Jul.2012 0.9
Photographers and film processing** 5 ................ 0.058 0.1 0.000 0.36 S-Aug.2012 -0.2
Photographer fees* - 5 ® ... 0.0 0.36 L-Sep.2012 0.0
Film processing® * 5 & ... ... 0.0 0.44 S-Aug.2012 -0.3
Other recreation Services® ............ccccoeeveeeenn.... 1.735 0.2 0.003 0.35° = =
Club dues and fees for participant sports and
QIOUPICXEICISOS™ iuusmsmmanmss m svvenenssasas s s 3 0.562 0.7 0.004 0.71 L-Mar.2012 0.9
ADMISSIONS® ... 0.637 -0.5 -0.003 0.50 S-Aug.2012 -0.6
Admission to movies, theaters, and concerts* * 5
S S -0.6 0.42 S-Aug.2012 -0.7
Admission to sporting events® * 5+ € ... ... -0.1 0.52 S-Sep.2012 -0.7
Fees for lessons or instructions® * © ................. 0.231 1.2 0.003 0.23 L-Aug.2012 1.3
Education and communication services™ ................ 6.149 0.2 0.013 0.07 S-Sep.2012 0.2
Tuition, other school fees, and childcare............... 3.047 0.4 0.011 0.12 - =
College tuition and fees.................ooviiin... 1.722 0.3 0.005 0.21 S-Sep.2012 0.3
Elementary and high school tuition and fees........ 0.386 0.4 0.001 0.03 = -
Child care and nursery school™ ..................... 0.776 0.5 0.004 0.11 L-Oct.2011 0.7
Technical and business school tuition and fees® ... 0.059 0.1 0.000 0.18 S-Aug.2012 -0.3
Postage and delivery services® ..................c...... 0.147 0.3 0.000 0.01 S-Sep.2012 0.3
Postage® s vrsimme s sonavmmanaes sk s SR 0.137 0.3 0.000 0.00 - -
Delivery services® * ® ... 0.010 0.7 0.000 0.12 S-Sep.2012 0.4
Telephone Services® * 5 .. i ciev s s vevss s ssessesensis 2.374 0.1 0.002 0.05 S-Sep.2012 0.1
Wireless telephone services® " ®..................... 1.437 -0.1 -0.001 0.06 S-Aug.2012 -0.7
Land-line telephone services® * 2 .................... 0.937 0.3 0.003 0.09 L-Aug.2012 0.3
Internet services and electronic information
providers® 5 0.566 0.0 0.000 0.29 L-May 2012 0.3
Other personal services™ ...........c..cceiveieinannnn.. 1.703 0.1 0.001 0.10 S-Sep.2012 0.0
Personal care services® ..........coocoiiiiiiiiiiiiiiiann 0.625 0.1 0.000 0.11 = -
Haircuts and other personal care services* " ® ..... 0.625 0.1 0.000 0.11 - -
Miscellaneous personal services........................ 1.078 0.1 0.001 0.13 S-Sep.2012 -0.1
Liegal SerVICes® :usumevss s ssssnnsanes simsanvasss svssass 0.295 0.0 0.000 0.12 S-Sep.2012 0.0
Funeral expenses® ..........cooviiiiiiiiiiiians 0.158 0.5 0.001 0.09 S-Sep.2012 0.0
Laundry and dry cleaning services® ................. 0.239 0.1 0.000 0.09 S-Apr.2012 -0.1
Apparel services other than laundry and dry
cleaning® " 5 ... 0.029 0.5 0.000 0.19 L-Dec.2011 0.7
Financial services® " ® ...........ccoiviiieiiiiinnn... 0.215 -0.3 -0.001 0.62 - -
Checking account and other bank services* * 5 -
DN SO Y- S 0.0 0.51 L-Aug.2012 1.2
Tax return preparation and other accounting
FOBE™ B8 o i e s i i e e i i s 1S -1 0.73 S-Jan.2012 -1.3
Special aggregate indexes
All items 1888 fOOd. .. ..oueiniiiii 85.825 -0.4 -0.345 0.08 S-Dec.2008 -0.9

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

One Month
Relative | Seasonally | Seasonally Largest (L) or Smallest (S)
) importance | adjusted adjusted Standard seasonally adjusted
Expenditure category Oct. percent | effect on All error, change since:®
2012 change Items median price
Oct. 2012- | Oct. 2012- | change® Date Percent
Nov. 2012 | Nov. 2012' change
All tlems lessishelter: « s oues oo 5o ts it s snss e s ames 68.611 -0.5 -0.366 0.04 S-May 2012 -0.5
All items less food and shelter...............coeiiiiiiiiiiii.. 54.436 -0.7 -0.397 0.05 S-Dec.2008 -1.5
All items less food, shelter, and energy...............cceveeeenn. 44.253 0.1 0.033 0.05 = =
All items less food, shelter, energy, and used cars and
BUCKS. ..o 42.384 0.1 0.042 0.05 S-Sep.2012 0.1
All items less medical care...........c.coeeviiiiiiiiiieininnennen. 92.895 -0.3 -0.319 0.03 S-May 2012 -0.3
All EME 108S BNOIGY: < xvmusss mrvmsssvemsmamnpwnse ss sswsswmawases 89.816 0.1 0.116 0.03 S-Sep.2012 0.1
CommOdities. ... ...cooiuieiii i 40.265 -1.1 -0.461 0.06 S-Dec.2008 2.1
Commodities less food, energy, and used cars and trucks... 17.779 -0.1 -0.014 0.09 S-Aug.2012 -0.1
Commodities lessfood.. i = o smvsssssnsses i s massss 26.090 -1.9 -0.492 0.07 S-Dec.2008 -3.3
Commodities less food and beverages......................... 25.150 -2.0 -0.494 0.07 S-Dec.2008 -3.4
SOIVICES. s wuvonnion s sl s s GENOS ¥ SRR EHE §E TR AT 5 1S 59.735 0.2 0.142 0.04 S-Aug.2012 0.2
Services less rent of shelter™ ..., 28.692 0.3 0.092 0.05 - -
Services less medical care Services..............cooeveeennn.. 54.348 0.3 0.162 0.04 = =
DUrABIOS: - cxvs s suns sammmmmmsman ssmasatessaas sssm semmerassses s 8.725 0.0 0.002 0.07 L-Aug.2012 0.0
NoNdurables) « « s s sonvem s 58 i ows s es e emns £ s 55 557 31.539 -1.4 -0.430 0.07 S-Dec.2008 -25
Nondurables less food. ... 17.365 2.7 -0.471 0.10 S-Dec.2008 -5.0
Nondurables less food and beverages.......................... 16.425 -2.9 -0.473 0.11 S-Dec.2008 -5.4
Nondurables less food, beverages, and apparel.............. 12.727 -3.6 -0.465 0.07 S-Dec.2008 -7.0
Nondurables less food and apparel............c.coooeiinenn. 13.667 -3.3 -0.462 0.07 S-Dec.2008 -6.3
HOUSING. ..o 40.658 0.3 0.106 0.05 L-Sep.2012 0.3
Education and communication® ..............coceeviiiiiniiiannn. 6.733 0.2 0.011 0.08 - =
EdUCatioN® ... .. i 3.256 0.4 0.013 0.12 - =
ComMMUNICAHON® o5 s 5 55 55 15 55 s sn s s T ersraasve s o0 o8 0.8 i 3.476 -0.1 -0.002 0.07 S-Sep.2012 -0.1
Information and information processing® .................... 3.329 -0.1 -0.003 0.08 S-Sep.2012 -0.1
Information technology, hardware and services™ ......... 0.955 -0.5 -0.004 0.26 - =
RECTEALON® ... eie ittt 5.963 0.1 0.006 0.15 L-Aug.2012 0.1
VidEo And AUBIO™ :ruwcanas s sansnssvh sosmsnes s wasEsss s 1.893 0.0 -0.001 0.19 L-Sep.2012 0.0
Pets, pet products and services® .............c.ccoeveenennnn... 1.092 0.4 0.005 0.26 L-Jun.2012 0.4
P ROTOGIAPRY™ snusmmasmssmesmes e s s nes i (e e A S 5 53 0.111 -0.2 0.000 0.36 L-Sep.2012 0.6
Food and beverages............cooviiiiiiiiiiiii 15.114 0.2 0.033 0.08 - -
Domestically produced farm food* .................ooiininen 7.198 -0.1 -0.004 0.14 S-Sep.2012 -0.2
ONer SEIVICES. ...t ettt ettt 11.549 0.2 0.024 0.08 - -
Appareliless footWear. . s wussssass s ssmpessssavmess s piaw s 2.995 -0.7 -0.022 0.47 S-Feb.2012 =11
Fuels and utilities. ....... ..o e 5.256 0.7 0.038 0.13 L-Sep.2012 0.7
Household eneray...:.: susssswsuss mussmnsass o s asms senss o ovee 4.069 0.8 0.034 0.15 L-Sep.2012 0.8
Medical care..........ooooviiiiiiiii 7.105 0.1 0.006 0.06 L-Sep.2012 0.3
Transportalion....c.ovsme o w5 ssrsusmasvsersmsrersspse s RE TR ES 17.382 -2.6 -0.455 0.06 S-Dec.2008 -4.9
Private transportation...............cooiiiiiiiiiiiii 16.214 -2.8 -0.465 0.06 S-Dec.2008 -5.1
New and used motor vehicles® ................cccviinnnnn. 5.521 -0.1 -0.004 0.08 L-Jun.2012 0.1
Utilities and public transportation...............ocooeviiiiiinnn 9.856 0.4 0.041 0.09 L-Sep.2012 0.4
Household furnishings and operations................cccovieannn 4.013 0.4 0.015 0.12 L-Sep.2008 0.5

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
Relative | Seasonally | Seasonally Largest (L) or Smallest (S)
) importance | adjusted adjusted Standard seasonally adjusted
Expenditure category Oct. percent | effect on All error, change since:®
2012 change ltems  |median price

Oct. 2012- | Oct. 2012- change Date Percent

Nov. 2012 | Nov. 2012’ change
Other goods and SerVICeS. .......c.ovueiuiiriiiiiiieaieaenee 3.347 0.0 0.001 0.1 - -
POrEONEYCANS: covus voswmssnmmn i sasssanas ivsamsmsimssw s e 2.553 0.0 0.001 0.13 w -

1 The ’effect’ of an item category is @ measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of 0.40,
and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40/ 1.2, or 33.3 percent, to that All items increase. Said another
way, had food prices been unchanged for that month the change in the All items index would have been 1.2 percent minus 0.40, or 0.8 percent. Effects
can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items index actually would
have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were rising, the contribution
of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’'s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 0.6 percent,
and its standard error was 0.15 percent, the margin of error on this item’s 1-month percent change would be 0.6 percent, plus or minus 0.3 percent.

3 If the current seasonally adjusted 1-month percent change is greater than the previous published 1-month percent change, then this column identifies
the closest prior month with a 1-month percent change as (L)arge as or (L)arger than the current 1-month change. If the current 1-month percent change
is smaller than the previous published 1-month percent change, the most recent month with a change as (S)mall or (S)maller than the current month
change is identified. If the current and previous published 1-month percent changes are equal, a dash will appear. Standard numerical comparisons are
used. For example, 0.8% is greater than 0.6%, -0.4% is less than -0.2%, and -0.2% is less than 0.0%. Note that a (L)arger change can be a smaller
decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price index. Likewise, (S)maller changes can
be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price index. In this context, a -0.2% change is
considered to be smaller than a 0.0% change.

4 Not seasonally adjusted.
5 Indexes on a December 1997=100 base.

6 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not have
a relative importance or effect.

7 Indexes on a December 2007=100 base.
8 Indexes on a December 2005=100 base.
9 Indexes on a December 1986=100 base.
10 Indexes on a December 1993=100 base.
11 This index series was calculated using a Laspeyres estimator. All other item stratum index series were calculated using a geometric means estimator.
12 Indexes on a December 2009=100 base.
13 Indexes on a December 1990=100 base.
14 Indexes on a December 1983=100 base.
15 Indexes on a December 2001=100 base.
16 Indexes on a December 1982=100 base.
17 Indexes on a December 1996=100 base.
18 Indexes on a December 1988=100 base.

NOTE: Index applies to a month as a whole, not to any specific date.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2012, 12-month analysis table
[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

_Relative | Unadjusted | Unadjusted Standard | L2rgest (L) or Smallest (S
Expenditure category |mpgr(t:etance 2?1:;9"; eﬁe!(t:eta ;"2 Al :Pm?,r unadjusted change since:
2012 | Nov. 2011- | Nov. 2011- mi‘f"g{,‘ el bam Percent
Nov. 2012 | Nov. 2012" e change
Al BB crvws sommwamon ez s issesremas v e S S TS S S SS SRS 100.000 1.8 0.07 S-Aug.2012 1.7
EOO cesninsiotinommmmmesrnss s inine o £ s st sas s e S e 14.175 18 0.253 0.14 L-Aug.2012 2.0
Food at home........oviiii e 8.518 1.3 0.108 0.20 L-Aug.2012 1.5
Cereals and bakery products............c.cocovviiviiiennnn... 1.220 0.9 0.010 0.43 - -
Cereals and cereal products.............ccooviiiiieinn 0.464 -0.4 -0.002 0.72 S-Dec.2010 -0.8
Flour and prepared flour mixes.................c.c..e. 0.052 1.1 0.000 1.33 S-Feb.2011 0.2
Broaklast 08108 ... cuonssncsmo e wypsrssmssmammnenssnyss 0.286 0.6 0.001 0.94 S-Sep.2012 -1.3
Rice, pasta, cornmeal...........c..coooiiiiiiiiiinnn 0.126 2.7 -0.004 1.08 L-Sep.2012 0.6
RICE® " 5 -0.8 1.67 L-Sep.2012 1.2
Bakery products. .........cooooiiiiiiiii 0.756 1.6 0.012 0.59 - -
Bread® ... 0.223 1.5 0.003 1.22 L-Jul.2012 3.2
White bread™ .. « susswsss s sossmanen s s iswessamss 5 2.3 1.78 L-May 2012 27
Bread other than white® ............................ 0.4 1.73 - -
Fresh biscuits, rolls, muffins® ......................... 0.112 0.4 0.000 1.05 L-Sep.2012 0.7
Cakes, cupcakes, and cookies.................o...... 0.184 1.9 0.004 1.06 S-Jul.2011 0.9
COOKIES® .o 35 1.51 L-Sep.2012 3.7
Fresh cakes and cupcakes® ........................ 1.0 1.15 S-Mar.2011 1.0
Other bakery products. ............cccovveiiiniieeenn.. 0.238 21 0.005 1.00 L-Sep.2012 25
Fresh sweetrolls, coffeecakes, doughnuts® .... .. 35 1.61 S-Sep.2012 3.4
Crackers, bread, and cracker products® .......... 0.1 1.88 S-Apr.2011 0.1
Frozen and refrigerated bakery products, pies,
tarts, tUMOVers® .........ooui. i 3.9 1.52 L-Apr.2012 5.1
Meats, poultry, fish, and €ggs........ccccoevviiiiiiienn... 1.946 21 0.040 0.39 S-Sep.2012 1.9
Meals;; poultry; ANARBE s vvsses s i musssssmmsvenss 1.835 21 0.038 0.41 S-Sep.2012 2.1
MEALS. ...t e 1.188 1.3 0.015 0.52 S-Apr.2010 0.2
Beefandveal...........cooooiiiiiiiii 0.557 5.2 0.028 0.74 S-Aug.2010 5.0
Uncooked ground beef...................oooenln. 0.218 6.7 0.014 1.14 L-Sep.2012 7.2
Uncooked beef roasts® ....................cooeea 0.082 4.8 0.004 1.80 S-Sep.2012 3.8
Uncooked beef steaks® ............................. 0.206 4.2 0.008 1.12 S-Jun.2011 4.0
Uncooked other beef and veal* .................... 0.051 3.0 0.002 1.47 S-Sep.2012 1.9
0o T 0.369 -2.9 -0.011 0.87 S-Jan.2010 -5.0
Bacon, breakfast sausage, and related products®
............................................................................ 0.140 -2.6 -0.004 1.49 S-Jun.2012 -2.8
Bacon and related products® .................... -3.0 2.54 S-Jun.2012 -4.7
Breakfast sausage and related products® * © ... -2.9 1.68 S-May 2010 -4.1
BB, o5 s v e o o 5 0 05 e B B0 0.081 -1.9 -0.001 1.75 S-Mar.2010 2.9
Ham, excluding canned® .................cc...... -2.8 2.43 S-Feb.2010 -3.6
POrk ChopS: s« oo s snmsens i m s comes i s san@ads s 0.061 -1.6 -0.001 1.66 L-Aug.2012 0.6
Other pork including roasts and picnics® ......... 0.088 -5.1 -0.005 1.96 S-Sep.2012 7.5
Other meats...........coevvviiiiiiiiiic e 0.262 -0.7 -0.002 1.30 S-Apr.2010 -2.1
Frankfurters® ..o 1.0 3.30 S-Jul.2012 0.6
Lunchmeats® * 5 ... .. .. ... -0.8 0.93 S-Sep.2012 -0.8
Lamb and organ meats® .................cooeennns -5.7 3.30 S-Sep.2012 9.5
Lamb and multont®+'® . e s sveva s svssmenn s s -15.0 5.73 S-Sep.2012 -16.3
POURMY. .. 0.345 6.0 0.020 0.93 L-Jul.2012 6.1
CRICKEN® : o inswsmmissss s masssnsiss 5 i o vass wes o 0.268 6.2 0.016 0.99 L-Feb.2008 7.6
Fresh whole chicken® ...............cccceveennen. 6.6 2.17 L-Apr.2012 8.8
Fresh and frozen chicken parts® ................ 5.6 1.25 S-Sep.2012 5.2
Other poultry including turkey® ..................... 0.076 5.1 0.004 2.24 S-Apr.2011 4.1
Fish and seafood. ... 0.302 1.1 0.003 1.03 S-Aug.2010 0.5
Fresh fish and seafood® ............................ 0.155 -0.1 0.000 1.47 S-Aug.2012 -0.4
Processed fish and seafood® ...................... 0.147 2.4 0.004 117 L-Sep.2012 27
Shelf stable fish and seafood® .................. 5.4 212 L-Aug.2012 6.8

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

Relative | Unadjusted | Unadjusted L r Smallest
Expenditure category impgr(t:?nce gﬁ;%enet effe-|ct:t r?mrs‘ Al Stea:\rg?’rd uﬁragdisxtst(é—g ghgnge ;icgsg
2012 Nov. 281 1- Nov.e201 1- miﬂ:ﬁ %rzlce Date Percent
Nov. 2012 | Nov. 2012" S change
Frozen fish and seafood® ........................ 1.0 212 L-Sep.2012 1.0
EQOS e eee et 0.111 1.6 0.002 1.18 L-Aug.2012 55
Dairy and related proguetS:... . s sssasisessssrsvsase sasssasass 0.888 0.1 0.001 0.51 L-Jun.2012 1.5
MK e 0.289 15 -0.004 0.79 L-Mar.2012 4.0
Fresh whole milk® .........ooiiiiiii e 2.6 1.28 L-Mar.2012 37
Fresh milk other than whole* * 5 ........................ 0.9 1.16 L-Apr.2012 1.2
Cheese and related products.............ccoevvviiiinnn. 0.284 -1.1 -0.003 0.88 L-Jun.2012 2.0
Ice cream and related products.....................oL 0.134 0.1 0.000 1.31 L-Sep.2012 0.9
Other dairy and related products® ......................... 0.181 -0.4 -0.001 0.93 S-Sep.2010 -0.4
Fruits and vegetables...................coo 1.257 0.6 0.008 0.55 L-Jun.2012 1.1
Fresh fruits and vegetables................ccoooiiiis 0.956 0.4 0.004 0.69 L-Dec.2011 0.9
Fresh fruits. ..o 0.506 3.4 0.017 1.01 L-Oct.2011 5.2
APPIeS: sonsucunnms srensnsmans o tsrREs s PEER S Se s e 0.091 9.9 0.009 1.75 L-Aug.2012 10.1
Bananas.......cooiiiiiiii e 0.080 -1.2 -0.001 1.44 L-Aug.2012 -0.8
Citrus fruits* 0.120 -2.1 0.000 2.25 S-Sep.2012 -5.0
Oranges, including tangerines® .................... -4.3 2.47 S-Sep.2012 -4.9
Other fresh fruits™ - i s sosvmes w55 sevaneses smpysevsms s 0.215 4.6 0.009 1.56 L-Sep.2011 6.8
Fresh vegetables...............oooiiiiiii s 0.449 -2.8 -0.013 1.01 L-Jul.2012 -2.5
Potatoes.  ssq s svwsns commpsmnusnmis s iwasssspinweyames o 0.076 -8.7 -0.007 1.86 L-Jul.2012 -7.9
LetfuCe. ..o 0.061 -2.9 -0.002 2.27 L-Aug.2012 2.5
TOMEI0ES: s w s semmmenesmms o T eT e as R G B S 0.079 -1.8 -0.001 2.40 S-Sep.2012 -4.9
Other fresh vegetables.....................cooeen 0.234 -1.1 -0.003 1.33 S-Sep.2012 -1.9
Processed fruits and vegetables® ....................... 0.302 1.4 0.004 0.70 L-Sep.2012 2.3
Canned fruits and vegetables® ....................... 0.151 27 0.004 1.02 L-Jun.2012 35
Canned fruits® =% . sosvvress s snsusesss svssmssssss we 4.8 1.19 L-Dec.2011 8.3
Canned vegetables® " 5 ..., 0.6 1.43 S-Sep.2012 -0.6
Frozen fruits and vegetables® ........................ 0.094 0.1 0.000 1.23 S-Feb.2011 -0.1
Frozen vegetables® ...................coooiiiinl. 0.0 1.25 L-Sep.2012 2.6
Other processed fruits and vegetables including

dried® . cosssrmronum e v anseismesgsss s s ey 0.057 0.0 0.000 1.36 S-Dec.2010 -0.7
Dried beans, peas, and lentils® * 5 ................. 0.3 2.74 S-Jul.2011 -0.4
Nonalcoholic beverages and beverage materials........... 0.938 -0.2 -0.002 0.68 L-Sep.2012 0.4
Juices and nonalcoholic drinks® ...............ocoeveiinnns 0.703 0.7 0.005 0.84 L-Sep.2012 1.1
Carbonated drinks:s :: suesaessss sms s messseeses o 0.288 -0.5 -0.001 1.14 S-Feb.2011 -0.8
Frozen noncarbonated juices and drinks®* ............. 0.014 0.0 0.000 2.34 S-Dec.2010 -0.3
Nonfrozen noncarbonated juices and drinks* ......... 0.402 1.6 0.007 1.05 L-Jan.2012 1.6
Beverage materials including coffee and tea® ........... 0.234 -3.0 -0.007 0.99 S-May 1999 -3.0
COROR oo msonss o FasmEs R 75 ISR BERES R 0.142 -5.0 -0.007 1.45 S-Mar.2002 -5.1
Roasted coffee® ..........coooeiiiiiiiiii -5.8 1.78 S-Mar.2002 7.5
Instant and freeze dried coffee® ...................... -0.1 2.00 L-Jun.2012 21
Other beverage materials including tea® ............... 0.093 -0.2 0.000 1.25 S-May 2012 -1.0
Other food at hOMe: ... s assssassssmsss o ssmesaossmsns vs o 5w 2.268 2.3 0.051 0.41 L-Sep.2012 2.5
Sugarand sweets..............ooii 0.305 1.1 0.003 0.99 L-Aug.2012 25

Sugar and artificial sweeteners.......................... 0.059 -1.9 -0.001 0.92 - =
Candy and chewing gum® .............ccocoiiiniinnnnns 0.183 1.8 0.003 1.53 L-Aug.2012 3.0
Other SWeelE™ .+ sessvsmssims smsssnssauis svvssmmens soness 0.063 2.0 0.001 1.05 S-Feb.2011 1.3

Fats and OilS. .......ooeeiiiniiiii e 0.262 3.0 0.008 0.82 - -
Butter:and marganng?® ...« sssesssmsssssssvssass s s 0.076 0.2 0.000 1.41 L-Apr.2012 0.7
BUHEI® . -0.9 2.47 L-Jan.2012 22
MEarganne® ;s = mesven o m svesenssss s s & 0.4 1.86 S-Sep.2010 -0.2
Salad dressing® .........coeiiiiiii e 0.066 -0.9 -0.001 1.832 L-Sep.2012 0.4
Other fats and oils including peanut butter* ........... 0.121 7.0 0.008 1.22 S-Jun.2011 5.8
Peanutbutter * S ... ... 21.2 1.63 S-Nov.2011 17.0
Other 100dS: o s wsesvmimss spsomspem s serameeme: 1.701 2.4 0.041 0.49 L-Sep.2012 25

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2012, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

Relative | Unadjusted | Unadjusted | . Largest (L) or Smallest (S)
Expenditure category lmpgrétance Féﬁ:;‘ef: e“eift?é ;‘; All grnmﬁr unadjusted change since:
2012 | Nov. 2011- | Nov. 2011- o I Percent
Nov. 2012 | Nov. 2012’ change
SOUPS. .ttt et 0.095 1.6 0.002 1.58 L-Aug.2012 1.7
Frozen and freeze dried prepared foods............. 0.298 0.0 0.000 1.1 L-Aug.2012 0.1
SNECKS: soreraen e e doak S e S e i efele S 5 0.328 5.6 0.018 0.93 - -
Spices, seasonings, condiments, sauces............ 0.286 1.7 0.005 1.04 L-Sep.2012 2.8
Salt and other seasonings and spices* * 5 ....... 1.7 1.99 S-Dec.2010 -0.3
Olives, pickles, relishes® "5 ........................ 2.6 1.64 L-Apr.2012 3.1
Sauces and gravies* ' ... 0.7 1.83 S-Aug.2012 0.7
Other condiments® ............cccoeiiiiiiiniinnnn. 0.4 1.66 L-Sep.2012 3.4
Baby f00d* ... ..o 0.072 1.4 0.001 0.94 S-Jun.2011 1.3
Other miscellaneous foods* ........................... 0.622 2.6 0.015 0.80 L-Sep.2012 3.1
Prepared salads® " ® ... 41 1.42 L-Sep.2012 41
Food away fromhome............ooiiiiiiiiiiiiiice i 5.656 2.6 0.145 0.17 S-Sep.2011 2.6
Full service meals and snacks* ..................ccceeunin. 2.679 23 0.061 0.21 - -
Limited service meals and snacks* .......................... 2.277 2.9 0.065 0.30 S-Nov.2011 2.9
Food at employee sites and schools* ....................... 0.261 3.3 0.009 0.54 - =
Food at elementary and secondary schools” * 5 ......... 3.4 0.73 L-May 2012 34
Food from vending machines and mobile vendors* ....... 0.081 2.9 0.002 0.88 L-Aug.2012 2.9
Other food away from home* ...................coeeveenn.n. 0.359 2.3 0.008 0.45 L-Sep.2012 24
OOy s < 5 50 e m s i s s Simii i Ssisinmis et e 2 s S S i o 10.184 0.3 0.039 0.19 S-Aug.2012 -0.6
Energy commodities. ..o 6.443 1.7 0.103 0.18 S-Aug.2012 1.5
Fuel oil and other fuels..............c.cooiiiiiiiiiiiie s 0.328 2.3 -0.008 0.92 S-Aug.2012 -4.2
FUBL Bl s e mmonvsmpession ssmpevsasssa s gass sesemasass 0.232 2.6 0.006 1.14 S-Aug.2012 -0.8
Propane, kerosene, and firewood® ........................ 0.096 -12.1 -0.014 1.24 L-Sep.2012 -12.1
MOOT UL, o covnwnins so s somsasses sewsussesames 23 ssus Sp s s 6.115 1.9 0.111 0.19 S-Aug.2012 1.9
Gasoline (all types).......coouiiiieiiiiiiiiieieen 5.919 1.9 0.109 0.19 S-Aug.2012 1.8
Gasoline, unleaded regular® ..............ccooceeeeenn. 1.8 0.48 S-Aug.2012 .7
Gasoline, unleaded midgrade®  *...................... 1.8 0.45 S-Jul.2012 -4.9
Gasoline, unleaded premium® ..............cooevvnenn.. 2.7 0.45 S-Aug.2012 2.1
Othermofor TUeIE" vus: w sosssvnsessm s m ssssssmmnenes & 53 0.196 1.7 0.002 0.33 S-Aug.2012 1.0
Energy services™ ... ..o 3.741 1.7 -0.064 0.32 L-Feb.2012 -1.0
EleCtriCity™ ..o 2.868 -0.7 -0.020 0.37 L-Jun.2012 0.5
Utility (piped) gas service' .............ocoiiiiiiiii 0.872 -4.7 -0.044 0.62 L-Dec.2011 -3.7
All items less food and energy..............ooooeeiiiiiiiiiaan 75.642 1.9 1.472 0.09 S-Aug.2012 1.9
Commodities less food and energy commodities.............. 19.647 0.5 0.087 0.20 S-Mar.2011 0.2
Household furnishings and supplies™ ....................... 3.292 -0.1 -0.002 0.35 L-Aug.2012 0.0
Window and floor coverings and other linens* .......... 0.268 -3.5 -0.010 1.43 L-Apr.2012 -2.4
Flooricoverings® vmswasnaswesnomsmanmss 7 0.038 -4.1 -0.002 1.43 S-Apr.2010 -4.6
Window Coverings™® ...........coeiuiieiiniiiiiiiianans 0.076 1.4 0.001 2.32 L-Sep.2012 1.6
Other lINeNs™ ... ...cooiiriiee e 0.154 5.7 -0.009 1.74 L-Apr.2012 -4.4
Furnituré:and bedding. <. s« «s s=ssoves svsaswss masmesazaness 0.712 1.0 0.008 0.91 S-Jun.2012 0.6
Bedroom furniture. ... 0.232 -0.5 -0.001 1.64 S-Jun.2011 -0.8
Living room, kitchen, and dining room furniture® ... .. 0.340 0.8 0.003 1.20 S-Aug.2012 0.8
Other furniture® .o csosvsses s o s sssss ssi s oninis & 56 0.133 4.1 0.006 217 S-Sep.2012 32
Infants’ furniture” * 5 ... ..
APPHANCEE? i suvvrumivvinms s ames mevvssasswerss saamsas 5% 0.283 2.4 0.007 0.76 L-Jul.2012 2.4
Major appliances® ............ccoooiiiiiiieiiieee 0.163 47 0.007 1.10 L-Jul.2012 5.9
Laundry equipment® ..........coooiiiiie e 9.4 1.75 L-Jul.2012 10.0
Other appliances® ...........ccooeiiiieiiiieiiieiia. 0.117 -0.6 -0.001 1.22 L-Oct.2011 -0.6
Other household equipment and furnishings® ........... 0.479 2.7 -0.014 1.21 L-Aug.2011 2.7
Clocks, lamps, and decorator items..................... 0.250 -4.5 -0.012 1.82 L-Aug.2012 -4.5
Indoor plants and flowers™ .................ociiennn. 0.100 0.7 0.001 1.49 L-Jan.2012 1.0
Dishes and flatware® ...............cocviiiiiiininiinnnn. 0.046 -5.0 -0.003 2.54 L-Nov.2011 -5.0
Nonelectric cookware and tableware* .................. 0.083 0.5 0.000 1.31 L-Dec.2011 0.6

See footnotes at end of table.



Table 7. Consumer Price index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

Relative | Unadjusted | Unadjusted L t (L) or Smallest
Expenditure category 1""’82?”06 percent | effect on All Stgrr:grard u?\;%ﬁtslst(eg ghasngi selflc(esg
; change lipms median price
2012 Nov. 2011- | Nov. 2011- | o0 p 002 Date Percent
Nov. 2012 | Nov. 2012’ change

Tools, hardware, outdoor equipment and supplies® . . .. 0.667 0.4 0.002 0.60 L-Jul.2012 1.1
Tools, hardware and supplies® .............c..ccooans 0.171 1.0 0.002 1.02 L-Jul.2012 1.3
Outdoor equipment and supplies* ...................... 0.353 0.1 0.000 0.77 L-Jul.2012 1.0

Housekeeping supplies.........cooviiiiiiiiiiiiiiiaieannnn. 0.882 0.6 0.005 0.51 - -
Household cleaning products® .......................... 0.357 -1.1 -0.004 0.81 S-Apr.2011 -1.2
Household paper products® .............cccoevvvvinnnn. 0.242 2.8 0.007 0.92 S-Dec.2011 2.7
Miscellaneous household products® .................... 0.284 0.8 0.002 1.02 L-Sep.2012 1.1
APPArel=a soesan 5 s iesanonas i S EaE R 5 SRS & 3.698 1.8 0.063 0.95 S-Aug.2012 17
Men’s and boys’ apparel................coiii 0.877 1.9 0.015 1.06 S-Jun.2011 1.6
Men's apparel...... ..o 0.696 1.4 0.008 1.19 S-Jun.2011 0.7
Men'’s suits, sport coats, and outerwear............. 0.127 0.9 0.001 3.03 L-Sep.2012 2.6
Men’s furnishings:: « cossssses sssssenss sosessssveesass s 0.182 26 0.005 2.44 L-Sep.2012 4.6
Men’s shirts and sweaters* ........................... 0.224 -1.3 -0.004 2.52 S-Jun.2011 -1.3
Men's pants and Shous: . sesavesss sweven swvvsnses ¢ 0.154 4.0 0.006 2.41 S-Aug.2012 3.9
Boys’ apparel..........cooiiiii 0.181 3.6 0.006 2.92 L-Aug.2012 6.5
Women'’s and girls’ apparel............cccoeviiiiiiinenn. 1.588 1.3 0.019 1.86 S-Aug.2012 -0.1
Women's apparel........ooooeeiiiiiiiiiiii e 1.315 1.7 0.021 2.10 S-Aug.2012 0.2
Women's OUteIWeR!: .. . s » susvs svsessssssens sosive s & 0.106 6.4 0.005 9.10 S-Sep.2012 -1.7
Women’s dresses. ......ouviuiiiiiiiiiiiiieiieieiaens 0.182 1.3 0.004 6.62 S-Aug.2012 -3.8
Women'’s suits and separates® ....................... 0.621 1.8 0.008 2.06 S-Mar.2012 1.3

Women’s underwear, nightwear, sportswear and

ACCESSOMES™ ... ..ttt 0.390 0.9 0.003 3.96 S-Apr.2011 0.4
Girls! ApParek s - sz wssssn s sesvoviuesan s sswsveTa e 0.273 -0.5 -0.001 4.48 S-Aug.2012 -1.7
Footwear. ... 0.702 43 0.029 1.07 L-Jul.1992 43
Men’s fOOtWEAN. ......c.eiiie e 0.215 6.3 0.013 1.63 S-Sep.2012 2.6
Boys” and girls” IOOWEET: ... .« o wuvsmsmssnwavsums swwns sss 0.151 1.7 0.003 2.62 L-Jul.2012 2.6
Women's foOIWEA... .-« soseass o5 s is s s3sn somws amsm swwe s s 0.336 4.0 0.013 1.73 L-Sep.2012 4.1
Infants’ and toddlers’ apparel............ccocoiiiiiiiiian 0.205 22 0.004 2.01 S-Sep.2011 1.9
Jewelry and watches® . v scsswss sersemsssssssosssssyine i s 0.325 -1.4 -0.004 2.42 S-Jul.2012 -2.1
WalChes® .. ... 0.090 0.4 0.001 1.57 S-Jul.2012 -0.9
JEWEINY® cusssnoncnnn s nsmmsssssrewame v momesen ssaEs 5 0.235 -2.0 -0.005 2.79 S-Jul.2012 -2.9
Transportation commodities less motor fuel™ .............. 5.507 0.1 0.008 0.19 L-Sep.2012 0.2
New vehicles. .......0.coeviiii e 3.140 1.4 0.046 0.30 L-Apr.2012 22
New cars and trucks® " © .........oooiiiiiiiiii 1.4 0.30 L-Apr.2012 2.2
NeWCAIST : w rssussamsuss musinenasvsn & reanssaasnen s 0.8 0.40 L-May 2012 1.2
New trucks™ 5 .. 2.4 0.30 L-Mar.2012 2.2
Used ! cars and truckS:::: susssomsosusssramssss w ssusmeses 1.869 -23 -0.045 0.22 S-Sep.2009 -2.7
Motor vehicle parts and equipment...................... 0.431 15 0.006 0.44 S-May 2010 13
TUES: svssmvnnnms o mersaenns FEaHEHEH % FEeReRES % SOTEEE 0.292 1.0 0.003 0.63 S-May 2010 0.7
Vehicle accessories other than tires* ................ 0.138 25 0.008 0.68 L-Jul.2012 2.9
Vehicle parts and equipment other than tires® ... 25 0.63 L-Dec.2011 3.0
Motor oil, coolant, and fluids® ...................... 3.9 1.76 L-Jul.2012 54
Medical care commodities...........c.coviieiiiiiiiniinnn, 1.717 2.3 0.040 0.40 S-Mar.2009 1.9

Medicinal drugs™ ... . ..o 1.639 2.4 0.038 0.41 S-EVER -
Preseription Grugs. s s« sssuses s ssssssssesimsesnssan soens 1.329 2.8 0.036 0.44 S-Apr.2009 24
Nonprescription drugs™ ..........coooviiiiiiiiiinnn. 0.310 09 0.003 0.88 S-Jun.2012 0.9
Medical equipment and supplies™ ................cooeeel. 0.078 12 0.001 0.82 L-Sep.2012 1.4
Recreation commodities™ ... 2.265 -1.5 -0.036 0.39 L-Mar.2012 -1.3
Video and audio products™ ............ociiiiiiiiiiin 0.397 -8.9 -0.039 0.60 L-Feb.2012 -8.7
TelevisSioNS. ..o 0.147 -17.1 -0.030 1.34 L-Jan.2012 -16.8
Other video equipment® ............ccccvveeiieeiiiininnn.. 0.026 -12.3 -0.003 1.56 S-Jul.2012 -12.3
Audio eqUIPMENT. ..ot 0.070 -6.6 -0.005 1.07 L-Mar.2012 -6.2
Audio discs, tapes and other media® ................... 0.044 -1.2 -0.001 1.35 S-Sep.2012 -3.5

Pets and pet products. .........oocoiiiiiiiiiiii 0.685 15 0.010 0.79 - -

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2012, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

Relative | Unadjusted | Unadjusted | (. |Largest (L) or Smallest (S)
Expenditure category 'mpgféitince 2ﬁ;cnen; eﬂel(t::a :]r; Al :rnrora,r unadjusted change since:
2012 | Nov. 2011- | Nov. 2011- mEgAn pcel e Percent
Nov. 2012 | Nov. 2012 . change
Pet f00d® " % ... 3.2 0.92 L-Jun.2012 3.2
Purchase of pets, pet supplies, accessories** ° ...... -1.1 171 - -
Sporting goOdS. ... ..uutiii e 0.459 1.0 0.004 0.84 L-Sep.2009 1.1
Sports vehicles including bicycles............. R — 0.242 1.5 0.004 0.89 = -
Sports equIpMeNnt. .......ovviiiiie i 0.208 0.4 0.001 1.45 L-Sep.2009 18
Photographic equipment and supplies..................... 0.052 -5.6 -0.003 1.54 S-Mar.2011 -7.9
Film and photographic supplies® "5 ....................
Photographic equipment® -5 ... ... 75 2.64 S-May 2012 7.8
Recreational reading materials............................. 0.222 2.1 0.005 1.14 L-Sep.2012 2.7
Newspapers and magazines® ........................... 0.123 5.6 0.007 0.90 L-Sep.2012 5.6
Recreational books® ...............coiiiiiiiiiiian 0.095 -2.0 -0.002 2.06 L-Sep.2012 -0.8
Other recreational goods® ............o.oooviiiiiien... 0.450 -3.0 -0.014 1.11 L-Mar.2012 -2.3
TOWS: s st 1o s st o Se et s Sae e 0.331 -4.4 -0.015 1.36 L-Mar.2012 -3.3
Toys, games, hobbies and playground equipment*

i N -1.4 1.11 L-Mar.2012 0.2
Sewing machines, fabric and supplies® ................ 0.060 2.1 0.001 1.76 L-Sep.2012 5.3
Music instruments and accessories® ................... 0.039 1.5 0.001 1.08 L-Aug.2012 1.6

Education and communication commodities' ............. 0.584 -3.1 -0.018 0.84 S-May 2012 -3.2
Educational books and supplies............ccovviieen.n. 0.209 71 0.014 1.08 L-Sep.2012 7.2
College textbooks™ * 5 ... . ...l 8.0 1.03 L-Aug.2012 8.4
information technology commodities™ .................... 0.375 -8.2 -0.032 1.09 S-May 2012 -85
Personal computers and peripheral equipment® ...... 0.247 -9.5 -0.024 1.28 S-May 2012 -10.6
Computer software and accessories® .................. 0.045 -5.8 -0.003 2.07 L-Jul.2012 -4.9
Telephone hardware, calculators, and other
consumer information items® ... 0.084 -5.6 -0.005 2.89 - -
AlCoholic DEVeranes. . ..x:xsuws i seawessss s vassassn i savsaanss 0.940 dal 0.016 0.45 L-Sep.2012 1
Alcoholic beverages athome.................oooiiin 0.564 0.7 0.004 0.43 L-Sep.2012 1.0
Beer, ale, and other malt beverages at home......... 0.268 1.5 0.004 0.60 L-Sep.2012 1.7
Distilled spirits at home............c.oooiiit, 0.071 -0.3 0.000 0.67 L-Sep.2012 -0.3
Whiskey at home® ...............ocoeeiiiiiiiienn... 0.3 0.93 L-Aug.2012 0.5
Distilled spirits, excluding whiskey, at home® ....... -0.2 1.00 - =
Wine @t BOMe. .« cousmunes s s sovsamesusminny meassasses 0.225 0.1 0.000 0.79 S-Aug.2012 -0.1
Alcoholic beverages away from home..................... 0.376 3.1 0.012 1.04 L-Jun.2012 3.2
Beer, ale, and other malt beverages away from
ROME™B o e rsesamanss sman Poxs v EeR N S DORERSEEES 2.3 0.68 L-Oct.2011 2.5
Wine away from home®* " ® ............................... 3.1 0.98 S-Sep.2012 28
Distilled spirits away from home* -5 .................... 3.6 1.83 L-Jun.2012 3.8
Other goods'" ... . .o 1.644 1.0 0.016 0.47 S-Feb.2012 1.0
Tobacco and smoking Produtts. .. .« suss: sssssssus s sasavns 0.795 1.8 0.015 0.67 - =
Cigarettes® ........ooiiiiii e 0.735 1.8 0.013 0.71 S-Mar.2012 1.7
Tobacco products other than cigarettes® .............. 0.053 1.8 0.001 1.05 L-Sep.2012 2.3
Personal care products. ...........cocoeiiiiiiiiiiii.. 0.647 0.5 0.003 0.71 S-Feb.2012 -0.4
Hair, dental, shaving, and miscellaneous personal
care products® ... .. ..o 0.339 0.8 0.003 132 S-Jun.2012 0.5
Cosmetics, perfume, bath, nail preparations and
IMplements. .........oooiiiiii 0.302 0.2 0.000 0.90 S-Aug.2011 0.0
Miscellaneous personal goods® .............ccoeevieiinn. 0.202 -0.7 -0.001 1.02 S-Sep.2012 -0.7
Stationery, stationery supplies, gift wrap® ............. 0.2 1.16 S-Sep.2012 0.2
Iitants equipment”™ ® cswen s snwnsmmrassamn -2.6 1.18 L-Aug.2012 2.1
Services less energy ServiCes. .........ooevueiiariaeeiinannnns 55.995 25 1.386 0.10 = -
Sholor: : s sumusmims i sums smrsrem B i dSiemes fe s s s 31.389 22 0.705 0.13 S-Sep.2012 22
Rent of shelter' ... .. ..o 31.043 2.2 0.695 0.14 S-Sep.2012 22
Rent of primary residence™ ............................. 6.462 2.7 0.174 0.18 S-Sep.2012 27
Lodging away from home* .................coooiiiiinn.. 0.799 1.3 0.010 1.03 S-Aug.2012 0.6
Housing at school, excluding board™® ' ........... 0.158 4.2 0.007 0.32 L-Jul.2011 4.2

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Twelve Month
Relative | Unadjusted | Unadjusted Largest (L) or Smallest
Expenditure category mpgr;?nce 2§;C:net efft-:'ltt:‘!3 ;)‘g All Stgrrlw'g;a'rd u?ua%?ﬁst(e(; ghe?ngae ;icgsg
2012 Nov. 281 1- | Nov. 2011- m%?,'::g%gce Date Percent
Nov. 2012 | Nov. 2012’ change
Other lodging away from home including hotels
and MOLEIS. vow vy svsmsvassesmusvmssam s srsssasmys s 0.641 0.6 0.003 1.27 S-Aug.2012 -0.3
Owners’ equivalent rent of residences™ ' .......... 23.782 2:1 0.512 0.15 - -
Owners’ equivalent rent of primary residence® - ®
............................................................................ 22.378 21 0.481 0.15 - o
Tenants’ and household insurance® .................... 0.346 29 0.010 0.94 L-Aug.2012 3.3
Water and sewer and trash collection services® ........ 1.187 5.9 0.067 0.48 L-Aug.2012 6.2
Water and sewerage maintenance'® ................... 0.897 6.9 0.059 0.63 L-Aug.2012 7.4
Garbage and trash collection™ ......................... 0.290 2.8 0.008 0.48 S-Sep.2012 2.7
Household operations® ............ccoocovviiiiiiinennnen. 0.721 22 0.016 0.42 L-Sep.2012 2.3
Domestic services® .............cooiiiiiiiiiii 0.248 1.6 0.004 0.53 - -
Gardening and lawncare services® ..................... 0.235 2.1 0.005 0.42 L-Apr.2012 21
Moving, storage, freight expense® ...................... 0.088 2.2 0.002 2.54 L-Sep.2012 37
Repair of household items* .................ccoeveeinnn. 0.077 0.003 1.03 - -
Medical care ServiCes. .........oovviiieiiiiiiiiiiii et 5.387 3.7 0.199 0.23 S-Apr.2012 37
Professional services. ............ccooiiiiiiiiiiiiiiiiiin. 2.987 2.0 0.060 0.24 S-Jul.2012 2.0
Physicians’ services™ ...........ccooiiiiiiiiiiin 1.606 2.3 0.037 0.39 S-Jun.2012 22
Dental services™® ... ....ooviiiiiiii 0.759 25 0.019 0.38 - -
Eyeglasses and eye care® ................oooeeinnn. 0.248 0.3 0.001 0.69 L-Aug.2012 0.6
Services by other medical professionals™ -8 ...... 0.374 1.0 0.004 0.34 S-Jul.2012 0.8
Hospital and related services..............ocooiiiian 1.749 42 0.073 0.43 - -
Hospital services™™ « .. ux ueusmmn s svien s sesass s 1.528 44 0.067 0.50 S-Nov.1999 44
Inpatient hospital services™ -5 ... 3.8 1.10 S-Aug.1999 36
Outpatient hospital services™ -85 ... .......... 5.1 0.81 L-Jul.2012 5.2
Nursing homes and adult day services™ - & ....... 0.136 3.7 0.005 0.34 S-Sep.2012 3.7
Care of invalids and elderly at home” ............... 0.085 1.0 0.001 0.62 S-Jun.2012 0.9
Health insSurance” .............coocviieeiiniiiiiiiiieeass 0.651 11.2 0.066 0.24 S-Feb.2012 9.3
Transportation ServiCes. ........ccvvevieviiiiiiiiinieninees 5.761 2.2 0.126 0.34 L-Dec.2011 25
Leased cars and trucks™ ............cooiiiiiiiiiiinnns 0.378 -5.4 -0.023 1.06 L-Sep.2012 -5.3
Car and truck remtal® .o e s o wmssmssnsaass 0.066 -1.6 -0.001 2.53 L-Aug.2012 0.9
Motor vehicle maintenance and repair.................. 1.140 1.3 0.015 0.32 L-Aug.2012 1
Motor vehicle body work..............ceceiviiiinnnn. 0.057 2.0 0.001 0.61 L-Sep.2012 21
Motor vehicle maintenance and servicing........... 0.456 22 0.010 0.46 L-Jul.2012 2.3
Motor vehicle repairt .............ooviiiiiiiiiiienns 0.591 0.5 0.003 0.47 - -
Motor vehicle insurance...........c.ooviiiiiiiiiienn. .. 2.450 4.4 0.107 0.69 S-Sep.2012 4.0
Motor vehicle fees® .. i wcumsim s svssssssss mas s 0.558 22 0.012 0.40 S-Dec.2011 1.9
State motor vehicle registration and license fees'®
S — 0.323 -0.1 -0.001 0.59 S-Jul.2011 -0.4
Parking and other fees* ..............cccoiiiiinnenn. 0.213 6.0 0.012 0.37 S-Dec.2011 3.0
Parking fees and tolls* * 5 ...l 8.0 0.65 S-Dec.2011 3.8
Automobile service clubs® * 5 ...l 15 0.62 S-Apr.2012 15
Public transportation. ... ... ssssmessssrssissmsssssas 1.169 1.4 0.016 0.74 L-Jun.2012 1.6
Airline fare. .......ooieii 0.758 0.9 0.006 1.04 L-Jun.2012 2.0
Other intercity transportation.......................... 0.147 0.1 0.000 1.41 S-Sep.2012 0.1
Intercity bus {8re® © ™ .o meverses s mwssss swessmsss o 4.8 0.72 L-Sep.2011 5.3
Intercity train fare® - ..., 3.7 2.70 S-Sep.2012 3.6
ShIp fare* « 5 . iuissvsss somensnin s mnswssss semasgass is -3.3 1.72 S-Aug.2012 -5.2
Intracity transportation...................oool 0.262 3.8 0.010 0.48 S-Aug.2012 35
Intracity mass transit’ © S ... cveees ssssnns svsesan s 3.1 1.48 S-Jun.2012 1.6
Recreation services ... 3.698 3.2 0.118 0.50 S-May 2012 26
Video and audio services™ ..............cooiiiiiiin. 1.496 3.3 0.049 0.78 S-Nov.2011 3.0
Cable and satellite television and radio service'® .. 1.386 3.9 0.053 0.83 S-Dec.2011 3.8
Video discs and other media, including rental of
video'and aUAIO™ uuuss seassasssamsnsvenssam s 5 0.110 -3.7 -0.005 3.13 S-Nov.2010 -4.0

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2012, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

Relative | Unadjusted | Unadjusted t r Smallest
Expenditure category impgr(t:?nce gﬁ;cr?n; eﬁelcl:!ta ::sl All S‘:Prgﬁrd tﬁ;gd?ﬁst(e% gha?ngg gincfas:g
2012 | Nov. 2811- Nov. 2011- miﬁ'gg P bae Percent
Nov. 2012 | Nov. 2012" g change
Video discs and other media* "5 .................. 7.9 3.14 B -
Rental of video or audio discs and other media® -
e -0.5 4.48 S-Feb.2010 -2.0
Pet services including veterinary* ...................... 0.407 2.9 0.012 1.14 L-Jul.2012 3.1
Pet services* * 5 ... ..o 2.3 1.05 L-Sep.2012 2.3
Veterinarian services* * 5 ... 3.0 1.50 L-Jul.2012 3.1
Photographers and film processing® ................... 0.058 1.0 0.001 1.20 S-Aug.2010 0.9
Photographer fees* " = ... 0.5 1.73 S-Mar.2011 0.1
Film processing® * © . wousssavaes sssossninss sevessmones s 1:2 1.08 S-Aug.2012 1.2
Other recreation services® ...................cceeeenn... 1.735 3.3 0.057 0.79 S-Sep.2012 28
Club dues and fees for participant sports and
Qroup eXercises® ............ccoeiiiiiiiiiiiinnn. 0.562 3.1 0.017 1.56 S-Jun.2012 2.0
AdMISSIONS. ...t 0.637 3.8 0.024 1.05 L-Sep.2008 4.1
Admission to movies, theaters, and concerts® * *
............................................................................ 3.6 1.24 L-Sep.2008 3.6
Admission to sporting events** % .................. 4.6 1.31 L-Jul.2012 b2
Fees for lessons or instructions® ..................... 0.231 3.6 0.008 0.94 L-Sep.2009 37
Education and communication services'' ................ 6.149 1.9 0.119 0.26 - -
Tuition, other school fees, and childcare............... 3.047 3.6 0.108 0.44 - -
College tuition and fees................c.ooeiiiin. 1.722 4.1 0.069 0.77 S-Sep.2012 4.0
Elementary and high school tuition and fees........ 0.386 3.5 0.013 0.51 L-Aug.2012 3.6
Child care and nursery school™ ..................... 0.776 26 0.020 0.35 L-Sep.2012 29
Technical and business school tuition and fees® ... 0.059 3.0 0.002 0.81 S-Aug.2012 25
Postage and delivery services® ......................... 0.147 3.9 0.006 0.29 L-Apr.2012 4.0
POSIA00: sereesemsimis 55 mms s n e e R SR 0.137 3.8 0.005 0.30 - =
Delivery services® ..........oooiiiiiiiiiiiaeeean 0.010 5.4 0.001 0.43 L-Apr.2012 7.2
Telephone Services® ..uemeeiis i i asmsssssosnsvas 2.374 0.4 0.008 0.33 L-Jul.2012 0.6
Wireless telephone services® ......................... 1.437 -0.8 -0.011 0.50 S-Sep.2012 -0.9
Land-line telephone services'" ....................... 0.937 21 0.020 0.36 L-Sep.2012 2.1
Internet services and electronic information
PrOVIAErS™® ... ot 0.566 -0.4 -0.003 0.77 L-Jul.2012 0.6
Other personal SErVICes" " . .uwusnsmmissemuns sessmessnss 1.703 21 0.035 0.40 S-Feb.2012 21
Personal care Services. .........coooiiiiiiiiiiiiiainn.. 0.625 1.3 0.008 0.47 S-Feb.2012 1.2
Haircuts and other personal care services® ........ 0.625 1.3 0.008 0.47 S-Feb.2012 1.2
Miscellaneous personal services..................coou.. 1.078 2.5 0.027 0.46 S-Jul.2011 2.4
Legal 8emvices® .. . voucuisos ssvonevnans s sosensvws s swee 0.295 2.1 0.006 1.07 S-Sep.2012 1.5
Funeral expenses® .............ocooiiiiiiiiiiiiaiin.. 0.158 22 0.004 0.45 L-Feb.2012 2.4
Laundry and dry cleaning services* ................. 0.239 2.0 0.005 0.51 S-Jul.2012 1.9
Apparel services other than laundry and dry
Cleaning® .....oiiee e 0.029 2.0 0.001 0.95 L-Sep.2012 2.0
Financial services® ............cociiiiiiiiiiiiiinnn.. 0.215 3.9 0.008 111 S-Sep.2011 35
Checking account and other bank services* - ©
............................................................................ 6.4 1.54 L-Sep.2012 7.3
Tax return preparation and other accounting
88T 15 s o e B R ST S R R 5 2.0 1.27 S-May 2011 1.0
Special aggregate indexes
All items lessfo0d: . q : ssmsssvsssessms e sspssasssssmeessss omas v 85.825 1.8 1.511 0.08 S-Aug.2012 1.6
All items less shelter.........ooiiiiiiiii s 68.611 1.5 1.059 0.08 S-Aug.2012 1.5
All items less food and shelter....................ocooie. 54.436 1.5 0.806 0.10 S-Aug.2012 14
All items less food, shelter, and energy...............c.coeeneeen. 44.253 1.7 0.767 0.11 S-Apr.2011 16
All items less food, shelter, energy, and used cars and
BPUCKS. ..o 42.384 1.9 0.812 0.12 S-Aug.2012 1.9
All items less Medical Card. ... c.cuu srisssssssassnansnsms v wows sans 92.895 16 1:5625 0.08 S-Aug.2012 1.5
All Tlems 188S: ENEIGY: sz s asvsrsres s SRS Teie s H G e 89.816 1.9 1.725 0.08 = -
CommOItIes. ..ot 40.265 1.1 0.443 0.12 S-Jul.2012 05

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S.

November 2012, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

city average, by expenditure category,

Twelve Month

Relative | Unadjusted | Unadjusted raest (L) or Smi
Expenditure category impgré?nce pﬁ;‘i‘e”et e"el‘:é;’s‘ All Slgprgra,rd tﬁa%?ﬁst(eg ghgnggugiitc(
2012 | Nov. 2011- | Nov. 2011- TEANEY o Percent
Nov. 2012 | Nov. 2012 g change
Commodities less food, energy, and used cars and trucks... 17.779 0.8 0.131 0.22 S-Aug.2012 0.8
Commodities less food. ...........coeviviiiiiiiiii 26.090 0.8 0.190 0.17 S-Jul.2012 -0.4
Commodities less food and beverages......................... 25.150 0.7 0.174 0.18 S-Jul.2012 -0.5
COIVICES 5o svsmvmminon S amaws R S SEIS BRI RS 5 SO RS AR NS SEREE 59.735 2.2 1.321 0.10 L-Jun.2012 2.2
Services less rent of shelter™ ..., 28.692 2.2 0.626 0.18 L-Jun.2012 2.2
Services less medical care services....................coeenes 54.348 21 1.122 0.10 L-Jan.2012 2.1
DUrables. . ..o 8.725 -0.6 -0.055 0.18 L-Aug.2012 -0.5
NoNdUrables: :vssisansss o @ isvee seesses e e o5 45559 SUREIRS Ivases 31.539 1.6 0.498 0.15 S-Jul.2012 0.7
Nondurables less food. ... 17.365 1.5 0.245 0.26 S-Jul.2012 -0.6
Nondurables less food and beverages.......................... 16.425 1.4 0.230 0.27 S-Jul.2012 -0.8
Nondurables less food, beverages, and apparel.............. 12.727 1.3 0.167 0.16 S-Jul.2012 -1.9
Nondurables less food and apparel..............oocceeiiiinnn. 13.667 1.4 0.183 0.15 S-Jul.2012 -1.6
HOUSING. ... 40.658 1.7 0.714 0.11 L-Apr.2012 1.7
Education and communication® ... «suessssssssmas s s st snsmssves 6.733 1.5 0.102 0.25 = -
EdUCation® ... 3.256 3.8 0.122 0.41 - -
Communication® ............c..cuuee.. e — 3.476 -0.6 -0.021 0.27 - -
Information and information processing® .................... 3.329 -0.8 -0.026 0.28 - —
Information technology, hardware and services'” ......... 0.955 -3.6 -0.035 0.59 S-Mar.2012 -3.6
ReCreation® ... ... i 5.963 1.4 0.082 0.35 L-Jan.2012 1.4
Video and audio® ..usse: suswsisns sosessssnsmvs ssmasssns smvsimsim o 1.893 0.5 0.010 0.65 - -
Pets, pet products and services® .............cccoeiiiiiiiniinns 1.092 2.0 0.022 0.62 L-Jul.2012 2.2
Photography? s .cususssssssass ssvessssssmssssanis svipenssissanssssss 0.111 -2.0 -0.003 0.94 S-Feb.2011 -2.3
Food and beverages..........c.cooiiiiiiiiiiiiiii e 15.114 1.8 0.269 0.14 L-Aug.2012 2.0
Domestically produced farm food...........cooviiiiiiiiinn 7.198 15 0.107 0.21 L-Aug.2012 1.7
Other SerVICeSs. . ... e 11.549 2.4 0.273 0.22 - -
Apparel less foolwear. .. . coossrniiines w w sssssssesavses se s v 2.995 1.2 0.034 1.12 S-May 2011 11
Fuels and utilities. .............cooiiiiiii 5.256 -0.1 -0.005 0.27 L-Mar.2012 0.0
Household energy:: «s«:s wsumssssess is ssesmsssrss mssssssssmes v 4.069 -1.7 -0.072 0.31 L-Mar.2012 -1.3
MediCal Car. .. oottt 7.105 3.4 0.239 0.18 S-Apr.2012 3.4
Transportation: ... mmsesssmmnsis s asmrsrsrsmesss s aprsree s 17.382 15 0.245 0.15 S-Aug.2012 1.4
Private transportation. .............oooviiiir i 16.214 1.5 0.229 0.15 S-Jul.2012 -0.9
New and used motor vehicles* .................c.oeeveinnn. 5.521 -0.4 -0.023 0.21 L-Sep.2012 -0.4
Utilities and public lranspoi‘tation ................................... 9.856 0.8 0.081 0.23 L-Feb.2012 0.8
Household furnishings and operations............................. 4.013 0.3 0.014 0.29 L-Aug.2012 0.4

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
November 2012, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month
Relative | Unadjusted | Unadjusted Lan
; gest (L) or Smallest (S
Expenditure category mpgré?nce 25:3:9“; eﬁf'»"ft:érgfs‘ Al Stgrr;g?rd unadjusted change since:
2012 Nov. 2011- | Nov. 2011- m%‘?,'aarr]‘g%gce Date Percent
Nov. 2012 | Nov. 2012’ change
Other goods and SerVICES. ......ovueveininieriieiiiieeaeriennnns 3.347 1.5 0.051 0.33 S-Feb.2012 1.5
PETSONAICATE, 5555 s vosmmmennss 5o Rewssn 555 S5 EEAETS TATRRES 2.553 1.4 0.037 0.35 S-Feb.2012 1.3

1 The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of 0.40,
and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40/ 1.2, or 33.3 percent, to that All items increase. Said another
way, had food prices been unchanged for that year the change in the All items index would have been 1.2 percent minus 0.40, or 0.8 percent. Effects
can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items index actually would
have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were rising, the contribution
of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 2.6 percent,
and its standard error was 0.25 percent, the margin of error on this item’s 12-month percent change would be 2.6 percent, plus or minus 0.5 percent.

3 If the current 12-month percent change is greater than the previous published 12-month percent change, then this column identifies the closest prior
month with a 12-month percent change as (L)arge as or (L)arger than the current 12-month change. If the current 12-month percent change is smaller
than the previous published 12-month percent change, the most recent month with a change as (S)mall or (S)maller than the current month change is
identified. If the current and previous published 12-month percent changes are equal, a dash will appear. Standard numerical comparison is used. For
example, 2.0% is greater than 0.6%, -4.4% is less than -2.0%, and -2.0% is less than 0.0%. Note that a (L)arger change can be a smaller decline, for
example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price index. Likewise, (S)maller changes can be increases,
for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price index. In this context, a -0.2% change is considered to be
smaller than a 0.0% change.

4 Indexes on a December 1997=100 base.

5 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not have
a relative importance or effect.

6 Indexes on a December 2007=100 base.
7 Indexes on a December 2005=100 base.
8 Indexes on a December 1986=100 base.
9 Indexes on a December 1993=100 base.
10 This index series was calculated using a Laspeyres estimator. All other item stratum index series were calculated using a geometric means estimator.
11 Indexes on a December 2009=100 base.
12 Indexes on a December 1990=100 base.
13 Indexes on a December 1983=100 base.
14 Indexes on a December 2001=100 base.
15 Indexes on a December 1982=100 base.
16 Indexes on a December 1996=100 base.
17 Indexes on a December 1988=100 base.

NOTE: Index applies to a month as a whole, not to any specific date.



